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Under Federal Rules of Appellate Procedure for the Ninth Circuit, rule 30-1, 

Plaintiffs-Appellants Steven Rupp, Steven Dember, Cheryl Johnson, Michael Jones, 

Christopher Seifert, Alfonso Valencia, Troy Willis, Dennis Martin, and California Rifle 

& Pistol Association, Incorporated, by and through their attorney of record, confirm to 

the contents and form of Appellants’ Excerpts of Record. 

Date: January 27, 2020    MICHEL & ASSOCIATES, P.C. 

 

       s/ Sean A. Brady     
       Sean A. Brady 
       Attorneys for Plaintiffs/Appellants 
       Steven Rupp, et al. 
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DECLARATION OF SEAN A. BRADY 
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Sean A. Brady – SBN 262007 
sbrady@michellawyers.com 
Matthew D. Cubeiro – SBN 291519 
mcubeiro@michellawyers.com 
MICHEL & ASSOCIATES, P.C. 
180 East Ocean Boulevard, Suite 200 
Long Beach, CA 90802 
Telephone: 562-216-4444 
Facsimile: 562-216-4445 
 
Attorneys for Plaintiffs 
 
 

UNITED STATES DISTRICT COURT 
 

CENTRAL DISTRICT OF CALIFORNIA 
 

SOUTHERN DIVISION 
 

 

  

STEVEN RUPP, et al., 
 

Plaintiffs, 
 

vs. 
 
XAVIER BECERRA, in his official 
capacity as Attorney General of the 
State of California, 
 

Defendant. 
 

Case No.: 8:17-cv-00746-JLS-JDE 
 
EXHIBIT 22 Part 3 of 4 TO 
DECLARATION OF SEAN A. 
BRADY IN SUPPORT OF 
PLAINTIFFS’ MOTION FOR 
SUMMARY JUDGMENT 
 
Hearing Date: May 31, 2019 
Hearing Time:  10:30 a.m. 
Courtroom:   10A 
Judge:   Josephine L. Staton 
 
[Filed concurrently with Notice of 
Motion for Summary Judgment, 
Memorandum of Points and Authorities, 
Statement of Uncontroverted Facts and 
Conclusions of Law, Request for 
Judicial Notice, Declarations of Steven 
Rupp, Steven Dember, Cheryl Johnson, 
Christopher Seifert, Alfonso Valencia, 
Troy Willis, Michael Jones, Dennis 
Martin, and Richard Travis] 
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64 Responsive ManClgement 

How important is to practice or prepare for hunting as a reason to go 
target shooting? (Among new shooters.) 
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How important Is mentoring a new target shooter as a reason to go 
target shooting? (Among new shooters.) 
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How important is your job as a reason to go target shooting? (Among 
new shooters.) 

100 r-----------------------------------------~----------------__, 

80+----- -----------

60i-----------------
E 
(I) 

. ~ 40 +---- - ---------- --
(I) 

Do 

20 +-~~-llL-~-------~---------
3 

o 
Very important Somewhat Important Not at all important 

. 1 o 2 

Don't know 

1_201202014 1il 20161 

Case 8:17-cv-00746-JLS-JDE   Document 78-6   Filed 03/25/19   Page 3 of 47   Page ID
 #:3701

2152

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 15 of 295



Sport Shooting Participation in the United States in 2016 65 

The penultimate graph in this section shows many demographkcharactelistics on a single graph; 
a trend of this graph is the final graph in this section. 

Among shooters, the percent of 
each of the following groups who 

are new shooters: 

18 to 34 years of age 

Did not hunt In 2016 ••• 

Northeast Region 

LIves in urban or suburban area 

West Region •• 111 

Total 

Midwest Region 

South Region 

Male 

Lives In small city or town or rural area 

35 to 54 years of age 

55 years of age or older 

Hunted in 201 6 

020 40 60 80 1 00 

Percent 

Examples Explaining 
How to Interpret 
Graph: 

32.0% of target shooters 
who are 18"34 years old 
are new to shooting 
(meaning that 68.0% of 
shooters in that age group' 
are 1101 new to shooting) 

26.9% of shooters who 
did not hunt are new to 
shooting (meaning that 
73 .1 % of shooters who do 
not hunt are lIot new to 
shooting) 

26.7% of female shooters 
are new to shooting 
(meaning that 73.3% of 
female shooters are 1101 

new to shooting) 

These are all above the 
rate among shooters 
overall (1 7.8%) who are 
new to shooting, shown 
by the patterned bar 
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66 Responsive Management 

Among shooters, the percent of each of the 
following groups who are new shooters: 

18 to 34 years of age ~::~Rr-T-l-l 
Did not hunt in survey year 

Female 

Northeast Region 

Lives in urban or suburban area 

West Region 

Total 

Midwest Region 

South Region 

Male 

Lives in small city or town or rural 
area 

35 to 54 years of age 

55 years of age or older 

Hunted in survey year 

24 

o 20 40 60 80 100 

Percent 

.2012 

02014 

[;]2016 
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Sport Shooting Participation in the United States ;n2016 

CHARACTERISTICS OF THOSE LEAVING THE SHOOTING SPORTS 

As a proxy for those leaving the shooting sports, the analysis used those who had shot in 2016 
but in the survey said that they were not likely to go shooting in the next 2 years. The 
demographic characteristics of these people were then compared to those of new shooters 
(discussed previously). The data demonstrate that those leaving the sport are not the same as 
those coming into it (answering the question of whether many of those who came into the SpOlt 
in the past few years had simply tried it, had not enjoyed it, and were now leaving it). 

For ease of wording, those who are deemed to be leaving the sport for this analysis will be 
refen'ed to as lapsers. Compared to new shooters, lapsers are more likely to be male: 55% of 
new shooters are male, while 60% of lapsers are male. This difference, however, is slight. A 
more striking cIifference is in age: lapsers are much older in general than new shooters. 
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o 

Respondent's gender. 
(Observed, not asked.) 

60 
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40 

20 40 60 

Percent 

shooter 

Not at all likely 
to shoot in 
2 years 

80 100 

65 years old or 
older 

55-64 years old 

45-54 years old 

35-44 years old 

25-34 years old 

18-24 years old 

May I ask your age? 

o 20 40 60 80 100 

Percent 
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68 Responsive Management 

Additionally, the differences are also marked regru:ding residency: lapsers are more likely than 
new shooters to come from a small city or town or a rural area. Finally,lapsers are more likely 
than new shooters to have grown up in a family with firearms. It would appear that a large 
portion of lapsers are older established shooters. 

Do you consider your place of residence to be a large city or 
urban area, a suburban area, a small city or town, a rural area on 

a farm or ranch, or a rural area not on a farm or ranch? 

Large city or urban area 

Suburban area 

Small city or town 

Rural area on a farm or 
ranch 

Rural area not on a farm 
or ranch 

Don't know 

Refused 
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6 
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5 
5 
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31 
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22 
29 
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27 • New shooter 

o Not at all likely to shoot in next 2 years 

20 40 60 80 100 
Percent 

When you were growing up, did your family own any firearms? 

Ves 
70 
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Percent 
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Sport Shooting Participation in the United States in 2016 69 

DEMOGRAPHIC CHARACTERISTICS OF MODERN SPORTING RIFLE SHOOTERS 

The analyses explored the demographic makeup of those who shoot with a modern sporting rifle. 
This analysis shows that hunting participation is positively con-elated with shooting a modern 
sporting rifle (although this does not mean the modern sporting rifle was used for hunting; it may 
have been, but not necessarily). In addition, positive cOlTelations were found with being male, 
being 18-54 years old, and being from the West Region. The groups with participation rates in 
shooting a modern sporting rifle tbat are higher than the rate of such use overall are at the top of 
the graph, above the percentage of U.S. residents overall who used a modern sporting rifle 
(6.0%, shown by the patterned bar). 

Percent of each of the following 
groups who participated in target 
shooting with a modern sporting 

rifle in 2016: 

Hunled in 2016 24. 

Male l ' .2 

18-34 years of age 8. 

Wesl Region 7. 

35-54 years of age 7. 

Lives In small city or town or rural area 7. 

Soulh Region 

Tolal 

Midwest Region 

Lives In urban or suburban area 

Northeast Region 

55 years of age or older 

Did not hunt In 2016 

Female 2.0 

0 20 40 60 80 100 
Percent 

Examples Explaining 
How to Interpret Graph: 

24.0% of those who hUllted 
in 20 16 also target shot 
with a modern sporting 
rifle (meaning that 76.0% 
of those who hunted in 
2016 did lior target shoot 
with a modem sporting 
rifle) (note that lhese 
respondents did not 
necessarily use their 
modern sporting rifle for 
hunting) 

8.8% of U.S. residents 
18-34 years old target shot 
with a modem sporting 
rifle (meaning lhal 91.2% 
of residents in that age 
group did not use a modern 
sporting rifle) 

These are all above the rate 
among U.S. residents 
overall (6.0%) who target 
shot with a modem 
sporting rifle, shown by the 
patterned bar 
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TRADITIONAL AND NON-TRADITIONAL PATHWAYS TO SPORT SHOOTING 

This section looks at the non-traditional path in several ways, including a look at initiation into 
the spOlt and then how growing up with a firearm affects shooting participation (this latter 
section matchvs the previous repOlt). This section then looks at non-traditional shooters defined 
by s~veral variables and explores the non-traditional path. 

Initiatlpn Into Target/Sport Shooting 

Those who target or sport shot in 2016 were asked about the firearms they used when they first 
learned how to target shoot. Traditional rifles lead the way (about half used them when 
learning), with handgUns and shotguns next (each at about a third). 

Which of the following firearms did you use when 
you first learned how to target shoot? (Asked of 

those who went target or sport shooting in 2016.) 

Traditional iifle 

Handgun 

Shotgun 

Air rifle 

Modern sporting rifle 

Black powder firearm or 
muzzleloader 

o 

48 

20 40 60 80 100 

Percent (n=563) 
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Which of the following firearms did you use 
when you first learned how to target shoot? 
(Asked of those who went target shooting 

in 2016.) 

Traditional rifle 

Handgun 

Shotgun 

Air rifle 

Modern sporting rifle 

2 

Black powder firearm or 4 
muzzleloader 2 

6 

o 20 40 

• Northeast (n=85) 

o South (n=220) 

III Midwest (n=118) 

[;JWest (n=140) 

60 80 100 

Percent 

71 
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TargetJsport shooters most commonly were taught to shoot by their father (51 %), far exceeding 
any other person or entity. Friends/neighbors taught 14%. The full results are shown in the 
graph; note that male family members are prominent througbout. (Note that this graph excludes 
those who indicated that nobody had taught them.) Another graph shows the person who first 
took respondents shooting, again with father being the top response (this includes those who 
were self-taught and were not asked the first question). 

Who or which group taught you? (Asked of 
those who had a person or group teach them 

how to shoot.) 

Father 51 

Friend / neighbor 

Grandfather 

Spouse / boyfriend / girlfriend 

"t:I 

~ o 
<! 
~ 
II) 
c 
o 
0.. 
II) 
Q) 

a: 
Q) 

a. 
:;:: 
'S 
:;: 

Uncle 

Brother 

Military / law enforcement 

State agency sponsored 

Mother 

Boy Scouts 

School group 2 

Cousin 1 

Private club 1 

o 
\ 

20 40 60 80 
Percent (n=508) 

100 
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Who or which group taught you? (Asked of 
those who had a person or group teach them 

how to shoot.) 

Father 

Friend f neighbor 

Grandfather 

Spouse f boyfriend f girlfriend 

Uncle 

Brother 

"C 
Q) 

:: Military f law enforcement 
0 

« 
(J) Mother Q) 
(J) 
c 
0 a. State agency sponsored (J) 
Q) 

a:: 
Q) 

'ii Boy Scouts 
E 
::l 
::E School group 

Cousin 

Private club 

0 20 40 60 

Percent 

• Northeast (n=75) 

oSouth (n=200) 

iii Midwest (n=1 07) 

Il.lWest (n=126) 

80 100 

73 

Case 8:17-cv-00746-JLS-JDE   Document 78-6   Filed 03/25/19   Page 12 of 47   Page ID
 #:3710

2161

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 24 of 295



74 Responsive Management 

Who first took you target shooting? (Asked of 
those who went target shooting in 2016.) 

Father 50 

Friend I neighbor 

Spouse I boyfriend I girlfriend 

Grandfather 

No one; went by myself 

Uncle 

Brother 

Military I law enforcement 

Boy Scouts 

Mother 1 

Cousin 1 

In-law 1 

Son I daughter 1 

o 20 40 60 80 

Percent (n=563) 

100 
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. Who first took you target shooting? (Asked of 
those who went target shooting in 2016.) . 

Father 

Friend / neighbor 

Grandfather 

Spouse / boyfriend / girlfriend 
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:;: 7 
.2 « Uncle 

til 
(I) 
til Military / law enforcement c 
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til 
(I) Boy Scouts cr:. 
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0 20 40 60 80 100 

Percent 
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Growing Up With Firearms and Its Effect on Shooting Participation 

This analysis starts with a simple look at how those who grew up with a firearm in their 
household differ from those who grew up without a firearm in the house. Those growing up with 
a firearm (or at least being aware that they did), compared to their counterparts not growing up 
with a firearm, are more likely to be male, older, rural, and from the South or Midwest Regions. 
(These are the U.S. Census Bureau regions, the same regions used by the U.S. Fish and Wildlife 
Service.) They are also more likely to have participated in target/sport shooting in 2016. 

Male 

Female 

Respondent's gender. (Observed; not 
asked.) 

o 20 40 60 
Percent 

• Grew up with firearm 
in house (n=1703) 

III Did not grow up with 
firearm in house 
(n';'1248) 

80 100 
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65 years old or 
older 

55-64 years old 

45-54 years old 

35-44 years old 

25-34 years old 

18-24 years old 

Refused 

o 

May I ask your age? . 

20 40 60 

Percent 

• Grew up with firearm in 
house (n=1703) 

@) Did not grow up with 
firearm in house 

80 100 
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Do you consider your place of residence to be a 
large city or urban area, a suburban area, a 
small city or town, a rural area on a farm or 

ranch, or a rural area not on a farm or ranch? 

Large city or 
urban area 

.Suburban area 

Small city or town 

Rural area on a 
farm or ranch 

Rural area not on 
a farm or ranch 

1 
Don't know 

, 1 

Refused 

o 

4 

20 40 60 

Percent 

• Grew up with firearm in 
house (n=1703) 

Ii!l Did not· grow up with 
firearm in house (n= 1 

80 100 
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(These are the U.S. Census Bureau regions, the same regions used by the U.S. Fish and Wildlife 

Service.) 

Northeast 

South 

Midwest 

West 

o 20 

Region of residence. 

42 

40 60 

Percent 

• Grew up with firearm in 
house (n=1703) 

lID Did not grow up with 
firearm in house 

80 100 

Case 8:17-cv-00746-JLS-JDE   Document 78-6   Filed 03/25/19   Page 18 of 47   Page ID
 #:3716

2167

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 30 of 295



80 

Target shot in 
2016 

Did not target 
shoot in 2016 

o 
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Participation in target shooting. 

30 

20 40 60 

Percent 

• Grew up with firearm in 
house (n=1703) 

I!I Did not grow up with 
firearm in house 248) 

90 

80 100 
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Another aspect of shooting that was analyzed was how growing up with a firearm in the house 
affects targetispOit shooting participation. Shooters are much more likely to have grown up with 
a fil'erum, compru'ed to Don-shooters, The survey asked all respondents if they had grown up 
with a firearm in their household, and those who shot in 2016 were much more likely to say yes: 
76% to 48%. While this is a fairly obvious finding, the question allows the identification of 
defined market groups, as discussed in the following pages. 

Yes 

No 

Don" 
know 

o 

When you were growing up, did your 
family own any firearms? 

3 

4 

20 

Demographic analyses 
were conducted on two 
groups of interest here: 
those who did not grow 
up with a firearm yet 
went target/sport 
shooting in 2016, and 
those who grew up with 

L.

L-J--+--t------I a flrearm yet did nol target or sport shoot in 
2016. 

40 60 
Percent 

• Went target shoofing in 2016 
(n=587) 

Q Did not go target shooting in 
2016 (n=2463) 

80 100 

Case 8:17-cv-00746-JLS-JDE   Document 78-6   Filed 03/25/19   Page 20 of 47   Page ID
 #:3718

2169

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 32 of 295



82 Responsive Management 

There are two groups of interest in the previous graph. One group is of people who would seem 
predisposed to show interest in target/sport shooting-those who grew up with a firearm-but 
did not go tar'get/sport shooting in 2016. They are examined first, then the second group will be 
examined. 

The graph below shows the gender of those non-shooters who grew up with a firear'm compared 
to the entire sample (i.e., all Americans). This group has slightly more women than the 
population as a whole. 

Male 

Female 

Don't 
know 

Respondent's gender. (Observed; not 
asked.) 

Less 0.5 

Less 0,5 

o 20 40 60 
Percent 

• Grew up with firearm, did 
shoot in 2016 (n=1251) 

[j] Total (n=3050) 

80 100 
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Non-shooters who grew up wi th a firearm are a bit older, compared to the population as a whole, 
as demonstrated by the two age crosstabulations. . 

65 years old or 
older 

55-64 years old 

45-54 years old 

35-44 years old 

25-34 years old 

18-24 years old 

Refused 

o 

May I ask your age? 

20 40 60 

Percent 

• Grew up with firearm, did 
not shoot in 2016 (n=1251) 

G Total (n=3050) 

80 100 
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Median split of age (median calculated on entire 
sample). 

Median age (47) 
or higher 

Below the median 
age (47) 

o 20 40 60 

Percent 

• Grew up with firearm, did 
not shoot in 2016 (n~118B) 

BTotai (n~2B24) 

80 100 
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Non-shooters in 2016 who grew up with a firealm are slightly more rural, compared to the 
population as a whole, ' 

, ' 

Do you consider your place of residence to be a 
large city or urban area, a suburban area, a 
small city or town, a rural area on a farm or 

ranch, or a rural area NOT on a farm or ranch? 

Large city or 
urban area 

Suburban area 

Small city or town 

85 

Rural area on a 
farm or ranch 

• Grew up with firearm, did 
not shoot in 2016 (n=1251) 

Rural area NOT 
on a farm or ranch 

Don't know 

Refused 

o 

o 
1 

1 

4 

20 

@Total (n=3050) 

40 60 80 100 

Percent 
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The regional differences, although slight, suggest that those from the South and Midwest are 
m01:e likely than the population as a whole to have grown up with a firearm yet not gone target or 
sport shooting in 2016. (These are the U.S. Census Bureau regions; the same regions used by the 
U.S . Fish and Wildlife Service.) 

Northeast 

South 

Midwest 

West 

o 20 

Region of residence. 

40 60 

Percent 

.Grew up with firearm, did not 
shoot in 2016 (n=1251) 

!lITotal (n=3050) 

80 100 
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The second group of interest consisted of thbse who went shooting in 2016 but did not grow up 
with a firearm. These would be people who appear to have entered the sport of shooting in a 
non-traditional path (the "traditional" path is being initiated into shooting as a child by a family 
member). The following shows some of the demographic characteristics of this group. 

Allhough there has been a noted influx of women into the shooting sports in recent years, it is 
still males who make up the majority of those who did not grow up with a firearm but 
nonetheless went target or SpOlt shooting in 2016 (62% are men, while 38% are women), and 
males are·more likely than females to not grow up with a firearm yet have gone shooting in 2016 
(compare the 62% in the group as opposed to 49% being male among U.S. residents as a whole). 

Male 

Female 

Don't 
know 

Respondent's gender. (Observed; not 
asked.) 

o 

Less 0.5 

o 20 40 60 

Percent 

62 

• Did not grow up wi th firearm, 
shot in 2016 (n=120) 

IlITotal (n=3050) 

80 100 
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Those shooters in 2016 who came into shooting in a non-traditional way tend to be younger than 
the population as a whole: the three youngest age categories below sho~ this. A split by mean 
age is also shown. 

65 years old or 
older 

55-64 years old 

45-54 years old 

35-44 years old 

25-34 ' years old 

18-24 years old ' 

Refused 

o 

May I ask your age? 

8 

20 ' 

20 40 60 

Percent 

• Did not grow up with firearm, 
shot in 2016 (n=120) 

GJTotal (n=3050) 

80 100 
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Median split of age (median calculated on entire 
sample). 

Median age (47) 
or higher 

Below the median 
age (47) 

o 20 

50 

40 . 60 

Percent 

62 

• Did not grow up with firearm, 
shot in 2016 (n=117) 

mTotal (n";2824) . 

80 100 

89 
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These 2016 shooters from a rion-fireatm background tend to be more urban than the population 
as a whole. 

Do you consider your place of residence to be a 
large city or urban area, a suburban area, a 
small city or town, a rural area on a farm or 

ranch, or a rural area NOT on a farm or ranch? 

Large city or 
urban area 

Suburban area 

Small city or town 

Rural area on a 
farm or ranch 

Rural area NOT 
on a farm or ranch 

Don't know 

Refused 

o 

o 
1 

20 40 60 

Percent 

• Did not grow up with firearm, 
shot in 2016 (n=120) 

o Total (n=3050) 

80 100 
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The final crosstabulation in this section shows the regions; the South is underrepresented in the 
group who shot in 2016 yet had not grown up with a firearm, compared to the population as a 
whole. (These are the U.S. Census Bureau regions, the same regions used by the U.S. Fish and 

Wildlife Service.) 

Northeast 
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Midwest 

West 

o 20 

Region of residence. 

40 

• Did not grow up with firearm, 
in 2016 (n=120) 

III Totai (n=3050) 

60 80 100 
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Non-Traditional Shooters 

Seven characteristics were chosen as the parameters for identifying a non-traditional shooter. 
Each variable was made to be dichotomous: a variable had either a traditional or non-traditional 
side. Most of these characteristics were based on a single survey question, but two 
characteristics were based on the results of multiple questions. The characteristics and the 
question responses on which they are based are shown in the tabulation that follows. 

Non-Traditional Characteristic Question Used as Basis 
When you were growing up, did your family own any 

Not growing up in a household witb a firearms? 
firearm that was actively used at least (IF YES) When you were growing up, about how many 
two times per year times per year did someone in your family use the firearm 

for target shooting? 
Did not shoot until an adult Howald were you when you first went target shooting? 
First experienced shooting with a Which of the following firearms did you use when you 
handgun or a modern sporting rifle first leamed how to target shoot? 

Not mentored by a father or other 
Did you have a person or group who taugbt you how to 
shoot? close male relative 
IF YES): Who or which group taught you? 

Ethnically non-white 
What races or ethnic backgrounds do you consider 
yourself? Please mention all that apply. 

Female Observe and record respondent's gender. 
Do you consider your place of residence to be a large city 

Urban/suburban 
or urban area, a suburban area, a small city or town, a lUfal 
area on a farm or ranch, or a rural area NOT on a farm or 
ranch? 

For the plllposes of this analysis, a respondent was non-traditional if four of the seven 
characteristics were non-traditional-in other words, if more than half of the characteristics were 
in the non-traditional side of the dichotomy. In the sample of shooters, 30.2% had at least four 
of the seven variables in the non-traditional side; 69.8% of shooters were considered traditional. 
These two groups (traditional and non-traditional shooters) were then cross tabulated by region, 
by their reasons for shooting, by what shooting activities they did, by the types offrrearms they 
shot, and by the number of days that they shot in various activities. 

The data showed, to put it succinctly, that non-traditional shooters are associated with shooting 
handguns at indoor ranges for self-defense practice. While the parameters chosen have some 
influence on two of these cross tabulations (type of firearm they currently shoot is partly, but /lot 
wholly, associated with what tlley first learned to shoot, as is type of shooting activity), the other 
variables are completely separate from the questions used as parameters. The region, importance 
of reasons for shooting, and days shooting are all fairly independent of the questions used to 
define the parameters. 

Regionally, the West and the Northeast have the highest percentage of shooters being considered 
non-traditional. 

For each possible reason to shoot, non-traditional shooters think it less impOliant than do 
traditional shooters with two exceptions, the more impOitant of these two being shooting for self-
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defense practice, which 60% <if non-traditional shooters but only 54% of traditional shooters 
consider to be a velY important reason to go shooting (the other exception is shooting for a job, 
which is so low in importance among both groups it can be ignored here) . On all other reasons, 
the groups are switched, with the traditional shooters having a higher percentage thinking it to be 
velY important, in particular, preparing for hunting (25% of non-traditional shooters think this is 
velY impOltant, compared to 51 % of traditional shooter) and ment0l1ng another shooter (23% to 
42%, respectively) . 

Regarding the types of activities, 78% of non-traditional shooters say that in 2016 they went 
target shooting with a handgun; only 63% of traditional shooters did this. Also, regarding target 
shooting at an indoor range, 49% of nail-traditional shooters did tbis, compared to 23% of 
traditional shooters. Finally, long-range shooting had participation rates of 21 % of 
non-traditional shooters and 17% of traditional shooters. 

For every other activity, traditional shooters bad the greater percentage doing it, particularly 
target shooting with a rifle (only 47% of non-traditional shooters, but 61 % of tradi,tional 
shooters), target shooting with a modern sporting rifle (19% of non-traditional shooters, 
compared to 32% of traditional shooters), and all types of clay target shooting (for instance, 
skeet, with a 7% rate among non-traditional shooters, but a 22% rate among traditional shooters). 

Regarding types of firearms, only handgun has a higher rate of use among non-traditional 
shooters (74% of non-traditional shooters, compared to 63% of traditional shooters). The largest 
difference the other way is shotguns: only 27% of non-traditional shooters used them in 2016, 
compared to 51 % of traditional shooters. 

Finally, the days of shooting graphs show some interesting results (although for some activities 
the sample sizes are low). The mean days are higher among non-traditional shooters for target 
shooting with a handgun (but the difference is slight), as well as for trap, skeet, and 3-gun 
shooting (but those latter activities ,have small sample sizes of non-traditional shooters doing 
them- although a few who are, obviously, quite avid to bring up the means). 
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How important is being with family or friends as 
a reason to go target shooting? 

Very important 

Somewhat 
important 

Not at all 
important 

Don't know 

o 

o 

o 

20 

71 

_Traditional shooter (n=421) 

El Non-traditional shooter 

40 60 . 80 100 

percent 
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How important is self defense as a reason to go 
target shooting? 

Very important 

Somewhat 
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Not at all 
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How important is sport and recreation as a 
reason to go target shooting? 
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How important is to practice or prepare for 
hunting as a reason to go target shooting? 

Very important 

Somewhat 
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How important is mentoring a new target 
shooter as a reason to go target shooting? 

Very important 

Somewhat 
important 

Not at all 
important 

Don't know 

o 

1 

o 

20 

60 

.Traditional shooter (n~421) 

{!] Non-traditional shooter 

40 60 80 100 

Percent 

99 

Case 8:17-cv-00746-JLS-JDE   Document 78-6   Filed 03/25/19   Page 38 of 47   Page ID
 #:3736

2187

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 50 of 295



100 Responsive Management 

How important is your job as a reason to go 
target shooting? 

Very important 

Somewhat 
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Not at all 
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Don't know 
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Percentage of adult target/sport shooters 
participating in the following target/sport 

shooting activities in 2016. (Among those who 
went target shooting in 2016.) 

Target shooting with a handgun 
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Target shooting at an outdoor range 
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Responsive Management 

Which of the following firearms or equipment 
did you use when target shooting in 2016? 
(Asked of those who went target shooting 

in 2016.) 

Handgun 

Traditional rifle 

Shotgun 

Modern sporting rifle 

Black powder firearm or muzzleloader 

• Traditional shooter (n=421) 

S Non-traditional shooter (n=1 

Air rifle 
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How many days did you target shoot with a 
traditional rifle, in other words a rifle with bolt or 
lever action, in 2016? (Asked of those who went 
target shooting with a traditional rifle in 2016.) 
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How many days did you target shootwith a 
modern sporting rifle in 2016? (Asked of those 

who went target shooting with a modern 
sporting rifle in 2016.) 
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How many days did you target shoot with a 
handgun in 2016? (Asked of those who went 

target shooting with a handgun in 2016.) 
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How many days did you trap shoot in 2016? 
(Asked of those who went trap shooting 

in 2016.) 
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How many days did you skeet shoot in 2016? 
(Asked of those who went skeet shooting 

in 2016.) 
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CERTIFICATE OF SERVICE 

 

 
CERTIFICATE OF SERVICE 

IN THE UNITED STATES DISTRICT COURT 
CENTRAL DISTRICT OF CALIFORNIA 

SOUTHERN DIVISION 
 

Case Name: Rupp, et al. v. Becerra 
Case No.: 8:17-cv-00746-JLS-JDE 

 
IT IS HEREBY CERTIFIED THAT: 
 

I, the undersigned, am a citizen of the United States and am at least eighteen 
years of age. My business address is 180 East Ocean Boulevard, Suite 200, Long 
Beach, California 90802. 
 

I am not a party to the above-entitled action. I have caused service of: 
 

EXHIBIT 22 Part 3 of 4 TO DECLARATION OF SEAN A. BRADY IN 
SUPPORT OF PLAINTIFFS’ MOTION FOR SUMMARY JUDGMENT 

 
on the following party by electronically filing the foregoing with the Clerk of the 
District Court using its ECF System, which electronically notifies them. 
 
Xavier Becerra 
Attorney General of California 
Peter H. Chang 
Deputy Attorney General 
E-mail: peter.chang@doj.ca.gov 
John D. Echeverria 
Deputy Attorney General 
E-mail: john.echeverria@doj.ca.gov 
455 Golden Gate Ave., Suite 11000 
San Francisco, CA 94102 
 
 

I declare under penalty of perjury that the foregoing is true and correct. 
 
Executed March 25, 2019. 
    
       /s/Laura Palmerin    
       Laura Palmerin 
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DECLARATION OF SEAN A. BRADY 

 
 

 
C. D. Michel – SBN 144258 
cmichel@michellawyers.com 
Sean A. Brady – SBN 262007 
sbrady@michellawyers.com 
Matthew D. Cubeiro – SBN 291519 
mcubeiro@michellawyers.com 
MICHEL & ASSOCIATES, P.C. 
180 East Ocean Boulevard, Suite 200 
Long Beach, CA 90802 
Telephone: 562-216-4444 
Facsimile: 562-216-4445 
 
Attorneys for Plaintiffs 
 
 

UNITED STATES DISTRICT COURT 
 

CENTRAL DISTRICT OF CALIFORNIA 
 

SOUTHERN DIVISION 
 

 

  

STEVEN RUPP, et al., 
 

Plaintiffs, 
 

vs. 
 
XAVIER BECERRA, in his official 
capacity as Attorney General of the 
State of California, 
 

Defendant. 
 

Case No.: 8:17-cv-00746-JLS-JDE 
 
EXHIBIT 22 Part 4 of 4 TO 
DECLARATION OF SEAN A. 
BRADY IN SUPPORT OF 
PLAINTIFFS’ MOTION FOR 
SUMMARY JUDGMENT 
 
Hearing Date: May 31, 2019 
Hearing Time:  10:30 a.m. 
Courtroom:   10A 
Judge:   Josephine L. Staton 
 
[Filed concurrently with Notice of 
Motion for Summary Judgment, 
Memorandum of Points and Authorities, 
Statement of Uncontroverted Facts and 
Conclusions of Law, Request for 
Judicial Notice, Declarations of Steven 
Rupp, Steven Dember, Cheryl Johnson, 
Christopher Seifert, Alfonso Valencia, 
Troy Willis, Michael Jones, Dennis 
Martin, and Richard Travis] 
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How many days did you shoot sporting clays in 
2016? (Asked of those who shot sporting clays 

in 2016.) 
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How many days did you go 3-gun shooting in 
2016? (Asked of those who participated in 3-gun 

shooting in 2016.) 
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How many days did you go long~range target 
shooting in 2016? (Asked of those who went 

long-range target shooting in 2016.) 

More than 30 
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Approximately how many times did you go 
target shooting at a range in 2016? (Asked of 

those ,who shot at a range in 2016.) 
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OVERLAP OF PARTICIPATION IN TARGET SHOOTING AND HUNTING 

The'pie graph below shows the proportions of the hunting/shooting pool of participants who 
went target shooting, hunting with firearms, or both in 2016. The entire pie consists of those 
who either hunted with firearms or went target/sport shooting. About half of this pool went 
'target/sport shooting but did not hunl. 

Breakdown of those who went target 
shooting or hunting in 2016 . 

51.4 

• Target shooting, but not 
hunting 

WI Hunting and target 
shooting 

o Hunting, but not target 
shooting 

A trend graph shows that hunting exclusive of target/sport shooting has declined over the given 
time period from 2012, when it made up '23.8% of the hunter/shooter pool, to 2016, when it 
made up only 13.9% of the pool. . , 

Breakdown of those who went target shooting 
or hunting. 
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Few respondents who participated in both hunting and target/sport shooting indicated that their 
target/sport shooting was done 'Just while preparing for hunting." By far, most of those who do 
both firearm hunting and target/spOlt shooting generally spend some of their time simply 
shooting separate from their hunting. (In past years, those who used only archery equipment for 
hunting were not asked the question; in this survey, all hunters, including those exclusively 
bowhunting, were asked this question. This difference in methods is negligible on this question 
because only 7% of hunters used only archery equipment.) 

Would you say you went target 
shooting separate from hunting, or 
just while preparing for hunting, or 

both? (Asked of those who went sport 
shooting and hunting in 2016.) 

Shot s'eparate 
from hunting 

Both 

Just while 
preparing for 

hunting 

Don't know 

o 

Less 
0.5 

20 40 60 80 100 
Percent (n=239) 
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Would you say you went target shooting 
separate from hunting, or just while preparing 

for hunting, or both? (Asked of those who went 
sport shooting and hunting in 2016.) 

. Shot separate 
from hunting 

Both 

Just while 
preparing for 

hunting 

Don't know 

o 

o 
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TYPES OF FIREARMS USED IN TARGET/SPORT SHOOTING AND HUNTING 

The graph below shows the percentages of target or SpOlt shooters using various types of 
fireatms (in total, 21.0% of all U.S. residents went tat'get or SpOlt shooting). Handguns and 
tTaditional rifles top the list. For each of these types, a majority of those who go target or sport 
shooting use it. Graphs of regional r~sults and trends follow. 

Note that two questions in the survey asked about equipment, such as modem sporting rifles. In 
the first, respondents were asked if they had participated in various activities, such as "tat'get 
shooting with a modern sporting rifle." A later question simply asked all target or sport shooters 
to name all the types offirearms that they had used in 2016 for any activities. Typically, these 
percentages in the latter question are slightly more than those who reported that they "went target 
shooting" with the type of firearm. This discrepancy is accounted for by those who may have 
done other activities with these firearms (e.g., plinking, hnnting) but not what they cousider 
"target shooting" witb them. 

Which of the following firearms or 
equipment did you use when target 

shooting In 2016? (Asked of those who 
wenttarget shooting In 2016.) 

Handgun 

Traditional ri lle 

Shotgun 
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Which of the following firearms or equipment 
did you use when target shooting in 2016? 
(Asked of those who went target shooting 

in 2016.) 

Handgun 

Traditional rifle 

Shotgun 

Modern sporting rifle 

Black powder firearrn or rnuzzleloader 
• Northeast (n=89) 

o South (n=227) 

Air rifle 
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With one exception, there was a drop in use of each type of firearm, particularly traditional rifle 
and shotgun, frorn 2012 to 2016, The exception is handgun use, which has remained about the 
same over the three surveys, 

100 
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Which of the following firearms or equipment did you use when 
target shooting in [2014/2016]1 (Asked of those who went target 

shooting.) 

Handgun Traditional rifle Shotgun Modern sporting 
rifle 

Multiple Responses 
Allowed 

.2012 

02014 

Air rifle Black powder 
firearm or 

muzzleloader 
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The survey also asked those who hunted to indicate the various firearms or equipment they used 
while hunting in 2016. The first graph shows types of firearms used by hunters who hunted with 
firearms (this matches the analysis methods in the previous participation l'ePOlt). The graph on 
. the following page shows the types of firearms/equipment used by any hunters, including those 
who hunted exclusively with archery equipment. 

AmongjireOI71! hllnters, traditional rifles and shotguns top the Jist (65% and 50%, respectively), 
and about a quarter use modern sporting rifles, black powder'firearms, and handguns as part of 
their hunting (all within the range of 22% to 26%). This graph is comparable to the previous 
NSSF participation report regarding 2014 participation. Regional graphs are included, as well. 

Please indicate which of the following you 
used for hunting in 2016. What about...? 
(Asked of those Who went hunting with 

firearms in 2016.) 

Traditional rille 65 

il 
:: Shotgun 
.!2 « 
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muzzleloader 
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Percent (n=330) 

29% of firearm hunters 
also used archery at 
some point during their 
hunting 
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This graph is among all hunters, including those who did not use any firearms. A regional 
breakdown of this is shown on the following page. 

Please indicate which of the following you used 
for hunting in 2016. What about ... ? (Asked of 

those who went hunting in 2016.) 

Traditional rifle 

Shotgun 

Archery equipment 

Modern sporting rifle 

Blacl< powder firearm or 
muzzleloader 

Handgun 
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61 
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Percent (n=355) 

Only 7% of hunters used 
only archery for their 
hunting (i .e., did not hunt 
with firearms); 
conversely, 27% of 
hunters used both 
archery and modern 
firearms at some point 
during their hunting 

80 100 

Case 8:17-cv-00746-JLS-JDE   Document 78-7   Filed 03/25/19   Page 14 of 47   Page ID
 #:3759

2210

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 73 of 295



120 

'0 
C1) 

~ 
<l: 
</l . 
C1) 
</l 
C 
o 
0-
</l 
C1) 

0:: 
C1) 

a. 
0:: s 
~ 

Responsive Management 

Please indicat~ which of the following you used 
. for hunting in 2016. What about...? (Asked of 

those who went hunting in 2016.) 

Traditional rifle 

Shotgun 

Archery equipment 

Modern sporting rifle 

Black powder firearrn or 
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Handgun 
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LIKELIHOOD TO GO TARGET OR SPORT SHOOTING IN THE FUTURE 

A little over a quarter of those who did not go target or SpOlt shooting in 2016 show some 
interest in target or sport shooting, with 28% saying either that they are velY likely or somewhat 
likely to participate in target or sport shooting in the following 2 years (regional results ru·e 
shown, as well). Demographic analyses compare those who say that they are velY likely to those 
who ru·e not at all likely, thereby giving a little insight into these people. 

What is the likelihood that you will 
participate in any type of sport shooting in 
the next 2 years? Would you say it is very 
likely, somewhat likely, or not at all likely? 

(Asked of those who did NOT go target 
shooting in 2016.) 

Very likely 

Somewhat likely 

Demographic 

,......--T----t--_~ analyses looked at I these two groups, 
as weU, which are 
discussed on the 
following pages. 

Not at all likely 69 

Don't know 3 

o 20 40 60 80 100 
Percent (n=2463) 
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122 Responsive Management 

What is the likelihood that you will participate in 
any type of sport shooting in the next 2 years? 
Would you say it is very likely, somewhat likely, 
or not at all likely? (Asked of those who did not 

go target shooting in 2016.) 

Very likely 

Somewhat likely 

Not at all likely 

Don't know 
3 

3 
:.: 

"" 3 

o 20 40 60 

Percent 

• Northeast (n=462) 

o South (n=899) 

00 Midwest (n=535) 

o West (n=567) 

80 100 
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The crosstabulations are first analyzed among those who did not go shooting in 2016. This looks 
at those who said that they were very likely to go shooting (as the somewhat likely people should 
probably be discounted vis-a-vis their actual likelihood to go shooting), and then it looks at those 
who said that they were not at all likely as a baseline. 

Among those who did not gO shooting in 2016, men show a little more interest in targellsport 
shooting. Men make up 53% of those velY likely to shoot but only 40% of those not at all likely 
to shoot in the next 2 years (note that this is among non-shooters in 2016). Young and middle
aged people have a greater propensity to say that they are very likely to go targellsport shooting 
in the next 2 years, whereas older people have a relatively high percentage who are not likely to 
go shooting. 

RUl'al people are positively correlated with being likely to go shooting in the next 2 years; urban 
people are -correlated with not being likely to go shooting. Regionally, the South shows a 
slightly greater percentage in the very-likely-to-shoot category (40%) than in the not-likely 
category (37%); in the Northeast, the situation is reversed, with 13% of those likely to shoot 
being from the NOltheast, but 20% of those not likely to go shooting being from the NOltheast. 

Respondent's gender. (Observed; 
not asked.) (Among those who did 

not shoot in 2016.) 

Male 

Female 

o 20 40 60 
Percent 

• Very likely 10 shoal in n8xl 
2 years (n=176) 

roNol al all likely 10 shoal In 
nexl2years (n=1810) 

80 100 
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124 Responsive Management 

May I ask your age? (Among those who did not 
shoot in 2016.) 

65 years old or 
older 

55-64 years old 

45-54 years old 

35-44 years old 

25-34 years old 

18-24 years old 

Refused 

a 20 40 60 

Percent 

• Very likely to shoot in next 2 
years (n= 176) 

80 100 
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Do you consider your place of residence to be a 
large city or urban area, a suburban area, a 
small city or town, a rural area on a farm or 

ranch, or a rural area NOT on a farm or ranch? 
(Among those who did not shoot in 2016.) 

Large city or 
urban area 

Suburban area 

Small city or town 

125 

Rural area on a 
farm or ranch 

• Very likely to shoot in next 2 
years (n=176) 

Rural area NOT 
on a farm or ranch 

Don't know 

Refused 

0 

0 

1 

2 

4 

20 40 60 

Percent 

o Not at all likely to shoot in 
next 2 years (n=181 

80 100 
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(These are the U.S. Cens!ls Bureau regions, the same regions used by the U.S. Fish and Wildlife 
Service.) 

Northeast 

South 

Midwest 

West 

o 

Region of residence. (Among those who did not 
shoot in 2016.) 

20 40 60 

Percent 

• Very likely to shoot in next 2 
years (n=176) 

EI Not at aI/likely to shoot in 
ne~t 2 years 810) 

80 100 

Case 8:17-cv-00746-JLS-JDE   Document 78-7   Filed 03/25/19   Page 21 of 47   Page ID
 #:3766

2217

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 80 of 295



( 

( 

Sport Shooting Participation in the United States in 2016 127 

Note that the above looked at those who had not participated in target or sport shooting in 2016. 
Those who had participated in 2016 were also asked the same question about likelihood to 
participate in the coming 2 years. Of2016 sport shooting participants, 59% are velY likely to go 
sporl shooting in the following 2 years, and 20% are somewhat likely (a sum of 79% who plan to 
continue in the sport). The same demographic analyses were lUn comparing those who are velY 
likely to those who are not at all likely (again ignoring the somewhat likelY). 

What is the likelihood that you will 
participate in any type of sport shooting 
in the next 2 years? Would you say it is 
very likely, somewhat likely, or not at all 
likely? (Asked of those who went target 

Very likely 

Somewhat like ly 

Not at all likely 

Don't know 

o 

or sport shooting in 2016.) 

59 

1 

20 40 60 80 
Percent (n=587) 

Demographic 
analyses looked at 
these two groups, as 
well, which are 
discussed on the 
following pages. 

100 
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128 Responsive Management 

What is the likelihood that you will participate in 
any type of sport shooting in the next 2 years? 
Would you say it is very likely, somewhat likely, 

or not at all likely? (Asked of those who went 
target or sport shooting in 2016.) 

Very likely 

Somewhat likely 

Not at all likely 

Don't know 

o 

2 

1 

1 

20 40 60 

Percent 

• Northeast (n=89) 

o South (n=227) 

iii Midwest (n=125) 

III West 

80 100 
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'The gender crosstabulations found thaL women appear to be more likely to drop out of 
target/sport shooting: females make lip only 27% of those who had shot in 2016 and are very 
likely to shoot in the next 2 years, while they make np 40% of those who had shot in 2016 but 
are unlikely to shoot in the next 2 years. 

The finding from the age graphs is simply that those 2016 shooters who plan to continue 
shooting are about the same ages as those 2016 shooters who do not plan to continue shooting. 
The skew wherein the older ages have a higher percentage in the not-at-all-likely group is just 
slightly discernible on the graph. 

The place-of-residence cross tabulation finds only small differences, but it suggests that those 
from tbe large urban areas and small cities/towns are at a higher likelihood to continue shooting. 
(And note that this is opposite of the finding in the previous survey; the previous survey 
suggested that the urbanites/suburbanites were dropping out of shooting at a slightly greater rate 
than those from suburban areas or rural areas). In this sW'vey, both large city or urban area and 
suburban area have a relatively high percentage being l'elY likely. Finally, the regitmal 
crosstabulation finds the Midwest and West positively associated with being velY likely to shoot 
in the next 2 years. (These are the U.S. Census Bureau regions, the same regions used by the 
U.S. Fish and Wildlife Service.) 

Case 8:17-cv-00746-JLS-JDE   Document 78-7   Filed 03/25/19   Page 24 of 47   Page ID
 #:3769

2220

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 83 of 295



130 

Male 

I. 

Female 

o 

Responsive Management 

Respondent's gender. (Observed; not asked.) 
(Among those who went shooting in 2016.) 

20 40 60 

Percent 

.Very likely to shoot in next 2 
years (n~345) 

80 100 
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May I ask your age? (Among those who went 
shooting in 2016.) 

65 years old or 
older 

55-64 years old 

45-54 years old 

35-44 years old 

25-34 years old 

18-24 years old 

Refused 

o 

2 

2 

20 40 60 

PElrcent 

• Very likely to shoot in next 2 
years (n=345) 

o Not at all likely to shoot in 
next 2 117) 

80 100 
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Do you consider your place of residence to be a 
large city or urban area, a suburban area, a 
small city or town, a rural area on a farm or 

ranch, or a rural area NOT on a farm or ranch? 
(Among those who went shooting in 2016.) 

Large city or 
urban area 

Suburban area 

Small city or town 
28 
29 

Rural area on a 
farm or ranch 

Rural area NOT 
on a farm or ranch 

Don't know 

Refused 

o 

1 
2 

20 

.Very likely to shoot in next 2 
years (n=345) 

DNot at alii 

40 60 80 100 

Percent 
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(These are the U.S. Census Bureau regions, the same regions used by the U.S. Fish and Wildlife 

Service.) 

Northeast 

South 

Midwest 

West 

o 

Region of residence. (Among thos.e who went 
shooting in 2016.) 

20 40 60 

Percent 

.Very likely to s hoot in next 2 
years (n~345) 

I to shoot in 
next 2 117) 

80 100 
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Those who had target or SpOlt shot in 2016 and who indicated being likely to target or sport 
shoot in the suhsequent 2 years were asked to indicate the shooting activities that they plan to do. 
They most COrnnlonly said that they plan to participate in target shooting with a handgnn, target 
shooting with a rifle, andlor target shooting at an outdoor range (they could choose multiple 
activities). A regional graph is included, as well. 
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III 
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o 
a. 
III 
Q) 
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Q) 
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Which of those activities do you plan to do in 
the coming year? (Asked of those who are very 

or somewhat likely to go shooting in the 
coming year.) 

Target shooting with a handgun 

Target shooting with a rifle 

Target shooting at an outdoor range 

Target shooting at an indoor range 

Target shooting with a modern sporting 
rifle, such as 

Sporting clays 

Skeet shooti ng 

Trap shooting 

Long-range shooting such as shooting at 
targets more than 500 yards away 

3-gun shooting 

None of these 

o 20 40 60 80 100 

Percent (n=464) 
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Which of those activities do you plan to do in 
the coming year? (Asked· of those who are very 
or somewhat likely to go shooting in the coming 

year.) 

Target shooting with a handgun ~~~~~~~~~~il 
Target shooting with a rifle 

~_"'_"'_"68 

Target shooting at an outdoor range 

Target shooting with a modern sport ing 
rifle 

"C 
ell 
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ell 
a:: 
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C. 
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::J 
~ 

Target shooting at an indoor range 

Sporting clays 

Skeet shooting 

Trap shooting 

Long-range shooting such as shooting at 
targets more than 500 yards away 

3-gun shooting 

None of these 

• Northeast {n_ .~R\1 

o South (n~1 74) 

III Midwest (n~99) 

GlWest (n~123) 

o 20 40 60 80 100 

Percent 
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REASONS FOR NOT PARTICIPATING IN TARGET OR SPORT SHOOTING AND 
NON-SHOOTERS' DEMOGRAPHIC CHARACTERISTICS 

The survey asked those who did not participate in target/sport shooting for their reasons for not 
doing so (79.0% of U.S . residents did not go target or Spot'! shooting in 2016). While simple lack ' 
of interest is, by far, the top reason (59% of those who did not target or sport shoot), other 
impoltant reasons include lacking a firearm (13%), lack of time because of family or work 
obligations (13%) , and agelbealth (7%). 

"C 

In just a few words, tell me why you did 
not go target shooting in 2016. (Asked 

of those who did not go target shooting 
in 2016.) 

No Interest 

Don't have firearm I can't own 
firearm 

No time I obligations for family or 
work 

59 

~ 
.2 Age I health 
:;;: 

~ 
c 
o 
0. 
<II 

" a: 
2 

Did other activities I have other 
hobbies 

No place to go nearby I don't 
know where to go I no access 

g. Nobody to go with I not Invited to 
S go :; 

Cost I can~ afford 10 go 

Other 

Don't know 

3 

2 

2 

o 20 40 60 80 100 

Percent (n:2463) 

/ .' 
• I 

o Went target 
or sport 
shooting in 
2016 

III Did not go 
target or: 
sport shooting 
in 2016 
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'tl 
Q) 

~ 
<t 
III 

~ 
C 
o 
Co 
III 

In just a few words, tell me why you did not go 
target shooting in 2016. (Asked of those who . 

did not go target shooting in 2016.) 

No interest 

Don't have firearm / can't own firearm 

No time / obligations for family or work 

Age / health 

Did other activities / have other hobbies 

~ No place to go nearby / don't know where 
to go / no access 

Nobody to go with / not invited to go 

Cost / can't afford to go 

Other 

Don't know 

1 
1 
3 
3 

1 
2 
1 
2 

5 
5 
5 

'" 7 

• Northeast (n=462) 

o South (n=899) 

w Midwest (n=535) 

m West (n=567) 
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o 20 40 · 60 80 100 

Percent 

Case 8:17-cv-00746-JLS-JDE   Document 78-7   Filed 03/25/19   Page 32 of 47   Page ID
 #:3777

2228

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 91 of 295



138 Responsive Management 

Two questions asked those who had not target or sport shot in 2016 about their status regarding 
having ever participated in target/sport shooting and having ever shot a firearm. The data from 
these questions and· about participation in target/sport shootirig in 2016.were put together. About 
a third of U.S. residents (31 %) indicate that they have never shot a firearm, and about half of the 
residents (50%) have never done any target or sport shooting. (For the reader's convenience, the 
results among only those who did not target or sport shoot in 2016 are shown following the 
regional graph.) 

Status regarding participation in target/sport 
shooting and having ever shot a firearm. 

(Among all respondents.) 

Participated in target or 
sport shooting in 2016 

Has participated in any . 
target or sport shooting at 

some time 

Has never participated in 
target or sport shooting 
but has shot a firearm 

Has never shot a firearm 

Does not know if ever 
shot a firearm 

1 

o 

50% 

29 

31 
50% 

20 40 60 

Percent (n;:3050) 

.. Rounding on graph 
causes apparent 

discrepancy In sum; 
calculation made on 
unrounded numbers. 

80 100 
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Status regarding participation in target/sport 
shooting and having ever shot a firearm. 

(Among all respondents.) 

Participated in 
target or sport 

shooting in 2016 

Has participated 
in any target or 

sport shooting at 
some time 

139 

Has never 
participated in 
target or sport 

shooting but has 
shot a firearm 

• Northeast (n=551 ) 

o South (n= 1126) 

Has never shot a 
firearm 

Does not know if 
evershota 

firearm 

o 

o 
1 

2 
1 

20 

44 

40 60 

Percent (n=3050) 

III Midwest (n=660) 

[I West (n=71 

80 100 
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Status regarding having ever participated in 
target/sport shooting and having ever shot a 

firearm. (Among those who did not go target or 
sport shooting in 2016.) 

Has 
participated in 
any target or 

sport shooting 
at some time 

Has never 
participated in 
target or sport 
shooting but 
has shot a 

firearm 

Has never shot 
a firearm 

Does not know 
if ever shot a 

firearm 

o 20 

23 

40 60 80 100 

Percent (n=2463) 
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Status regarding having ever participated in 
target/sport shooting and having ever shot a 

firearm. (Among those who did not go target or 
sport shooting in 2016.) 

Has 
participated in 
any target or 

sport shooting 
at some time 

141 

Has never 
participated in 
target or sport 
shooting but 
has shot a 

firearm • Northeast (n=462) 

o South (n=899) 

Has never shot 
a firearm ' 

1 

Does not know 1 
if ever shot a 

firearm 2 

1 

o 20 

52 
II Midwest (n=535) 

mWest 

40 60 80 100 

Percent (n=2463) 
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Status regarding participation in target/sport 
shooting and .having ever shot a firearm. (Among all 

ParlicJpaled In target or sport 
shoaling In 2016 

Has participated in any target or 
sport shooting at some time 

Has never participated In target or 
sport shooling but has shot a firearm 

Has never shot a firearm 

Does not know Ir ever shot a firearm 

respondents.) . 

o 20 40 60 80 100 
Percent (n=3050) 

Responsive Management 

This graph was 
previously shown; it 
is here as a reference 
to show the groups 
represented in the 
following analyses. 

The graphs that start on the following page show the demographic characteristics of those 29% 
in the graph above who did not target or sport shoot in 2016 but did so at some time in the past 
compared to those who never participated in target or sport shooting (the last three bars in the 
graph above- i.e., the 19%, 31 %, and I % combined). 

The gender crosstabulation shows a not substantially wide split in males to females among those 
who shot in the past but not in 2016 (55% of this group are males; 45% are females); it also 
points out the not surprising fact that men are more likely than women to have gone target or 
SpOlt shooting in the past. 

The age crosstabulation suggests that those who shot in the past but not in 2016 tend to be a little 
older than their counterpruts who have never shot. 

The final graphs show the rural-urban cross tabulation-which appears inconclusive-and the 
regional crosstabulation-which also has only slight differences. 
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Respondent's gender. (Observed; not asked.) 

Male 

Female 

Less 

Don't know 

Less 

o 20 40 60 

Percent 

63 

• Did not shoot in 2016, has 
. target shot before (n=909) 

1m Did not shoot in 201 6, has 
not target shot before 

80 100 
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May I ask your age? 

65 years old or 

older . fi!1~~~ 

55-64 years old 

45-54 years old 
8 

35-44 years old 

25-34 years old 

18-24 years old 

Refused 

o 20 40 60 

Percent 

Responsive Management 

• Did not snoot in 2016, has 
target shot before (n=909) 

III Did not shoot in 2016, has 
not target shot before 

80 100 
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Median split of age (median calculated on entire 

Median age (47) 
or higher 

Below the median 
age (47) 

. sample). 

o 20 40 60 

Percent 

• Did not shoot in 2016, has 
target shot before (n=855) 

IB Did not shoot in 2016, has 
not shot before 
n=1 

80 100 
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Male, at or above 
median age (47) 

Male, below 
median age (47) 

Female, at or 
above medianage 

(47) 

Female, below 
median age (47) 

o 

Responsive Management 

Gender / median age categories. 

20 40 60 

Percent 

• Did not shoot in 2016, has 
target shot before (n=854j 

III Did not shoot in 2016, has 
not target shot before 

391 

80 100 

Case 8:17-cv-00746-JLS-JDE   Document 78-7   Filed 03/25/19   Page 41 of 47   Page ID
 #:3786

2237

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 100 of 295



Sport Shooting Participation in the United States ill 2016 ' 

Do you consider your place of residence to be a 
large city or urban area, a suburban area, a 
small city or town, a r~ral area on a farm or 

ranch, or a rural area NOT on a farm or ranch? 

Large city or 
urban area 

Suburban area 

Small city or town 

147 

• Did not shoot in 2016, has 
target shot before (n~909) 

Ru ral area on a 
farm or ranch 

Rural area NOT 
on a farm or ranch 

Don't know 

Refused 

o 

o 
1 

2 
6 

20 

Iil Did not shoot in 2016, has 
not shot before 

40 60 80 100 

Percent 
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Urban or rural split. 

51 

51 

20 40 60 

Percent 

Re;ponsive Management 

• Did not shoot in 2016, has 
target shot before (n=890) 

GI Did not shoot in 2016, has 
not target shot before · 

80 100 
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(These are the U.S. Census Bureau regions, the same regions used by the U.S. Fish and Wildlife 

Service.) 

Northeast 

South 

Midwest 

West 

o 20 

Region of residence. 

40 60 80 

Percent 

• Did no! shoot in 201 6, has 
target shot before (n=909) 

GJ Did no! shoot In 2016, has 
not target shot before 

100 
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150 Responsive Management 

ABOUT RESPONSIVE MANAGEMENT 
Responsive Management is an internationally recognized public opinion and attitude survey research 
firm specializing in natural resource and outdoor recreation issues. Our mission is to help natural 
resource and outdoor recreation agencies and organizations better understand and wOlk with their 
constituents, customers, and the public. ' 

Utilizing our in-house, full-service telephone, mail, and web-based survey facilities with 50 
professional interviewers, we have conducted more than 1,000 telephone surveys, mail surveys, 
personal interviews, and focus groups, as well as numerous marketing and communication plans, 
needs assessments, and program evaluations. 

Clients include the federal natural resource and land management agencies, most state fish and 
wildlife agencies, state dep31tments of natural 'resources, environmental protection agencies, state 
pm agencies, tourism bo31'ds, most of the major conservation and sportsmen's organizations, and 
numerous private businesses. Responsive Management also collects attitude and opinion data for 
many of the nation's top universities. 

Specializing in rese31'ch on public attitudes tow31d natural resource and outdoor recreation issues, 
Responsive Management has completed a wide range of projects dUllng the past 26 years, including 
dozens of studies of hunters, anglers, wildlife viewers, boaters, park visitors, hiStOllc site visitors, 
hikers, birdwatchers, campers, and rock climbers. Responsive Management has conducted studies 
on endangered species; watelfowl and wetlands; and the reintroduction of large predators such as 
wolves, grizzly bears, and the Florida panther. 

Responsive Management has assisted with rese31'ch on numerous natural resource ballot initiatives 
and referenda and has helped agencies and organizations find alternative funding and increase their 
membership and donations. Additionally, Responsive Management has conducted major 
organizational and programmatic needs assessments to assist natural resource agencies and 
organizations in developing more effective programs based on a solid foundation of fact. 

Responsive Management has conducted rese31-ch on public attitudes tow31'd natural resources and 
ontdoor recreation in almost every state in the United States, as well as in Canada, Australia, the 
United Kingdom, France, Gelmany, and Japan. Responsive Management has also conducted focus 
groups and personal interviews with residents of the African conntries of Algeria, Cameroon, 
MaUlltius, Namibia, South Africa, Tanzania, Zambia, and Zimbabwe. 

Responsive Management routinely conducts smveys in Spanish and has conducted sUlveys in 
Chinese, Korean, Japanese and Vietnamese and has completed numerous studies with specific t31'get 
audiences, including Hispanics; African-Amellcans; Asians; women; children; senior citizens; urban, 
suburb31l, and rural residents; large landowners; and farmers. 
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Responsive Management's research has been upheld in U.S. District Courts; used in peer-reviewed 
joumals; and presented at major natural resource, fish and wildlife, and outdoor recreation 
conferences across the world. Company research has been featured in most of the nation's major 
media, including CNN, The New YOlk Times, The Wall Street Joul11aZ, and on the front pages of USA 
Today and The Washington Post. Responsive Management's research has also been highlighted in 
Newsweek magazine. 

Visit the Responsive Management website at: 
www.responsivemanagement.com 
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CERTIFICATE OF SERVICE 

 

 
CERTIFICATE OF SERVICE 

IN THE UNITED STATES DISTRICT COURT 
CENTRAL DISTRICT OF CALIFORNIA 

SOUTHERN DIVISION 
 

Case Name: Rupp, et al. v. Becerra 
Case No.: 8:17-cv-00746-JLS-JDE 

 
IT IS HEREBY CERTIFIED THAT: 
 

I, the undersigned, am a citizen of the United States and am at least eighteen 
years of age. My business address is 180 East Ocean Boulevard, Suite 200, Long 
Beach, California 90802. 
 

I am not a party to the above-entitled action. I have caused service of: 
 

EXHIBIT 22 Part 4 of 4 TO DECLARATION OF SEAN A. BRADY IN 
SUPPORT OF PLAINTIFFS’ MOTION FOR SUMMARY JUDGMENT 

 
on the following party by electronically filing the foregoing with the Clerk of the 
District Court using its ECF System, which electronically notifies them. 
 
Xavier Becerra 
Attorney General of California 
Peter H. Chang 
Deputy Attorney General 
E-mail: peter.chang@doj.ca.gov 
John D. Echeverria 
Deputy Attorney General 
E-mail: john.echeverria@doj.ca.gov 
455 Golden Gate Ave., Suite 11000 
San Francisco, CA 94102 
 
 

I declare under penalty of perjury that the foregoing is true and correct. 
 
Executed March 25, 2019. 
    
       /s/Laura Palmerin    
       Laura Palmerin 
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DECLARATION OF SEAN A. BRADY 

 
 

 
C. D. Michel – SBN 144258 
cmichel@michellawyers.com 
Sean A. Brady – SBN 262007 
sbrady@michellawyers.com 
Matthew D. Cubeiro – SBN 291519 
mcubeiro@michellawyers.com 
MICHEL & ASSOCIATES, P.C. 
180 East Ocean Boulevard, Suite 200 
Long Beach, CA 90802 
Telephone: 562-216-4444 
Facsimile: 562-216-4445 
 
Attorneys for Plaintiffs 
 
 

UNITED STATES DISTRICT COURT 
 

CENTRAL DISTRICT OF CALIFORNIA 
 

SOUTHERN DIVISION 
 

 

  

STEVEN RUPP, et al., 
 

Plaintiffs, 
 

vs. 
 
XAVIER BECERRA, in his official 
capacity as Attorney General of the 
State of California, 
 

Defendant. 
 

Case No.: 8:17-cv-00746-JLS-JDE 
 
EXHIBIT 23 TO DECLARATION 
OF SEAN A. BRADY IN SUPPORT 
OF PLAINTIFFS’ MOTION FOR 
SUMMARY JUDGMENT 
 
Hearing Date: May 31, 2019 
Hearing Time:  10:30 a.m. 
Courtroom:   10A 
Judge:   Josephine L. Staton 
 
[Filed concurrently with Notice of 
Motion for Summary Judgment, 
Memorandum of Points and Authorities, 
Statement of Uncontroverted Facts and 
Conclusions of Law, Request for 
Judicial Notice, Declarations of Steven 
Rupp, Steven Dember, Cheryl Johnson, 
Christopher Seifert, Alfonso Valencia, 
Troy Willis, Michael Jones, Dennis 
Martin, and Richard Travis] 
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MSR Consumer Report 2013

Copyright: ©2013 National Shooting Sports Foundation

For all client unique research, copyright is assigned to said client. All report findings contained

within are the property of the client, who is free to use this information as desired. However, it is

recommended that the client contact Sports Marketing Surveys, prior to reproduction or

transmission for clarification of findings, analysis, or recommendations.

Disclaimer:

While proper due care and diligence has been taken in the preparation of this document, Sports

Marketing Surveys cannot guarantee the accuracy of the information contained and does not

accept any liability for any loss or damage caused as a result of using information or

recommendations contained within this document.

About NSSF:

The National Shooting Sports Foundation is the trade association for the firearms industry. Its

mission is to promote, protect and preserve hunting and the shooting sports. Formed in 1961, NSSF

has a membership of more than 9,000 manufacturers, distributors, firearms retailers, shooting

ranges, sportsmen’s organizations and publishers.

About Sports Marketing Surveys:

Since 1985, Sports Marketing Surveys had led the way in being the informed, experienced and

uniquely positioned source to assist with any custom research projects. Whether it’s a dealer study

to get some feedback from your retail partners or an internet based consumer study to measure

the strength of your brand among the changing American consumer, Sports Marketing Surveys

conducts quantitative and qualitative marketing research and information for many of the leading

manufacturers and organizations throughout the industry.

Sports Marketing Surveys
6650 West Indiantown Road, Suite 220
Jupiter, FL 33458
p: 561.427.0647
e: usa@sportsmarketingsurveysusa.com
www.sportsmarketingsurveysusa.com
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1 METHODOLOGY
The MSR Consumer Study employed an online survey methodology. With no database available of

known MSR owners, NSSF promoted participation in this study via online banner ads on various

websites, blogs and e-newsletters geared toward firearms ownership and hunting such as:

• AR-15.com e-newsletter

• Bushmaster Website and Facebook page

• DPMS Website and Facebook page

• Field & Stream blog

• Gun Digest website

• Guns and Ammo website

• NSSF Facebook page & Twitter post

• NSSF/GunBroker Pull the Trigger e-newsletter

• Remington Facebook page

• Smith & Wesson Facebook page & Twitter post

• 3-Gun Nation website and Facebook page

• Tapco website and Facebook page

• Winchester ammunition e-newsletter

A contest to win one of three $500 Cabela’s gift cards was included as an incentive to complete the
survey in full. The term “Modern Sporting Rifle” was clearly defined as AR- or AK-platform rifles

such as an AR-is, AR-b, AK-47 or other semi-automatic rifles with detachable magazines. Photographs of

both AR- and AK-platform MSR’s were shown on the survey landing page. To further pair down response to

those that would correctly complete the survey, the survey’s initial question asked “Do you own at least one

Modern Sporting Rifle? (If you do not own a MSR but would still like to be entered in the contest, select

“No”.) These safeguards narrowed the usable responses from 26,719 to 2i,942.

This gives a very high confidence level. The Confidence Interval for the full “MSR Owner” sample

ranges from +1- 0.29 percentage points to +/- 0.68 percentage points at the 95% confidence level.

So, for example, if the survey shows 50% of MSR owners shoot at ranges, we can be confident 95

times out of 100 that the real value lies within +1- 0.68 percentage points so between 49.32% and

50.68%. Or to put it another way: Less than S times out of 100 would we expect to find a difference

of more than 0.68 percentage points due to sampling.

Survey was live April and May 2013.
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2 EXECUTIVE SUMMARY
In the spring of 2013, The National Shooting Sports Foundation (NSSF) contracted with Sports

Marketing Surveys (SMS) of Jupiter, Florida to conduct a large consumer study to learn more about

the growing category of MSR Modern Sporting Rifle (MSR) ownership. This survey was formatted to

follow the 2010 MSR Consumer Report from NSSF and SMS first collaboration in 2010. In the 2013

survey, MSRs were specified as either an AR platform, AK platform or other semi-automatic rifle

with a detachable magazine. Prior to the start of the survey, the NSSF gathered together a panel of

industry leaders and experts from the manufacturing, retailing and law enforcement/military

backgrounds to ensure that right questions were asked to provide the most amount of information

possible.

The survey was conducted using an Internet based methodology. Links were posted on many of the

popular consumer oriented web sites in the industry in order to solicit responses. An incentive was

used in order to facilitate this process. At the end of the fielding period, well over 26,000 total

responses were received of which over 21,942 came from MSR owners. This response was a

significant increase from the 2010 study of 11,400 respondents. This large sample meant that we

were able to perform a number of very specific survey cross tabs to look at some differences among

MSR owners.

MSRs owners are predominantly male (99%). Over 75% of male MSR owners are married, of those

married, more than half indicated their wife went target shooting with them and 14% own her own

MSR. Even though only 1% of respondents were female, there appeared to be a large interest in

MSR5 and MSR related recreational shooting activities within the female population.

Most owners are older, with 61% over the age of 45 and most don’t have children living in the

home (58%). The more MSR’s owned, the more likely they are to lock up their weapons.

35% reported having either military or law enforcement background. This is down from the

44% reported in 2010. Although the veteran status has increased slightly, the 2013 survey seemed

to tap more into the civilian MSR population.

Although Range membership is down from 51% in 2010 to 48% in 2013, members have increased

the usage of their MSR5 compared to 2010. Range members tend to be older and have an income

greater than $75,000. In regards to weapon and accessory purchase, the Range and Non-Range

member have relatively the same habits with the exception of price. Over 60% are recent MSR

buyers and plan on purchasing accessories in the next 12 months.

The rate of ownership has increased dramatically since 2010. Those who only own one MSR, 49%

purchased their first in 2012 and 2013. Overall, 2012 was the highest (17%) for new ownership since

prior to 1994. 91% of all MSR owners own at least one AR Platform weapon. Just over a quarter of

owners report having 4 or more MSR’s, with 14% being only AR Platforms. Most own only one AK

Platform (67%). Those who one multiple MSR’s (2 or more) tend to be more active with almost half

of them hunting, 92% target shooting and 19% shoot in competitions with an MSR.
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MSR Consumer Report 2013

MSR ownership is not limited to one category of guns. Many MSR owners own at least one other

non-MSR weapon. Handguns are the most popular at 90%, followed by the traditional rifle and

shotgun (82%). Muzzleloaders (28%) and Paintball guns (15%) are less favorable. Those under the

age of 35 are more likely to own a paintball gun and less likely to own a muzzleloader. Only 1% of

MSR owners, whether a single or multiple owner, own only MSRs.

Over a third of MSR owners first gain interest in MSRs through a friend and a quarter through the

military. Most MSR owners target shoot with at least one other person (84%) which mimics the

2010 report. MSRs are mostly used for rifle target shooting ( 89%), either at a public range (52%)

or private range (51%). Almost half of all MSR owners target shoot on family land, which could

indicate target shooting as a family activity. 94% of MSR owners used at least one MSR in the past

12 months. Most (40%) used their MSR on average once a month. Frequency of use increases with

number of MSR owned.

Most MSRs were bought from an independent retail store. The average cost of a MSR was $1,058,

$25 less than the average spent in 2010. .223/5.56mm was the prefer caliber for the AR Platform,

where the AK platform was usual 7.62mm x 39mm caliber. Almost two thirds of MSR owners have

at least a few accessories, added within 12 months of purchase, on their most recent MSR with an

average of $400 dollars spent.

2010 2013

Average # MSRs Owned 2.6 3.1

Average $ Spent on MSRs $1,083 $1,058

Average $ Spent on MSRs Accessories $436 $381

* NOTE: 2013 NSSF Survey identified AR and AK platforms separately. 2010 NSSF Survey included AK

but was tailored more toward the AR platform owner.
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3 FAST FACTS
1. The average MSR owner is 35+ years old, married and has at least some college education. 54%

have a HH income of $75,000+ and 57% do not have children living with them.

2. 66% of MSR owners that responded to the study own 2 or more MSRs.

3. Those who shoot more than 24 times a year are much more likely to own multiple MSRs.

4. MSR owners are more likely to own multiple AR platform MSR5 than AK MSR5.

5. 26% of MSR owners purchased their first rifle in 2012 or 2013. Over a 1/3 of those who own 4

or more MSRs purchased their first MSR prior to 1994.

6. 9 out of 10 MSR owners owned a handgun prior to owning an MSR.

7. 33% of range members first gained interest in MSR5 at a shooting range. Over a quarter of all

MSR owners first gained interest in MSR5 in the military.

8. 35% of MSR owners are current or former military/law enforcement.

9. Almost half of MSR owners are shooting range members and membership steadily increases

with age and income.

10. 8 out of 10 MSR owners purchased their MSR new. Those who own only one MSRs are slightly

more likely to purchase used than multiple MSR owners.

11. Showing this is a growth segment, 2/3 of all MSR owners obtained their most recent MSR in 2012

or 2013, while 7% received their most recent MSR in 2005 or earlier.

12. 55% of MSR owners paid under $1,000 for their MSR. Half of MSR owners who shoot 2+ times/

month paid $1,000 or more for their most recent MSR.

13. 36% of all MSR owners purchased their most recent MSR at an independent retail store or a gun

show.

14. Most MSR5 recently purchased were chambered in .223/5.56mm.

15. MSR owners consider accuracy and reliability to be the two most important things to consider

when buying a MSR. Owners did not consider their friends/family having one to be important.

16. 79% of MSR owners have at least one accessory on their rifle or do not shoot “out of the box.”

Younger (under 35 years of age) shooters prefer to heavy accessorize their rifle. 62% of owners

accessorize their rifle after their purchase but within 12 months after purchasing it.

17. Those most likely to spend $600+ on aftermarket customizations are: 4+ MSR owners, 2+

times/month shooters, under 35 year olds and those with $llOk+ HH income.

18. 71% of MSR owners use a scope as their primary optic. Older shooters tend to use a scope as

their primary optic whereas younger shooters prefer a red dot as a primary optic.

19. About half of all MSR owners use a 30-round magazine the most in their MSR. Younger MSR

owners are more likely to use higher capacity magazines than older MSR owners.

20. 66% of MSR owners use a collapsible/folding stock but this usage rate decreases with age.

21. 3 out of 4 of the most recent MSRs purchased had flat top upper receivers.

22. MSR owners are pretty evenly split on having rails or not having rails on their MSR.

23. Black is the most popular finish color with 80% of owners saying their most recent MSR is

black.

24. Of the most recent MSR5 purchased, 62% had a threaded barrel, 57% had a flash hider, 58% had

a 16” barrel, and 51% operate on a direct gas impingement.
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25. Those most likely to purchase a MSR in the next 12 months are: 4+ MSR owners, 2+

times/month shooters, and between the ages of 45 to 54.

26. The 3 most owned accessories are: gun cleaning kit (93%), extra magazine (82%), and targets

(81%). The top 3 that MSR owners intend to buy are: extra magazine, trigger upgrades and

targets.
27. Recreational target shooting (8.9/10.0) was the #1 rated reason for owning a MSR in terms of

importance. Home defense was 2’ at 8.2. Professional use/job related was the least important

at 2.9.

28. 94% of owners have used their MSR in the last 12 months. Usage slightly decreases with age

going from 96% usage rate for under 35’s to 92% for those 65+.

29. 38% of MSR owners shoot their MSR5 12 times or more allually. 36% of reloaders shoot 12 times

or more compared to 25% for non-reloaders.
30. 34% of MSR owners shot more than they did the previous year. Half said they shot the same

amount compared to the previous year.

31. 26% of MSR owners reported shooting more in the past 12 months which is down from 34%

reported in 2010.

32. 52% of owners shoot at a public range and 51% shoot a private range. Private range usage

increases with age, income, number MSR5 owned and shooting frequency.
33. 83% of all MSR owner keep their MSR5 in a secure box when not in use.

34. MSR owners use “budget” factory loads 43% of the time while premium loads account for 29%,

reloads 16%, and import ammo 12%. Those who shoot more often are much more likely to use

reload.

35. 21% of owners shot more than 1,000 rounds out of their MSR in the last 12 months. 27% of range

members and 16% of non-members shot more than 1,000 rounds in the last 12 months. 26% of

all owners anticipate shooting more than 1,000 rounds in the next 12 months.
36. 42% of owners buy 500+ rounds of ammo at one time. Frequent shooters and multiple MSR

owners are most likely to buy 500+ rounds at one time.

37. Just over a third of owners reload their ammo. Reloading is more popular with older shooters,

range members and multiple MSR owners.

38. 7 out of 10 reloaders reload 40% of more of their ammo; 27% reload 90% or more.

39. The most popular distance to hunt/target shoot with an MSR is 100-300 yards with 58% of

owners shooting at those distances. 33% shoot at less than 100 yards. Younger shooters tend

to shoot at shorter distances than older shooters.

40. 17% of MSR owners go shooting alone which is down from 20% in 2010. Older (over 35 years of

age) shooters are mote likely than younger shooters to shoot alone.

41. 8 out of 10 MSR owners feel they have not been able to shoot their MSR as much as they would

like in the last 12 months.

42. Lack of ammo available and the cost of ammo are the two main issues preventing MSR owners

from shooting as much as they would like. The cost of ammo is much more important to

younger shooters than it is to older shooters.

© 2013 NSSF Page 8

Case 8:17-cv-00746-JLS-JDE   Document 78-8   Filed 03/25/19   Page 11 of 88   Page ID
 #:3803

2254

C
ase: 19-56004, 01/27/2020, ID

: 11575862, D
ktE

ntry: 24-12, P
age 117 of 295



MSR Consumer Report 2013

4 SAMPLE PROFILE

4.1 Overall profile of MSR owners

• N=21,942

Overall Sample Profile

0% 20% 40% 60% 80% 100%

Male 99%

Female 1%

Under 35 17%

35to44 20%

45to54 25%

55to64 25%

11%

$45,000 and Under 15%

$45,001 to $75,000 25%

$75,001 to $110,000 27%

>$iio,000 27%

Some high school or less 1%

High school graduate or GED equivalent 12%

Some college but did not graduate 28%

Associate degree 14%

Bachelors degree 27%

Post -graduate degree 14%

-_______

Other professional degree I 5%

Children in home 42%

_______

Na children in home 57%

Married 75%

Not Married 25%

Military/LE. Background 35%

Non-Military! L.E. ] 65%
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MSR Consumer Report 2013

4.2 Geo-Analysis

The following map shows the number of MSR owners per household that responded to the survey.

R.pnd.I,t,
p.ooo
hou,ehold. by
Stat.

03 to 049

0 20 to 0 23

[ }attoot

i IOta 021

0 0 78 to 0

THE BAHAMAS

P00d;na •CaTooa
CUBA • BfP

CIt Cion S.s

S no 200 400 6551 8051 1 1250 1458.
COV.e..da)a-lnoa...,tt.fl,d*4..a.,pW,.Mt4B........4 ?p....,0.,.fl.d,

In terms of total respondents the following map shows a pushpin per respondent.

a. n...,... .. n....a...... ....

On.. 200 8 930 8.55 5020

© 2013 NSSF Page 10

Case 8:17-cv-00746-JLS-JDE   Document 78-8   Filed 03/25/19   Page 13 of 88   Page ID
 #:3805

2256

C
ase: 19-56004, 01/27/2020, ID

: 11575862, D
ktE

ntry: 24-12, P
age 119 of 295



MSR Consumer Report 2013

4.3 Range Membership

• 2012 N=21,942

Shooting Range Membership

Shooting Shooting

Range Non- Range

Member Member

52% 48%
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MSR Consumer Report 2013

4.4 Military / Law Enforcement Background

The following table shows the percentage of MSR owners that are active/veterans of military and

law enforcement.

Military / Law Enforcement 2010 2013

All MSR Owners

Military Background

I.E. Background

Either a Military or Law Enforcement Background

• 772 21,942

37% 29%

15% L 11%

44%

42% 42%
20% 1 20%
21% 21%
14% 15%
11% 12%

—
2%

10% 11%

For those with a law enforcement background, the following table shows the split between

active/veteran and the branch of law enforcement. Due to multiple responses, totals will not add

up to 100%. Multiple selections allowed, figures may exceed 100%.

For those with a military background, the following table shows the split between active/veteran

and the branch of military. Multiple selections allowedm figures may exceed 100%.

Military Background 2010 2013

Military Active

Military Veteran

Military Branch
Army
Navy
Air Force
Marines
National Guard
Coast Guard
Reserves

13% 12%

87% 90%

: z -

3%

Law Enforcement 2010 2013

I.E. Active

I.E. Veteran

I.E. Branch
Local

State

Federal

Other

— 50% 51%

50% 51%

z::z:
63% 63%

t 18% 22%
18% 18%

12% 9%
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5 MSR BUYING PROCESS

5.1 Number of MSRs owned

• 2010 N= 7,372

• 2012 N=21,942

Number of MSRs Owned

50%
- •2010 •2013 .2010AveraeOwneth2.6

40% 2013 Average Owned: 3.1
40% 35% -----—- -- -

30% 25% 25% 27%_

20%

10% -

0%

1 2 3 4+

• 35% of MSR owners own a single MSR.

• Over 30% reported owning 3 or more MSRs in both 2010 and 2013.

Number of MSRs Owned

U MSRs AR Platform U MSRs AK Platform U Other MSRs

60%

40%-

19% 21%
20% 11% I1% 14% 15%

0%

• The average number of AR Platforms owned is 2.12.

• The average number of AK Platforms owned is 1.68.
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MSR Consumer Report 2013

5.2 First MSR purchased

• N= 21,942

When did you purchase/obtain your first MSR?

0% 10% 20% 30% 40%

9%

______

19%
2013 6%

— 3%
• 1%

17%

________________

30%
2012

____________

16%

____

10%
4%

9%

___________

12%
2011

_________

11%

____

8%
4%

________

8%
8%

2010

_________

10% MSR’s Owned
5%

______

6% I Total
5%

2009

__________

8%
8% Ii

5%

_____

6/o
5% —

2008 7%

_____

9%
5% 13

4%
— 2%

2007 4% +

____

5%
4%

— 3%
— 2%

2006 3%
4%

5%

_________

10%

2001-2005
6/o

14%
15%

______

10%

1995 - 2000 11%
12%

16%

_________

18%

Prior to 1994
6/

14%
21%

36%

• 9% of MSR owners first purchased an MSR in 2013.

• Those who own 4 or more MSR5 have been owners for a long time, with 36% first buying

prior to 1994.
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5.3 Firearms owned prior to MSR ownership

• N= 21,942

Which of the following did you purchase or own previous to
owning a MSR?

0% 20% 40% 60% 80% 100%

90%
89%

Handgun 90%
91%

89%
82%

79%
Traditional Rifle 82% MSR’s Owned

85%
84% a Total

82%
79% a1

Shotgun 82%
84%

83%
28%

26%
Muzzleloader 28% a 4+

30%
31%

64%
61%

BB/Airgun 64%
67%
67%

15%
16%

Paintball gun 16%
16%

14%
I 1%
I 1%

None I 1%
11%
11%

• 9 out of 10 MSR owners had a handgun before owning their MSR.
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MSR Consumer Report 2013

5.4 Interest gained in MSRs

• N=21,942

Where did you first gain interest in MSRs?

0% 10% 20% 30% 40% 50% 60%

— 55%
— 54%

Own Personal Interest 54%
— 55%

57%
.33%
_34%

Friend I 32%
— 34%

- 31%
I 28%

26%
Military — 28%

30%
— 29% MSR’s Owned

26%

Shooting Range — —
— • Total

27%
26%

i 19%
I •• 118%

Family Member I — — — I 18%
19%
20%

-i________________ 19%
18%

Magazines

_______________

18%
18%

20%
11%

13%
Internet 11%

10%
9%

____

8%
I____ 7%

Movies/TV

_____

7%
7%

9%

____

7%
6%

Job 7%
7%
7%

— 4%
— 4%

Other 4%
I____

6%

• Own personal interest, friends and military background were the most important

influencers.

*Multiple response, total will not equal 100%
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5.5 Most Recent Purchase

• N= 21,942

What platform was your most recently purchased MSR?

0% 20% 40% 60% 80% 100%
—

I 82%
• 85%

AR Platform • 82% MSR’s Owned
• 82%
• 79% I Total
ii 11%

9%
AK Platform 12%

12%
14%

— 7%

Other 6% I’f+

— 7%

• 82% of most recent MSR purchases were an AR Platform.

Was your most recently acquired MSR’s?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

I

L_.._._j.,_

82%
80%

Purchased NEW 83%
84%
84%

_________

15% MSR’s Owned
16/o

Purchased USED 15%
14% oa
14%

1%

Received NEW as a gift li° Purchased New •2
1% 2010: 81%

2013: 82%
1%

Received USED as a gift 1%
1%

0%

• 82% of all MSR purchases were new.

• Less than 2% of all purchases of MSRs were for gifts.
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MSR Consumer Report 2013

5.6 Year of purchase

• N=21,942

In what year did you receive your most recent MSR as a
purchase/gift?

0% 5% 10% 15% 20% 25% 30% 35% 40%

______ ____I

29%
22%

2013 29%
32%

38%
1 35%
— 33%

2012 • — 36%
— — 36%

— 37%
— — 12/o•

2011 — — 12%
— — 12%

- 10% MSR’s Owned
7%

8%
2010 7%

7%
5%

4%
5% 12

2009 4%— 3%— 3%
I 3%

_____

5%
2008 4%

2%
. 2%
1 1%
— 2%

2007 • 1%

— 1%
1-1%
— 2%

2006 ü 1%
1%

• 1%
7%

11%
2005 or earlier 7%

5%
— 3%

• 29% of MSR owners obtained their most recent MSR in 2013.

• For those owning 4 or more MSRs, 38% obtained an MSR in 2013.
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5.7 Price paid

• N=21,942

What was the initial price of your most recent MSR
(new out of the box cost)?

9%

______________

00Jo /o
9%
9%

12%
— 3%

—3%
‘—4%
—5%

_________

—3%

0%

_________________

0%

11%— 2%
11%
11%

• 55% of MSR owners paid under $1,000 for their most recent MSR.

• The more MSR’s owned, the more likely the owner would pay more for another gun.

0% 10% 20% 30% 40% 50%

9%
10%

9%
9%

L.
46%

49%
46%
46%

41%
29%
29%

31%
29%
29%

Under $500

$500 - $1,000

$1,001
- $1,500

$1,501
- $2,000

$2,001 - $2,500

$2,500
- $3,500

$3,500+

Don’t Know

MSR’s Owned

S Total

14+
Total Average Spent

2010: $1,053
2013: $1,058

Average Spent by MSR Type
AR:

AK:
$1,112
$711

© 2013 NSSF Page 19

Case 8:17-cv-00746-JLS-JDE   Document 78-8   Filed 03/25/19   Page 22 of 88   Page ID
 #:3814

2265

C
as

e:
 1

9-
56

00
4,

 0
1/

27
/2

02
0,

 ID
: 1

15
75

86
2,

 D
kt

E
nt

ry
: 2

4-
12

, P
ag

e 
12

8 
of

 2
95



______

MSR Consumer Report 2013

5.8 Place of purchase

• N= 21,942

Where did you buy your most recently acquired MSR?

0% 10% 20% 30% 40%

36%
Independent Retail Store

_______________________________

36%

J______________________________ 34%
34%

19%
18%Internet Website

25%
22%

-______ 11%
Chain or Big Box Retail Store

_____

11%
6%

10% •Any
9%

11%Different Parts Purchases 1 1% • AR Platform
I_1%

8% •AKPlatform
Gun Show i__________

13%
8% lOther

Purchased as a Kit _
11%

Received as Gift 1 2%
—3%
—4%
11%
11%Direct Mail Catalog

1%
il%

12%

Other i
12%

14%
19%

U
U
• Independent retail accounted for 36% of all recent MSR purchases.

• For the “other” responses, 1) Individual/Private Sale/Face to Face, 2) Purchased from friend

or family, 3) Custom built/parts from a variety of sources were the top three purchasing

sources.
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Total

Reliable 9.01

Accuracy 8.77

Reputation of Manufacturer 8.27

Fits Body Type/Good Ergonomics 8.23

Easytoshoot

_______

8.11

S Total SAR Platform

0.0 1.0 2.0 3.0
—- ——

—-

Reliable

Accuracy

Reputation of Manufacturer

Good Ergonomics/Fits Body Type

Easyto Shoot

Availability of Parts

Availability of Ammunition

Ability to Accessorize

Aesthetically Pleasing

Low Cost of Ammunition

Price

Light Weight

To Avoid Any Future Ban

Low Recoil

To Shoot Competitively

_________ _________

Taught to Use in Military/L.E.

________ _______

Recommended by Retailer

My Friends/Family Had One

• AK Platform

4.0 5.0 6.0 7.0 8.0 9.0

5.9 Reasons for purchase

How important were each of the following reasons for buying your most recent MSR?

. On a scale of 1=Not at all important to 10=Very important

Top 5 Reason for buying their most recent MSR .

____________________

Military)

9.10

8.88

8.32

8.32

8.13

Non-Mi I ita ry/L. E.

8.96

8.72

8.24

8.18

8.09

10,0

I I 9.01
I I 9.01
I I 8.99
11 8.77
• I 8.99
• 117.37
I I 8.27
I I 8.40
I I 7.26
I I 8.23
I I 8.40
I I 7.15

8.11
8.19

7.70
7.90

I 8.02

7.73
U 7.67

8.10
7.39

7.64

3
7.67

7.28

I 6.75
I 6.78
• 6.84

6.41
I 6.60

5.31
5.60

5.83
4 73

4.5S
3.46

4.17
4.29

3.60
3.97

I 1.03
3.52

Top 3 Reasons
2010 2013

Accuracy
Reliable

Reputation

Page 21© 2013 NSSF
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MSR Consumer Report 2013

Reliable

Accuracy

Reputation of Manufacturer

Good Ergonomics/Fits Body Type

Easy to Shoot

Availability of Parts

Availability of Ammunition

Ability to Accessorize

Aesthetically Pleasing

Low Cost of Ammunition

Price

Light Weight

To Avoid Any Future Ban

Low Recoil

To Shoot Competitively

Taught to Use in Military/LE.

Recommended by Retailer

My Friends/Family Had One

Reasons purchase MSR Year Comparison
f1Not Important to 1O=Very Important)

•2010 •2013

0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0 8.0 9.0 10.0

8.93
9.01

9.05

8.77

8.30
8.27

8.10

j___________
7.85

8.11

8.0$

7.90

8.10
7.73

7.52
7.39

6.95
7.31

6.59
7.10

6.72
6.96

6.78
6.79

7.31
6.75

6.07
6.41

5.02
5.60

3.90
4.36

3.50
4.17

3.45
3.97
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6 MSR AND ACCESSORY SPECIFICATION

6.1 MSR Caliber

• N=21,942

What caliber is your most recent MSR?

0% 10% 20% 30% 40% 50% 60% 70%

.223 / 5.56mm 69%

7.62mm x 39mm 10%

0.30$ 6%

0.22 4%

7.62mm x 51mm or x 54mm • 2% —_________

.300 Blackout • 2%

6.8 R2% -

______

5.45x39mm 1 1%

9mm Para 1 1%

Other 3%

• Over half of recent MSR purchases were chambered in .223 / 5.56mm.

a AR Platform I AK Platform I Other

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

t 80%
.223 / 5.56mm I 11%

34%

_________ ______

— 6%
0.308 — 3%
] 18%

______________________

— 4%
0.22 11%

10%

6.8 0%
0%

______________________________ _____

• 2%
.300 Blackout 0%

0%
I 1%

7.62mm x 39mm 71%
— 15% —-.-—-----.

I 1%
7.62mmx5lmmorx54mm — 3%

1 1%
9mm Para I 0%

— 3%

______________

5.45 x 39mm I 8%
Lo -

________________ ____——

2%
Other 2%

10% . ._.___________________________
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6.2 Level of accessories

• N= 21,942

I would consider my most recent MSR as I currently use
it to be:

0% 20% 40% 60% 80%

64%

64%

Have a Few Accessories (1”3) 65%

64%

62% MSR’s Owned

19% ITotal

21%

Out of the Box (No Accessories) 19%
13

18%
.4+

18%

17%
Few 1-3 Accessories

15% 2010: 64%
2013: 64%

Heavily Accessorized (4+) 16%

18%

20%

• Multiple MSR owners tend to accessorize their MSRs to a greater extent.

• Only 19% of MSRs were operated “out of the box” with no accessories.

• Almost Two thirds of MSRs had 1-3 accessories fitted.
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6.3 When accessorized

• N= 21,942

When did you add your accessories to your MSR?

0% 10% 20% 30% 40% 50% 60% 70%
.—— I _._j _.__ I

62%

58%

Post Purchase (within 12 months) 62%

64%

64%

19%

18% MSR’s Owned

At Time of Purchase 18% • Total

19% Ii

20%

10%

13%

Post Purchase (after 12 months) 11%

9%

.7%

____

16%

18%

Not Applicable 16%

15%

15%

• 19% of MSRs were accessorized at the time of purchase.

• Just under two thirds of MSR owners accessorized within the first 12 months of purchase.

*Multiple Response, total will not equal 100%
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MSR Consumer Report 2013

6.4 Amount spent on accessories

• N= 21,942

How much after market customization did you do to
your most recent MSR in terms of dollars spent?

0% 5% 10% 15% 20% 25% 30% 35% 40%
•

________ _______J_ ___________

L

________

15%
17%

-— 10°/
$1-$100 9%

7%
6%

______ ____________ _____

MSR’s Owned

14% •TtI
17%

oa

$101-$200 14% Ii
14%

12%

____

•2

23% 13
24%

$201-$400 23% 14+
24%

__________________

19%
17%

15%
$401-$600 18%

16%

________________

17%

_____

24%
16%

$6o1+ 22%
24%

____ ____

34%

• 24% of MSR owners spent $600 or more on accessories for their most recent MSR purchase.

This rose to 34% for those owning 4 or more MSR5.

Averaged Spent per MSR
AR: $403
AK: $292
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6.5 Optics

• N=21,942

The following table shows the optics fitted to the most recent MSR purchases:

Primary I Secondary

- 51%
L7%

r

1% 0%

L
6- 20x + powerl *

scope —

• 3-9x power is the most popular scope with 33%.
• A quarter of MSRs have 1-4x power scopes.

I-iron sights

Scope

Red dot

Laser designator

Other
NONE

27%
42%
28%

2%

1%

33% 41%

37%

r 26% 9%

1%

I

0% j - 2% 35% - 31%

100% 100% 100% 100%

6.6 Scope

What type of Scope?

• 2013 N= 9,699

totherl
o]

4-i4xpower
scope -N

______]

1 - 4x power
scope

26%

2 -7x power]

rper
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MSR Consumer Report 2013

What type of scope do you have on your most recent
MSR purchase?

• 1 - 4x power scope

• 2 -7x power scope

• 3 - 9x power scope

- 14x power scope

• 6 - 20x + power scope

• Dont know

•Other

6.7 Magazine capacity

Which magazine capacity do you use the most in your most recent MSR?

. 2013 N= 21,942

round
capacity

I cO/

i5roundl ‘1Oround
capacity

capacity2% -

, 3%
12_J

L_ — —
- 1

______

r5OUd1
] capacity

-z--]

I capacity
21%

• 56% of all MSR owners use 30+ round capacity magazines in their most recent MSR
purchase.

• The next most popular magazine capacity is 20 round.

100%

80%

60% 9

40%

20%

0% -

25%

8%

33%

16%

11%
6%

35%

11%

34%

8%
6%

AR Platform

2%

AK Platform

r
,L—J 25 round
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6.8 Stock type

• 2010N=7,372

• 2013 N= 21,942

What type of stock is on your most recent MSR?

59%

35%

66%

28%

a Collapsible/Folding

a Fixed

S Precision

a Other

2010 2013

• Over 66% of MSR owners in 2013 used a collapsible/folding stock.

6.9 Upper receiver

• 2010N=7,372

• 2013 N= 21,942

What type of upper receiver is on your most recent MSR?

67%

16%

15%

73%

12%

9%

a Flat top

a Removable Carry
Handle (A3)

a Fixed Carrying
Handle (Al or A2)

n a Other

2010 2013

• Nearly 7 out of 10 of the most recent MSRs purchased had flat top upper receivers.
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100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

100%

90%

80%

70%

60%

50%

40%

30% -

20% -

10%

0% -
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6.10 Hand guard

• 2010N=7,372

• 2013 N= 21,942

100% -

90%

80% -

70%

60%

50%

40% -
30%

20%

10% -

0% -

What type of hand guard is on your most recent MSR?

• MSR owners seem to prefer hand guards with rails (53%) than without (38%), whether
standard or free floating.

6.11 Finish color

100%

90% -

80%

70%

60%

50% -

40% -

30% -

20%

10%

0%

I Black

• Camouflage

a Custom

a Flat Dark Earth fFDE)

a Olive Green

• Wood Grain

a Other

26%

28%

21%

16%

27%

26%

26%

12%

a Free Floating with Rails

a Standard without Rails

• Standard with Rails

a Free Floating without Rails

a Monolithic

a Other

a Dont Know

2010

LJ
2013

What type of finish color is your most recent MSR?

3%3% -

[- 5%

3%

2010 2013

• Black is by far the most popular finish color with 80% of recent MSRs.
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6.12 Barrel and Operation

Thinking of your most recent MSR purchase:

• 2010 N= 7,372

• 2013 N= 21,942

51% operated on direct gas impingement.

a Flash Hider/Non
Permanent

a Flash
Hider/Permanent

• Muzzle Brake/Non
Permanent

a Muzzle
Brake/Permanent

a Don’t Known

Is the barrel threaded or non-threaded?

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

Does the barrel have:

a Threaded

100%

90% H
80% -

70%

• Non-threaded 60%

/Crowned 50% H
aDon’tKnow 40%

30%

20%

10%

0%0%

a Other

2010 2013

30/
°

a Other

2010

a None

2013

What is the barrel length?
Jjo/oJ

What type of system does it operate on?

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

• Direct Gas
Impingementau Y”

a 14W’

a 16”

a 18”

a 20”

a 24”

a Don’t Know

a OtherI

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

a Gas Piston

1
I

2010

5%

2010 2013

a Recoil/Blow-back
Operated

• Don’t Know

•Other

2013

• 62% of most MSRs had a threaded barrel, 57% had a flash hider, 58% had a 16” barrel and
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7 FUTURE PURCHASE INTENTIONS

7.1 Likelihood of buying a new MSR in next 12 months

• N=21,942

• On a scale of 1=Not at all important to 10=Very important

How likely are you to purchase a new MSR in the next 12

months?
0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0 8.0

_________

— - I

Total 6.50

I

____________

4+ 7.41

3 times or less 5.8
. - c;
>. -‘ 4 to 11 times 6.33

4-

______

(co
E E 12 to 23 times 6.96

More than 24 times 7.57

Under 35 6.89

35to44 6.94

45to54 6.66

55to64 6.19

65+ J 5.46

$45,000 and Under 6.24

$45001to$7000 6.42

$75,00lto $110,000 6.51

>$110,000 6.80

The most likely sub-groups to buy a new MSR in the next 12 months were:

• Multiple MSR owners

• Frequent users

• The under44s

• The more affluent groups
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7.2 Currently own and likely to buy

• 2010 N= 7,372

• 2013 N= 21,942

1. Gun Cleaning Kit

2. Targets

3. Extra Magazines

4. Rifle Sling

5. Soft Carrying Case

1. Extra Magazine

2. Trigger Upgrade

3. Targets

4. Mounted Rifle Scope

5. Tactical Flashlight

Currently Own f% of respondents)
Plan to buy in next 12 months

f% of respondents)

Gun Cleaning Kit
Targets
Extra Magazines
Rifle Sling
Soft Carrying Case
Gun Safe
Gun Lock
Hard Carrying Case
Mounted Rifle Sco
Backup Iron Sights
Tactical Flashlight
Railed Handguard
Bipod
Spotting Scope
Vertical Foregrip
Stock Upgrade
Tactical Apparel
Range Finder
Trigger Upgrade
Laser Optic
Laser Designator
Night Vision
Sound Suppressor

2010

93% - 7%

—*
— 82% 21%

- 81% - 25%

81% t73% 12% 17%

70% 78% 10% 9%

r---- 75 Z]L_ 15%

I 71% -________ 2%

1 69% 1
I 65% 1

r 10% 11%

58% 55% 16% 20%

51% 54% 15% L 15%

51% 49% 17% 1, 19%

52%
C

18% • r 16%

40% 44% 15% r 15%

15% J
37% 34% 11% 14%

32% 33% 23% 20%

33% 32% 24% 22%

26% 23% 17%
C

Cl 19%

10% 16% 10% 10%

h 10% 3 10%
!C

10% 17%

.

_____________

6% 7%
*5 new categories were added in the 2013 survey

Top 5 most owned:

19% 20%

Top 5 most likely to buy in next 12 months:
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8 MSR USAGE

2.1 Reasons for owning a MSR

• 2013 N= 21,942

0.00 2.00 4.00 6.00 8.00 10.00

2.90
2.59

2.82
3.00

3.31

— 8.99
— 8.88
— 9.01
— 8.98

9.11
I 8.15
7.95

I 8.13
I 8.18
B 8.43

— 7.05
6.37

— 6.96
— 7.27

7.88
6.52

6.33
I 6.55
I 6.63
I 6.67

B 5.13
4.60
• 5.09
— 5.33

5.76
I 4.75
4.38
• 4.74
B 4.88
— 5.18

Multiple (4÷) MSR owners gave higher importance ratings for:

• Recreational Target Shooting

• Home Defense

• Collecting

• Varmint Hunting

Please rank the following reasons for owning a MSR.
(1=Not Important to 1O=Very Important)

Recreational Target Shooting

Home Defense

Collecting

Varmint Hunting

Competition Shooting

Big Game Hunting

Professional Use/Job Related

MSR’s Owned

a Total

Ii

.3

Top 3 Reasons
2010 2013

Rec Target Shooting: 8.91. Rec Target Shooting: 8.99
Home Defense; 734 Home Defense: 8.1.5

CollectIng: 628 Collecting: 105
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Please rank the following reasons for owning a MSR.
(1=Not Important to 10=Very Important)

0.0 2.0 4.0 6.0 8.0 10.0

9.10
Recreational Target Shooting

________________________________________

8. $8

J 8.07
Home Defense

8.23

7.09 a Range Member
Collecting

_________________________________

7.01
..—-,—-.—-—-.----—--—-- • Non-Member

6.40
Varmint Hunting

______________________________

6.62

5.80
Competition Shooting

____________________

4.51

Big Game Hunting
4.64

4.86

2.92
Professional Use/Job Related

2.87
-..-

Please rank the following reasons for owning a MSR.
(ltNot Important to 10=Very Important)

0.0 2.0 4.0 6.0 8.0 10.0

8.86
Recreational Target Shooting

_______________________________________

9.05

8.35
Home Defense

8.04 • Military/L.E.

6.94
Background

Collecting

_________________________________

7.1

6.44
Non-Military/ L.E.

Varmint Hunting

___________________________

6.56

5.26
Competition Shooting

_____________________

5.06

4.82
Big Game Hunting

4.72

Professional Use/job Related
3.84

2.39
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MSR Consumer Report 2013

8.02
8.09

I 8.29

________________________ 7.25

5.77
6.44

6.90
7.48

4.41
4.98

5.53

L.
4.16

4.63
5.00

5.74

2.52
2.76

3.02
3.67

Avid users gave significantly higher importance ratings for:

• Competition Shooting

• Varmint Hunting

• Big Game Hunting

#Times Used an MSR

in the Last 12 months

• 3 times or less

•4 to 11 times

• 12 to 23 times

• More than 24
times

Please rank the following reasons for owning a MSR.
f1=Not Important to 1O=Very Important)

0.0 2.0 4.0 6.0 8.0 10.0

8.83
8.99
9.12

I 9.20

8.42

Recreational Target Shooting

Home Defense

Collecting

Varmint Hunting

Competition Shooting

Big Game Hunting

Professional Use/Job Related

7.01
7.00
7.04
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8.2 Usage

Have you used a MSR in the last 12 months?

• N=21,942

100%

94%
90%

95%
96%

___________

97%

Use of MSRs by Range Member vs. Non-Range Member

0% 20% 40% 60% 80% 100%

94% •Total

0% 20%

Use of MSRs by Number of MSR’s Owned

40% 60% 80%
—— ___1_________ --———

Yes

6%
10%

No 5%
—4%
—3%

I Total

Ii

12

13

14+
Use of MSRs
2010: 95%
2013: 94%

Yes

No

Yes

• 6%

9%

• 96%

91% •RangeMember

U Non-Range
Member

Use of MSRs by Age

0% 20% 40% 60% 80% 100%
j I — I

94%
96%

95%
94%

92%
92%

• Total

• Under 35

•35 to 44

145 to 54

155 to 64

• 65+

1 6%
—4%

M
INO 6%

8%
8%

• Usage patterns were very similar across most sub-groups. Younger, range members and

multiple MSR owners tended to use their MSRs more.
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8.3 Frequency of usage

Approximately how many times in the last 12 months have you used your MSRs?

More than 24 Times

Frequency of Usage by Number of MSRs Owned

0% 10% 20% 30% 40%

15%

21%

21%

31%

31%

50%

I TotalI 44%
43% •1

____

12

13

. The average number of times used among all MSR users was 16.5 in the last 12 months.

3 Times or Less

4 to 11 Times

12 to 23 Times

— 21%
18%

12%

40%

39%
- 34%

20%
15%

21%
22%

23%

9%
18%

14+
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Frequency of Usage per Range Member vs. Non-Range Member

0% 10% 20% 30% 40% 50%

_____

I

___

21%

4 to 11 Times

12 to 23 Times

42%

20%

• Range
member

• Non-
Member

More than 24 Times

18%

22%

15%

4 or More Times

2010: 57%
2013: 79%

Used MSRs as Often as Wanted by Number MSRs
Owned

0% 20% 40% 60% 80% 100%
--—----—

18%
18% _, ShoOtrng as often r

17% r 2010: 21%
18% 2013: 18%

- _19%
• -• 82%

82%
83%

82%
81%

. Over 80% of all MSR owners reported not shooting their MSR as often as they would like.

MSR Consumer Report 2013

3 Times or Less 17%

26%
a Total

40%

39%

22%

18%

Usage frequency was higher among:

• Range members

• Multiple MSR owners.

8.4 Able to Use as Often as Like

• N= 21,492

Yes

No

MSR’s Owned

a Total

a3

a 4+

© 2013 NSSF Page 39

Case 8:17-cv-00746-JLS-JDE   Document 78-8   Filed 03/25/19   Page 42 of 88   Page ID
 #:3834

2285

C
as

e:
 1

9-
56

00
4,

 0
1/

27
/2

02
0,

 ID
: 1

15
75

86
2,

 D
kt

E
nt

ry
: 2

4-
12

, P
ag

e 
14

8 
of

 2
95
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How important are each of the following in preventing
you from shooting your MSR more often?

4.69
4.75

4.58
4.65
4.74

3.71
I 3.89
3.67
3.61
3.57
3.62
3.74

3.52
3.56
3.6

2010
1. Not Enough Free Time
2. Cost of Ammunition
3. Distance to Travel
4. No One to Go with

6.33
6.18
6.22
6.38

I 6.61

2013

— 8.48
8.57

— 8.52
8.55

• 8.28

1. Lack of Ammunition
Z, Cost of Ammunition
3. Not Enough Free Time
4. Cost of Range fees

0.0 2.0 4.0 6.0 8.0 10.0

7.96
7.92
7.97
8.09

7.93

Lack of Ammunition Available

Cost of Ammunition
MSR’s Owned

______________________

•Total

Ii
Not Enough Free Time

I____________
Distance to Travel

Cost of Range Fees

No One to Go With

• The lack of ammunition available was the main reason for the majority of all MSR’s owners

report for not using their MSR as often as they like.

Top Main Reasons for Not Shooting
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60%

50%

40%

30%

20%

10%

0%

Did you shoot your MSRs more, less or about the same in the
last 12 months compared to the year before?

12010 I 2013

Shooting Frequency Change by Number of MSRs Owned

More

Less

About the Same

— 26%
24%

60%

21%

____

25%
23%

25%
26%

27%
49%

47%
48%

50%
51%

ITotal

14+

• Single MSR owners reported an increase of shooting frequency in the past 12 months than

multi MSR owners.

8.5 Year/Year MSR Usage

• 2010 N 7,372

• 2013 N= 21,942

34%

48% 49%

25%
18%

zI!!it
LessMore

same.

About the Same

• MSR owners reported decrease in usage in the last 12 months compared to 2010

participants who reported 34% increase of usage.

• In both 2010 and 2013 survey, almost 50% of MSR owners reported shooting about the

0% 10% 20% 30% 40% 50%

26%
30%
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MSR Consumer Report 2013

Shooting Frequency Change by Range Member vs. Non-Range Member

0% 10% 20% 30% 40% 50% 60%

__________________________________ _________________________

I I

26%

More 26%

26%

Less

25%

23%

27%

49%

• Range Member

• Non- Member

About the Same 50%

47%

• Non-Range members were more likely to have decreased their usage over the last 12

months compared to the previous year.

8.6 Venues used MSR

• 2010 N= 7,372

• 2013 N= 21,942

In the last 12 months, where did you shoot your MSRs?

•2010 •2013

Target Shoot at Public Range

Target Shoot at Private Range

Target Shoot on My/Family Land

Target Shoot on Friends Land

While Hunting on Private Land

While Hunting on Public Land

Competition Shooting

At Paid Course/Training Academy

While at Work

In Military

Other

0% 10% 20% 30% 40% 50%

10%
12%

I 9%
10%

—5%
— 5%
• 2%

2%— 4%
— %

60%

• Total

© 2013 NSSF Page 42

Case 8:17-cv-00746-JLS-JDE   Document 78-8   Filed 03/25/19   Page 45 of 88   Page ID
 #:3837

2288

C
ase: 19-56004, 01/27/2020, ID

: 11575862, D
ktE

ntry: 24-12, P
age 151 of 295



MSR Consumer Report 2013

Venue Used MSR by Number MSR Owned
0% 20% 40% 60% 80%

I ‘52%
I 1151%

Target Shoot at Public Range

__________

I im 51%
I• I — 1152%

• • • ! L2%_
I — — I 51%
I — 143%

Target Shoot at Private Range II N 48%
I I• 54%
! ! 60%__

I I I 41%
• 36%

Target Shoot on My/Family land • — 4, S Total

32% •1
28%

Target Shoot on Friends Land

___________________

32%
33% 12

3i4__._. —-

26%
20% 53

While Hunting on Private Land 26%
28%

32%.__._ 54+
12%

While Hunting on Public Land

______

I 13%
15%

-

I 10%
50/

Competition Shooting

_______

12%
17%

— 6%
30/

At Paid Course/Training Academy

5%
30/

While at Work — 6%

‘2%
‘2%

In Military I 2Yo
‘2%
• 3%

3%
• 3%

Other 3%
• 3%
—4%

Multiple MSR owners were relatively more likely to shoot:

• At private range

• Competition

• At a paid course/training academy
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MSR Consumer Report 2013

32%
30%

35%
26%
25%

_______

27%
12%
12%

______

12%

____

10%
17%

—9%
—4%

Other I 2%
14%

I 52%
— 56%
48%

Venues Used by Range Member vs Non-Member

0% 20% 40% 60% 80%

51%
69%

33%
41%

33%
48%

Target Shoot at Public Range

Target Shoot at Private Range

Target Shoot on My/Family land

Target Shoot on Friends Land

While Hunting on Private Land

While Hunting on Public Land

Competition Shooting

At Paid Course/Training Academy

While at Work

• Total

• Range Member

• Non-Member

1 2%
In Military 1 2%

12%

• Non-Members were more likely to target shoot on their/family land than range members.

• Range members were more involved in competition shooting more than a non-member.
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MSR Consumer Report 2013

Venues Used by Frequency of MSR Use

0% 20% 40% 60% 80%

47%
Target Shoot at Public Range 53%

52%

____

53%
51%

38%
Target Shoot at Private Range 48%

57%
64%

41%
27%

Target Shoot on My/Family land 38%
46%

__________

57%
32%

21°/
Target Shoot on Friend5 Land 30% • Total

37%
46%

26%
— 10% • 3 Times or Less

While Hunting on Private Land 21%
33%

48%
12% •4tollTimes

4%
While Hunting on Public Land 9%

15%
____%_

_____

• 12 to 23 Times
10%

I 2%
Competition Shooting 7%

13%
24%

U More than 24

I Times
1 2%

At Paid Course/Training Academy 4%
8%

14%

___________________

— 5%
• 2%

While at Work — 4%
6%

10%
12%
• 2%

In Military 1 2%
12%
— 4%

13%
Other • 3%

_ 4%

• Avid users (shooting 24+ times a year) were more likely to target shoot at a private range

and their/family land, more likely to engage in competition shooting and more likely to work

in a field in which they use their MSR.
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MSR Consumer Report 2013

8.7 MSR Storage

When not in use, do you typically store your MSR in a secure gun storage or safety device such as a
safe, gun safe or lock box that is designed to be unlocked only by means of a key or combination?

• N= 21,942

Store MSRs in a Secure Box by Number of MSRs Owned

• 83% of all MSR owners kept their MSR(s) locked in a safety device when not in use.

• Those owners who only have one MSR tend to not keep their MSR locked up.

0% 20% 40% 60% 80% 100%

83%
78%

83%

85%

88%

Yes

17%

22%
No 17%

15%

12%

• Total

•3

• 4+
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MSR Consumer Report 2013

8.8 Ammo used

What is the percentage breakdown of the ammunition you used in the last 12 months for your

MSR?

• 2010 N= 7,372

• 2013 N= 21,942

• Budget factory loads are used 43% of the time with premium loads accounting for 29%

which is up from 2010 25%.

8.9 Number of rounds fired in ‘ast 12 months and projected use

• 2010 N= 7,372

• 2013 N= 21,942

Last 12 Months Next 12 Months

18%

5%

2010 2013Import
Ammo

12%

Handloads
/Reloads

21%

Premiu

-

Import
Ammo

12%
BudgetHandloads

/Reloads Factory

16% Loads!
Bulk

Premium
Factory

Packs 43%

Loads
29%

None

111a

51- 100

101 - 200

201 - 400

401 - 600

601 - 800

801- 1,000

1,001 - 3,000

3,001 - 5,000

5,001 - 10,000

10,001 +

.. -

6% 0% 0% 2%

2% 4%1j 2% 1 3%

5% 7% 4% 5%

10% 12% 8%_j 10%

16% 18% 14% 16%

17% — 16% 17% 18%

8% 7% 9% 7%

12% 11%_ 15% 14%

5%

20% 15% 22%

______________

6% :

_________________

2% 1% 3% 2%

________________L

0.4% 0:4% 1% j 1%

• The average number of rounds fired decreased to 947 in 2013 from 1,056 in 2010.
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MSR Consumer Report 2013

8.10 Ammo buying

• 2010 N= 7,372

• 2013 N= 21,942

When you buy ammunition, what quantity do you typically buy
at one time?

2Ol0 S2013

50%
40% 39%

30% -——_ 26%26% II
21% 22%

ii II II I

1-5ORounds 51-199 200-499 500-1999 2000+

• The amount of ammunition bought tends to stay consistent.

Quantity of Ammunition Bought by Numer of MSRs Owned
0% 10% 20% 30% 40% 50% 60% 70%

1 -100 1O/

11%
8%

101-200 8°/— t%

3% Slotal
8%

201-300

_____

6°/
12/a

_4%0 -

____

B2
301-400 — 40/6/0

______

1
401-500 12/o

7%O - - -

21
501 - 1,000

__________________________________________

16%
2 / - -

21°/
41%

1,001 + : : 0
36%

480/
66%

None 9 W
• 42% of owners buy 500+ rounds at one time, which increased to 59% for multiple MSRs

owners.
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8.11 Reloading

Do you reload your own ammunition?

• 2010 N= 7,372

• 2013 N= 21,942

MSR Consumer Report 2013

Yes

© 2013 NSSF

2010 2013

27%

Ammunition Reload by Number MSRs Owned

0% 10% 20% 30% 40% 50% 60% 70% 80%

138%

35%

44%

52%

62%

Yes

No

•

•Total

73%

65%

56%

48%

Overall, 38% of MSR owners reload their own ammunition. This rises to 52% for multiple

MSR owners.
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MSR Consumer Report 2013

What percentage of total ammunition do you reload?

• 2010 N=3,108

• 2013 N= 8,333

% Total Ammunition Reload Year Comparision

a 2010 a 2013

‘1% 69%66%

51%
46% 4%

liii 11111.
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

• 66%of reloaders reload 50% or more of their ammo, 27% reload 90%of more.

8.12 Ammunition storage

Approximately how many rounds of ammunition do you keep on hand/own for your MSRs?

• N=21,942

F7
None1

_i

• 62% of MSR owners keep

500+ rounds of ammunition on

hand.

100% 100%

89%g$%
82%g0%

100%

80%

60%

40%

20%

0%

1-100
1

r2ol - 300

i-_ 8%

3O1-4OO,
5%

Average kept on hand
2013: 746

401 - 500
1- 11%
)00
%
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MSR Consumer Report 2013

Rounds of Ammo on Hand by Number of MSRs Owned

0% 10% 20% 30% 40% 50% 60% 70%

— 5%
10%

1 -100 5%
—3%
I1%

8%
I 12%

101-200 8%
50/

— 3%_
8%

12%
201-300 8%

6% ITotal
4%

—5%
7%

301-400 6%
—4%
12% 12

11%
13%

401-500 12%
I 9% 13

7%
21%

23%
501-1,000 24%

23%
16%

41%
21%

1,001+ 36%
48%

66%

11%
None 1%

71%

• Multiple MSR owners tend to keep more ammunition on hand.
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MSR Consumer Report 2013

Rounds of Ammo on Hand by Frequency of MSR Usage

0% 20% 40% 60%

iI—
s;;

1-100 5%
—3%

7%
11%

101-200 8%

8% •Total

11%
201-300 9%

7%
5% U 3 times or less

— 5%
6%

301-400 6%

39/ U4tolltimes

11%
11%

401- 500

________

U 12 to 23 times
9%

21%
21%

501 - 1,000 22% U More than 24
22% times18%

42%
30%

1,001 + 38%
47%

59%

11%
None I 1%

11%

• The more often a MSR owner uses his/her MSR, the mote ammunition they tend to keep on
hand.
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MSR Consumer Report 2013

When not in use, do you typically store you MSR ammunition in a secure storage or safely device

such as a safe, gun safe or lock box that is designed to be unlocked only by means of a key or a

combination?

N= 21,723 (the number of MSR owners who keep ammunition on hand)

Ammunition Secure by Number of MSR Owned

0% 10% 20% 30% 40% 50% 60% 70% 80%
-

•Total
68%

Yes 69%

70% a2

68°/

31%

______________________

.4+
32%

No 31%

30%

32%

• 69% of all MSR owners kept their ammunition in a secure box.
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MSR Consumer Report 2013

8.13 MSR shooting distance

. N= 21,942

What distance do you generally hunt or target shoot at with
your primary MSR?

0% 10% 20% 30% 40% 50% 60% 70%

— 3°f

—-%

• If

i1°
.1/

The most popular distance to fire MSRs was 100-300 yards. Multiple MSR owners tend to

shoot slightly longer distance.

8.14 Who do you MSR shoot with

• N= 21,749

20% 17%
I

_____

4% 4%

__

-• _.

Alone With 1 Other Person With 2 - 4 Other With 5+ Other

People People

• 17% of MSR owners shoot alone, down from 20% in 2010.

• The most popular shooting party size was 2 with 44% in 2010 and 45% in 2012 of occasions.

35%39%Under 100 Yards

100- 300 Yards

300 - 500 Yards

500 - 1,000 Yards

1,000 + Yards

Not Applicable

— 580/ -

0/°

- 62%

• Total

•1

•3

•4+
2010

<100 yards: 29%
100-300 yards: 36%
300÷ yards: 7%

2013
33%
58%

8%

When target shooting, do you generally go shooting with:

R2010 •2013

50%

40%

30%

20%

10%

0%

45% 44%
36%
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MSR Consumer Report 2013

70%

60%

50%

40%

30%

20%

10%

0%

Does your wife participate in MSR activities?

a Total

a;

a3

a 4+

• Of the Male MSR owners who are married (75%), 59% state that their wife goes target

shooting with them.

• Multiple selections allowed, results will exceed 100%.

8.15 Other firearm shooting activity

Other Firearm

• MSR owners participated in a wide variety of other shooting and hunting activities with

other firearms. Nearly three quarters also participated in handgun target shooting. Around a

third took part in big game hunting, skeet shooting, rifle target shooting, small game

hunting and trap shooting.

© 2013 NSSF

3
26°/ 24%

16% 15% 0% 21

lilli
Goes target shooting Owns her own MSR Does not own an Does not own an

with me MSR but is MSR and has no
interested in interest in owning

purchasing one one

Has no interest in
target shooting or

firearms

72% n/aHandgun Target Shooting

Hunting Big Game

Skeet Shooting

Rifle Target Shooting

Hunting Small Game

Sporting Clays

Trap Shooting

Hunting Varmint

Competition Shooting

0%

-“

38% 13% j 14%

0%

34% n/a 0% 0%

32% 42% 86% 89%

31% 33% 23% 23%

L 30&JL n/a 0% 0%

30% n/a 0% 0%

19% 22% 37% 37%

11% 9% 14% 15%
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MSR Consumer Report 2013

9 PROFILES

9.1 Single MSR owners vs multiple MSR owners

Profile - Single MSR Owners vs. Multiple MSR Owners

Multiple MSR owners are relatively more likely to be:

• A range member

• A frequent or avid user

• From a military background

• 45orolder

• Earn over$75,000

• No children at home

• Competition shooter

• Hunt using the MSR

• Recent MSR buyer

• Heavily accessorized MSR

• High spend on MSR and accessories

Own 1 MSR

Own 2+ MSR
0%
0%

0% 20% 40% 60% 80% 100%

Range Member

Non-Range Member

40%
52%

100%

100%

• Own 1 MSR

• Own 2+ MSR

60%
4R%

Infrequent User 16%
28%

7 40%4 to 11 Times 37%
l2to23Times 14%

21%
Avid User - 8%

2

Military/LE. Background __ — 33%
—

Non-Military! L.E. F.4t /n

Under 35 19%

35to44 1
15%

45+1 ‘ •
‘ 590/

I• •
— • I •i• 45%Upto$75K • 38%

>$75,000 I ‘ 50%
•

Cess than a Bachelor5 56%
4%I. 5

Bachelors + — —
— —

Children in home — — 423k
— — 43/0

No children in home —u— —
— — 84%TargetShootMSR 92%

Competition Shoot 1
19%

4%Hunt Using MSR

Use MSR for Work/Caw
46%

Not Used MSR Cast 12 Months 10%—
54%Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised MSR

High Spend Accessories

Very Cikely to Buy New MSR

Plan to Buy Accessories

10%
17%

15%
18%

17%
27%

_______

25%
16%

70%

77%
— 75%
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MSR Consumer Report 2013

9.2 Range Member vs Non-Range Member

Profile - Range Member vs Non-Range Member

Own 1 MSR

Own 2+ MSR

Range Member

Non-Range Member

Recent Buyer

Premium MSR Buyer (>51500)

Heavily Accessorised MSR

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

• Range

Member

• Non-Range

Member

Range members are relatively more likely to be:

• Own multiple MSRs

• An avid MSR user

• Age over 45

• Incomeover$75K

• Educated

• Have no children at home

• Atargetshooter

• A recent MSR buyer

• High spend on MSR and accessories

• Premium MSR buyer

• Plan to buy accessories in the next 12

months

0% 20% 40%

29%
-1 40%

60% 80% 100%

70%
— 59%

100%

100%
16%Infrequent User i

24%
4 to 11 Times 38%

38%
12 to 23 Times 21%

16%
Avid User 21%

13%
37%Military/L.E. Background 33%

Non-Military! CE. 63°/7%

Under 35

35 to 44 19%

45+ I 67%
I 58%

. 34%Up to 575K 46%
— 61%>575,000 5Q%

Less than a Bachelors 50%
— 59%

Bachelors + 50%
41%

Children in home

]__________________________

42%
43%

No children in home 5%
91%Target Shoot MSR 86%

Competition Shoot 24%

4Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Cast 12 Months
65%

64%

_____

17%
13%

_______

18%
16%

_________

28%
20%

1/O%

74%
I 77%
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MSR Consumer Report 2013

9.3 Infrequent MSR User vs Avid User

Profile - Infrequent f<3x) vs Avid f+24x) MSR User

• 2%
10%

1 13%
20%

12%

j 25%

15%

1 25%
- 11%

I 77%
75%

Avid MSR users are relatively more likely to be:

• Own multiple MSRs

• A range member

• Military background

• Age45andover

• Competition shooter, hunters and use

MSR for work/law enforcement

• A recent MSR buyer

• High spend on accessories
• Heavily accessorized MSR

Own 1 MSR

Own 2+ MSR

17%

0% 20% 40% 60% 80% 100%

4t/o

51%
g3%

38%Range Member 59%
61%Non-Range Member 41%

Infrequent User 0%
4tollTimes 8

12 to 23 Times

Avid User

Military/L.E. Background 32%
38%

68%Non-Military! CE. 62%
Under 35 r 16%

_____________ 21%
35to44 230o%

-I

45+ 63%c%

Upto$75K 40/s
>$75,000 —

Less than a Bachelors
— — 57%

Bachelors + — 4S%— 43%
Children in home — 41%

— 43%
No children in home Se%

87%

100%

100%

• Infrequent
User

• Avid User

97%
— tw

32%

Target Shoot MSR

Competition Shoot

Hunting Using MSR

Use MSR for Work/Law -

Not Used MSR Cast 12 Months

Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised MSR

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

— 68%

62%
— 71%

38%
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9.4 Target Shooters vs Hunters

MSR Consumer Report 2013

Profile - Target Shooters vs Hunters

• Target

Shoot MSR

Target shooters and hunters have very similar profiles. Hunters are slightly more likely to be:

• Multiple MSR owners

• Not be a member of a range

• Less well educated

• Be an avid user

• More likely to buy an MSR in the next 12 months

Own 1 MSR

Own 2+ MSR

0% 20% 40% 60% 80% 100%

- 282/0

67°4,! !
I t9%Range Member • 4 %

Non-Range Member 50%
! I 52%

Infrequent User 11%
20%

I4 to 11 Times 36°°”°

24%12 to 23 Times • 20%

19%Avid User — 2%
Military/CE. Background

—I

Under 35 —— 1
1

Non-Military! LE. .

. 6J%
35 to 44

45+ !! SO/n

Upto$75K • I 40%

>575,000
42%

Less than a Bachelors 54
%

Bachelors
+

Children in home I
— 45%

No children in home

-t
17%

19%

• Hunting

Using MSR

960300/’0

= 5

• 2%
I 1°%

Target Shoot MSR

Competition Shoot

Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Cast 12 Months

Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised MSR

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

45%
100%

_____1

1

25%
28%

15’f

65%
64%

I 77%
75%
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MSR Consumer Report 2013

9.5 Owners who haven’t use their MSRs

Profile - Non-Users

• Havent Used

MSR last 12

Months

Non-MSR users are relatively more likely to be:

• Single MSR owners

• Non-range member

• Age over45

• No children at home

• Have fewer accessories

• Spend less on MSR

• Less likely to buy in the next 12 months.

Own 1 MSR

Own 2+ MSR

0% 20% 40% 60% 80% 100%

57%

•AIIMSR

Owners

65%
41%

Range Member 48%
29%

Non-Range Member 52%
71%

Infrequent User 0%
20%

4 to 11 Times 38%
_0%

12 to 23 Times I 19%
0%

Avid User 17%fl%

Military/L.E. Background 31%
Non-Military! L.E. I — 65°/

Under 35 17%

35to44
10/s

20%
17%

45+

]_______________________ 62%
71%

Upto$75K I I 40%
— 45%

>$75,000 55%— — 49%
Less than a Bachelors

Bachelors + 1
56%

— 45%
— 43%

Children in home 42%
38%

No children in home 57%

Target Shoot MSR
61%

89%
j

Competition Shoot 15%

Hunting Using MSR 42%

Use MSR for Work/Law I 0%
Not Used MSR Last 12 Months 6%

Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised MSR

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

_____

15%
13%

17%
— 8%

10%
24%

19%

64%
57%

100%

31%
— 76%
71%
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9.6 Premium Buyers

Profile - Premium Buyers f>$1500)

MSR Consumer Report 2013

Own 1 MSR

Own 2+ MSR

Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised MSR

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

S All MSR

Owners

S Premium

MSR Buyer

(>$1500)

Premium buyers are relatively more likely to be:

• A range member

• Own multiple MSRs

• Avid users

• Use their MSR in Target shooting

• Be a recent MSR buyer

• High spend on accessories

0% 20% 40%
___L___._._.

_______________

34%
24%

60% 80% 100%

1 65%

Range Member 48°J’054%

Non-Range Member 52%
45%

Infrequent User 20%
18%

4 to 11 Times 32%38’

12 to 23 Times 19%
21%

Avid User 17%
23%

Military/LE. Background
65%Non-Military! CE.

Under 35 17%
57%

35to44 I 18%
20%

45+
23%

62%
58%

40%Upto$75K 30%
>$75,000 ! I I 55%

Less than a Bachelors I 54%
I • 48%

Bachelors + 45%
! • U 52%

Children in home ‘ ‘ —
I I U

No children in home

Target Shoot M5R 89%
90%

Competition Shoot 15%
21%

Hunting Using MSR 42%
44%

Use MSR for Work/Law 6%
Not Used MSR Last 12 Months

64%

15%

- 17%
25%

24%

17/s

79%

53%

100%

760/
77%
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MSR Consumer Report 2013

9.7 Owners of Heavily Accessorized MSR Owners

Profile - Heavily Accessorized (4+) MSR Owners
0% 20% 40% 60% 80% 100%

Owners of heavily accessorized MSRs are relatively more likely to be:

• Arangemember

• Own multiple MSRs

• Avid users

• Use MSR for work

• Premium MSR buyer

• Very likely to buy MSR in the next 12 months.

• Heavily

Accessorised

MSR

Own 1 MSR

Own 2+ MSR

• 34%
31/0

659%

•AIIMSR

Owners

Range Member 48%

Non-Range Member 52%
48%

Infrequent User 20%
14%

4to 11 Times 38°
36%

12 to 23 Times 1 19%
22%

Avid User I 17%

Military/L.E. Background 1
• 36%

Non-Military! CE. 65%
I

Under 35
25%

35to44 1 20%
24%

45+
S1%

62%

Up to $75K
40%

42%

>$75,000 — 55°’çço,

Less than a Bachelors
— 55%

Bachelors +

44%
Children in home 42%

No children in home si4

Target Shoot MSR 89%
93%

Competition Shoot 15%
22%

Hunting Using MSR 42%
46%

Use MSR for Work/Law
— 7%

Not Used MSR Last 12 Months 6%
• °L

Recent Buyer -

Premium MSR Buyer (>$1500) -

Heavily Accessorised MSR -

High Spend Accessories

Very Likely to Buy New MSR -

Plan to Buy Accessories

15%
22%

17%

64%
64%

24%

_______

19%
16%

55%

100%

76%
76%
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9.8 Likely MSR Buyers

MSR Consumer Report 2013

Profile - Likely MSR Buyers

• Very Likely

to Buy New

MSR

Likely MSR buyers are relatively mote likely to be:

• A range member

• Own multiple MSRs

• Avid users

• Age under45

• lncome>$75K

• Children at home

• Recent buyer and high accessory spender

Own 1 MSR

Own 2+ MSR

0% 20% 40% 60% 80% 100%

3407

46%
65%

54%
48%Range Member 46%

Non-Range Member 1 520/8

Infrequent User ] — 20%
27%

4 to 11 Times 38°/g
39/0

12 to 23 Times 1 19%
14%

Avid User I_____ 17%
10%

Military/L.E. Background

Non-Military/ L.E. I
Under35 ] 17%

12%
35to44 20%

16%
1 62%

71%
Upto$75K 40%

42%
1_ 55%>$75,000 _ 52%
1— — 4%Less than a Bachelors _ 5%
-lI_ 45%Bachelors

+ — 48%
Children in home 42%

No children in home 63%
57%

Target Shoot MSR 89%
83%

15%
11%Competition Shoot

42%Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Last 12 Months 6%
10%

•AIIMSR
Owners

Recent Buyer

Premium MSR Buyer (>$1500) -

Heavily Accessorised MSR

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

______

17%
14i

________

24%
18%

1 %

64%
54%

63%
76%

100%
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MSR Consumer Report 2013

9.9 Likely Accessory Buyers

Profile - Likely Accessory Buyers

Own 1 MSR

Own 2+ MSR

• All MSR

Owners

• Plan to Buy

Accessories

Next 12

Months

• The profile of likely accessory buyers is very similar to the overall profile of MSR owners

indicating the high potential across all sub-groups.

0% 20% 40% 60% 80% 100%

34%
35%

5
Range Member 48%

47%
52°/gNon-Range Member ] 53/0

Infrequent User
I______________-I__________________________________

4 to 11 Times

12 to 23 Times lq%
._______ 1%

Avid User 17%
17%

35%
34%Military/CE. Background

665kNon-Military! L.E.
17%Under 35 19%

35to44 z2%
45 .— • I 580

Upto$75K 40
— I I 4

>$75,000 — 55%
Less than a Bachelors 54%

-
— 54%

Bachelors + 45%
45%

Children in home 42%
44%

No children in home 55%
Target Shoot MSR 89°,

90/o
Competition Shoot I__________
Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Last 12 Months 6%
6%

64%
69%Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised MSR -

High Spend Accessories -

Very Likely to Buy New MSR

Plan to Buy Accessories

______

15%
15%

________

17%
17%

__________

24%
23%

_______

19%
16%

76%
100%
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9.10 Military vs Non-Military

MSR Consumer Report 2013

Higher income

Profile - Military/L.E. vs Non-Military

_________

14%
15%

____________

18
17%

__________

25%
23%

_____________

19°/
19

Slightly less well educated

Multiple MSR owner

Own 1 MSR

Own 2÷ MSR

0% 20% 40% 60% 80% 100%

3206%

Range Member 463’’
Non-Range Member 49%

53%
18%Infrequent User 21%

4 to 11 Times 3g%

12 to 23 Times 20%
18%

Avid User 19%
16%

Military/LE. Background

Non-Military! L.E.

Under 35 11%
20%

35to44 18%
22%

45 j 70%

Up to $75K 41%
40%

>$75,000 —55%
Less than a Bachelors 54%

Bachelors
+ ] 45% —__________________

Children in home 41%
43%

No children in home
5b%

Target Shoot MSR

• Competition Shoot 1

Hunting Using MSR 42%
42%

Use M5R for Work/Law 1 1%
12%

Not Used MSR Last 12 Months 6t

62°/p

100%

100%
• Military/L.E.

Background

• Non-Military!

L. E.

Recent Buyer

Premium MSR Buyer (>$1500)

Heavily Accessorised M5R

High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

bb%

73%
— 77%

MSR owners with a military background are relatively more likely to be:

• Range members

• Age 45+

•

•
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MSR Consumer Report 2013

10 CLUSTER ANALYSIS/MARKET SEGMENTATION
Explanation of Cluster Analysis/Market Segmentation Analysis

A Cluster Analysis or Market Segmentation as it is more commonly referred to is a concept that was
developed to help marketers identify specific consumer groups based on a specific set and sub-set

of demographic and specific product usage patterns. Market segmentation means dividing the
market into distinct groups of individual segments or clusters with similar wants or needs and

behaviors. A market segment or cluster is a sub-set of a people, in this case MSR owners with one

or more characteristics that cause them to demand similar product and/or services based on

qualities of those products such as usage activity and demographics. A true market segment meets

all of the following criteria: it is distinct from other segments (different segments have different

needs), it is homogeneous within the segment (exhibits common needs); it responds similarly to a
market stimulus and media.

Using a cluster analysis technique and the following variables:

Age
Reasons for owning
What is your estimated yearly household income?
How many MSRs do you own?
Law Enforcement or Military

We established 5 clusters:

1. Young Hunters
2. Law Enforcement

and Competition
3. Affluent Gun

Enthusiast
4. Low Use Home

Defenders
5. Low Use Military

Vets
I

2. Law
Enforcement

and
Competition

14%

How to Read the Cluster Charts
In all of the cluster charts the sample profile is 0. An index of +20 means the cluster is 20% more
likely to exhibit that behavior. So for example Cluster 1 is 21% more likely to own a single MSR and
15 less likely to own multiple MSRs.

.

.

.

5. Low UseEErl AR/AK Clusters
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MSR Consumer Report 2013

10.1 Cluster 1 - Young and Infrequent

1. Young Hunters
Index (All AR/AK Owners = 0)

-150 -100 -50 0 50 100

Own 1MSR 33
Own 2+ MSRs

____________ __________

-18

_______________________

Range member -14

______________

Non-member Range

__________________

13

_______________

Infrequent user I 5
4-11 times 3

12-23 times 3

___________

Avid user -11 •
Military -91

___________________

Non-Military

__________________

38
Law enforcement -96

Non-law Enforcement

_____________________

13
Age-Under35 83

Age-35-44 21
Age-45+ -32

Income - up to $75K 29
Income - $>$75K -21

Education - Bachelors or higher B 10
Education - less than Bach. -13

Children in home I 8
No children in home -6 I

______

Motivation - home defense I 9
Motivation - hunting 37

Motivation - target 15
Motivation - pro/job related -94

Motivation - competitor I 4

_________

Usage - Target shoot MSR 1
Usage - Competition shoot -27

Usage - Hunt using MSR 19
Usage - work/law enforcement -64

_______

Usage - not used last 12 months

__________

-12

______________

Recent buyer 0
Premium MSR buyer (>$1500) I 3

Heavily accessorised MSR • 6
High spend accessories -10 B

________________

Very likely to buy MSR in next 12 months 0
Plan to buy accessories nest 12 months I 8

Young and Infrequent make up 28% of MSR owners. They tend to be:

• Non-military

• Ageunder35

• Well educated

• To purchase an MSR for hunting

• Less likely to buy an MSR in the next 12 months

• Less likely to work in the law enforcement field
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___________________—

MSR Consumer Report 2013

10.2 Cluster 2 — Law Enforcement and Competition

2. Law Enforcement and Competition

Index (All AR/AK Owners = 0)

-100 0 100 200 300 400 500

Own 1 MSR -74
Own 2+ MSRs 39

Range member 16

Non-member Range -16 -

Infrequent user -52

4-li times -22 •
12-23 times

- I 17

Avid user 111

Military 55

Non-Military -23 •
Law enforcement 158

Non-Law Enforcement -21 I
Age-Under35 I 20

Age - 35-44 I 18
Age-45+ -13 I

Income - up to $75K J 3
Income - $>$75K -2

Education - Bachelors or higher 2
Education - Less than Bach. -2

Children in home I 14
No children in home -11 I

Motivation - home defense 40
Motivation - hunting 73

Motivation - target I 18
Motivation - pro/job related 422

Motivation - competitor 147
Usage - Target shoot MSR 4
Usage - Competition shoot 115

Usage - Hunt using MSR 69
Usage - work/law enforcement 204

Usage - not used last 12 months -64
Recent buyer 3

Premium M5R buyer (>$1500) -23
Heavily accessorised MSR 32

High spend accessories 62
Very likely to buy MSR in next 12 months 56

Plan to buy accessories nest 12 months 2

Law Enforcement and Competition make up 14% of MSR owners. They tend to be:

• Avid, multiple MSR owners

• Military background

• Age under 35

• Competition shooters

• Go hunting

• Use MSR for work.
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MSR Consumer Report 2013

10.3 Cluster 3—The Affluent Gun Enthusiast

3. Affluent Gun Enthusiast

Index (All AR/AK Owners = 0)

-120 -100 -80 -60 -40 -20 0 20 40 60 80
1___ I ___

___________—

Own 1 MSR -99

______

Own 2+ MSR5

__________________

53
Range member 22

Non-member Range

_________

-20
Infrequent user -28

4-11 times -2
12-23 times 18

Avid user

_____________

30

____________

Military -29
Non-Military

________

12
Law enforcement -45

Non-Law Enforcement 6
Age-Under35 -44

Age-35-44 -1
Age-45+

____________ _________

14
Income - up to $75K -35

Income - $>$75K

_________________ _________

25

________

Education - Bachelors or higher -13
Education - Less than Bach.

____________ ________

16
Children in home -3 I

No children in home 2
Motivation - home defense -2

Motivation - hunting -33
Motivation - target I 6

Motivation - pro/job related -85
Motivation - competitor 10

Usage - Target shoot MSR I 3
Usage - Competition shoot 57

Usage - Hunt using MSR -16
Usage - work/law enforcement -6 I

Usage - not used last 12 months -3$
Recent buyer 2

Premium MSR buyer (>$1500) -34
Heavily accessorised MSR

High spend accessories

____________________ __________________ __________

27

_________

Very likely to buy MSR in next 12 months 29
Plan to buy accessories next 12 months -5 I

The Affluent Gun Enthusiast accounts for 16% Of MSR owners. They tend to be:

• Age under45

• Lower income

• Likely to buy MSR

• Less well educated

• Hunters.
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___________________

MSR Consumer Report 2013

10.4 Cluster 4— Low Use Home Defenders

4. Low Use Home Defenders
Index (All AR/AK Owners = 0)

-100 -80 -60 -40 -20 0 20 40 60 80 100
I I I

OwnlMSR 51
Own 2+ MSR5 -27

Range member -9 •
Non-member Range 8

Infrequent user 43
4-11 times I 4

12-23 times -30
Avid user -52

Military -45
Non-Military 19

Law enforcement -60
Non-Law Enforcement • $

Age-Under 35 -26
Age-35-44 -10

Age-45+ 12
Income - up to $75K -11

Income-$>$75K
— 8

Education - Bachelors or higher -8
Education - Less than Bach.

—_____________________________________ 10
Children in home -7 •

No children in home I 5
Motivation - home defense -35

Motivation - hunting -61
Motivation - target -20

Motivation - pro/job related -85
Motivation_-_competitor -73

Usage - Target shoot MSR -5 I
Usage - Competition shoot -54

Usage - Hunt using MSR -49
Usage - work/law enforcement -63

Usage - not used last 12 months 76
Recent buyer -3

Premium MSR buyer (>$1500) 20
Heavily accessorised MSR -22

High_spend accessories -34
Very likely to buy MSR in next 12 months -40

Plan to buy accessories next 12 months -6 I

Low Use Home Defenders account for 23% of all MSR owners. They tend to be:

• Ageover35

• Well educated

• Collectors

• Hunters.
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MSR Consumer Report 2013

10.5 Cluster 5 — Low Use Military Vets

5. Low Use Military Vets
Index (All AR/AK Owners = 0)

Own 1 MSR

Own 2+ MSR5 -14 —
Range member -1

Non-member Range
Infrequent user

4-11 times
12-23 times

Avid user
Military

N on-Military

___________________________

Law enforcement
Non-Law Enforcement -18

Age - Under 35 -67
Age - 35-44 -29

Age - 45+
Income - up to $75K

Income - $>$75K
Education - Bachelors or higher

Education - Less than Bach.

Children in home
No children in home

Motivation - home defense
Motivation - hunting

Motivation - target
Motivation - pro/job related

___________

Motivation - competitor
Usage - Target shoot MSR

Usage - Competition shoot
Usage - Hunt using MSR

Usage - work/law enforcement

Usage - not used last 12 months
Recent buyer

Premium MSR buyer (>$1500)

Heavily accessorised MSR -10 •
High spend accessories

_______

-11 •
Very likely to buy MSR in next 12 months -18

Plan to buy accessories next 12 months -2

0

________

4
17

Low Use Military Vets account for 18% of all MSR owners. They tend to be:

• Non users

• Single MSR

• Less likely to buy MSR and accessories

• Age 45+

• No children at home

• Lower income

-100 -50 0 50 100 150 200

— 27

4
-26

-71
172

I 138

31

-3
2

-5 I
-12

-7 I
-16

-31
-1

-26
-6 I

-1

4

19
2

•13

30
16
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CERTIFICATE OF SERVICE 

 

 
CERTIFICATE OF SERVICE 

IN THE UNITED STATES DISTRICT COURT 
CENTRAL DISTRICT OF CALIFORNIA 

SOUTHERN DIVISION 
 

Case Name: Rupp, et al. v. Becerra 
Case No.: 8:17-cv-00746-JLS-JDE 

 
IT IS HEREBY CERTIFIED THAT: 
 

I, the undersigned, am a citizen of the United States and am at least eighteen 
years of age. My business address is 180 East Ocean Boulevard, Suite 200, Long 
Beach, California 90802. 
 

I am not a party to the above-entitled action. I have caused service of: 
 

EXHIBIT 23 TO DECLARATION OF SEAN A. BRADY IN SUPPORT OF 
PLAINTIFFS’ MOTION FOR SUMMARY JUDGMENT 

 
on the following party by electronically filing the foregoing with the Clerk of the 
District Court using its ECF System, which electronically notifies them. 
 
Xavier Becerra 
Attorney General of California 
Peter H. Chang 
Deputy Attorney General 
E-mail: peter.chang@doj.ca.gov 
John D. Echeverria 
Deputy Attorney General 
E-mail: john.echeverria@doj.ca.gov 
455 Golden Gate Ave., Suite 11000 
San Francisco, CA 94102 
 
 

I declare under penalty of perjury that the foregoing is true and correct. 
 
Executed March 25, 2019. 
    
       /s/Laura Palmerin    
       Laura Palmerin 
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1 
DECLARATION OF SEAN A. BRADY 

 
 

 
C. D. Michel – SBN 144258 
cmichel@michellawyers.com 
Sean A. Brady – SBN 262007 
sbrady@michellawyers.com 
Matthew D. Cubeiro – SBN 291519 
mcubeiro@michellawyers.com 
MICHEL & ASSOCIATES, P.C. 
180 East Ocean Boulevard, Suite 200 
Long Beach, CA 90802 
Telephone: 562-216-4444 
Facsimile: 562-216-4445 
 
Attorneys for Plaintiffs 
 
 

UNITED STATES DISTRICT COURT 
 

CENTRAL DISTRICT OF CALIFORNIA 
 

SOUTHERN DIVISION 
 

 

  

STEVEN RUPP, et al., 
 

Plaintiffs, 
 

vs. 
 
XAVIER BECERRA, in his official 
capacity as Attorney General of the 
State of California, 
 

Defendant. 
 

Case No.: 8:17-cv-00746-JLS-JDE 
 
EXHIBIT 24 Part 1 of 3 TO 
DECLARATION OF SEAN A. 
BRADY IN SUPPORT OF 
PLAINTIFFS’ MOTION FOR 
SUMMARY JUDGMENT 
 
Hearing Date: May 31, 2019 
Hearing Time:  10:30 a.m. 
Courtroom:   10A 
Judge:   Josephine L. Staton 
 
[Filed concurrently with Notice of 
Motion for Summary Judgment, 
Memorandum of Points and Authorities, 
Statement of Uncontroverted Facts and 
Conclusions of Law, Request for 
Judicial Notice, Declarations of Steven 
Rupp, Steven Dember, Cheryl Johnson, 
Christopher Seifert, Alfonso Valencia, 
Troy Willis, Michael Jones, Dennis 
Martin, and Richard Travis] 
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NSSF® Report
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This Industry Reference GuideSM is prepared by the National Shooting Sports Foundation® (NSSF®) and is provided for general
reference purposes only. All data and information presented in this report has been obtained or derived from sources believed by
NSSF to be reliable, but NSSF makes no representation as to their accuracy or completeness or the usability of this report. Nothing
in this report constitutes business planning advice, or advice of any other kind. This report is provided without any warranties or
guarantees of any nature either express or implied. Users of this report assume all responsibility and risk. NSSF expressly disclaims
and shall not be liable or responsible for any loss arising from the use of the information presented in this report.

©2016 National Shooting Sports Foundation, Inc. All Rights Reserved. No part of this publication may be republished, reproduced or
redistributed in any form or by any means, electronic or mechanical, except in the case of brief quotations in articles. NSSF members
in good standing may share this publication with their employees, including making it available for internal viewing or download via
their company intranet sites, provided 1.) the publication is offered in its entirety, including this paragraph, and 2.) is accompanied by
the following notice: “This publication is made available to employees for job reference purposes only, not for redistribution outside
the company.” A reward is provided to persons who provide conclusive evidence of illegal republication, reproduction,
redistribution or other violation of NSSF’s rights in this publication.    

NSSF® Report
2015-2016 Industry 
Reference GuideSM

 
A Compilation of firearm and ammunition Industry Data
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National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide4   Section A

Thank you for your interest in NSSF industry research. The following pages 
provide both current and historical statistics on the firearms and ammunition 
industry’s top indicators as well as a vast amount of data from dozens of quality 

sources that, when combined, should offer you a better understanding of this market.

This edition of the Industry Reference Guide has been updated with a few additional 
reports in an effort to provide you, our member, with information that is not readily 
available elsewhere. In addition to adding an NSSF-adjusted NICS map highlighting the 
top 10 states (page 55), we have added the NSSF Hunting License Sales Index in order 
to provide you with a more timely view of the trends in hunting license sales than would 
be available otherwise. We have kept the arrary of NSSF infographics posted in the book 
and replaced any that had updates available.  Please be sure to use these in your social 
media, print marketing and adversiting efforts. As always, we feel this guide is the most 
comprehensive industry data report available; should a topic be lacking, however, please 
contact us and we will do our best to provide you with reliable information.

NSSF produces many specialty reports throughout the year that can be found at 
www.nssf.org/research. Additionally, NSSF members may view monthly updates and 
historical data in the NSSF Industry Research section of the member log in area found 
at www.nssf.org/members.

To stay on top of NSSF research releases and pertinent industry information, subscribe 
to NSSF’s weekly e-newsletter, Bullet Points. You can sign up for a free subscription at 
nssf.org/bulletpoints.

Again, thank you for your interest in our research. We look forward to providing you 
with the most accurate data the industry offers.

Dianne Vrablic Jim Curcuruto
dvrablic@nssf.org jcurcuruto@nssf.org 
NSSF, Research Coordinator NSSF, Director, 

introduction

For additional industry research visit: nssf.org/research

 Industry Research & Analysis
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ADDITIONAL RESEARCH AVAILABLE TO NSSF MEMBERS FOR FREE. 

Historical Statistics on 
Industry Indicators:

1) NSSF Adjusted NICS Firearm 
 Background Checks

2)  Firearm Production in the     
 United States

3)  Firearm and Ammunition     
 Import and Export Data
    
4)  Hunting License Sales

5)  Excise Tax Collections on     
 Handguns, Long Guns & 
 Ammunition

Visit nssf.org/join or contact
NSSF Member Services at:
memberservices@nssf.org
or (203) 426-1320 x-209

Not aN NSSF member 
but want to be?

NSSF.ORG

NSSF® Report
Women Gun Owners

Purchasing, Perceptions and Participation

Report Conducted for National Shooting Sports Foundation 
by InfoManiacs, inc. (708) 447-6771

2014 Edition

2014 Edition

Hunting in the 50 States: 
Regulations, License Fees, Species and Methods of Take

Every year, each state’s Department of Natural 
Resources division publishes an updated hunting 
regulation guide to provide their customers with a set 
of rules and regulations for them to follow in order 
to hunt safely and legally. Data within the guides 
vary greatly from state to state, but it is important for 
manufacturers, retailers and ranges to understand all 
the data and its variations across state lines in order to 
meet the current and future needs of hunters. 

NSSF combed through the regulation guides of all 
50 states to produce this report, which consolidates 
several key data points regarding a variety of game 
species both large and small, and provides both state-
specific and nationwide information. Resident and 
non-resident license costs, number of species available 
to hunt, days hunting and legal firearm usage by state 
can all be found within this report. NSSF members 
may contact NSSF research directly for additional 
information on this topic.

nssf.org

Industry Intelligence reportssM

Helping our Members Make Informed Decisions

2014 Edition

Industry Intelligence ReportsSM

Helping Our Members Make Informed Decisions

Profile of International Defensive
Pistol Association (IDPA) Shooters

NSSF.ORG

Based on Survey Results from IDPA Members

0

5,000

10,000

15,000

20,000

25,000

13,700

2008 2009 2010 2011 2012 2013

17,000
19,100

21,600
23,100

15,300

IDPA Membership up 69%
2008-2012

NSSF® Report
A Hispanic Market Study

Firearms and the Shooting Sports

NSSF.ORG

Conducted for the National Shooting Sports Foundation by 
TOBINTEL, 6545 SW 118 St, Miami, FL 33156
Phone: 305-297-5627

Visit nssf.org or log in and click “Research” in NSSF’s Members Only Shopping Cart
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Section A: 
state of our marketplace

industry trends

NSSF.ORG
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Which Hunter Number to Use?

Reference Source Year Number of 
Hunters Description and Methodology

National Survey of Fishing, 
Hunting and Wildlife-
Associated Recreation

U.S. Fish & Wildlife 
Service (USFWS) &

U.S. Census
2011 13,674,000

Conducted every five years since 1955. 2011 data collected from a series of 
three interviews conducted from April 2011 through January 2012. Mainly 
phone but also in-person interviews to obtain sampling of residents aged 

16 and older.

Certified Hunting 
License Sales

USFWS 2013 14,838,000

Each state wildlife agency reports annual license sales to USFWS, which then 
conduct audits as necessary. State laws differ, but many states require 
participants to purchase a license starting at age 12. Landowners and 

veterans are exempt from purchasing a license in several states.

Shooting Sports 
Participation Reports

National Sporting
Goods Association 2014 17,963,000 Annual online panel of 35,000 individuals aged 7 and 

older who participate more than once per year.

Recommendation:
It is important to note that many people who consider themselves hunters do not go hunting every year. Approximately 
65 percent of hunters do purchase a license and go hunting each year. The remaining percentage may hunt only once 
every several years, however, they still consider themselves hunters. A study, “Portrait of Today’s Hunters”, conducted by 
Southwick Associates, determined that there are approximately 21 million individuals who have purchased at least one 
hunting license during a five-year period.

A word of caution when using survey data:
Year-to-year changes in the number of participants may be due more to survey fluctuation than actual trends. It is 
best to use the participation and demographic studies as a general barometer referencing long-term comparisons
such as a three- to five-year average or more. 

Participation numbers for hunting vary, depending upon the source of data. A key reason for these differences is the 
method used to collect the data. Survey methods both determine how data is collected and what criteria are applied, 
such as age ranges, amount of participation, how the survey was conducted and sample sizes. The table below provides a 
breakdown of three of the most popular data sources for hunter figures.
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The most recent snapshot of paid
hunting license holders released by 
the U.S. Fish and Wildlife Service 
shows a 1.7-percent increase in 
the total number of certified paid 
license holders compared to last 
year’s numbers, from
14,591,734 to 14,837,609.

Long-term trends
The data shows that, overall, the 
number of license holders has 
remained relatively stable over the 
last ten years. The last five-year 
period reflects a slight decrease of 
0.9-percent in the number of paid 
hunting license holders, while there 
is a slight increase of 0.8-percent 
to report over the past 10 years.

Hunter contributions resulted in 
more than $820.8 million collected 
in 2013, a 16.6 percent increase 
over the nearly $703.8 million 
collected in 2004 and a 4.7% 
increase over the contributions paid 
five years ago.

The next several pages of this 
report detail hunting license trends 
and provide a clearer picture of 
how important today’s hunters are 
socially and economically.

hunting license sales

25 Year History Paid Hunting License Holders & Dollars

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
Paid 14,740,188 14,726,427 14,575,484 14,623,598 14,452,464 14,447,187 14,973,528 14,956,278 14,629,726 14,591,734 14,837,609

Dollars $848,280,535 $867,939,493.00 $863,256,196 $870,779,976 $858,746,838 $840,558,767 $851,241,356 $849,802,487 $818,130,615 $818,167,777 $820,865,071

Table 3

$867,939,493 14,726,427

$863,256,196 14,575,484

$870,779,976 14,623,598

$858,746,838 14,452,464

$840,558,767 14,447,187

$851,241,356 14,973,528

$849,802,487 14,956,278

$818,130,615 14,629,726

$818,167,777 14,591,734

$820,865,071 14,837,609

Inflation-Adjusted Gross Dollar Contributions
(A total of all licenses, tags, permits and stamps purchased)

Paid Hunting License Holders
(A paid license holder is one individual 
regardless the number of licenses purchased)

Source:  U.S. Fish and Wildlife Service 
(website: wsfrprograms.fws.gov)  “Calculation Year” 
is two years behind the current year.
Inflation calculations: usinflationcalculator.com/  
(Based on U.S. government CPI data released 9-17-14.)

Note: A paid license holder is one individual 
regardless the number of licenses purchased.
Persons who hunted in multiple states are counted
once in each state where they hunted.

Gross DollarsLicense Holders

YEAR

Paid Hunting 
License 
Holders

(USFWS)

Increase / 
Decrease 

from 
Previous 

Year  

% Change
from 

Previous 
Year

Gross Cost to
Paid Hunting

License Holders
(USFWS)

% Change in 
Gross Cost $ 
Value from 

Previous Year

Inflation-adjusted
Gross Cost to Paid 
Hunting License 
Holder In 2013 

Dollars

% Change 
in Inflation-

adjusted 
Gross Cost 

$ Value

Average
Gross Cost

$ Value 
Per License 

Holder

Average 
Adjusted

 Gross Cost $ Value
Per License Holder

1989 15,960,808 42,286 0.3% $389,464,856 2.3% $731,681,971 -1.0% $24.40 $45.84

1990 15,797,290 -163,518 -1.0% $422,074,445 8.4% $752,296,836 2.8% $26.72 $47.62

1991 15,718,845 -78,445 -0.5% $438,411,287 3.9% $749,860,339 -0.3% $27.89 $47.70

1992 15,746,706 27,861 0.2% $481,043,950 9.7% $798,735,249 6.5% $30.55 $50.72

1993 15,627,763 -118,943 -0.8% $501,487,869 4.2% $808,478,226 1.2% $32.09 $51.73

1994 15,343,300 -284,463 -1.8% $502,453,491 0.2% $789,811,457 -2.3% $32.75 $51.48

1995 15,232,793 -110,507 -0.7% $532,580,412 6.0% $814,096,687 3.1% $34.96 $53.44

1996 15,144,303 -88,490 -0.6% $542,752,199 1.9% $805,850,376 -1.0% $35.84 $53.21

1997 14,906,826 -237,477 -1.6% $565,213,741 4.1% $820,376,931 1.8% $37.92 $55.03

1998 14,888,663 -18,163 -0.1% $561,844,286 -0.6% $802,978,892 -2.1% $37.74 $53.93

1999 15,144,608 255,945 1.7% $688,018,976 22.5% $962,057,843 19.8% $45.43 $63.52

2000 15,044,324 -100,284 -0.7% $612,698,063 -10.9% $828,875,161 -13.8% $40.73 $55.10

2001 14,990,570 -53,754 -0.4% $642,069,055 4.8% $845,053,564 2.0% $42.83 $56.37

2002 14,966,406 -24,164 -0.2% $656,978,444 2.3% $850,737,785 0.7% $43.90 $56.84

2003 14,679,041 -287,365 -1.9% $679,824,467 3.5% $860,705,806 1.2% $46.31 $58.64

2004 14,726,427 47,386 0.3% $703,794,135 3.5% $867,939,493 0.8% $47.79 $58.94

2005 14,575,484 -150,943 -1.0% $723,712,681 2.8% $863,256,196 -0.5% $49.65 $59.23

2006 14,623,598 48,114 0.3% $753,569,299 4.1% $870,779,976 0.9% $51.53 $59.55

2007 14,452,464 -171,134 -1.2% $764,322,544 1.4% $858,746,838 -1.4% $52.89 $59.42

2008 14,447,187 -5,277 0.0% $776,859,347 1.6% $840,558,767 -2.1% $53.77 $58.18

2009 14,973,528 526,341 3.6% $783,933,373 0.9% $851,241,356 1.3% $52.35 $56.85

2010 14,956,278 -17,250 -0.1% $795,441,568 1.5% $849,802,487 -0.2% $53.18 $56.82

2011 14,629,726 -326,552 -2.2% $789,971,893 -0.7% $818,130,615 -3.7% $54.00 $55.92

2012 14,591,734 -37,992 -0.3% $806,356,592 2.1% $818,167,777 0.0% $55.26 $56.07

2013 14,837,609 245,875 1.7% $820,865,071 1.8% $820,865,071 0.3% $55.32 $55.32

25-YR 
Avg. 15,040,251 -43,237 -0.3% $637,429,682 3.3% $827,243,428 0.6% $42.63 $55.10

20-YR 
Avg. 14,857,743 -39,508 -0.3% $685,162,982 2.6% $842,001,654 0.2% $46.21 $56.69

15-YR 
Avg. 14,775,932 -3,404 0.0% $733,227,701 2.7% $853,794,582 0.3% $49.66 $57.78

10-YR 
Avg. 14,681,404 15,857 0.1% $771,882,650 1.9% $845,948,858 -0.5% $52.58 $57.63

5-YR 
Avg. 14,797,775 78,084 0.6% $799,313,699 1.1% $831,641,461 -0.5% $54.02 $56.20
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Paid Hunting License Holders by State (20 Years)

Source: U.S. Fish and Wildlife Service (USFWS) 
  

STATE 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004

AL 276,235 274,072 269,097 266,386 273,506 272,525 271,865 278,052 273,638 270,229 267,354
AK 89,956 90,669 95,260 101,306 95,364 95,745 97,508 93,377 97,537 99,121 98,084
AZ 182,408 183,903 179,731 180,733 190,037 198,025 196,659 191,653 183,478 181,467 182,044
AR 313,007 321,860 323,990 319,402 330,689 412,114 395,304 400,555 402,493 386,559 378,162
CA 363,397 354,555 343,838 328,824 316,815 309,236 317,063 316,549 320,092 315,588 305,962
CO 301,710 295,895 349,491 352,823 362,927 328,879 337,475 298,292 300,574 309,801 318,971
CT 67,013 67,716 65,596 63,883 62,556 61,608 60,345 59,309 57,720 54,926 54,130
DE 23,811 21,463 21,607 21,988 21,675 21,357 21,383 20,918 21,488 20,066 18,480
FL 189,650 184,242 183,808 205,939 181,177 179,344 177,116 181,635 181,857 176,320 175,067
GA 347,795 350,346 339,416 342,110 331,705 332,635 330,151 335,149 338,045 331,795 314,569
HI 10,673 10,486 10,534 10,074 9,613 9,346 9,255 8,867 9,032 8,388 8,211
ID 247,113 235,408 234,905 234,401 227,984 250,243 249,188 246,844 246,284 245,358 250,648
IL 323,991 324,794 328,278 320,657 305,663 308,662 310,062 297,641 300,883 293,994 330,360
IN 332,150 335,438 297,330 287,443 300,755 300,732 292,694 282,781 285,573 232,819 250,573
IA 232,303 263,690 266,855 271,695 273,628 275,780 266,880 259,898 257,899 269,014 286,607
KS 193,172 187,110 172,387 178,203 200,119 209,734 209,626 204,475 188,310 195,874 202,274
KY 291,009 288,770 281,746 271,364 278,635 280,991 346,970 355,134 349,951 347,379 350,544
LA 267,324 266,609 267,347 266,746 271,207 271,541 278,521 270,907 272,912 268,793 277,108
ME 206,801 203,669 202,235 196,822 201,140 207,004 208,666 198,923 197,908 201,136 205,600
MD 149,291 150,992 143,756 140,859 142,909 135,436 133,810 136,416 128,569 123,699 120,914
MA 100,762 99,397 61,993 83,443 75,070 74,241 68,866 62,024 68,488 56,662 69,500
MI 1,126,826 934,430 964,531 952,584 957,264 920,473 897,916 887,235 870,432 863,946 832,835
MN 563,602 576,187 572,895 555,630 538,684 555,926 578,230 580,338 585,104 573,424 571,581
MS 252,513 246,389 241,393 242,854 247,285 250,035 252,039 249,706 249,591 235,447 234,797
MO 441,855 450,881 456,132 515,379 500,128 505,662 503,609 518,923 539,062 542,477 492,500
MT 272,032 295,151 290,775 284,697 277,711 280,382 283,815 279,727 227,365 232,276 232,869
NE 170,225 185,329 191,006 189,364 180,684 186,452 184,903 177,757 174,927 176,502 165,952
NV 52,641 55,427 55,832 55,380 57,563 59,501 60,345 61,341 61,455 60,805 58,722
NH 81,827 81,458 83,292 81,477 81,354 78,328 76,258 73,281 67,586 63,975 62,587
NJ 115,187 112,515 108,315 105,931 105,202 89,460 86,685 86,156 82,814 81,501 86,588
NM 112,232 113,716 97,766 106,909 115,557 103,990 109,168 111,896 111,188 109,948 103,968
NY 750,062 721,706 724,019 709,054 693,516 698,844 695,622 694,815 696,679 641,572 627,749
NC 350,497 367,619 367,722 353,606 384,273 399,043 404,562 425,830 433,135 433,542 438,172
ND 109,735 106,653 112,822 116,914 110,819 116,664 123,473 131,375 141,816 146,010 147,240
OH 534,168 539,457 538,623 528,703 535,033 519,996 448,950 422,180 426,856 425,992 442,214
OK 282,136 268,714 272,961 275,424 286,117 296,548 306,185 327,120 330,336 331,672 341,260
OR 302,649 307,253 317,715 317,072 318,027 318,133 310,739 303,635 297,944 295,422 283,327
PA 1,149,426 1,138,343 1,112,964 1,091,568 1,066,032 1,071,955 1,028,297 1,034,804 1,048,731 1,017,802 1,018,664
RI 13,329 13,352 13,082 13,196 12,675 11,704 11,484 12,285 10,750 10,691 9,302
SC 214,086 217,351 219,049 223,123 224,207 263,045 258,706 277,691 279,203 211,605 210,136
SD 187,730 210,130 217,394 214,133 184,837 204,599 228,209 217,007 216,152 207,973 232,053
TN 591,839 599,935 585,304 600,117 595,605 613,654 631,580 626,978 725,110 727,525 730,495
TX 1,072,347 1,064,803 1,040,938 942,359 975,943 978,837 983,485 1,020,674 1,027,908 1,039,327 1,073,847
UT 164,107 166,838 212,829 191,745 196,818 190,092 171,710 167,393 159,678 154,884 153,501
VT 103,942 100,810 96,318 94,247 97,000 103,629 101,687 96,093 92,138 90,110 86,512
VA 356,653 352,778 340,397 331,559 323,459 317,939 315,070 315,402 314,748 304,605 317,484
WA 270,286 305,502 252,933 235,477 219,483 286,188 214,969 213,276 198,162 194,308 193,046
WV 282,507 279,891 277,978 279,245 276,053 282,195 276,566 276,242 288,098 262,835 254,222
WI 773,261 784,003 813,111 739,345 742,669 769,420 773,239 763,063 689,099 716,200 722,803
WY 136,029 125,088 127,007 114,633 131,491 136,736 147,416 138,948 137,608 137,677 136,839

TOTAL 15,343,300 15,232,793 15,144,303 14,906,826 14,888,663 15,144,608 15,044,324 14,990,570 14,966,406 14,679,041 14,726,427

Source:  U.S. Fish and Wildlife Service
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Source: U.S. Fish and Wildlife Service (USFWS)

paid Hunting License Holders by State (20 Years)

STATE 2005 2006 2007 2008 2009 2010 2011 2012 2013 20-Year 
Average

2013 vs. 
2012

2013 vs.
20-yr Avg.

AL 259,241 255,923 264,640 264,710 540,098 527,713 530,127 507,403 507,926 332,537 0.10% 52.74%
AK 99,954 96,979 96,979 97,858 101,750 106,653 101,547 107,260 107,131 98,502 -0.12% 8.76%
AZ 196,706 202,976 202,976 201,627 191,834 194,727 195,664 195,213 200,092 191,598 2.50% 4.43%
AR 375,737 354,042 380,931 381,521 390,932 385,275 390,554 382,212 326,779 367,606 -14.50% -11.11%
CA 299,303 295,163 300,615 296,623 293,263 289,609 281,472 283,539 283,539 310,752 0.00% -8.76%
CO 312,151 306,179 306,179 294,186 294,186 288,086 286,363 280,302 281,201 310,284 0.32% -9.37%
CT 52,207 48,857 48,857 49,493 50,066 46,582 44,178 41,294 42,535 54,944 3.01% -22.58%
DE 19,472 19,681 19,890 18,746 19,271 18,691 18,184 16,860 16,786 20,091 -0.44% -16.45%
FL 161,273 167,524 170,282 170,554 176,539 176,034 176,616 176,288 175,349 178,331 -0.53% -1.67%
GA 314,569 390,892 273,272 302,190 307,436 324,561 363,575 367,385 395,219 336,641 7.58% 17.40%
HI 7,775 8,741 6,856 7,407 9,002 9,677 9,815 7,240 10,537 9,076 45.54% 16.09%
ID 254,678 255,077 255,077 256,664 254,195 252,573 248,728 252,865 258,547 247,839 2.25% 4.32%
IL 336,203 328,975 328,975 301,688 333,061 328,995 321,739 321,858 320,765 318,362 -0.34% 0.75%
IN 282,261 265,709 265,709 264,323 272,282 279,214 273,929 274,048 278,322 282,704 1.56% -1.55%
IA 280,398 291,424 290,171 271,434 264,699 256,896 227,408 222,695 219,798 262,459 -1.30% -16.25%
KS 198,368 209,170 208,992 214,107 214,107 235,021 226,553 245,365 239,335 206,615 -2.46% 15.84%
KY 343,456 347,848 347,848 339,483 328,321 336,463 330,238 326,976 340,902 324,201 4.26% 5.15%
LA 280,167 269,471 293,224 304,661 314,846 325,446 345,525 358,153 370,528 292,052 3.46% 26.87%
ME 199,102 195,568 195,568 196,160 193,436 191,280 189,120 175,196 165,781 196,556 -5.37% -15.66%
MD 122,371 118,708 123,994 120,630 121,982 119,969 120,321 118,997 124,187 129,891 4.36% -4.39%
MA 59,016 57,193 59,158 57,153 59,470 57,346 57,641 61,204 56,797 67,271 -7.20% -15.57%
MI 789,244 814,643 802,299 790,789 795,535 786,880 761,269 753,376 763,618 863,306 1.36% -11.55%
MN 571,547 578,244 578,244 579,060 581,828 576,723 579,910 578,371 592,125 573,383 2.38% 3.27%
MS 236,067 225,150 231,865 238,036 232,546 226,940 220,266 219,716 218,161 237,540 -0.71% -8.16%
MO 479,959 487,442 483,911 480,883 485,413 491,357 486,608 487,024 496,583 492,289 1.96% 0.87%
MT 231,936 240,613 240,613 243,751 245,550 243,570 235,621 222,977 229,317 254,537 2.84% -9.91%
NE 170,785 171,419 171,419 177,939 175,944 175,874 177,623 180,517 175,591 178,011 -2.73% -1.36%
NV 60,385 64,031 64,031 65,047 63,709 64,635 64,334 65,461 65,606 60,813 0.22% 7.88%
NH 60,737 61,076 61,076 59,768 59,154 59,420 59,301 56,411 59,068 68,372 4.71% -13.61%
NJ 82,566 80,246 80,246 76,398 79,539 77,584 77,607 75,699 74,067 88,215 -2.16% -16.04%
NM 105,966 96,160 94,243 100,346 102,463 96,424 97,893 95,927 97,103 104,143 1.23% -6.76%
NY 573,970 611,644 594,992 597,006 676,669 592,216 581,401 576,815 535,915 649,713 -7.09% -17.52%
NC 427,608 440,896 460,577 475,375 494,005 505,530 521,717 528,636 545,032 437,869 3.10% 24.47%
ND 148,919 152,691 156,713 163,174 156,906 154,047 156,052 149,138 148,793 137,498 -0.23% 8.21%
OH 431,815 420,621 400,736 395,567 408,142 413,710 405,866 400,954 404,997 452,229 1.01% -10.44%
OK 341,213 345,020 362,806 356,257 379,884 386,374 381,049 400,809 419,445 334,567 4.65% 25.37%
OR 279,140 279,937 279,937 279,893 283,749 282,812 260,949 256,321 264,102 291,938 3.04% -9.53%
PA 1,006,293 981,124 943,222 925,885 927,655 970,217 968,735 964,714 969,633 1,021,803 0.51% -5.11%
RI 8,940 9,075 9,075 9,075 8,858 8,798 8,605 8,551 8,624 10,573 0.85% -18.43%
SC 220,126 199,540 205,059 204,445 223,008 234,457 173,942 204,837 206,397 223,501 0.76% -7.65%
SD 243,123 239,419 248,495 259,159 256,191 251,655 253,512 246,315 244,182 228,113 -0.87% 7.04%
TN 775,511 780,053 667,606 671,120 700,621 698,993 530,547 566,507 727,229 657,316 28.37% 10.64%
TX 1,039,709 1,005,226 1,012,446 1,020,779 1,024,520 1,020,227 1,036,946 1,020,105 1,060,455 1,023,044 3.96% 3.66%
UT 148,849 157,217 157,217 165,033 207,232 212,378 211,863 206,666 207,331 180,169 0.32% 15.08%
VT 81,265 83,708 84,044 84,044 83,681 82,307 80,650 74,966 72,930 89,504 -2.72% -18.52%
VA 317,239 309,942 318,993 307,995 307,642 304,206 300,764 292,863 276,660 316,320 -5.53% -12.54%
WA 197,135 197,215 197,260 209,050 196,276 194,272 188,081 180,411 180,829 216,208 0.23% -16.36%
WV 238,355 237,343 237,343 229,115 234,192 233,349 221,806 214,286 220,811 255,122 3.04% -13.45%
WI 713,610 721,851 721,851 721,399 716,504 718,261 704,357 704,372 717,381 736,290 1.85% -2.57%
WY 139,064 145,952 145,952 149,581 135,336 142,251 143,155 136,636 133,568 137,048 -2.25% -2.54%

TOTAL 14,575,484 14,623,598 14,452,464 14,447,187 14,973,528 14,956,278 14,629,726 14,591,734 14,837,609 14,857,743 1.69% -0.14%

Source:  U.S. Fish and Wildlife Service
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Paid hunting license holders as a percentage of the U.S. population

STATE
2013

State Resident
Population Age 15+

2013
Paid Hunting 

License Holders

License Holders
as a % of  

State Population Age 15+

License Holders  
as a % of  

National Hunting License 
Holders

Alabama 3,870,865 507,926 13 .1% 3 .4%

Alaska 563,759 107,131 19 .0% 0 .7%

Arizona 5,128,576 200,092 3 .9% 1 .3%

Arkansas 2,341,416 326,779 14 .0% 2 .2%

California 30,048,767 283,539 0 .9% 1 .9%

Colorado 4,090,545 281,201 6 .9% 1 .9%

Connecticut 2,929,285 42,535 1 .5% 0 .3%

Delaware 738,730 16,786 2 .3% 0 .1%

D.C. 530,380 n/a n/a n/a

Florida 15,794,224 175,349 1 .1% 1 .2%

Georgia 7,737,656 395,219 5 .1% 2 .7%

Hawaii 1,121,525 10,537 0 .9% 0 .1%

Idaho 1,225,510 258,547 21 .1% 1 .7%

Illinois 10,304,186 320,765 3 .1% 2 .2%

Indiana 5,192,108 278,322 5 .4% 1 .9%

Iowa 2,460,813 219,798 8 .9% 1 .5%

Kansas 2,262,002 239,335 10 .6% 1 .6%

Kentucky 3,512,531 340,902 9 .7% 2 .3%

Louisiana 3,638,179 370,528 10 .2% 2 .5%

Maine 1,109,513 165,781 14 .9% 1 .1%

Maryland 4,722,046 124,187 2 .6% 0 .8%

Massachusetts 5,453,090 56,797 1 .0% 0 .4%

Michigan 8,005,788 763,618 9 .5% 5 .1%

Minnesota 4,284,845 592,125 13 .8% 4 .0%

Mississippi 2,355,019 218,161 9 .3% 1 .5%

Missouri 4,836,868 496,583 10 .3% 3 .3%

Montana 813,759 229,317 28 .2% 1 .5%

Nebraska 1,456,037 175,591 12 .1% 1 .2%

Nevada 2,179,160 65,606 3 .0% 0 .4%

New Hampshire 1,092,075 59,068 5 .4% 0 .4%

New Jersey 7,149,995 74,067 1 .0% 0 .5%

New Mexico 1,641,702 97,103 5 .9% 0 .7%

New York 15,966,726 535,915 3 .4% 3 .6%

North Carolina 7,748,502 545,032 7 .0% 3 .7%

North Dakota 561,346 148,793 26 .5% 1 .0%

Ohio 9,330,914 404,997 4 .3% 2 .7%

Oklahoma 3,002,447 419,445 14 .0% 2 .8%

Oregon 3,154,542 264,102 8 .4% 1 .8%

Pennsylvania 10,473,699 969,633 9 .3% 6 .5%

Rhode Island 872,638 8,624 1 .0% 0 .1%

South Carolina 3,781,806 206,397 5 .5% 1 .4%

South Dakota 654,528 244,182 37 .3% 1 .6%

Tennessee 5,163,680 727,229 14 .1% 4 .9%

Texas 19,843,578 1,060,455 5 .3% 7 .1%

Utah 2,066,020 207,331 10 .0% 1 .4%

Vermont 523,463 72,930 13 .9% 0 .5%

Virginia 6,559,098 276,660 4 .2% 1 .9%

Washington 5,504,498 180,829 3 .3% 1 .2%

West Virginia 1,535,574 220,811 14 .4% 1 .5%

Wisconsin 4,613,055 717,381 15 .6% 4 .8%

Wyoming 455,745 133,568 29 .3% 0 .9%

TOTAL 250,402,813 14,837,609 5.9% 100.0%

  Source: 2013 Population: U.S. Census Bureau, U.S. Population as of July, 2013. factfinder2.census.gov/    

2013 Hunting License Sales: U.S. Fish and Wildlife Service (USFWS)        

Hunting license holders in relation to u.s. population trends 
(age 15+)

1960 1970 1980 1990 2000 2010 2013

Total US 
Population 

(15+)
123,537,002 145,311,874 175,225,466 195,142,002 230,930,273 247,518,325 250,402,813

US License 
Holders

13,963,262 15,658,318 16,257,074 15,797,290 15,044,324 14,956,278 14,837,609

hunting license holders AS A PERCENTAGE OF THE U.S. POPULATION 
(age 15+)
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Paid hunting license holders as a percentage of the U.S. population Hunting license holders in relation to u.s. population trends 
(age 15+)

1960 1970 1980 1990 2000 2010 2013

Percent 11.3% 10.8% 9.3% 8.1% 6.5% 6.0% 5.9%

1960 1970 1980 1990 2000 2010 2013

Total US 
Population 

(15+)
123,537,002 145,311,874 175,225,466 195,142,002 230,930,273 247,518,325 250,402,813

US License 
Holders

13,963,262 15,658,318 16,257,074 15,797,290 15,044,324 14,956,278 14,837,609

Source: U.S. Fish and Wildlife Service and U.S. Census Bureau

Fact:       Hunting license sales have increased by more than 6.3 percent from 1960 to 2013.
Over the same time period, the U.S. population age 15 and over has increased 
by 102.7 percent.

hunting license holders AS A PERCENTAGE OF THE U.S. POPULATION 
(age 15+)

     13,693,262 15,658,318 16,257,074 15,797,290 15,044,324 14,956,278 14,837,609
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License Sales By State: 2013 Data (2015 Calculation Year)
Inflation calculations: usinflationcalculator.com  

Gross Cost Contributed by Paid Hunting License Holders 

FORTY-YEAR HISTORY 1973 1983 1993 2003 2013

Certified Paid Hunting License Holders 15,509,314 16,372,904 15,627,763 14,679,041 14,837,609

Resident Licenses, Tags, Permits & Stamps 22,074,562 27,188,706 29,529,888 31,813,810 32,670,979

Non-Resident Licenses, Tags, Permits & Stamps 1,211,882 1,685,229 2,024,655 2,859,612 3,169,064

Total Licenses, Tags, Permits & Stamps 23,286,444 28,873,935 31,554,543 34,673,422 35,840,043

Gross Cost Contributed by Hunters (as reported) $123,654,615 $276,605,841 $501,487,869 $679,824,467 $820,865,071

Cost in 2013 Dollars (adjusted for inflation) $648,788,472 $646,960,511 $808,478,266 $860,705,805 $820,865,071

STATE Paid License Holders* Resident Licenses, Tags, 
Permits & Stamps 

Nonresident Licenses, Tags, 
Permits & Stamps 

Total License, Tags,  
Permits & Stamps** Gross Cost 

Alabama 507,926 563,503 36,373 599,876 $11,519,641 .00 
Alaska 107,131 271,067 39,577 310,644 $7,882,213 .00 
Arizona 200,092 386,069 36,067 422,136 $16,347,748 .00 
Arkansas 326,779 380,399 118,520 498,919 $15,437,054 .50 
California 283,539 830,070 17,278 847,348 $23,732,811 .00 
Colorado 281,201 425,043 105,693 530,736 $53,153,936 .93 
Connecticut 42,535 124,281 4,385 128,666 $2,570,771 .00 
Delaware 16,786 50,036 7,024 57,060 $1,094,480 .00 
Florida 175,349 364,629 15,769 380,398 $6,528,841 .00 
Georgia 395,219 913,539 144,964 1,058,503 $12,140,229 .00 
Hawaii 10,537 10,951 535 11,486 $150,845 .00 
Idaho 258,547 918,388 111,428 1,029,816 $20,668,729 .00 
Illinois 320,765 1,310,395 130,598 1,440,993 $34,226,265 .00 
Indiana 278,322 402,951 20,367 423,318 $11,580,658 .00 
Iowa 219,798 766,883 74,910 841,793 $20,948,972 .00 
Kansas 239,335 359,445 134,220 493,665 $19,519,927 .00 
Kentucky 340,902 504,097 90,292 594,389 $16,219,035 .00 
Louisiana 370,528 611,406 47,759 659,165 $9,830,975 .00 
Maine 165,781 219,149 34,328 253,477 $7,844,318 .00 
Maryland 124,187 282,522 56,797 339,319 $6,127,070 .00 
Massachusetts 56,797 233,037 13,472 246,509 $2,307,232 .00 
Michigan 763,618 1,860,075 36,852 1,896,927 $27,905,983 .00 
Minnesota 592,125 1,530,603 40,997 1,571,600 $28,861,618 .00 
Mississippi 218,161 362,467 55,575 418,042 $5,519,969 .00 
Missouri 496,583 1,757,411 73,672 1,831,083 $20,745,168 .00 
Montana 229,317 828,067 137,756 965,823 $30,408,857 .00 
Nebraska 545,032 322,552 24,900 347,452 $8,363,093 .00 
Nevada 65,606 118,502 25,387 143,889 $6,735,261 .00 
New Hampshire 59,068 182,143 29,903 212,046 $3,838,149 .00 
New Jersey 74,067 275,473 78,179 353,652 $7,572,966 .00 
New Mexico 97,103 218,338 84,166 302,504 $15,575,117 .00 
New York 535,915 1,073,132 41,772 1,114,904 $27,042,363 .00 
North Carolina 148,793 394,044 155,865 549,909 $9,442,944 .00 
North Dakota 175,591 343,022 76,928 419,950 $12,803,379 .00 
Ohio 404,997 1,047,714 103,801 1,151,515 $23,846,473 .00 
Oklahoma 419,445 294,230 17,546 311,776 $9,096,601 .00 
Oregon 264,102 1,243,257 48,173 1,291,430 $25,566,159 .00 
Pennsylvania 969,633 2,538,755 104,188 2,642,943 $36,676,090 .00 
Rhode Island 8,624 29,516 4,356 33,872 $500,979 .00 
South Carolina 206,397 363,765 59,672 423,437 $7,961,337 .00 
South Dakota 244,182 264,338 138,034 402,372 $20,799,163 .00 
Tennessee 727,229 717,304 40,055 757,359 $17,392,725 .00 
Texas 1,060,455 1,467,901 69,530 1,537,431 $41,125,300 .00 
Utah 207,331 334,205 33,322 367,527 $13,876,849 .00 
Vermont 72,930 165,923 17,857 183,780 $3,860,543 .00 
Virginia 276,660 786,778 43,414 830,192 $26,079,622 .00 
Washington 180,829 667,044 8,981 676,025 $16,457,582 .00 
West Virginia 220,811 565,393 138,662 704,055 $9,435,005 .00 
Wisconsin 717,381 2,817,491 150,850 2,968,341 $37,705,555 .00 
Wyoming 133,568 173,676 88,315 261,991 $25,838,470 .00 

State-Level Total: 14,837,609 32,670,979 3,169,064 35,840,043 $820,865,071.43

Source: U.S. Fish and Wildlife Service - National Hunting License Report     
            * A paid license holder is one individual regardless the number of licenses purchased.     
           ** Persons who hunted in multiple states are counted once in each state where they hunted.     
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Certified Paid Hunting License Holders  1965 - 2013

Gross Cost to Paid Hunting License Holders 1965 - 2013

1965 14,330,549

1966 14,506,790

1967 14,679,008

1968 14,947,718

1969 15,269,480

1970 15,658,318

1971 15,973,327

1972 15,298,243

1973 15,509,314

1974 16,420,249

1975 16,598,505

1976 16,313,757

1977 16,197,015

1978 16,383,329

1979 16,551,886

1980 16,257,074

1981 16,658,868

1982 16,748,541

1983 16,372,904

1984 16,257,678

1985 15,879,572

1986 15,773,190

1987 15,812,528

1988 15,918,522

1989 15,960,808

1990 15,797,290

1991 15,718,845

1992 15,746,706

1993 15,627,763

1994 15,343,300

1995 15,232,793

1996 15,144,303

1997 14,906,826

1998 14,888,663

1999 15,144,608

2000 15,044,324

2001 14,990,570

2002 14,966,406

2003 14,679,041

2004 14,726,427

2005 14,575,484

2006 14,623,598

2007 14,452,464

2008 14,447,187

2009 14,973,528

2010 14,956,278

2011 14,629,726

2012 14,591,734

2013 14,837,609
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1965 $73,328,707

1966 $75,925,388

1967 $81,471,912

1968 $88,780,350

1969 $95,709,024

1970 $101,608,875

1971 $108,597,571

1972 $107,310,803

1973 $123,654,615

1974 $143,741,785

1975 $154,919,122

1976 $163,598,875

1977 $172,834,739

1978 $185,047,256

1979 $199,316,135

1980 $222,131,551

1981 $242,351,365

1982 $259,184,730

1983 $276,605,841

1984 $292,354,271

1985 $300,766,328

1986 $323,595,095

1987 $345,022,827

1988 $380,747,726

1989 $389,464,856

1990 $422,074,445

1991 $438,411,287

1992 $481,043,950

1993 $501,487,869

1994 $502,453,491

1995 $532,580,412

1996 $542,752,199

1997 $565,213,741

1998 $561,844,286

1999 $688,018,976

2000 $612,698,063

2001 $642,069,055

2002 $656,978,444

2003 $679,824,467

2004 $703,794,135

2005 $723,712,681

2006 $753,569,299

2007 $764,322,544

2008 $776,859,353

2009 $783,933,373

2010 $795,441,568

2011 $789,971,893

2012 $806,356,592

2013 $820,865,071
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Source:  U.S. Fish and Wildlife Service 
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Resident/Non-Resident Hunting License Trends By State (20-Year)
The table below provides a quick reference for state specific resident / non-resident license trends over the last two decades.
The percentages below may be caused by several factors such as reporting changes at the state level, etc. The primary purpose is to illustrate the ratio between resident 
and non-resident activity.

STATE

2013 
Paid

License  
Holders

20-Year  
Average

(1994-2013)

2013 vs.
20-Year
Average

2013 TOTAL 
Licenses, Tags, 

Permits and 
Stamps

2013
RESIDENT  

Licenses,  Tags, 
Permits and 

Stamps

%
RESIDENT

2013
NON-RESIDENT 
Licenses,  Tags, 

Permits and 
Stamps

%  
NON-  

RESIDENT

1994
RESIDENT 

 Licenses,  Tags, 
Permits and 

Stamps

20-YR Trend 
RESIDENT 

Licenses, Tags, 
Permits and 

Stamps

1994
NON-RESIDENT 
Licenses,  Tags, 

Permits and 
Stamps

20-YR Trend 
NON-RESIDENT 

Licenses,
Tags, Permits
and Stamps

AL 507,926 332,537 52.7% 599,876 563,503 93.9% 36,373 6.1% 255,246 120.8% 41,728 -12.8%
AK 107,131 98,502 8.8% 310,644 271,067 87.3% 39,577 12.7% 168,702 60.7% 36,998 7.0%
AZ 200,092 191,598 4.4% 422,136 386,069 91.5% 36,067 8.5% 347,376 11.1% 27,291 32.2%
AR 326,779 367,606 -11.1% 498,919 380,399 76.2% 118,520 23.8% 448,897 -15.3% 44,826 164.4%
CA 283,539 310,752 -8.8% 847,348 830,070 98.0% 17,278 2.0% 944,684 -12.1% 4,653 271.3%
CO 281,201 310,284 -9.4% 530,736 425,043 80.1% 105,693 19.9% 384,789 10.5% 178,199 -40.7%
CT 42,535 54,944 -22.6% 128,666 124,281 96.6% 4,385 3.4% 146,105 -14.9% 3,756 16.7%
DE 16,786 20,091 -16.4% 57,060 50,036 87.7% 7,024 12.3% 37,295 34.2% 3,864 81.8%
FL 175,349 178,331 -1.7% 380,398 364,629 95.9% 15,769 4.1% 333,423 9.4% 3,298 378.1%
GA 395,219 336,641 17.4% 1,058,503 913,539 86.3% 144,964 13.7% 951,570 -4.0% 49,047 195.6%
HI 10,537 9,076 16.1% 11,486 10,951 95.3% 535 4.7% 10,919 0.3% 144 271.5%
ID 258,547 247,839 4.3% 1,029,816 918,388 89.2% 111,428 10.8% 594,953 54.4% 59,706 86.6%
IL 320,765 318,362 0.8% 1,440,993 1,310,395 90.9% 130,598 9.1% 1,292,440 1.4% 16,797 677.5%
IN 278,322 282,704 -1.6% 423,318 402,951 95.2% 20,367 4.8% 667,362 -39.6% 15,672 30.0%
IA 219,798 262,459 -16.3% 841,793 766,883 91.1% 74,910 8.9% 639,087 20.0% 62,647 19.6%
KS 239,335 206,615 15.8% 493,665 359,445 72.8% 134,220 27.2% 153,320 134.4% 39,852 236.8%
KY 340,902 324,201 5.2% 594,389 504,097 84.8% 90,292 15.2% 494,604 1.9% 15,268 491.4%
LA 370,528 292,052 26.9% 659,165 611,406 92.8% 47,759 7.2% 534,249 14.4% 13,783 246.5%
ME 165,781 196,556 -15.7% 253,477 219,149 86.5% 34,328 13.5% 177,851 23.2% 41,337 -17.0%
MD 124,187 129,891 -4.4% 339,319 282,522 n/a 56,797 n/a 193,694 45.9% 27,297 108.1%
MA 56,797 67,271 -15.6% 246,509 233,037 94.5% 13,472 5.5% 261,038 -10.7% 7,347 83.4%
MI 763,618 863,306 -11.5% 1,896,927 1,860,075 98.1% 36,852 1.9% 1,947,027 -4.5% 34,060 8.2%
MN 592,125 573,383 3.3% 1,571,600 1,530,603 97.4% 40,997 2.6% 1,009,262 51.7% 13,639 200.6%
MS 218,161 237,540 -8.2% 418,042 362,467 86.7% 55,575 13.3% 255,868 41.7% 41,737 33.2%
MO 496,583 492,289 0.9% 1,831,083 1,757,411 96.0% 73,672 4.0% 1,003,930 75.1% 31,761 132.0%
MT 229,317 254,537 -9.9% 965,823 828,067 85.7% 137,756 14.3% 711,201 16.4% 116,913 17.8%
NE 175,591 178,011 -1.4% 419,950 343,022 81.7% 76,928 18.3% 321,988 6.5% 48,102 59.9%
NV 65,606 60,813 7.9% 143,889 118,502 82.4% 25,387 17.6% 76,655 54.6% 8,150 211.5%
NH 59,068 68,372 -13.6% 212,046 182,143 85.9% 29,903 14.1% 122,617 48.5% 23,192 28.9%
NJ 74,067 88,215 -16.0% 353,652 275,473 77.9% 78,179 22.1% 310,047 -11.2% 15,311 410.6%
NM 97,103 104,143 -6.8% 302,504 218,338 72.2% 84,166 27.8% 224,392 -2.7% 31,240 169.4%
NY 535,915 649,713 -17.5% 1,114,904 1,073,132 96.3% 41,772 3.7% 1,571,544 -31.7% 57,181 -26.9%
NC 545,032 437,869 24.5% 347,452 322,552 92.8% 24,900 7.2% 448,278 -28.0% 9,853 152.7%
ND 148,793 137,498 8.2% 549,909 394,044 71.7% 155,865 28.3% 358,504 9.9% 65,868 136.6%
OH 404,997 452,229 -10.4% 1,151,515 1,047,714 91.0% 103,801 9.0% 1,109,070 -5.5% 10,114 926.3%
OK 419,445 334,567 25.4% 311,776 294,230 94.4% 17,546 5.6% 329,576 -10.7% 8,684 102.0%
OR 264,102 291,938 -9.5% 1,291,430 1,243,257 96.3% 48,173 3.7% 1,009,336 23.2% 28,192 70.9%
PA 969,633 1,021,803 -5.1% 2,642,943 2,538,755 96.1% 104,188 3.9% 2,283,759 11.2% 128,435 -18.9%
RI 8,624 10,573 -18.4% 33,872 29,516 87.1% 4,356 12.9% 30,250 -2.4% 2,676 62.8%
SC 206,397 223,501 -7.7% 423,437 363,765 85.9% 59,672 14.1% 222,150 63.7% 47,921 24.5%
SD 244,182 228,113 7.0% 402,372 264,338 65.7% 138,034 34.3% 430,015 -38.5% 67,274 105.2%
TN 727,229 657,316 10.6% 757,359 717,304 94.7% 40,055 5.3% 876,996 -18.2% 32,582 22.9%
TX 1,060,455 1,023,044 3.7% 1,537,431 1,467,901 95.5% 69,530 4.5% 1,447,987 1.4% 50,527 37.6%
UT 207,331 180,169 15.1% 367,527 334,205 90.9% 33,322 9.1% 378,239 -11.6% 10,382 221.0%
VT 72,930 89,504 -18.5% 183,780 165,923 90.3% 17,857 9.7% 129,711 27.9% 24,566 -27.3%
VA 276,660 316,320 -12.5% 830,192 786,778 94.8% 43,414 5.2% 858,429 -8.3% 40,366 7.6%
WA 180,829 216,208 -16.4% 676,025 667,044 98.7% 8,981 1.3% 660,588 1.0% 7,057 27.3%
WV 220,811 255,122 -13.4% 704,055 565,393 80.3% 138,662 19.7% 645,298 -12.4% 179,632 -22.8%
WI 717,381 736,290 -2.6% 2,968,341 2,817,491 94.9% 150,850 5.1% 1,689,583 66.8% 39,230 284.5%
WY 133,568 137,048 -2.5% 261,991 173,676 66.3% 88,315 33.7% 175,516 -1.0% 81,586 8.2%

Total 14,837,609 14,857,743 -0.1% 35,840,043 32,670,979 91.2% 3,169,064 8.8% 29,675,420 10.1% 1,949,741 62.5%

Source: U.S. Fish and Wildlife Service (USFWS)  

Fact:  
The 5 states with the highest percentage increase in 

resident licenses, tags, permits, and stamps over the past 
20 years are Kansas, Alabama, Missouri,

Wisconsin and South Carolina.

Fact:   
The greatest percentage of increase in non-resident 

licenses, tags, permits and stamps in the past 20 years 
occurred in Ohio, Illinois, Kentucky,

New Jersey and Florida.
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Hunting License Trends (% Resident / % Non-Resident)

Long-term Trends
Over the past 30 years the number of non-resident hunting 
licenses, tags, permits and stamps as a percentage of total 
purchases increased from 5.8 percent of total purchases in 
1983 to 8.8 percent in 2013.  This trend indicates a greater 
mobility of hunters across state lines.

According to the “2011 National Survey of Fishing, 
Hunting, and Wildlife-Associated Recreation” report 
released by the USFWS, 86 percent of active hunters 
hunted in their home state only, 8 percent hunted in both 
their home state and at least one other state, and 6 percent 
hunted only outside of their home state.

Resident and non-resident hunting figures from USFWS:

2013 91.2% 8.80%
2003 91.8% 8.20%
1993 93.6% 6.40%
1983 94.2% 5.80%
0 100.0% 100.00%

All Hunters In-State Out-of-State
Big Game 11 .0 M 1 .3 M
Small Game 4 .0 M 0 .7 M
Mig . Bird 2 .4 M 0 .3 M
Other 2 .0 M 0 .2 M
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1990
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Resident Licenses,  
Tags,  
Permits and Stamps

Non-Resident Licenses,  
Tags,  
Permits and Stamps

Source: Hunting State License Holder Certification reports (U.S. Fish and Wildlife Service) and the 2011 USFWS National Survey. 

Case 8:17-cv-00746-JLS-JDE   Document 78-9   Filed 03/25/19   Page 20 of 101   Page ID
 #:3900

2351

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 214 of 295



National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide18   Section A

NSSF Hunting License Sales Index

License Sales Trends: January – December 2014

Produced by
Southwick Associates, Inc.

On behalf of the
National Shooting Sports Foundation

+0.1% = Change in the number of licenses sold through the fourth quarter of 2014 compared to 2013 
(January-December 2014 vs. January- December 2013).

Discussion
1) License sales were up slightly in the fourth quarter of 2014, making overall license sales for the year basically 
unchanged compared to 2013.  
2) Sales were slightly down in the Midwest and Western regions but up slightly in the Northeast region. Overall, the 
Southeast region was virtually unchanged from 2013.
3) Of the thirteen states included in this report, six showed slight license sales increases through the fourth quarter of 
2014.

Notes and Considerations
1) The NSSF license sales index is designed as a timely indicator of hunting license sales. It is not an exact measure 
of all hunting license sales nationally. 
2) The states reported in this index were selected on their ability to provide license sales information on a regular 
basis. Plus, states were selected on a regional basis to capture any potential variation in license sales by region. As 
more states are able to provide necessary data, the number of reporting states will be increased.
3) Results are based on a weighted average of trends among participating states. States with larger hunter popula-
tions have a greater impact on the results than smaller states.
4) Due to confidentiality considerations extended to participating states, license sales trends are not available on a 
per-state basis.
5) A number of influences cause license sales to increase or decrease on a monthly basis, including economic, social, 
climatic and other factors. 

States used to gauge license sales:
Florida Indiana Kansas Louisiana Minnesota
North Carolina  New Jersey New York Oregon Pennsylvania
Tennessee Texas Utah
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NSSF® Hunting License Sales Index 

States Reporting

Time
Period

13 Reporting States
% Change Over Same 

Time Period
Previous Year

Compare to

USFWS - National
Hunting License Reports
License Sales % Change

Year Over Year

National License
Report Period

2009   Q1 1 .9%
3 .6%

2009   Full Year 
2009   Full Year

2009   Q1-Q2 7 .6%
2009   Q1-Q3 2 .9%
2009   Full Year 3.5%
2010   Q1 -2 .7%

-0 .1% 

2010   Full Year
2010   Full Year

2010   Q1-Q2 -2 .8%
2010   Q1-Q3 -0 .1%
2010   Full Year -1.1%
2011   Q1 -3 .1%

-2 .2%
2011   Full Year

2011   Full Year
2011   Q1-Q2 2 .9%
2011   Q1-Q3 -0 .1%
2011   Full Year -0.9%
2012   Q1   36 .2% *

-0 .3%
2012  Full Year

2012  Full Year
2012   Q1-Q2 9 .7%
2012   Q1-Q3 7 .2%
2012   Full Year 3.6%
2013   Q1 -2 .0%

1 .7%
2013   Full Year

2013   Full Year
2013   Q1-Q2 3 .8%
2013   Q1-Q3 0 .0%
2013   Full Year 0.5%
2014   Q1 -2 .0% Full year 2014 

available 
approximately 
Spring 2016

2014   Q1-Q2 0 .9%
2014   Q1-Q3 -3 .6%
2014   Full Year 0.1%
2015   Q1 -0 .7%

➢

➢

➢

➢

➢
➢

➢

Sources: Hunting License Index produced by Southwick Associates on behalf of the National Shooting Sports Foundation 
 Notes: 
 1)  The NSSF license sales index is designed as a timely indicator of hunting license sales. It is not an exact measure of all hunting license sales 
nationally. 
 2)  The 13 states reported in this index (Florida, Indiana, Kansas, Louisiana, Minnesota, North Carolina, New Jersey, New York, Oregon, 
Pennsylvania, Tennessee, Texas and Utah) were selected for their ability to provide license sales information on a regular basis. Plus, states were 
selected on a regional basis to capture any potential variation in license sales by region. As more states are able to provide necessary data, the 
number of reporting states will be increased. 
 3)  Results are based on a weighted average of trends among participating states. States with larger hunter populations have a greater impact 
on the results than smaller states. 
 4)  Due to confidentiality considerations extended to participating states, license sales trends are not available on a per-state basis. 
 5)  A number of influences cause license sales to increase or decrease on a monthly basis, including economic, social, climatic and other factors. 
   
* License sales increase is attributable to the warm, dry weather across most of the U.S., allowing more hunting activity than experienced in the 
same quarter of 2011 when weather was not favorable. Many of the sales may have represented hunters shifting their license purchases from 
the second quarter to the first. Since a smaller percentage of licenses are sold in the first quarter, small fluctuations in the actual numbers can 
translate into larger percentage changes. Sales were down in the big months of October and November, and the overall change for the year was 
3.6 percent. 
   
 

Currently 
Reporting

Not 
Reporting

Case 8:17-cv-00746-JLS-JDE   Document 78-9   Filed 03/25/19   Page 22 of 101   Page ID
 #:3902

2353

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 216 of 295



National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide20   Section A

50 States Resident and Non-Resident Base Hunting License Cost

STATE Resident 
License

Non-Resident 
License

All Game/
Weapon  
License

All Game/
Weapon 

Non-Resident  
Junior Resident Junior 

Non-Resident 
Senior 

Resident
Disabled 
Resident

Disabled Armed 
Forces Veteran 

Resident

Disabled Armed 
Forces Veteran 
Non-Resident 

Alabama $17 .00 $96 .00 $25.55 $293 .60 * * * - $13 .30 $12 .81

Alaska $25 .00 $85 .00 - - * - Free - Free -

Arizona $37 .00 $160 .00 - - $5 .00 $5.00 Free - Free -

Arkansas - $80 .00 $25.00 $300 .00 * * $25 .00 $25 .00 $1 .50 -

California $46 .44 $161 .49 - - $12 .14 $12.14 $6 .95 - $6 .95 $6 .95

Colorado $21 .00 $56 .00 - - $1 .75 $1.75 $1 .00 - Free -

Connecticut $19 .00 $91 .00 $84.00 - $11 .00 $11.00 Free Free Free -

Delaware $25 .00 $130 .00 - - $5 .00 * - Free -

Florida $17 .00 $151 .50 $80.50 - * * * * * -

Georgia $10 .00 $100 .00 $55.00 - * * Free Free Free -

Hawaii $10 .00 $95 .00 - - Free - Free - - -

Idaho $12 .75 $154 .75 $124.25 - $7 .25 $31.75 $11 .75 $5 .00 $5 .00 $31 .75

Illinois $12 .50 $57 .50 - - $7 .50 $7.50 $6 .50 * * *

Indiana $17 .00 $80 .00 - - $7 .00 $17.00 - - $2 .75 -

Iowa $19 .00 $112 .00 - - * $32.00 $52 .50 $2 .00 $7 .00 -

Kansas $20 .50 $72 .50 - - * $37.50 $11 .50 - Free -

Kentucky $20 .00 $140 .00 $95.00 - $6 .00 $10.00 $5 .00 $5 .00 $5 .00 -

Louisiana $15 .00 $150 .00 $100.00 - * * $5 .00 Free Free -

Maine $25 .00 $114 .00 $200.00 - $7 .00 $34.00 $8 .00 Free Free -

Maryland $24 .50 $130 .00 - - $10 .50 $65.00 $5 .00 - Free -

Massachusetts $27 .50 $65 .50 - - $11 .50 - $16 .25 Free Free -

Michigan $11 .00 $151 .00 - - $5 .00 $5.00 $6 .00 - Free -

Minnesota $22 .00 $102 .00 - - * * - - Free -

Mississippi $17 .00 $300 .00 $32.00 - $2 .30 $125.00 $2 .30 Free Free -

Missouri $10 .00 $80 .00 - - * * Free - Free -

Montana - - $85.00 $976 .00 $25 .00 - $10 .00 $8 .00 Free -

Nebraska $14 .00 $81 .00 - - * $14.00 $5 .00 - Free -

Nevada $33 .00 $142 .00 - - $13 .00 $142.00 $13 .00 $13 .00 Free -

New Hampshire $22 .00 $103 .00 - - * Free Free $10 .00 $10 .00 -

New Jersey $27 .50 $135 .50 $72.25 - Free Free $15 .50 - Free -

New Mexico $15 .00 $65 .00 - - $10 .00 $15.00 $15 .00 $15 .00 $10 .00 -

New York $22 .00 $100 .00 $88.00 $280 .00 $5 .00 $5.00 $5 .00 - $5 .00 -

North Carolina $15 .00 $60 .00 $40.00 - * Free $15 .00 $10 .00 $10 .00 -

North Dakota $21 .00 $22 .00 $50.00 - $10 .00 - - - $3 .00 -

Ohio $19 .00 $125 .00 - - $10 .00 $10.00 $10 .00 - Free -

Oklahoma $25 .00 $142 .00 - - $5 .00 - $15 .00 $10 .00 Free -

Oregon $29 .50 $148 .50 $164.75 - $14 .50 $27.50 $13 .75 - Free -

Pennsylvania $20 .70 $101 .70 - - $6 .70 $41.70 $13 .70 - Free -

Rhode Island $18 .00 $45 .00 - - $18 .00 $45.00 Free Free Free -

South Carolina $12 .00 $125 .00 $50.00 - Free Free $9 .00 Free Free -

South Dakota $35 .00 $125 .00 - - $7 .00 $14.00 $42 .00 $10 .00 $10 .00 -

Tennessee $28 .00 $251 .00 $136.00 - $8 .00 $9.00 $11 .00 $10 .00 $10 .00 -

Texas $25 .00 $315 .00 $68.00 - $7 .00 $7.00 $7 .00 - Free -

Utah $34 .00 $65 .00 - - $11 .00 $25.00 - - - -

Vermont $25 .00 $100 .00 - - $8 .00 $25.00 $50 .00 Free Free -

Virginia $23 .00 $111 .00 $123.00 - $8 .50 $16.00 $9 .00 $15 .00 $12 .00 $56 .00

Washington $40 .50 $183 .50 - - $18 .50 $18.50 - - $18 .50 -

West Virginia $19 .00 $119 .00 - - * - Free - * -

Wisconsin $18 .00 $85 .00 - - $9 .00 - $9 .00 - Free -

Wyoming $16 .00 $72 .00 - - $6 .00 - - - Free -

Average $21.36 $117.09 $84.92 $462.40 $9.06 $27.91 $13.46 $10.62 $8.13 $26.88

*= License not required 
Reciprocal permissions not included FACT: South Carolina 

offers two free hunting 
days. Residents can hunt 
without a state hunting 
license or other normally 
required permits. 

Source: State Hunting Regulation Guides 2014

Full Industry Intelligence Report 
available in the member login 
section of nssf.org

2014 Edition

Hunting in the 50 States: 
Regulations, License Fees, Species and Methods of Take

Every year, each state’s Department of Natural 
Resources division publishes an updated hunting 
regulation guide to provide their customers with a set 
of rules and regulations for them to follow in order 
to hunt safely and legally. Data within the guides 
vary greatly from state to state, but it is important for 
manufacturers, retailers and ranges to understand all 
the data and its variations across state lines in order to 
meet the current and future needs of hunters. 

NSSF combed through the regulation guides of all 
50 states to produce this report, which consolidates 
several key data points regarding a variety of game 
species both large and small, and provides both state-
specific and nationwide information. Resident and 
non-resident license costs, number of species available 
to hunt, days hunting and legal firearm usage by state 
can all be found within this report. NSSF members 
may contact NSSF research directly for additional 
information on this topic.

NSSF.ORG

Industry Intelligence ReportsSM

Helping Our Members Make Informed Decisions
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Avid hunters are defined as the most active hunters in terms of days hunted annually defined as the top 10 percent of participants in terms of days hunted per year.

Source: NSSF Report “America’s Hunters - A Detailed Look at Demographics and Expenditures 2013 Edition” and USFWS 2011 National Survey.

All Hunters  All Avid Hunters
 Total Hunters 13,674,385 1,431,561
 Total Days Hunted 283,391,521 112,083,414
 Average Days Hunted 20.7 78.3
 # Of Observations 2,691 269

SPENDING Total Spending All Hunters Average Total Spending All Avid Hunters Average
 Food $3,217,859,258 $235 $662,386,029 $463 
 Lodging $663,444,365 $49 $143,251,071 $100 
 Airfare $218,137,147 $16 $85,371,663 $60 
 Public Transportation $86,067,317 $6 $10,434,929 $7 
 Private Transportation $4,463,710,581 $326 $1,102,676,540 $770 
 Guide Fees $493,913,274 $36 $140,960,899 $98 
 Public Land Use $40,446,957 $3 $8,447,845 $6 
 Private Land Use $755,087,337 $55 $210,135,935 $147 
 Heating & Cooking Fuel $205,959,227 $15 $42,590,715 $30 
 Equipment Rental $62,746,502 $5 $17,105,517 $12 
 Boat Fuel $170,950,162 $13 $116,818,702 $82 
 Boat Launching $7,818,245 $1 $3,929,028 $3 
 Boat Mooring $35,048,358 $3 $7,634,834 $5 
 Rifles $1,429,096,923 $105 $316,725,146 $221 
 Shotguns $914,619,338 $67 $279,274,884 $195 
 Muzzleloader $122,035,039 $9 $44,537,163 $31 
 Pistols $584,570,206 $43 $79,679,255 $56 
 Bows $934,847,001 $68 $177,045,295 $124 
 Telescopic Sights $530,655,355 $39 $90,150,218 $63 
 Decoys & Game Calls $301,994,782 $22 $118,920,873 $83 
 Ammunition $1,298,455,782 $95 $292,048,836 $204 
 Handloading Supplies $199,019,356 $15 $42,908,430 $30 
 Hunting Dogs $951,109,925 $70 $383,899,608 $268 
 Other Equipment $471,919,976 $35 $62,433,247 $44 
 Camping Equipment $159,853,173 $12 $16,525,582 $12 
 Binoculars $287,186,282 $21 $68,813,622 $48 
 Hunting Clothes $570,307,929 $42 $117,974,680 $82 
 Processing & Taxidermy $672,758,995 $49 $103,668,484 $72 
 Hunting Books/Magazines $107,271,644 $8 $20,872,346 $15 
 Dues & Contributions $382,816,789 $28 $99,627,212 $70 
 Equipment Repair $154,774,016 $11 $60,122,495 $42 
 Bass Boats $0 $0 $0 $0 
 Other Motorboats $422,243 $0 $88,804 $0 
 Canoes $0 $0 $0 $0 
 Boat Accessories $20,526,965 $2 $7,112,042 $5 
 Trucks, Vans, RV's, Etc $2,356,584,918 $172 $140,382,395 $98 
 Cabins $75,388,494 $6 $0 $0 
 Off Road Vehicles $1,832,728,870 $134 $74,878,147 $52 
 Other Special Equipment $103,634,188 $8 $2,972,531 $2 
 Licenses, Tags, Permits $807,495,880 $59 $136,055,954 $95 
 Land Purchases $6,011,621,849 $440 $749,415,179 $523 
 Land Leases $1,117,643,179 $82 $245,525,614 $172 
 Plantings $702,600,625 $51 $270,542,513 $189 
 Total $33,523,128,454 $2,452 $6,553,944,257 $4,578 

SPENDERS  Number of Spenders  Spender Average Number of Spenders  Spender Average
 Food 10,253,229 $314 1,227,774 $540 
 Lodging 1,881,161 $353 252,283 $568 
 Airfare 542,535 $402 74,931 $1,139 
 Public Transportation 457,770 $188 57,715 $181 
 Private Transportation 10,885,386 $410 1,295,580 $851 
 Guide Fees 1,024,359 $482 262,926 $536 
 Public Land Use 709,319 $57 130,121 $65 
 Private Land Use 1,193,238 $633 214,997 $977 
 Heating & Cooking Fuel 2,817,352 $73 271,294 $157 
 Equipment Rental 490,045 $128 65,254 $262 
 Boat Fuel 503,818 $339 82,366 $1,418 
 Boat Launching 145,574 $54 31,372 $125 
 Boat Mooring 112,361 $312 21,335 $358 
 Rifles 1,618,226 $883 256,919 $1,233 
 Shotguns 1,199,731 $762 229,367 $1,218 
 Muzzleloader 360,807 $338 143,676 $310 
 Pistols 896,263 $652 87,491 $911 
 Bows 2,827,472 $331 669,010 $265 
 Telescopic Sights 1,723,185 $308 281,830 $320 
 Decoys & Game Calls 2,657,872 $114 515,551 $231 
 Ammunition 8,799,341 $148 1,087,357 $269 
 Handloading Supplies 1,181,468 $168 284,953 $151 
 Hunting Dogs 970,979 $980 254,604 $1,508 
 Other Equipment 3,122,810 $151 386,933 $161 
 Camping Equipment 570,442 $280 38,604 $428 
 Binoculars 1,209,291 $237 177,686 $387 
 Hunting Clothes 3,079,235 $185 461,496 $256 
 Processing & Taxidermy 2,053,532 $328 306,688 $338 
 Hunting Books/Magazines 1,915,570 $56 293,454 $71 
 Dues & Contributions 1,864,512 $205 245,814 $405 
 Equipment Repair 618,531 $250 78,940 $762 
 Bass Boats 0 $0 0 $0 
 Other Motorboats 2,849 $148 592 $150 
 Canoes 0 $0 0 $0 
 Boat Accessories 33,522 $612 20,308 $350 
 Trucks, Vans, RV's, Etc 208,981 $11,277 25,453 $5,515 
 Cabins 5,682 $13,267 0 $0 
 Off Road Vehicles 242,029 $7,572 10,988 $6,815 
 Other Special Equipment 147,068 $705 6,672 $446 
 Licenses, Tags, Permits 9,981,458 $81 1,213,771 $112 
 Land Purchases 1,055,264 $5,697 157,034 $4,772 
 Land Leases 1,136,064 $984 266,444 $921 
 Plantings 1,160,981 $605 306,065 $884 
 Total 13,349,280 $2,511 1,420,231 $4,615 

Itemized Expenditures: Hunters vs. Avid Hunters
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YEAR Alberta British 
Columbia 

Manitoba New 
Bruns-
wick

Newfound-
land and 
Labrador 

Nova 
Scotia 

Ontario Prince 
Edward 
Island

Quebec Saskatch-
ewan 

Northwest 
Territory  

Yukon 
Terri-
tory

Nunavut TOTAL

1966 52,911 32,394 37,784 8,535 13,269 7,220 144,063 3,271 35,868 44,744 - - - 380,059

1967 55,892 33,195 35,620 7,739 14,863 7,883 146,493 3,094 32,491 44,651 - - - 381,921

1968 53,623 33,301 38,712 9,558 17,645 9,022 139,182 3,649 37,110 43,596 - - - 385,398

1969 53,602 32,764 41,611 10,110 19,089 8,848 134,037 3,794 39,477 45,347 - - - 388,679

1970 59,986 31,350 39,230 10,293 21,347 9,926 135,231 3,962 46,009 47,722 - - - 405,056

1971 62,902 30,225 40,960 11,146 23,460 11,381 133,563 4,513 50,276 49,448 - - - 417,874

1972 63,309 31,032 41,133 11,336 23,682 12,158 131,427 4,492 53,082 50,004 - - - 421,655

1973 67,012 33,456 41,711 12,869 27,919 15,071 141,277 4,972 57,247 51,307 - - - 452,841

1974 66,127 27,764 37,167 11,916 25,127 13,791 136,469 5,038 58,345 51,504 591 323 - 434,162

1975 69,191 25,918 42,846 12,930 30,115 13,990 148,670 4,963 63,768 57,723 721 485 - 471,320

1976 75,739 26,561 46,681 13,743 29,621 13,326 143,816 5,756 66,453 61,669 893 513 - 484,771

1977 82,175 28,357 46,438 14,209 36,188 15,744 156,895 6,158 72,828 60,029 902 607 - 520,530

1978 77,117 28,561 50,169 15,249 37,297 16,297 159,698 6,396 74,745 57,958 821 638 - 524,946

1979 77,021 28,263 49,344 13,409 35,490 14,098 150,224 5,888 73,209 56,174 755 584 - 504,459

1980 79,318 27,943 48,340 12,471 31,362 14,257 147,952 5,802 76,133 54,081 732 525 - 498,916

1981 66,163 28,243 46,528 12,287 31,401 14,130 141,677 5,611 75,178 42,856 764 514 - 465,352

1982 64,968 26,522 45,273 12,759 31,215 13,728 144,436 5,461 72,850 47,236 800 572 - 465,820

1983 61,742 24,170 40,443 12,758 30,977 13,468 139,569 5,898 67,700 45,383 750 474 - 443,332

1984 51,717 21,892 35,238 11,486 31,309 12,896 140,521 5,525 65,308 37,720 850 496 - 414,958

1985 44,880 18,753 31,753 10,354 25,652 10,749 130,089 5,171 60,823 36,445 713 361 - 375,743

1986 45,042 17,924 33,570 11,083 25,498 11,047 131,930 5,300 59,685 37,692 692 358 - 379,821

1987 40,122 16,259 30,207 9,897 21,080 10,299 122,472 4,959 55,124 29,930 523 391 - 341,263

1988 34,513 15,595 25,108 10,646 23,655 10,264 117,310 4,906 57,206 23,258 496 367 - 323,324

1989 34,559 14,694 23,898 9,971 24,707 10,092 114,292 4,838 54,605 22,916 420 308 - 315,300

1990 32,212 13,851 22,641 9,974 24,831 10,115 115,130 4,625 54,700 22,964 431 240 - 311,714

1991 29,399 13,601 22,122 9,997 20,738 10,104 108,802 4,209 53,739 22,414 352 300 - 295,777

1992 28,059 12,429 20,048 9,338 20,317 9,193 103,403 3,753 49,267 20,620 348 256 - 277,031

1993 26,787 11,818 19,199 9,008 20,585 8,988 95,824 3,609 47,675 19,771 327 287 - 263,878

1994 26,211 11,037 18,838 9,468 20,399 9,314 92,344 3,380 46,537 20,254 320 294 - 258,396

1995 25,747 9,855 19,630 8,674 20,231 9,176 83,720 3,479 38,955 20,554 342 318 - 240,681

1996 27,299 10,069 19,702 8,536 16,312 8,652 80,194 3,303 36,004 20,475 318 306 - 231,170

1997 26,863 10,186 18,918 7,573 14,289 7,731 72,522 3,051 31,435 20,109 278 268 - 213,223

1998 22,239 9,816 18,494 7,095 13,101 7,681 70,427 2,946 30,115 21,822 286 231 - 204,253

1999 21,415 9,317 17,524 6,828 13,120 7,411 67,084 2,671 31,960 21,685 292 231 - 199,538

2000 21,792 9,010 15,856 6,402 12,220 7,072 63,678 2,805 31,375 21,962 272 224 2 192,670

2001 19,543 8,200 15,059 5,982 17,185 6,647 58,483 2,445 30,480 18,425 224 251 24 182,948

2002 17,815 7,480 14,905 5,943 16,069 6,317 56,677 2,342 29,994 17,339 250 217 28 175,376

2003 18,373 6,541 15,132 6,069 15,756 5,926 56,953 2,316 30,450 18,208 244 159 12 176,139

2004 18,782 6,409 14,292 5,715 14,821 5,727 55,570 2,124 30,065 18,339 192 182 24 172,242

2005 19,340 6,187 13,892 5,556 13,574 5,485 53,164 2,012 28,877 18,611 193 204 30 167,125

2006 19,403 5,833 14,246 5,331 14,224 5,382 54,404 1,474 28,035 18,647 202 167 20 167,368

2007 20,460 6,130 14,089 5,406 15,680 5,467 53,667 1,620 28,836 19,381 186 207 22 171,151

2008 20,463 6,371 13,648 5,531 16,155 5,573 55,039 1,578 29,767 18,082 190 183 26 172,606

2009 19,378 6,639 12,708 5,564 15,686 5,555 55,624 1,687 29,700 17,898 217 190 34 170,880

2010 19,939 6,442 12,761 5,550 15,762 5,704 55,674 1,775 30,599 17,995 247 200 52 172,700

2011 21,433 6,314 11,896 5,595 15,826 5,619 56,314 1,761 30,866 17,533 251 234 26 173,668

2012 21,866 6,800 12,421 5,818 17,449 5,794 57,426 1,784 31,352 20,112 261 254 38 181,375

2013 22,736 7,108 12,765 6,182 17,548 5,825 62,009 1,742 31,943 21,376 287 259 44 189,824

TOTALS
1,987,185 842,579 1,340,550 443,889 1,033,846 460,143 5,015,425 181,908 2,248,246 1,573,969 17,933 13,178 382 15,159,233

AB BC MB NB NL NS ON PE QC SK NT YT NU TOTAL

Canadian Migratory Game Bird Hunting Permit (mgbhp) 
Sales For Canadian Residents (1966 - 2013)

Source: Delta Waterfowl and Canadian Governmental Organizations
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Total Migratory Game Bird Hunting Permits (mgbhp) 
Canadian Resident Sales (1966-2013)

1966 380,059

1967 381,921

1968 385,398

1969 388,679

1970 405,056

1971 417,874

1972 421,655

1973 452,841

1974 434,162

1975 471,320

1976 484,771

1977 520,530

1978 524,946

1979 504,459

1980 498,916

1981 465,352

1982 465,820

1983 443,332

1984 414,958

1985 375,743

1986 379,821

1987 341,263

1988 323,324

1989 315,300

1990 311,714

1991 295,777

1992 277,031

1993 263,878

1994 258,396

1995 240,681

1996 231,170

1997 213,223

1998 204,253

1999 199,538

2000 192,670

2001 182,948

2002 175,376

2003 176,139

2004 172,242

2005 167,125

2006 167,368

2007 171,151

2008 172,606

2009 170,880

2010 172,700

2011 173,668

2012 181,375

2013 189,824

1966
1967
1968
1969
1970
1971
1972
1973
1974
1975
1976
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
1987
1988
1989
1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011
2012
2013

0 150,000 300,000 450,000 600,000

Year Licenses
2003 123,747
2004 123,747
2005 121,683
2006 122,610
2007 88,247
2008 101,435
2009 124,730
2010 131,463
2011 122,050
2012 118,949
2013 130996

Canadian Paid Bowhunting License Sales

Source: USFW and archeryBUSINESS  

Source: Delta Waterfowl and Canadian Governmental Organizations
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 ESTIMATED U.S. Bowhunting Licenses in 2013

Region Regional Total
Pacific 127,542
Mountain 244,148
West North-Central 474,733
West South-Central 135,151
East South-Central 318,638
East North-Central 1,067,001
South Atlantic 577,461
Mid-Atlantic 562,255
New England 108,440
TOTAL U.S. 3,615,369

Source: archeryBUSINESS 

Fact:   
In 2013, the top five states for paid 

bowhunting licenses were: 
Michigan, Pennsylvania, Wisconsin, 

Ohio and New York.
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VT
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RICT 

AK

HI

Estimated Number of Paid Bowhunting Licenses

Source: USFWS and archeryBUSINESS  
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2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
TOTAL U.S. 3,186,618 3,258,331 3,324,187 3,383,358 3,482,363 3,496,726 3,641,089 3,504,432 3,533,561 3,615,369

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

2004 to 2013 Paid Bowhunting Licenses: +13.5% 
2013 vs. 10-Year Average: +5.0%

3,186,618 3,258,331 3,324,187 3,383,358 3,482,363 3,496,726 3,641,089 3,504,432 3,533,561 3,615,369

ESTIMATED U.S. Bowhunting Licenses 2004 - 2013

Source: USFWS and archeryBUSINESS  
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50 States Hunting 
Species Comparison
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FACT: The 5 States with 
no hunting population 
of whitetail deer are 
California, Nevada, Utah, 
Alaska and Hawaii.

Percent of States with Given Hunting Seasons

Mean Number of Popular 

Huntable Species by Region
Mean

Source: State Hunting Regulation Guides

FACT: The mountain 
region states have 
the most popular 
huntable species on 
average at 36. The 
Eastern North-Central 
region has the least 
amount of popular 
huntable species on 
average at 24.
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Estimated Whitetail Deer Harvest Data

State  2009 
Buck  

 2009 
Doe 

 2009 
Total 

 2010 
Buck  

 2010 
Doe 

 2010 
Total 

 2011 
Buck  

 2011
Doe 

 2011 
Total 

 2012 
Buck 

 2012 
Doe 

 2012 
Total 

 2013 
Buck 

 2013 
Doe 

 2013 
Total 

Alabama 115,200 173,800 289,000 129,000 208,000 337,000 130,500 206,500 337,000 122,400 144,300 266,700 130,500 171,560 302,060

Arizona 13,088 138 13,226 5,910 194 6,104 5,445 100 5,545 5,000 100 5,100 6,905 179 7,084

Arkansas 88,710 98,332 187,042 82,973 103,192 186,165 85,285 116,531 201,816 96,956 116,531 213,487 91,123 122,067 213,190

Connecticut 5,534 6,240 11,774 5,299 6,813 12,112 62,556 6,641 69,197 6,442 6,979 13,421 5,280 7,269 12,549

Delaware 3,461 8,939 12,400 3,993 10,190 14,183 3,948 9,611 13,559 3,703 9,599 13,302 4,144 10,119 14,263

Florida 89,858 63,575 153,433 102,862 75,683 178,545 88,912 47,276 136,188 89,025 53,300 142,325 65,357 37,269 102,626

Georgia 140,142 258,536 398,678 155,255 308,747 464,002 133,520 277,961 411,481 130,115 255,294 385,409 137,025 316,927 453,952

Idaho 12,980 4,989 17,969 13,665 5,441 19,106 13,500 5,000 18,500 15,820 8,650 24,470 13,915 6,046 19,961

Illinois 69,697 119,937 189,634 69,139 113,131 182,270 70,513 110,938 181,451 69,681 111,130 180,811 57,769 90,312 148,081

Indiana 52,981 79,771 132,752 53,007 80,997 134,004 50,717 78,301 129,018 45,936 90,312 136,248 46,240 79,395 125,635

Iowa 49,612 86,892 136,504 48,749 78,345 127,094 46,212 75,195 121,407 47,927 67,681 115,608 39,447 59,953 99,400

Kansas 39,629 47,418 87,047 43,047 42,806 85,853 45,025 49,788 94,813 43,321 48,036 91,357 41,236 48,424 89,660

Kentucky 55,290 58,295 113,585 59,170 51,206 110,376 65,932 53,731 119,663 64,183 67,212 131,395 67,760 76,649 144,409

Louisiana 81,015 66,285 147,300 84,425 69,075 153,500 73,425 60,075 133,500 87,210 65,790 153,000 93,072 73,128 166,200

Maine 11,141 6,951 18,092 12,230 5,204 17,434 13,056 6,100 19,156 15,385 6,118 21,503 16,736 8,035 24,771

Maryland 32,646 65,635 98,281 32,062 63,821 95,883 33,104 62,268 95,372 30,493 57,048 87,541 32,144 63,749 95,893

Massachusetts 5,444 4,884 10,328 5,703 5,090 10,793 6,190 4,943 11,133 6,402 4,606 11,008 6,519 4,925 11,444

Michigan 215,120 220,916 436,036 212,341 205,509 417,850 212,791 203,930 416,721 222,640 191,364 414,004 203,057 175,737 378,794

Minnesota 94,367 99,819 194,186 88,000 78,500 166,500 85,500 107,000 192,500 97,136 89,498 186,634 87,865 84,916 172,781

Mississippi 122,705 148,185 270,890 142,671 179,616 322,287 127,416 144,859 272,275 123,000 147,000 270,000 108,664 152,061 260,725

Missouri 107,150 189,647 296,797 104,607 170,592 275,199 114,031 174,563 288,594 120,549 189,380 309,929 104,815 147,109 251,924

Nebraska 34,768 29,711 64,479 37,967 39,198 77,165 37,160 39,283 76,443 26,309 24,974 51,283 24,401 15,213 39,614

New Hampshire 5,940 4,444 10,384 6,015 3,744 9,759 6,548 4,561 11,109 6,659 4,953 11,612 7,171 5,369 12,540

New Jersey 19,181 33,603 52,784 19,925 35,479 55,404 18,575 31,533 50,108 18,575 32,190 50,765 18,511 33,083 51,594

New York 102,057 120,741 222,798 106,960 123,140 230,100 110,002 118,357 228,359 118,993 123,964 242,957 144,716 128,851 273,567

North Carolina 81,283 87,990 169,273 80,430 94,727 175,157 80,014 93,539 173,553 80,883 86,366 167,249 86,558 101,572 188,130

North Dakota 29,707 45,119 74,826 30,900 38,400 69,300 22,688 29,823 52,511 24,727 19,280 44,007 18,645 15,148 33,793

Ohio 93,905 167,355 261,260 86,017 153,458 239,475 81,721 138,027 219,748 81,149 137,761 218,910 70,100 120,503 190,603

Oklahoma 65,755 50,420 116,175 63,314 46,000 109,314 66,320 46,543 112,863 62,394 45,454 107,848 52,197 35,812 88,009

Pennsylvania 108,330 200,590 308,920 122,930 193,310 316,240 127,540 208,660 336,200 133,860 209,250 343,110 134,280 218,640 352,920

Rhode Island 1,089 1,035 2,124 1,394 1,104 2,498 1,039 1,379 2,418 1,067 1,154 2,221 1,020 1,482 2,502

South Carolina 120,356 111,338 231,694 116,755 105,894 222,649 108,907 117,551 226,458 116,673 101,181 217,854 114,482 111,324 225,806

South Dakota 40,333 47,017 87,350 36,377 44,068 80,445 38,960 46,200 85,160 29,286 31,782 61,068 25,199 23,548 48,747

Tennessee 83,536 78,243 161,779 79,859 82,950 162,809 85,676 82,026 167,702 88,549 88,410 176,959 94,596 73,898 168,494

Texas 300,575 258,782 559,357 357,378 330,698 688,076 309,207 265,601 574,808 304,035 242,325 546,360 330,535 295,042 625,577

Vermont 8,039 7,148 15,187 8,430 7,051 15,481 7,374 4,758 12,132 8,073 5,684 13,757 8,831 5,276 14,107

Virginia 108,623 150,401 259,024 95,831 126,243 222,074 98,874 134,114 232,988 96,853 118,345 215,198 106,349 137,973 244,322

West Virginia 80,036 74,376 154,412 58,416 47,637 106,053 78,081 65,615 143,696 71,628 59,788 131,416 74,528 75,446 149,974

Wisconsin 134,696 192,557 327,253 148,378 185,211 333,589 150,839 193,954 344,793 165,457 199,830 365,287 143,738 198,893 342,631

Wyoming 8,548 6,865 15,413 8,154 6,496 14,650 8,300 6,300 14,600 8,153 8,013 16,166 8,292 6,832 15,124

TOTALS 2,832,527 3,476,919 6,309,446 2,919,538 3,526,960 6,446,498 2,905,403 3,429,135 6,334,538 2,886,647 3,270,632 6,157,279 2,823,721 3,339,734 6,163,456

Sources: Quality Deer Management Association Whitetail Reports, State Department of Natural Resources, Agweb.com and the National Shooting Sports Foundation

Fact was estimated using an average deer weight of 140 pounds equating to 40 percent usable meat once butchered.      
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Fact:   

The average annual deer harvest
provides more than 345 million
pounds of quality meat equating 

to approximately 1.4 billion meals 
annually. At $6 per pound, the 
2013 venison harvest provided 

an economic impact of 
$2.07 billion dollars.

State  2008 Buck   2008 Doe  2008 Total  2009 Buck   2009 Doe  2009 Total  2010 Buck   2010 Doe  2010 Total  2011 Buck   2011 Doe  2011 Total  2012 Buck  2012 Doe  2012 Total State
Alabama 153,000 203,000 356,000 115,200 173,800 289,000 129,000 208,000 337,000 145,000 192,000 337,000 136,000 130,700 266,700 Alabama
Arizona 5,080 364 5,444 13,088 138 13,226 5,910 194 6,104 5,445 100 5,545 5,000 100 5,100 Arizona
Arkansas 93,375 74,963 168,338 88,710 98,332 187,042 82,973 103,192 186,165 85,285 107,465 192,750 96,956 116,531 213,487 Arkansas
Connecticut 5,892 6,790 12,682 5,534 6,240 11,774 5,299 6,813 12,112 6,255 6,640 12,895 6,442 6,979 13,421 Connecticut
Deleware 3,771 10,105 13,876 3,461 8,939 12,400 3,993 10,190 14,183 3,950 9,610 13,560 3,703 9,599 13,302 Deleware
Florida 110,374 70,930 181,304 89,858 63,575 153,433 102,862 75,683 178,545 88,910 47,275 136,185 89,025 53,300 142,325 Florida
Georgia 159,567 239,350 398,917 140,142 258,536 398,678 155,255 308,747 464,002 133,520 277,960 411,480 130,115 255,294 385,409 Georgia
Idaho 13,610 6,149 19,759 12,980 4,989 17,969 13,665 5,441 19,106 13,500 5,000 18,500 15,820 8,650 24,470 Idaho
Illinois 71,813 117,088 188,901 69,697 119,937 189,634 69,139 113,131 182,270 70,515 110,940 181,455 69,681 111,130 180,811 Illinois
Indiana 50,845 78,903 129,748 52,981 79,771 132,752 53,007 80,997 134,004 50,715 78,300 129,015 45,936 90,312 136,248 Indiana
Iowa 51,710 90,484 142,194 49,612 86,892 136,504 48,749 78,345 127,094 46,210 75,195 121,405 47,927 67,681 115,608 Iowa
Kansas 41,462 39,028 80,490 39,629 47,418 87,047 43,047 42,806 85,853 45,025 49,785 94,810 43,321 48,036 91,357 Kansas
Kentucky 54,936 65,674 120,610 55,290 58,295 113,585 59,170 51,206 110,376 65,930 53,731 119,661 64,183 67,212 131,395 Kentucky
Louisiana 87,010 71,190 158,200 81,015 66,285 147,300 84,425 69,075 153,500 73,425 60,075 133,500 87,210 65,790 153,000 Louisiana
Maine 13,564 7,497 21,061 11,141 6,951 18,092 12,230 5,204 17,434 13,055 6,100 19,155 15,385 6,118 21,503 Maine
Maryland 34,725 65,712 100,437 32,646 65,635 98,281 32,062 63,821 95,883 33,105 62,265 95,370 30,463 57,048 87,511 Maryland
Massachusetts 5,582 5,620 11,202 5,444 4,884 10,328 5,703 5,090 10,793 6,190 4,945 11,135 6,402 4,606 11,008 Massachusetts
Michigan 248,350 241,573 489,923 215,120 220,916 436,036 212,341 205,509 417,850 212,790 203,930 416,720 222,640 191,364 414,004 Michigan
Minnesota 96,000 126,000 222,000 94,367 99,819 194,186 88,000 78,500 166,500 85,500 107,000 192,500 97,136 89,498 186,634 Minnesota
Mississippi 132,167 148,687 280,854 122,705 148,185 270,890 142,671 179,616 322,287 127,415 144,860 272,275 123,000 147,000 270,000 Mississippi
Missouri 99,957 182,162 282,119 107,150 189,647 296,797 104,607 170,592 275,199 114,030 174,565 288,595 120,549 189,380 309,929 Missouri
Nebraska 36,235 32,397 68,632 34,768 29,711 64,479 37,967 39,198 77,165 37,160 39,285 76,445 26,309 24,974 51,283 Nebraska
New Hampshire 6,390 4,526 10,916 5,940 4,444 10,384 6,015 3,744 9,759 6,550 4,560 11,110 6,659 4,953 11,612 New Hampshire
New Jersey 18,399 34,859 53,258 19,181 33,603 52,784 19,925 35,479 55,404 18,575 31,535 50,110 17,752 32,190 49,942 New Jersey
New York 105,747 117,232 222,979 102,057 120,741 222,798 106,960 123,140 230,100 110,000 118,355 228,355 118,993 123,964 242,957 New York
North Carolina 85,051 91,246 176,297 81,283 87,990 169,273 80,430 94,727 175,157 80,015 93,540 173,555 80,883 86,366 167,249 North Carolina
North Dakota 33,963 57,577 91,540 29,707 45,119 74,826 30,900 38,400 69,300 22,685 29,820 52,505 24,727 19,280 44,007 North Dakota
Ohio 89,962 162,055 252,017 93,905 167,355 261,260 86,017 153,458 239,475 81,720 138,025 219,745 81,149 137,761 218,910 Ohio
Oklahoma 59,449 45,820 105,269 65,755 50,420 116,175 63,314 46,000 109,314 66,320 46,545 112,865 62,394 45,454 107,848 Oklahoma
Pennsylvania 122,410 213,440 335,850 108,330 200,590 308,920 122,930 193,310 316,240 127,540 208,660 336,200 133,860 209,250 343,110 Pennsylvania
Rhode Island 1,055 1,210 2,265 1,089 1,035 2,124 1,394 1,104 2,498 1,040 1,380 2,420 1,067 1,154 2,221 Rhode Island
South Carolina 119,346 129,432 248,778 120,356 111,338 231,694 116,755 105,894 222,649 108,905 117,550 226,455 116,673 101,181 217,854 South Carolina
South Dakota 33,413 30,459 63,872 40,333 47,017 87,350 36,377 44,068 80,445 38,960 46,200 85,160 29,286 31,782 61,068 South Dakota
Tennessee 93,873 70,540 164,413 83,536 78,243 161,779 79,859 82,950 162,809 85,675 82,025 167,700 88,549 88,410 176,959 Tennessee
Texas 340,159 279,491 619,650 300,575 258,782 559,357 357,378 330,698 688,076 309,205 265,600 574,805 304,035 242,325 546,360 Texas
Vermont 9,539 7,452 16,991 8,039 7,148 15,187 8,430 7,051 15,481 7,375 4,760 12,135 8,073 5,684 13,757 Vermont
Virginia 112,207 144,175 256,382 108,623 150,401 259,024 95,831 126,243 222,074 98,875 134,115 232,990 96,853 118,345 215,198 Virginia
West Virginia 86,914 76,689 163,603 80,036 74,376 154,412 58,416 47,637 106,053 78,080 65,615 143,695 71,628 59,788 131,416 West Virginia
Wisconsin 138,507 313,378 451,885 134,696 192,557 327,253 148,378 185,211 333,589 150,840 193,955 344,795 165,457 199,830 365,287 Wisconsin
Wyoming 8,304 6,488 14,792 8,548 6,865 15,413 8,154 6,496 14,650 8,300 6,300 14,600 8,153 8,013 16,166 Wyoming
TOTALS

2,832,527 3,476,919 6,309,446 2,919,538 3,526,960 6,446,498 2,905,403 3,429,135 6,334,538 2,886,647 3,270,632 6,157,279 2,823,721 3,339,734 6,163,456

TOTALS

State 2007 Buck 2007 Doe 2007 Total  2008 Buck   2008 Doe  2008 Total  2009 Buck   2009 Doe  2009 Total 
Alabama
Arizona
Arkansas
Connecticut
Deleware
Florida
Georgia
Idaho
Illinois
Indiana
Iowa
Kansas
Kentucky
Louisiana
Maine
Maryland
Massachusetts
Michigan
Minnesota
Mississippi
Missouri
Nebraska
New Hampshire
New Jersey
New York
North Carolina
North Dakota
Ohio
Oklahoma
Pennsylvania
Rhode Island
South Carolina
South Dakota
Tennessee
Texas
Vermont
Virginia
West Virginia
Wisconsin
Wyoming
TOTALS

129,600 212,400 342,000 153,000 203,000 356,000 115,200 173,800
4,333 0 4,333 5,080 364 5,444 13,088 138

94,834 59,827 154,661 93,375 74,963 168,338 88,710 98,332
5,312 5,750 11,062 5,892 6,790 12,682 5,534 6,240
3,501 10,139 13,640 3,771 10,105 13,876 3,461 8,939

74,235 46,844 121,079 110,374 70,930 181,304 89,858 63,575
143,092 207,623 350,715 159,567 239,350 398,917 140,142 258,536
14,885 7,159 22,044 13,610 6,149 19,759 12,980 4,989
81,356 118,246 199,602 71,813 117,088 188,901 69,697 119,937
49,375 75,052 124,427 50,845 78,903 129,748 52,981 79,771
54,295 91,919 146,214 51,710 90,484 142,194 49,612 86,892
39,526 34,155 73,681 41,462 39,028 80,490 39,629 47,418
49,984 63,451 113,435 54,936 65,674 120,610 55,290 58,295

110,660 90,540 201,200 87,010 71,190 158,200 81,015 66,285
16,103 12,781 28,884 13,564 7,497 21,061 11,141 6,951
32,221 59,987 92,208 34,725 65,712 100,437 32,646 65,635

5,826 5,713 11,539 5,582 5,620 11,202 5,444 4,884
267,429 216,555 483,984 248,350 241,573 489,923 215,120 220,916
109,000 151,000 260,000 96,000 126,000 222,000 94,367 99,819
131,970 143,647 275,617 132,167 148,687 280,854 122,705 148,185
120,524 180,391 300,915 99,957 182,162 282,119 107,150 189,647
34,585 22,537 57,122 36,235 32,397 68,632 34,768 29,711

7,667 5,892 13,559 6,390 4,526 10,916 5,940 4,444
17,467 29,549 47,016 18,399 34,859 53,258 19,181 33,603

104,451 114,690 219,141 105,747 117,232 222,979 102,057 120,741
83,665 88,321 171,986 85,051 91,246 176,297 81,283 87,990
36,445 61,673 98,118 33,963 57,577 91,540 29,707 45,119
87,648 145,206 232,854 89,962 162,055 252,017 93,905 167,355
58,059 37,832 95,891 59,449 45,820 105,269 65,755 50,420

109,200 213,870 323,070 122,410 213,440 335,850 108,330 200,590
1,067 1,029 2,096 1,055 1,210 2,265 1,089 1,035

112,522 126,671 239,193 119,346 129,432 248,778 120,356 111,338
33,398 36,642 70,040 33,413 30,459 63,872 40,333 47,017
77,604 86,907 164,511 93,873 70,540 164,413 83,536 78,243

288,227 224,625 512,852 340,159 279,491 619,650 300,575 258,782
8,955 5,516 14,471 9,539 7,452 16,991 8,039 7,148

109,718 133,074 242,792 112,207 144,175 256,382 108,623 150,401
83,033 62,904 145,937 86,914 76,689 163,603 80,036 74,376

170,142 347,431 517,573 138,507 313,378 451,885 134,696 192,557
7,975 5,980 13,955 8,304 6,488 14,792 8,548 6,865

2,969,889 3,543,528 6,513,417 3,033,713 3,669,735 6,703,448 2,832,527 3,476,919

TOTALS

Combined Combined Combined Combined
Combined

2009 2010 2011 2012 2013

 

 

 
 
 

6.30 6.44 6.33 6.15 6.16
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U.S. Federal Duck Stamp Sale History

State Stamps Sold Cost per Stamp Total Revenue*

1934 635,000 $1 .00 $635,000

1935 448,000 $1 .00 $448,000

1936 603,000 $1 .00 $603,000

1937 783,000 $1 .00 $783,000

1938 1,003,000 $1 .00 $1,003,000

1939 1,112,000 $1 .00 $1,112,000

1940 1,261,000 $1 .00 $1,261,000

1941 1,440,000 $1 .00 $1,440,000

1942 1,383,000 $1 .00 $1,383,000

1943 1,169,000 $1 .00 $1,169,000

1944 1,487,000 $1 .00 $1,487,000

1945 1,725,000 $1 .00 $1,725,000

1946 2,017,000 $1 .00 $2,017,000

1947 1,723,000 $1 .00 $1,723,000

1948 2,128,000 $1 .00 $2,128,000

1949 1,955,000 $2 .00 $3,910,000

1950 1,903,000 $2 .00 $3,806,000

1951 2,168,000 $2 .00 $4,336,000

1952 2,297,000 $2 .00 $4,594,000

1953 2,269,000 $2 .00 $4,538,000

1954 2,184,000 $2 .00 $4,368,000

1955 2,370,000 $2 .00 $4,740,000

1956 2,332,000 $2 .00 $4,664,000

1957 2,355,000 $2 .00 $4,710,000

1958 2,176,000 $2 .00 $4,352,000

1959 1,626,000 $3 .00 $4,878,000

1960 1,725,000 $3 .00 $5,175,000

1961 1,344,000 $3 .00 $4,032,000

1962 1,147,000 $3 .00 $3,441,000

1963 1,448,000 $3 .00 $4,344,000

1964 1,573,000 $3 .00 $4,719,000

1965 1,558,000 $3 .00 $4,674,000

1966 1,805,000 $3 .00 $5,415,000

1967 1,935,000 $3 .00 $5,805,000

1968 1,837,000 $3 .00 $5,511,000

1969 2,072,000 $3 .00 $6,216,000

1970 2,420,000 $3 .00 $7,260,000

1971 2,446,000 $3 .00 $7,338,000

1972 2,184,000 $5 .00 $10,920,000

1973 2,094,000 $5 .00 $10,470,000

State Stamps Sold Cost per Stamp Total Revenue*

1974 2,214,000 $5 .00 $11,070,000

1975 2,237,000 $5 .00 $11,185,000

1976 2,170,000 $5 .00 $10,850,000

1977 2,197,000 $5 .00 $10,985,000

1978 2,216,000 $5 .00 $11,080,000

1979 2,090,000 $7 .50 $15,675,000

1980 2,045,000 $7 .50 $15,337,500

1981 1,907,000 $7 .50 $14,302,500

1982 1,926,000 $7 .50 $14,445,000

1983 1,868,000 $7 .50 $14,010,000

1984 1,914,000 $7 .50 $14,355,000

1985 1,780,000 $7 .50 $13,350,000

1986 1,794,000 $7 .50 $13,455,000

1987 1,663,000 $10 .00 $14,967,000

1988 1,403,000 $10 .00 $12,627,000

1989 1,416,000 $12 .50 $15,930,000

1990 1,408,000 $12 .50 $15,840,000

1991 1,423,000 $15 .00 $19,210,500

1992 1,347,000 $15 .00 $18,184,500

1993 1,402,000 $15 .00 $18,927,000

1994 1,472,000 $15 .00 $19,872,000

1995 1,539,000 $15 .00 $20,776,500

1996 1,560,000 $15 .00 $21,060,000

1997 1,697,000 $15 .00 $22,909,500

1998 1,685,000 $15 .00 $22,747,500

1999 1,684,000 $15 .00 $22,734,000

2000 1,720,000 $15 .00 $23,220,000

2001 1,695,000 $15 .00 $22,882,500

2002 1,629,000 $15 .00 $21,991,500

2003 1,616,000 $15 .00 $21,816,000

2004 1,554,000 $15 .00 $20,979,000

2005 1,495,000 $15 .00 $20,182,500

2006 1,388,000 $15 .00 $18,738,000

2007 ** 1,635,000 $15 .00 $22,072,500

2008 1,583,000 $15 .00 $21,370,500

2009 1,549,000 $15 .00 $20,911,500

2010 1,548,000 $15 .00 $20,898,000

2011 1,559,000 $15 .00 $21,046,500

2012 1,738,000 $15 .00 $23,463,000

TOTAL 134,906,000  $848,590,000 
  

* Total revenue estimated by calculation of full price for the majority of stamps sold 
combined with discounted sale price for Junior duck stamp sales.

** Starting in 2007, data from new source at USFW Federal Duck Stamp Office.

Source: USFW Federal Duck Stamp Office and Migratory Bird Harvest Information Program 

Fact:   
A total of 98 percent of duck 

stamp sales revenue goes toward 
the purchase and preservation of 
wetlands. Since 1934, more than 

5.5 million acres of waterfowl 
habitat have been acquired for 

the National Wildlife Refuge 
System though duck 
stamp sales revenue.

Fact: 
The top five states for 
duck stamp sales are 

TX, MN, LA, CA, WI.

Buy your Federal Duck Stamp at your local post 
office or duckstamp.com
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Wildlife Restoration Program
Apportionment Formula

Wildlife
Restoration

Account

Apportioned for Hunter  
Education – Section 4 (c)

1/2 of taxes collected on pistols, 
revolvers, bows, quivers, 

broadheads, shafts

Apportioned for Hunter
Education – Section 10

$8 million set aside

Funds remaining in
Wildlife Restoration Account  

after deductions* -
Apportioned for Wildlife Restoration

* Deductions are for administration 
and multi-state grants.

50% land area
includes inland water area

(square miles)
Formula based on population compared to the
total U.S. population using last census figures

50% number of paid licensed hunters
in proportion to national total

(States provide certification of licensed
hunters each year)

Section 4 (c) and Section 10
These are separate apportionments,

same formula is used to apportion funds.

Puerto Rico, Guam, Virgin Islands, American Samoa 
& Northern Mariana Islands receive 1/6 of 1% 

No state receives more than 3% or less than  
1% of the total available

Guam, Virgin Islands, American Samoa &  
Northern Mariana Islands receive 1/6 of 1%

Puerto Rico receives 1/2 of 1%
No state receives more than 5% or less than  

½ of 1% of the total available

Apportionments to states/insular areas
for Sec 4 (c) Hunter Education

Apportionments to states/insular areas
for Sec 10 Hunter Education

Apportionments to states/insular areas
for Wildlife Restoration

Fact:   
The average annual deduction 

for administration is $9.9 
million and for multi-state 

grants is $3 million.

Source: U.S. Fish and Wildlife Service
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Wildlife Restoration Hunter Education Wildlife Restoration & Hunter Ed

STATE FUNDS-5220
CFDA: 15.611 

 SEC 4(c) FUNDS-5210 
CFDA: 15.611 

ENHANCED FUNDS-5230 
CFDA: 15.626 TOTAL

ALABAMA $16,103,906 $3,108,193 $181,372 $19,393,471

ALASKA $33,176,254 $1,369,597 $79,920 $34,625,771

AMERICAN SAMOA $1,105,874 $228,266 $13,320 $1,347,460

ARIZONA $16,056,692 $4,108,788 $239,760 $20,405,240

ARKANSAS $12,513,115 $1,369,597 $79,920 $13,962,632

CALIFORNIA $22,460,166 $4,108,788 $239,760 $26,808,714

COLORADO $16,749,953 $3,270,414 $190,838 $20,211,205

CONNECTICUT $3,317,626 $2,324,184 $135,623 $5,777,433

DELAWARE $3,317,626 $1,369,597 $79,920 $4,767,143

DISTRICT OF COLUMBIA $0 $0 $0 $0

FLORIDA $9,830,949 $4,108,788 $239,760 $14,179,497

GEORGIA $14,429,389 $4,108,788 $239,760 $18,777,937

GUAM $1,105,874 $228,266 $13,320 $1,347,460

HAWAII $3,317,626 $1,369,597 $79,920 $4,767,143

IDAHO $14,135,404 $1,369,597 $79,920 $15,584,921

ILLINOIS $12,632,970 $4,108,788 $239,760 $16,981,518

INDIANA $9,633,586 $4,108,788 $239,760 $13,982,134

IOWA $10,495,510 $1,369,597 $79,920 $11,945,027

KANSAS $13,610,477 $1,369,597 $79,920 $15,059,994

KENTUCKY $11,383,225 $2,821,828 $164,663 $14,369,716

LOUISIANA $12,758,946 $2,947,987 $172,024 $15,878,957

MAINE $6,957,575 $1,369,597 $79,920 $8,407,092

MARYLAND $3,701,301 $3,754,457 $219,084 $7,674,842

MASSACHUSETTS $3,317,626 $4,108,788 $239,760 $7,666,174

MICHIGAN $22,220,073 $4,108,788 $239,760 $26,568,621

MINNESOTA $21,257,294 $3,449,066 $201,263 $24,907,623

MISSISSIPPI $9,565,423 $1,369,597 $79,920 $11,014,940

MISSOURI $17,721,890 $3,894,512 $227,256 $21,843,658

MONTANA $20,103,239 $1,369,597 $79,920 $21,552,756

N. MARIANA ISLANDS $1,105,874 $228,266 $13,320 $1,347,460

NEBRASKA $11,749,574 $1,369,597 $79,920 $13,199,091

NEVADA $12,865,994 $1,369,597 $79,920 $14,315,511

NEW HAMPSHIRE $3,317,626 $1,369,597 $79,920 $4,767,143

NEW JERSEY $3,317,626 $4,108,788 $239,760 $7,666,174

NEW MEXICO $14,674,117 $1,369,597 $79,920 $16,123,634

NEW YORK $16,489,055 $4,108,788 $239,760 $20,837,603

NORTH CAROLINA $16,966,616 $4,108,788 $239,760 $21,315,164

NORTH DAKOTA $10,485,623 $1,369,597 $79,920 $11,935,140

OHIO $12,845,488 $4,108,788 $239,760 $17,194,036

OKLAHOMA $16,095,209 $2,439,450 $142,349 $18,677,008

OREGON $15,646,421 $2,491,293 $145,374 $18,283,088

PENNSYLVANIA $25,193,479 $4,108,788 $239,760 $29,542,027

PUERTO RICO $3,317,624 $228,266 $13,320 $3,559,210

RHODE ISLAND $3,317,626 $1,369,597 $79,920 $4,767,143

SOUTH CAROLINA $7,593,491 $3,007,808 $175,515 $10,776,814

SOUTH DAKOTA $13,171,104 $1,369,597 $79,920 $14,620,621

TENNESSEE $19,504,124 $4,108,788 $239,760 $23,852,672

TEXAS $33,176,254 $4,108,788 $239,760 $37,524,802

U.S. VIRGIN ISLANDS $1,105,874 $228,266 $13,320 $1,347,460

UTAH $13,195,651 $1,369,597 $79,920 $14,645,168

VERMONT $3,317,626 $1,369,597 $79,920 $4,767,143

VIRGINIA $10,087,947 $4,108,788 $239,760 $14,436,495

WASHINGTON $10,891,445 $4,108,788 $239,760 $15,239,993

WEST VIRGINIA $7,173,380 $1,369,597 $79,920 $8,622,897

WISCONSIN $20,973,296 $3,698,166 $215,799 $24,887,261

WYOMING $12,982,835 $1,369,597 $79,920 $14,432,352

TOTAL $663,540,568 $136,959,621 $7,992,000 $808,492,189

U.S. FISH AND WILDLIFE SERVICE
FINAL APPORTIONMENT OF PITTMAN-ROBERTSON

WILDLIFE RESTORATION FUNDS (CFDA # 15.611) FOR FISCAL YEAR 2015

Source: U.S. Fish and Wildlife Service
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Wildlife Restoration Final Apportionment History 
(Includes hunter education sections 4(c) and 10) 

STATE FY 2011  FY 2012  FY 2013  FY 2014  FY 2015 Total: 1939 to Date

ALABAMA $9,437,418 $9,010,087 $12,902,508 $18,395,311 $19,393,471 $184,037,746 

ALASKA $16,056,842 $15,403,917 $21,887,730 $32,511,089 $34,625,771 $391,164,452 

AMERICAN SAMOA $640,114 $618,513 $870,669 $1,267,963 $1,347,460 $13,096,367 

ARIZONA $9,341,738 $9,371,865 $13,238,992 $19,178,682 $20,405,240 $221,426,394 

ARKANSAS $7,104,687 $6,776,366 $9,775,406 $14,258,218 $13,962,632 $165,162,569 

CALIFORNIA $12,757,572 $12,282,822 $17,298,413 $25,301,091 $26,808,714 $327,636,884 

COLORADO $9,518,861 $9,294,002 $13,164,031 $19,083,986 $20,211,205 $232,800,407 

CONNECTICUT $2,893,519 $2,802,447 $3,882,606 $5,458,083 $5,777,433 $67,077,197 

DELAWARE $2,316,511 $2,251,081 $3,142,757 $4,494,878 $4,767,143 $54,288,948 

FLORIDA $6,884,795 $6,686,459 $9,399,856 $13,438,658 $14,179,497 $164,813,426 

GEORGIA $8,138,912 $8,049,760 $11,923,238 $17,276,833 $18,777,937 $201,928,282 

GUAM $640,114 $618,513 $870,669 $1,267,963 $1,347,460 $14,609,145 

HAWAII $2,316,511 $2,263,862 $3,156,422 $4,516,558 $4,767,143 $53,950,515 

IDAHO $7,218,764 $6,944,524 $9,861,700 $14,630,813 $15,584,921 $175,149,178 

ILLINOIS $8,262,303 $7,973,254 $11,180,042 $16,112,487 $16,981,518 $197,965,552 

INDIANA $6,716,916 $6,593,960 $9,223,682 $13,185,554 $13,982,134 $166,750,949 

IOWA $6,424,735 $5,737,185 $7,772,276 $11,369,276 $11,945,027 $154,578,322 

KANSAS $6,707,694 $6,711,357 $9,465,803 $14,324,879 $15,059,994 $167,610,169 

KENTUCKY $6,727,553 $6,582,966 $9,272,228 $13,387,289 $14,369,716 $159,493,110 

LOUISIANA $7,114,205 $6,884,437 $10,045,715 $14,837,218 $15,878,957 $170,041,736 

MAINE $4,229,351 $4,063,348 $5,761,219 $8,163,062 $8,407,092 $103,163,488 

MARYLAND $3,798,780 $3,748,789 $5,207,434 $7,200,829 $7,674,842 $89,856,701 

MASSACHUSETTS $3,901,164 $3,833,227 $5,265,754 $7,258,798 $7,666,174 $86,824,220 

MICHIGAN $12,836,894 $12,303,439 $17,241,283 $25,028,297 $26,568,621 $330,056,635 

MINNESOTA $11,589,156 $11,151,096 $15,965,392 $23,340,709 $24,907,623 $274,118,056 

MISSISSIPPI $5,651,222 $5,069,672 $7,142,476 $10,471,290 $11,014,940 $138,298,290 

MISSOURI $10,257,398 $9,965,193 $14,113,497 $20,541,981 $21,843,658 $247,131,973 

MONTANA $10,162,996 $9,748,753 $13,805,529 $20,199,038 $21,552,756 $250,417,632 

N. MARIANA ISLANDS $640,114 $618,513 $870,669 $1,267,963 $1,347,460 $13,531,733 

NEBRASKA $6,137,129 $5,942,262 $8,487,013 $12,547,930 $13,199,091 $151,689,922 

NEVADA $6,700,532 $6,437,222 $9,127,759 $13,469,749 $14,315,511 $163,253,386 

NEW HAMPSHIRE $2,316,511 $2,251,081 $3,142,757 $4,494,878 $4,767,143 $54,427,445 

NEW JERSEY $3,901,164 $3,833,227 $5,265,754 $7,258,798 $7,666,174 $88,554,751 

NEW MEXICO $7,575,408 $7,232,932 $10,296,502 $15,157,729 $16,123,634 $188,442,243 

NEW YORK $11,215,150 $10,062,572 $14,198,793 $20,539,566 $20,837,603 $267,534,478 

NORTH CAROLINA $9,654,257 $9,440,769 $13,641,695 $19,932,347 $21,315,164 $215,828,603 

NORTH DAKOTA $5,670,831 $5,437,678 $7,763,865 $11,273,624 $11,935,140 $131,829,633 

OHIO $8,266,471 $8,065,629 $11,332,218 $16,242,817 $17,194,036 $210,073,749 

OKLAHOMA $8,368,434 $8,155,533 $11,565,724 $17,326,220 $18,677,008 $190,747,853 

OREGON $8,728,731 $8,473,524 $11,759,582 $17,128,036 $18,283,088 $216,448,423 

PENNSYLVANIA $13,444,246 $13,364,999 $19,158,429 $27,975,344 $29,542,027 $354,482,896 

PUERTO RICO $1,656,236 $1,591,851 $2,258,628 $3,343,238 $3,559,210 $38,126,473 

RHODE ISLAND $2,316,511 $2,251,081 $3,142,757 $4,494,878 $4,767,143 $54,262,626 

SOUTH CAROLINA $5,260,829 $5,327,609 $6,696,063 $10,172,083 $10,776,814 $119,955,426 

SOUTH DAKOTA $6,930,149 $6,628,479 $9,492,071 $13,854,562 $14,620,621 $159,763,990 

TENNESSEE $11,024,140 $10,726,478 $13,062,080 $19,633,243 $23,852,672 $246,136,691 

TEXAS $17,618,807 $16,973,282 $23,997,062 $35,275,009 $37,524,802 $430,446,585 

U.S. VIRGIN ISLANDS $640,114 $618,513 $870,669 $1,267,963 $1,347,460 $14,724,324 

UTAH $6,830,877 $6,622,794 $9,438,820 $13,813,590 $14,645,168 $165,294,292 

VERMONT $2,316,511 $2,251,081 $3,142,757 $4,494,878 $4,767,143 $54,998,551 

VIRGINIA $7,267,047 $7,025,491 $9,872,016 $13,998,397 $14,436,495 $179,518,205 

WASHINGTON $7,502,342 $7,270,797 $10,147,945 $14,413,713 $15,239,993 $185,246,472 

WEST VIRGINIA $4,219,117 $4,056,683 $5,635,116 $8,058,451 $8,622,897 $107,306,857 

WISCONSIN $11,713,380 $11,305,796 $15,991,568 $23,374,940 $24,887,261 $284,351,464 

WYOMING $6,757,027 $6,567,982 $9,356,372 $13,663,051 $14,432,352 $168,507,199 

TOTAL $384,318,790 $371,274,752 $522,552,011 $760,973,830 $808,492,189 $9,258,932,617 

Source: U.S. Fish and Wildlife Service

Case 8:17-cv-00746-JLS-JDE   Document 78-9   Filed 03/25/19   Page 34 of 101   Page ID
 #:3914

2365

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 228 of 295



OTHER WAYS 
SPORTSMEN 
CONTRIBUTE

Since the late 1930s, 

hunters, target shooters 

and the firearms industry 

have been the nation's LARGEST 

contributors to conservation, 

paying for programs that benefit 

America's wildlife and 

all who love the outdoors.

IS THRIVING HOW WILDLIFE

State wildlife 
agencies use these 
funds to purchase 
land for wildlife 
habitat and to 
manage wildlife 
populations.

In turn, millions of 
acres of important 
habitat have been 
set aside to help 
ensure future 
wildlife abundance.

Hunters and 
target shooters 
purchase 
guns and 
ammunition. 

Manufacturers 
pay federal 
excise taxes 
on guns and 
ammunition.

Revenue from these excise taxes is 
distributed to state wildlife agencies.

HOW IT WORKS

2

5

3

4

1

As many wildlife species are 

dwindling in numbers or 

disappearing, firearms 

industry steps forward 

and asks Congress to redirect 

excise tax on sale of guns 

and ammo to help fund 

wildlife conservation.

Quick History

Early 1900s

Congress passes and President 

Franklin D. Roosevelt signs the 

Pittman-Robertson Federal Aid 

in Wildlife Restoration Act into law.

1937

Revenue from this act has 

purchased millions of acres 

of prime habitat that

is maintained by state 

wildlife agencies. These lands, 

where game and non-game 

species flourish, are purchased 

with sportsmen’s dollars but 

used by all Americans.

1938 to today:

Hunter safety 
and education
programs 

 Research projects 
focused on wildlife 

conservation

Construction and 
maintenance of 

public target 
shooting ranges

Buy, develop, 
maintain and 
operate wildlife 
management areas

Where the Money Goes

SOME HEROES OF THE MOST SUCCESSFUL
CONSERVATION MODEL IN THE WORLD ARE:

This System Has Provided 

For Conservation So Far
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GUNS & HUNTING

Excise taxes combined 
with revenue from hunting
and fishing license sales
fund the majority of state 
wildlife agency budgets.

 Hunting License 

   
  

Name

  

 Fishing License
   

   

Name
123 Main Street
Any town, USA 00000

  

123 Main Street
Any town, USA 00000

Duck stamp proceeds are
used by the 
government 
to buy or lease 
wetland habitat for ducks, 
geese and hundreds of 
non-game birds and animals.

$81 
    Million

CONTRIBUTED
ANNUALLY

Theodore 
Roosevelt

Aldo
Leopold

Key
Pittman

Willis
Robertson

nssf.org

National Shooting Sports Foundation®

NEARLYMORE 
THAN
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National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide Section A  33

Firearm & Ammunition Excise Tax (FAET)

History
FAET is one of the manufacturer excise taxes imposed under Chapter 32 of the Internal Revenue Code (IRC). 
The tax is imposed on the manufacture, production, importation and sale of firearms, shells or cartridges. FAET 
was first imposed in 1919.

The Pittman-Robertson Act of 1937 mandated that all revenue from FAET and related excise taxes be earmarked 
for hunting-related activities. The U. S. Fish and Wildlife Service places this revenue in a trust fund that is 
administered on behalf of the states.

The Internal Revenue Service (IRS) administered FAET until 1/1/1991. The Bureau of Alcohol, Tobacco, 
Firearms and Explosives (ATF) administered the tax from 1/1/1991 until 1/23/2003. As part of the Homeland 
Security Law of 2002, administration of the tax was transferred to the Alcohol and Tobacco Tax and Trade 
Bureau (TTB) on 1/23/2003.

Basis of the Tax
• The tax rates are 10 percent on the sale price of pistols and revolvers and 11 percent for other firearms (long 

guns) and ammunition.

• Factors that determine the existence of FAET liability include: 
 • Occurrence of an act of manufacture or importation. 
 • Identification of manufacturer or importer who performed such act. 
 • Taxable article was manufactured or imported. 
 • Taxable article sold or put to a taxable use.

• Definition of Taxable Articles:

 Firearm: Any portable weapon, such as rifles, carbines, machine guns, shotguns or fowling pieces from 
which a shot, bullet or projectile may be discharged by an explosive. (Note: Black powder firearms are 
taxable firearms).

 Pistols: Any small projectile firearm that has a short one-hand stock or butt angled to the line of the bore 
and a short barrel or barrels, and which is designed, made and intended to be aimed and fired from one 
hand.

 Revolvers: Any small projectile firearm of the pistol type, having a breech-loading chambered cylinder 
so arranged that the cocking of the hammer or movement of the trigger rotates it and brings the next 
cartridge in line with the barrel for firing.

 Shells and cartridges: Any article consisting of a projectile, explosive, primer and container that is 
designed, assembled, and ready for use without further manufacture in firearms, pistols and revolvers. 
(Note: The definition of shells and cartridges also deals with the tax liability of ammunition reloaders.)

• Components of Taxable Articles:

 • Modern firearms firing fixed ammunition. (action, stock, barrel) 
• Antique firearms not able to use fixed ammunition (lock, stock, barrel) 
• Shells and cartridges (bullet or projectile, shell, casing or cartridge, propellant, primer)

 • Firearms Kits. A manufacturer, importer or producer is liable for FAET for all taxable articles that 
are complete as to all component parts even if the taxable article is sold in kit form (i.e., knockdown 
condition).

 • Parts and Accessories. Taxpayers are not liable for FAET on the manufacture, importation and sale of 
spare parts and accessories for taxable articles when sold separately or together with a complete firearm.

 (Note: As will be discussed, the value of component parts are to be included in computing the taxable sales price of the taxable 
article, whereas the value of the non-taxable (i.e., spare) part or accessory does not have to be included in calculating the 
taxable sales price).

Access the complete FAET Reference Guide on Firearms and Ammunition Excise Tax at 
ttb.gov/firearms/reference_guide.shtml

Case 8:17-cv-00746-JLS-JDE   Document 78-9   Filed 03/25/19   Page 36 of 101   Page ID
 #:3916

2367

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 230 of 295



National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide34   Section A

Firearms and Ammunition Excise Tax Collections (1994 - 2004)

QUARTER HANDGUNS LONG GUNS AMMUNITION PERIOD TOTAL

19
94

01/01 - 03/31 $19,631,708 .87 $20,379,886 .16 $16,709,819 .59 $56,721,414 .62 
04/01 - 06/30 $17,858,981 .27 $20,943,209 .28 $16,994,455 .96 $55,796,646 .51 
07/01 - 09/30 $15,035,634 .57 $21,432,860 .66 $22,202,432 .29 $58,670,927 .52 
10/01 - 12/31 $17,685,192 .69 $18,971,532 .57 $14,226,780 .22 $50,883,505 .48 

Annual $70,211,517.40 $81,727,488.67 $70,133,488.06 $222,072,494.13 

19
95

01/01 - 03/31 $15,049,283 .31 $20,506,512 .15 $13,119,718 .11 $48,675,513 .57 
04/01 - 06/30 $11,035,373 .33 $18,429,199 .98 $12,327,066 .83 $41,791,640 .14 
07/01 - 09/30 $8,547,200 .32 $21,922,269 .78 $17,641,720 .35 $48,111,190 .45 
10/01 - 12/31 $10,478,543 .20 $19,674,327 .89 $11,591,357 .26 $41,744,228 .35 

Annual $45,110,400.16 $80,532,309.80 $54,679,862.55 $180,322,572.51 

19
96

01/01 - 03/31 $11,655,336 .57 $18,980,323 .93 $9,869,311 .60 $40,504,972 .10 
04/01 - 06/30 $10,854,795 .35 $16,251,689 .14 $9,346,572 .30 $36,453,056 .79 
07/01 - 09/30 $7,716,490 .42 $19,019,032 .14 $20,907,154 .43 $47,642,676 .99 
10/01 - 12/31 $7,945,434 .15 $16,157,342 .91 $10,176,866 .93 $34,279,643 .99 

Annual $38,172,056.49 $70,408,388.12 $50,299,905.26 $158,880,349.87 

19
97

01/01 - 03/31 $11,821,363 .35 $16,284,469 .02 $9,533,833 .36 $37,639,665 .73 
04/01 - 06/30 $10,451,168 .51 $15,811,202 .53 $10,219,583 .04 $36,481,954 .08 
07/01 - 09/30 $8,690,801 .73 $19,034,530 .30 $20,605,934 .68 $48,331,266 .71 
10/01 - 12/31 $8,908,693 .90 $17,635,724 .93 $11,113,691 .29 $37,658,110 .12 

Annual $39,872,027.49 $68,765,926.78 $51,473,042.37 $160,110,996.64 

19
98

01/01 - 03/31 $10,210,872 .13 $17,722,371 .97 $10,359,618 .81 $38,292,862 .91 
04/01 - 06/30 $9,937,164 .04 $16,182,521 .75 $12,804,394 .96 $38,924,080 .75 
07/01 - 09/30 $8,115,387 .11 $16,635,942 .93 $26,403,495 .27 $51,154,825 .31 
10/01 - 12/31 $10,072,659 .41 $20,478,711 .61 $12,412,719 .24 $42,964,090 .26 

Annual $38,336,082.69 $71,019,548.26 $61,980,228.28 $171,335,859.23 

19
99

01/01 - 03/31 $11,686,055 .15 $20,876,745 .87 $13,680,165 .90 $46,242,966 .92 
04/01 - 06/30 $12,380,112 .35 $20,765,978 .23 $15,730,039 .16 $48,876,129 .74 
07/01 - 09/30 $9,066,368 .30 $24,587,243 .82 $26,909,019 .26 $60,562,631 .38 
10/01 - 12/31 $12,070,843 .91 $21,844,096 .93 $17,150,418 .77 $51,065,359 .61 

Annual $45,203,379.71 $88,074,064.85 $73,469,643.09 $206,747,087.65 

20
00

01/01 - 03/31 $12,471,845 .83 $23,982,571 .88 $14,722,769 .66 $51,177,187 .37 
04/01 - 06/30 $11,341,525 .39 $22,577,750 .61 $15,589,748 .95 $49,509,024 .95 
07/01 - 09/30 $8,718,823 .10 $23,602,734 .23 $24,094,816 .28 $56,416,373 .61 
10/01 - 12/31 $10,188,351 .04 $21,598,995 .80 $13,657,997 .24 $45,445,344 .08 

Annual $42,720,545.36 $91,762,052.52 $68,065,332.13 $202,547,930.01 

20
01

01/01 - 03/31 $9,965,074 .98 $22,190,487 .17 $11,220,056 .09 $43,375,618 .24 
04/01 - 06/30 $9,317,721 .88 $19,110,392 .50 $12,622,214 .81 $41,050,329 .19 
07/01 - 09/30 $8,687,200 .30 $23,998,913 .89 $22,850,191 .37 $55,536,305 .56 
10/01 - 12/31 $12,774,591 .87 $24,560,196 .50 $15,629,073 .83 $52,963,862 .20 

Annual $40,744,589.03 $89,859,990.06 $62,321,536.10 $192,926,115.19 

20
02

01/01 - 03/31 $11,614,429 .12 $23,877,949 .11 $14,026,509 .21 $49,518,887 .44 
04/01 - 06/30 $11,176,355 .82 $23,877,310 .73 $15,479,845 .73 $50,533,512 .28 
07/01 - 09/30 $10,306,066 .25 $26,033,706 .03 $24,658,128 .52 $60,997,900 .80 
10/01 - 12/31 $10,449,907 .39 $24,348,714 .00 $14,195,618 .98 $48,994,240 .37 

Annual $43,546,758.58 $98,137,679.87 $68,360,102.44 $210,044,540.89 

20
03

01/01 - 03/31 $11,673,380 .79 $23,968,644 .39 $14,807,754 .64 $50,449,779 .82 
04/01 - 06/30 $11,370,052 .74 $23,203,514 .47 $14,538,352 .09 $49,111,919 .30 
07/01 - 09/30 $14,935,039 .11 $27,369,242 .63 $17,035,377 .35 $59,339,659 .09 
10/01 - 12/31 $10,975,946 .63 $26,875,437 .17 $15,486,501 .73 $53,337,885 .53 

Annual $48,954,419.27 $101,416,838.66 $61,867,985.81 $212,239,243.74 

20
04

01/01 - 03/31 $13,159,776 .36 $25,623,428 .04 $15,256,631 .05 $54,039,835 .45 
04/01 - 06/30 $12,039,650 .60 $24,678,359 .15 $15,135,395 .75 $51,853,405 .50 
07/01 - 09/30 $10,713,937 .75 $28,415,190 .08 $22,846,994 .27 $61,976,122 .10 
10/01 - 12/31 $12,092,324 .22 $27,294,968 .64 $16,950,178 .81 $56,337,471 .67 

Annual $48,005,688.93 $106,011,945.91 $70,189,199.88 $224,206,834.72 
Source: Alcohol and Tobacco Tax and Trade Bureau (TTB)
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National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide Section A  35

Firearms and Ammunition Excise Tax Collections (2005 - 2015)

QUARTER HANDGUNS LONG GUNS AMMUNITION PERIOD TOTAL

20
05

01/01 - 03/31 $14,008,574 .01 $27,052,637 .86 $15,492,823 .43 $56,554,035 .30 
04/01 - 06/30 $13,258,973 .14 $26,184,761 .04 $15,301,779 .43 $54,745,513 .61 
07/01 - 09/30 $12,931,508 .46 $28,133,687 .03 $23,245,401 .33 $64,310,596 .82 
10/01 - 12/31 $13,002,958 .83 $29,003,485 .09 $18,131,336 .14 $60,137,780 .06 

Annual $53,202,014.44 $110,374,571.02 $72,171,340.33 $235,747,925.79 

20
06

01/01 - 03/31 $17,789,789 .75 $28,020,269 .34 $20,303,216 .98 $66,113,276 .07 
04/01 - 06/30 $17,017,764 .04 $24,123,456 .17 $20,134,425 .10 $61,275,645 .31 
07/01 - 09/30 $14,926,690 .97 $29,714,067 .16 $27,223,126 .58 $71,863,884 .71 
10/01 - 12/31 $17,409,774 .95 $32,617,695 .98 $22,049,972 .61 $72,077,443 .54 

Annual $67,144,019.71 $114,475,488.65 $89,710,741.27 $271,330,249.63 

20
07

01/01 - 03/31 $20,115,306 .47 $30,094,238 .27 $22,718,243 .59 $72,927,788 .33 
04/01 - 06/30 $22,382,822 .10 $30,289,327 .76 $25,245,162 .26 $77,917,312 .12 
07/01 - 09/30 $16,570,807 .55 $32,802,024 .38 $33,919,664 .82 $83,292,496 .75 
10/01 - 12/31 $16,645,813 .78 $31,164,805 .81 $26,857,252 .12 $74,667,871 .71 

Annual $75,714,749.90 $124,350,396.22 $108,740,322.79 $308,805,468.91 

20
08

01/01 - 03/31 $22,447,862 .75 $29,176,963 .34 $26,687,728 .79 $78,312,554 .88 
04/01 - 06/30 $23,540,634 .70 $28,610,066 .33 $29,623,373 .37 $81,774,074 .40 
07/01 - 09/30 $20,253,177 .80 $33,867,012 .01 $36,735,887 .25 $90,856,077 .06 
10/01 - 12/31 $27,850,788 .33 $36,787,582 .46 $35,958,936 .10 $100,597,306 .89 

Annual $94,092,463.58 $128,441,624.14 $129,005,925.51 $351,540,013.23 

20
09

01/01 - 03/31 $33,044,632 .96 $39,768,024 .63 $38,130,247 .25 $110,942,904 .84 
04/01 - 06/30 $33,806,550 .07 $46,649,607 .75 $46,994,949 .27 $127,451,107 .09 
07/01 - 09/30 $30,139,788 .41 $40,643,607 .03 $48,702,180 .14 $119,485,575 .58 
10/01 - 12/31 $24,709,760 .80 $33,633,936 .21 $37,991,889 .76 $96,335,586 .77 

Annual $121,700,732.24 $160,695,175.62 $171,819,266.42 $454,215,174.28 

20
10

01/01 - 03/31 $30,063,528 .85 $29,351,749 .84 $38,984,311 .95 $98,399,590 .64 
04/01 - 06/30 $31,240,381 .35 $28,025,282 .63 $45,675,122 .31 $104,940,786 .29 
07/01 - 09/30 $25,851,379 .32 $32,984,731 .61 $44,203,148 .61 $103,039,259 .54 
10/01 - 12/31 $27,404,296 .16 $32,316,195 .81 $36,170,752 .80 $95,891,244 .77 

Annual $114,559,585.68 $122,677,959.89 $165,033,335.67 $402,270,881.24 

20
11

01/01 - 03/31 $37,122,430 .01 $33,716,614 .60 $39,351,337 .90 $110,190,382 .51 
04/01 - 06/30 $34,595,415 .21 $36,098,225 .56 $40,534,898 .37 $111,228,539 .14 
07/01 - 09/30 $32,082,580 .88 $40,449,622 .34 $44,225,090 .60 $116,757,293 .82 
10/01 - 12/31 $36,045,025 .89 $43,536,493 .83 $41,777,892 .54 $121,359,412 .26 

Annual $139,845,451.99 $153,800,956.33 $165,889,219.41 $459,535,627.73 

20
12

01/01 - 03/31 $49,939,582 .74 $48,595,163 .35 $47,087,585 .44 $145,622,331 .53 
04/01 - 06/30 $52,506,190 .04 $57,563,816 .99 $49,792,059 .45 $159,862,066 .48 
07/01 - 09/30 $46,722,961 .24 $62,843,730 .14 $53,841,032 .43 $163,407,723 .81 
10/01 - 12/31 $51,392,785 .58 $66,676,399 .30 $56,954,577 .38 $175,023,762 .26 

Annual $200,561,519.60 $235,679,109.78 $207,675,254.70 $643,915,884.08 

20
13

01/01 - 03/31 $55,705,257 .69 $75,217,713 .89 $68,187,507 .30 $199,110,478 .88 
04/01 - 06/30 $64,605,922 .45 $82,489,884 .18 $77,154,456 .94 $224,250,263 .57 
07/01 - 09/30 $62,403,619 .07 $83,595,190 .86 $80,835,580 .95 $226,834,390 .88 
10/01 - 12/31 $57,435,759 .13 $67,065,027 .82 $89,000,607 .80 $213,501,394 .75 

Annual $240,150,558.34 $308,367,816.75 $315,178,152.99 $863,696,528.08 

20
14

01/01 - 03/31 $59,238,546 .85 $61,458,583 .66 $80,290,598 .53 $200,987,729 .04 
04/01 - 06/30 $50,294,297 .31 $48,721,170 .55 $74,507,366 .51 $173,522,834 .37 
07/01 - 09/30 $39,180,177 .45 $50,314,876 .31 $79,452,195 .64 $168,947,249 .40 
10/01 - 12/31 $44,622,496 .21 $50,014,577 .92 $63,497,571 .64 $158,134,645 .77 

Annual $193,335,517.82 $210,509,208.44 $297,747,732.32 $701,592,458.58 

20
15

01/01 - 03/31 $56,371,265 .05 $54,163,823 .18 $66,692,938 .64 $177,228,026 .87 
04/01 - 06/30 $56,576,929 .68 $52,548,421 .36 $67,249,034 .47 $176,374,385 .51 
07/01 - 09/30
10/01 - 12/31

Annual $112,948,194.73 $106,712,244.54 $133,941,973.11 $353,602,412.38 
Source: Alcohol and Tobacco Tax and Trade Bureau (TTB)
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Historical Excise Tax (FAET) Trends Calendar Years 1985 - 2014  
 

Firearms & Ammunition Excies Tax Collections (in 000's) 

Long Guns Ammunition Handguns TOTAL ALL 

Fact: 
Increase in total 

excise tax collections 

10 years . . . . . . . 198% 

20	years		.	.	.	.	.	.	.	289%	

30	years		.	.	.	.	.	.	.	541% 

Source:  Alcohol and Tobacco Tax and Trade Bureau (TTB) 

HISTORICAL EXCISE TAX TRENDS (Calendar Years 1985 - 2014)

Firearms and Ammunition Excise Tax Collections 
(in thousands of dollars)

Source: Alcohol and Tobacco Tax and Trade Bureau (TTB)

Fact:
Increase in total  

excise tax collections
10 years... up 198%
20 years... up 289%
30 years... up 541%
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Firearms	and	Ammuni-on	Excise	Tax	(FAET)	by	CATEGORY	
Ten Year Quarterly History (2005 - 2015 Q2) 

FAET HANDGUNS FAET LONG GUNS FAET AMMUNITION 

Fact: 
Ten year increases in 

annual excise tax  

Source: Alcohol and Tobacco Tax and Trade Bureau (TTB)  

Fact:
10-year increases in

annual excise tax 
collections (2005-2014)

Long Guns... up 91%
Ammunition.. up 313%
Handguns ... up 263%

Firearms and Ammunition Excise Tax (FAET)
By Category – 10 year quarterly history.

(2005 Q2 - 2015 Q2)

Source: Alcohol and Tobacco Tax and Trade Bureau (TTB)
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Excise Taxes / Projected Sales

* Note: the calculations do not take into account the retail mark-up on    
   related equipment. They are simply based on what the mfr paid in taxes.   

Source: Excise tax reports released by the TTB  ttb.gov/tax_audit/tax_collections.shtml,                          
Other than for Projected Sales Total, numbers are not adjusted for inflation.   

**Inflation calculator used for Total Projected Sales:  usinflationcalculator.com    
 

These 10- to 11-percent excise tax dollars collected since 1937 
under the Pittman-Robertson Federal Aid in Wildlife Restoration 
Act are specifically designated to be used by state wildlife 
agencies for conservation. To date nearly $10 billion has been 
administered through this successful Act. Individual hunters, in 
addition to purchasers of firearms and ammunition are collectively 
the single-largest source of wildlife conservation funding.

Last update: 10/30/15

Excise Taxes Reported 
in thousands ($000)

Projected Sales*
in thousands ($000)

Calendar 
Year Long Guns Handguns Ammo Total Long Guns Handguns Ammo Total

Total**
Adjusted for 
Inflation to 
2015 (Nov.)

1982 $41,982 $29,008 $33,808 $104,798 $381,655 $290,080 $307,345 $979,080 $2,421,199
1983 $36,078 $21,634 $32,121 $89,833 $327,982 $216,340 $292,009 $836,331 $2,003,819
1984 $41,970 $22,356 $28,168 $92,494 $381,545 $223,560 $256,073 $861,178 $1,977,958
1985 $46,977 $25,632 $36,766 $109,375 $427,064 $256,320 $334,236 $1,017,620 $2,256,903
1986 $39,305 $24,380 $29,692 $93,377 $357,318 $243,800 $269,927 $871,045 $1,896,573
1987 $44,877 $27,006 $36,792 $108,675 $407,973 $270,060 $334,473 $1,012,505 $2,126,956
1988 $51,717 $32,338 $36,671 $120,726 $470,155 $323,380 $333,373 $1,126,907 $2,273,228
1989 $54,227 $41,733 $40,979 $136,939 $492,973 $417,330 $372,536 $1,282,839 $2,468,824
1990 $50,889 $38,664 $40,614 $130,167 $462,627 $386,640 $369,218 $1,218,485 $2,224,765
1991 $50,576 $38,703 $43,231 $132,510 $459,782 $387,030 $393,009 $1,239,821 $2,172,308
1992 $56,134 $45,191 $51,689 $153,014 $510,309 $451,910 $469,900 $1,432,119 $2,435,909
1993 $71,373 $60,198 $55,018 $186,589 $648,845 $601,980 $500,164 $1,750,989 $2,891,713
1994 $81,727 $70,212 $70,133 $222,072 $742,973 $702,120 $637,573 $2,082,665 $3,353,597
1995 $80,532 $45,110 $54,680 $180,322 $732,109 $451,100 $497,091 $1,680,300 $2,631,125
1996 $70,408 $38,172 $50,300 $158,880 $640,073 $381,720 $457,273 $1,479,065 $2,249,593
1997 $68,766 $39,872 $51,473 $160,111 $625,145 $398,720 $467,936 $1,491,802 $2,218,073
1998 $71,020 $38,336 $61,980 $171,336 $645,636 $383,360 $563,455 $1,592,451 $2,331,407
1999 $88,074 $45,203 $73,470 $206,747 $800,673 $452,030 $667,909 $1,920,612 $2,751,086
2000 $91,762 $42,720 $68,065 $202,547 $834,200 $427,200 $618,773 $1,880,173 $2,605,173
2001 $89,860 $40,744 $62,321 $192,925 $816,909 $407,440 $566,555 $1,790,904 $2,414,564
2002 $98,138 $43,547 $68,360 $210,045 $892,164 $435,470 $621,455 $1,949,088 $2,585,472
2003 $101,417 $48,954 $61,858 $212,229 $921,973 $489,540 $562,345 $1,973,858 $2,559,987
2004 $106,012 $48,006 $70,189 $224,207 $963,745 $480,060 $638,082 $2,081,887 $2,630,055
2005 $110,375 $53,202 $72,171 $235,748 $1,003,409 $532,020 $656,100 $2,191,529 $2,677,840
2006 $114,475 $67,144 $89,710 $271,329 $1,040,682 $671,440 $815,545 $2,527,667 $2,527,667
2007 $124,350 $75,715 $108,740 $308,805 $1,130,455 $757,150 $988,545 $2,876,150 $3,310,273
2008 $128,442 $94,092 $129,006 $351,540 $1,167,655 $940,920 $1,172,782 $3,281,356 $3,636,996
2009 $160,695 $121,701 $171,819 $454,215 $1,460,864 $1,217,010 $1,561,991 $4,239,865 $4,716,170
2010 $122,678 $114,560 $165,033 $402,271 $1,115,255 $1,145,600 $1,500,300 $3,761,155 $4,116,184
2011 $153,801 $139,845 $165,889 $459,536 $1,398,191 $1,398,455 $1,508,084 $4,304,729 $4,566,891
2012 $235,679 $200,562 $207,675 $643,916 $2,142,537 $2,005,615 $1,887,957 $6,036,109 $6,273,879
2013 $308,368 $240,151 $315,178 $863,697 $2,803,344 $2,401,506 $2,865,256 $8,070,105 $8,266,906

2014 $210,509 $193,336 $297,748 $701,592 $1,913,720 $1,933,355 $2,706,798 $6,553,873 $6,606,529

2015
1st & 2nd Qtr

$106,712 $112,948 $133,942 $353,602 $970,111 $1,129,482 $1,217,654 $3,317,248 $3,317,248

Rate 11% Rate 10% Rate 11%
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* Note: the calculations do not take into account the retail mark-up on    
   related equipment. They are simply based on what the mfr paid in taxes.   

Source: Excise tax reports released by the TTB  ttb.gov/tax_audit/tax_collections.shtml,                          
Other than for Projected Sales Total, numbers are not adjusted for inflation.   

**Inflation calculator used for Total Projected Sales:  usinflationcalculator.com    
 

FAET Reported Tax Liability
State By State

Calender year 2013

STATE Handguns Long Guns Ammunition TOTAL

 AK $914 .84 $25,845 .15 $7,231 .40 $33,991 .39
 AL $127,904 .82 $959,465 .91 $811,223 .78 $1,898,594 .51
 AR $6,834,137 .23 $2,374,238 .79 $281,726 .64 $9,490,102 .66
 AZ $10,837 .17 $1,823,466 .61 $1,425,678 .62 $3,259,982 .40
 CA $314,200 .30 $4,307,415 .57 $22,341,327 .01 $26,962,942 .88
 CO $42,776 .66 $370,329 .32 $380,699 .84 $793,805 .82
 CT $42,989,386 .69 $59,920,205 .69 $3,328,701 .77 $106,238,294 .15
 DC $0 $0 $0 $0
 DE $0 $0 $0 $0
 FL $22,278,598 .61 $10,567,580 .62 $4,527,723 .74 $37,373,902 .97
 GA $37,604,844 .59 $7,726,341 .39 $1,634,858 .65 $46,966,044 .63
 HI $0 $0 $0 $0
 IA $17,001 .99 $127,877 .89 $172,569 .03 $317,448 .91
 ID $46,242 .49 $776,719 .62 $3,042,297 .58 $3,865,259 .69
 IL $19,097,060 .69 $12,124,388 .16 $54,673,871 .15 $85,895,320 .00
 IN $10,523 .48 $69,260 .33 $105,073 .20 $184,857 .01
 KS $1,443,621 .00 $2,078,550 .13 $7,183 .28 $3,529,354 .41
 KY $81,693 .19 $813,172 .79 $1,797 .99 $896,663 .97
 LA $0 $0 $19,650 .41 $19,650 .41
 MA $39,050,348 .61 $41,049,699 .07 $14,275 .79 $80,114,323 .47
 MD $11,503,590 .31 $30,670,820 .47 $85,667 .36 $42,260,078 .14
 ME $1,452 .75 $6,356,100 .86 $9,713 .44 $6,367,267 .05
 MI $162 .50 $4,036 .75 $86,870 .13 $91,069 .38
 MN $2,447,549 .41 $672,438 .22 $89,416,255 .12 $92,536,242 .75
 MO $1,051,438 .30 $3,128,314 .34 $32,428,623 .83 $36,608,376 .47
 MS $0 $0 $87,577 .09 $87,577 .09
 MT $0 $1,370,932 .09 $2,680,194 .18 $4,051,126 .27
 NC $5,261,477 .95 $62,812,472 .13 $38,768,268 .82 $106,842,218 .90
 ND $0 $21,963 .27 $17,336 .26 $39,299 .53
 NE $293,135 .29 $99,301 .86 $15,142,942 .27 $15,535,379 .42
 NH $29,092,131 .76 $13,426,162 .47 $3,336 .47 $42,521,630 .70
 NJ $2,372,923 .70 $9,622,152 .41 $242,810 .87 $12,237,886 .98
 NM $0 $0 $2,188 .98 $2,188 .98
 NV $3,934,381 .91 $3,350,654 .78 $277,062 .97 $7,562,099 .66
 NY $12,292,510 .06 $2,621,369 .07 $582,184 .08 $15,496,063 .21
 OH $2,216,626 .98 $1,324,642 .60 $102,307 .10 $3,643,576 .68
 OK $0 .00 $293,635 .66 $17,349 .16 $310,984 .82
 OR $3,435 .36 $535,466 .43 $1,654,596 .24 $2,193,498 .03
 PA $58,330 .74 $4,556,501 .02 $754,444 .85 $5,369,276 .61
 PR $0 $0 $0 $0
 RI $0 $0 $17,044 .25 $17,044 .25
 SC $20,682 .38 $727,032 .38 $649,174 .91 $1,396,889 .67
 SD $0 $108,156 .32 $2,423,523 .77 $2,531,680 .09
 TN $113,025 .02 $3,169,142 .44 $5,769,103 .61 $9,051,271 .07
 TX $1,512,891 .14 $1,896,862 .27 $12,339,069 .03 $15,748,822 .44
 UT $3,146,898 .18 $15,047,765 .13 $1,414,985 .75 $19,609,649 .06
 VA $5,405,910 .05 $4,978,106 .98 $1,176,866 .81 $11,560,883 .84
 VT $1,760,374 .66 $5,256,492 .55 $1,487,656 .24 $8,504,523 .45
 WA $146,752 .98 $1,202,566 .73 $1,937,569 .70 $3,286,889 .41
 WI $1,573 .37 $547,860 .01 $49,289 .05 $598,722 .43
 WV $0 .00 $52,325 .75 $1,164,353 .42 $1,216,679 .17
 WY $123,934 .79 $185,008 .98 $141,442 .83 $450,386 .60

TOTAL $252,711,281.95 $319,152,841.01 $303,705,698.47 $875,569,821.43

This report further breaks 
down calendar year 2013 
FAET reported tax liabilities
to obtain a better view of 
state-by-state activity in 
each category of Handguns, 
Long Guns, and Ammunition.

These figures represent tax liabilities

reported on returns filed as of

December 17, 2014 (the date the

report was run) and are only accurate

as of that date. These figures do not

represent taxes collected. Late-filed

or amended tax returns could be filed

for these tax periods after this report 

was run. These late-filed or amended 

returns would increase or decrease 

the tax liability for these periods. 

Future Alcohol and Tobacco,

Tax and Trade Bureau (TTB)

statistical releases will include the

updated liabilities and therefore will

not agree with the figures provided

in this report. In addition, these

amounts are the gross amounts of

liability for each category, not the

net amount of FAET paid for each

category. These amounts do not

reflect increasing and decreasing

adjustments.
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FBI NICS: National Instant Criminal Background Check System
FACT SHEET

Mandated by the Brady Handgun Violence Prevention Act (Brady Act) of 1993, Public Law 103-159, the National 
Instant Criminal Background Check System (NICS) was established for Federal Firearms Licensees (FFLs) to 
contact by telephone, or other electronic means, for information to be supplied immediately on whether the 
transfer of a firearm would be in violation of Section 922 (g) or (n) of Title 18, United States Code, or state law. 
The Brady Act is a public record and is available from many sources, including the Internet, at atf.gov.

The NICS is a national system that checks available records on persons who may be disqualified from receiving 
firearms. The FBI developed the system through a cooperative effort with the Bureau of Alcohol, Tobacco, 
Firearms and Explosives (ATF) and local and state law enforcement agencies. The NICS is a computerized 
background check system designed to respond within 30 seconds on most background check inquiries, so that 
FFLs receive an almost immediate response. Depending on the willingness of state governments to act as a 
liaison for the NICS, the FFLs contact either the FBI or a designated state point of contact (POC) to initiate 
background checks on individuals purchasing or redeeming firearms. The background check process, as 
performed by the FBI and by state POCs, is described below.

The NICS Section
Located at the FBI’s Criminal Justice Information Services (CJIS) Division in Clarksburg, West Virginia, the NICS 
Section processes background checks for FFLs in those states that have declined to serve as POCs for the NICS. 
The FFLs conducting business in these states will contact the NICS either by telephone, via one of the contracted 
call centers or electronically by the NICS E-Check via the Internet. FFLs will provide the descriptive information 
requested on the ATF Form 4473, which is required by law to be completed and signed by every prospective 
firearm transferee. The FFL will receive a response that the transfer may proceed or is delayed. This response is 
typically provided within 30 seconds.

If no matching records are returned by any of the databases, the transaction is automatically proceeded. If 
the NICS returns a match of the prospective firearm transferee’s descriptive information to that of record 
information located in any of the databases, the FFL is advised that the transaction is delayed. While the 
FFL is still on the telephone, the call is placed on hold and transferred to the NICS Section in Clarksburg, 
West Virginia, for a quick review and evaluation by a NICS Legal Instruments Examiner (NICS Examiner). 
If the record information returned by the NICS presents a valid match to the descriptive information of the 
prospective firearm transferee, the NICS Examiners, who have access to protected information (as opposed to  
call center personnel who do not have such access), review the information to determine if state and/or federal 
firearm prohibitive criteria exists. If the information matched by the NICS is not a valid match or no prohibitive 
criteria exists, the NICS Examiner will advise the FFL they may proceed with the firearm transaction. The FFL 
must record the NICS Transaction Number (NTN) on line 21b of the ATF Form 4473 and retain the form for 
auditing purposes.

If it is determined that prohibitive criteria exists, the NICS Examiner will advise the FFL to deny the firearm 
transaction. If potentially prohibitive criteria exists and more information is required in order to make the 
determination, the NICS Examiner will advise the FFL to delay the firearm transaction and the FFL will receive 
the following instructions:

 “. . .NTN ___ will be delayed while the NICS continues its research. If you do not receive a final response   
  from us, the Brady Law does not prohibit the transfer of the firearm on day/date.”

Source: fbi.gov
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Source: fbi.gov

FBI NICS: National Instant Criminal Background Check System
FACT SHEET (continued)

The NICS Examiner will provide the FFL with the date of the third business day after the firearm check was 
initiated. Business days do not include the day the check was initiated nor Saturdays, Sundays, or any day state 
offices in the state of purchase are closed. If the FFL has not received from the NICS a final determination after 
three business days have elapsed since the delay response, it is within the FFL’s discretion whether to transfer the 
firearm (if state law permits the transfer). If the FFL transfers the firearm, the FFL must mark “No resolution was 
provided within three business days” on line 21d of the ATF Form 4473. It is recommended the FFL record the 
date provided in the delay response on which the firearm may be lawfully transferred under federal law if a final 
determination of “proceed” or “denied” is not received from the NICS.

When a transaction is delayed, the NICS Examiner begins extensive research on the potential prohibitor. When 
the research is complete, the NICS Examiner calls the FFL and gives a proceed or deny decision on the firearm 
transaction.

In states that agree to serve as POCs for the NICS, the functions performed by the NICS Section are performed 
by a local or state law enforcement agency that services the FFLs. The FFLs call these local or state agencies, 
which perform the check, make the decision whether the check indicates an individual is disqualified or not from 
possessing a firearm, and notify the FFL of the results of the check.

NICS Background Checks
The FFLs have the following three methods of performing background checks depending upon the state in 
which the FFL is conducting business:

 1. In states where the state government has agreed to serve as the POC for the system,   
  FFLs contact the NICS through the state POC for all firearm transfers. The state POC
  conducts the NICS check and determines whether the transfer would violate state
  or federal law.
 2. In states where the state government has declined to serve as a POC, FFLs initiate
  a NICS background check by contacting the NICS call centers for all firearm transfers.
  The FBI conducts the NICS check and determines whether the transfer would
  violate state or federal law.
 3. Finally, in states where the state government has agreed to serve as a POC for handgun
  purchases but not for long gun purchases, the FFLs contact the NICS through the
  designated state POC for handgun transfers and the NICS Section for long gun transfers.
  Each state decides whether the FFLs in its state call a state POC or the FBI to initiate
  firearm background checks.

NICS E-Check
This function enables FFLs to initiate an unassisted NICS background check for firearm transfers via the 
internet. The NICS Section ensured that security was a priority during the development and implementation 
of the NICS E-Check. The NICS E-Check is monitored 24 hours a day, seven days per week, for misuse and 
unauthorized access. In addition, the NICS E-Check denies access to any individual whose identification is not 
known to the system.

For the most current NICS data, visit:
fbi.gov/about-us/cjis/nics

NOTE:  These statistics represent the number of firearm background checks initiated through the NICS. They do not in any way represent the number of firearms sold. Based on varying state 
laws and purchase scenarios, a one-to-one correlation cannot be made between a firearm background check and a firearm sale. In addition to other purposes, the NICS is used to 
check transactions of firearms sales and transfers on new and used handguns and long guns. NSSF members may access historical monthly NICS and NSSF-adjusted NICS reports in 
the members’ section of nssf.org.
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FBI NICS 2000 - 2014
National Instant Criminal Background Check System

Total Checks by Year and Month

YEAR JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTALS

2000 639,972 707,070 736,543 617,689 538,648 550,561 542,520 682,501 782,087 845,886 898,598 1,000,962 8,543,037

2001 640,528 675,156 729,532 594,723 543,501 540,491 539,498 707,288 864,038 1,029,691 983,186 1,062,559 8,910,191

2002 665,803 694,668 714,665 627,745 569,247 518,351 535,594 693,139 724,123 849,281 887,647 974,059 8,454,322

2003 653,751 708,281 736,864 622,832 567,436 529,334 533,289 683,517 738,371 856,863 842,932 1,008,118 8,481,588

2004 695,000 723,654 738,298 642,589 542,456 546,847 561,773 666,598 740,260 865,741 890,754 1,073,701 8,687,671

2005 685,811 743,070 768,290 658,954 557,058 555,560 561,358 687,012 791,353 852,478 927,419 1,164,582 8,952,945

2006 775,518 820,679 845,219 700,373 626,270 616,097 631,156 833,070 919,487 970,030 1,045,194 1,253,840 10,036,933

2007 894,608 914,954 975,806 840,271 803,051 792,943 757,884 917,358 944,889 1,025,123 1,079,923 1,230,525 11,177,335

2008 942,556 1,021,130 1,040,863 940,961 886,183 819,891 891,224 956,872 973,003 1,183,279 1,529,635 1,523,426 12,709,023

2009 1,213,885 1,259,078 1,345,096 1,225,980 1,023,102 968,145 966,162 1,074,757 1,093,230 1,233,982 1,223,252 1,407,155 14,033,824

2010 1,119,229 1,243,211 1,300,100 1,233,761 1,016,876 1,005,876 1,069,792 1,089,374 1,145,798 1,368,184 1,296,223 1,521,192 14,409,616

2011 1,323,336 1,473,513 1,449,724 1,351,255 1,230,953 1,168,322 1,157,041 1,310,041 1,253,752 1,340,273 1,534,414 1,862,327 16,454,951

2012 1,377,301 1,749,903 1,727,881 1,427,343 1,316,226 1,302,660 1,300,704 1,526,206 1,459,363 1,614,032 2,006,919 2,783,765 19,592,303

2013 2,495,440 2,309,393 2,209,407 1,714,433 1,435,917 1,281,351 1,283,912 1,419,088 1,401,562 1,687,599 1,813,643 2,041,528 21,093,273

2014 1,660,355 2,086,863 2,488,842 1,742,946 1,485,259 1,382,975 1,402,228 1,546,497 1,456,032 1,603,469 1,803,397 2,309,684 20,968,547

2015 1,772,794 1,859,584 2,012,488 1,711,340 1,580,980 1,529,057 1,600,832 1,745,410 1,795,102 15,607,587

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015	  YTD
8,543,037 8,910,191 8,454,322 8,481,588 8,687,671 8,952,945 10,036,933 11,177,335 12,709,023 14,033,824 14,409,616 16,454,951 19,592,303 21,093,273 20,968,547 15,607,587
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2010 2011 2012 2013 2014 2015 YTD

Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec

2010 1,119,229 1,243,211 1,300,100 1,233,761 1,016,876 1,005,876 1,069,792 1,089,374 1,145,798 1,368,184 1,296,223 1,521,192
2011 1,323,336 1,473,513 1,449,724 1,351,255 1,230,953 1,168,322 1,157,041 1,310,041 1,253,752 1,340,273 1,534,414 1,862,327
2012 1,377,301 1,749,903 1,727,881 1,427,343 1,316,226 1,302,660 1,300,704 1,526,206 1,459,363 1,614,032 2,006,919 2,783,765
2013 2,495,440 2,309,393 2,209,407 1,714,433 1,435,917 1,281,351 1,283,912 1,419,088 1,401,562 1,687,599 1,813,643 2,041,528
2014 1,660,355 2,086,863 2,488,842 1,742,946 1,485,259 1,382,975 1,402,228 1,546,497 1,456,032 1,603,469 1,803,397 2,309,684

2015	  YTD 1,772,794 1,859,584 2,012,488 1,711,340 1,580,980 1,529,057 1,600,832 1,745,410 1,795,102

Source: FBI NICS. Data current as of 10/01/15. NICS data is released monthly and posted to the Member login section of the website. Please contact NSSF Research if you need assistance.
NOTE: The totals above indicate the number of firearm background checks requested. The totals DO NOT indicate firearm transfers. Based on varying state laws and purchase scenarios, a one
to-one correlation cannot be made between a firearm background check and a firearm sale

2013 to 2014:
Down 0.6%

 January-September: 
2014 to 2015 

Up 2.3%
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FBI NICS Firearm Background Checks
January 1, 2015 - September 30, 2015

STATE JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTALS

Alabama 51,119 62,220 57,152 46,971 45,128 45,952 56,762 62,770 56,228 484,302
Alaska 5,348 6,731 7,223 7,030 6,168 5,830 6,029 6,976 6,195 57,530
Arizona 24,620 30,563 28,402 24,762 24,503 22,999 23,779 25,003 25,464 230,095
Arkansas 18,184 24,042 20,397 17,135 16,258 15,372 17,694 21,087 21,834 172,003
California 113,292 113,789 199,833 114,686 119,574 112,704 140,365 125,122 125,441 1,164,806
Colorado 33,007 37,520 37,740 34,688 33,062 31,777 31,280 36,156 34,229 309,459
Connecticut 24,791 24,291 30,302 26,677 24,571 24,605 22,195 21,514 21,775 220,721
Delaware 4,133 4,137 4,610 3,665 3,683 3,332 3,275 3,459 3,360 33,654
District of Columbia 61 53 68 51 53 49 64 67 41 507
Florida 87,895 103,809 93,683 81,456 77,601 79,101 83,877 87,429 85,246 780,097
Georgia 43,248 57,432 48,200 35,901 32,956 34,674 39,608 40,519 41,685 374,223
Guam 164 147 161 146 148 184 186 147 181 1,464
Hawaii 1,188 1,193 1,344 1,329 1,145 1,213 1,157 1,175 1,270 11,014
Idaho 9,858 12,820 12,234 10,686 9,975 9,373 8,675 9,792 11,078 94,491
Illinois 96,712 86,317 96,770 118,541 76,538 80,431 95,297 94,314 94,476 839,396
Indiana 67,533 84,043 83,305 67,791 64,608 62,755 52,154 66,212 83,928 632,329
Iowa 12,562 16,457 14,948 11,113 7,597 7,359 8,356 8,592 9,865 96,849
Kansas 15,166 18,262 16,337 14,044 12,249 10,463 12,248 13,366 12,731 124,866
Kentucky 320,778 198,493 281,518 253,890 271,614 242,027 220,018 286,463 262,693 2,337,494
Louisiana 24,516 33,759 26,788 21,000 20,941 21,042 23,822 30,880 39,053 241,801
Maine 5,423 6,166 7,438 6,608 5,860 6,151 6,549 7,283 8,648 60,126
Mariana Islands 1 5 2 2 1 2 1 1 1 16
Maryland 9,311 9,092 10,656 10,464 8,105 8,826 8,595 8,606 8,912 82,567
Massachusetts 13,112 11,039 16,296 14,211 11,907 11,383 11,898 12,792 12,092 114,730
Michigan 33,596 38,502 43,233 36,840 32,961 30,723 32,153 33,600 48,331 329,939
Minnesota 37,824 40,699 51,987 44,682 37,779 33,553 31,732 39,036 43,688 360,980
Mississippi 17,119 23,970 18,635 14,292 13,803 13,111 16,575 18,376 23,398 159,279
Missouri 47,271 55,680 52,566 42,187 37,565 37,010 37,539 40,259 40,511 390,588
Montana 8,234 11,027 10,863 9,473 9,364 8,529 8,713 10,130 11,302 87,635
Nebraska 6,241 6,715 6,796 5,325 4,500 4,369 4,596 5,418 5,433 49,393
Nevada 9,482 11,626 11,192 9,830 9,959 9,186 8,829 8,818 9,821 88,743
New Hampshire 9,834 9,085 11,780 10,849 10,564 9,881 9,404 10,185 10,094 91,676
New Jersey 7,144 7,229 8,529 7,594 6,704 7,007 6,588 6,537 6,056 63,388
New Mexico 10,614 13,832 13,587 11,299 11,021 9,969 10,404 11,179 11,570 103,475
New York 26,506 25,920 29,889 26,818 21,977 22,717 21,821 23,978 28,204 227,830
North Carolina 43,199 48,473 45,196 37,520 32,357 33,889 37,651 39,565 42,348 360,198
North Dakota 5,512 5,512 6,517 5,225 4,683 4,481 4,593 5,148 5,619 47,290
Ohio 47,676 59,899 62,389 59,965 49,428 49,297 49,952 51,999 53,928 484,533
Oklahoma 28,606 34,307 29,926 26,152 23,210 21,793 23,594 26,376 25,154 239,118
Oregon 19,429 24,213 23,895 20,563 19,292 17,765 18,003 19,393 21,650 184,203
Pennsylvania 73,321 81,379 92,329 74,820 62,676 64,122 65,250 69,162 70,156 653,215
Puerto Rico 1,225 1,282 1,377 1,168 1,477 1,499 1,342 1,357 1,300 12,027
Rhode Island 1,722 1,777 1,953 1,710 1,543 1,512 1,461 1,477 1,566 14,721
South Carolina 23,923 31,543 26,546 22,801 20,254 20,763 25,017 25,047 24,395 220,289
South Dakota 6,709 9,065 8,923 6,951 6,436 5,645 5,914 7,369 7,949 64,961
Tennessee 57,536 53,761 40,064 44,972 40,597 42,558 57,873 49,128 52,313 438,802
Texas 115,315 140,229 129,368 106,032 111,012 106,461 106,013 122,233 122,503 1,059,166
Utah 19,394 20,627 23,422 20,361 18,544 20,684 17,259 19,717 22,343 182,351
Vermont 2,373 3,220 3,115 3,081 2,172 2,135 2,219 2,466 2,681 23,462
Virgin Islands 79 113 96 115 118 104 159 100 134 1,018
Virginia 36,685 40,786 39,427 31,657 28,447 27,904 32,419 32,147 34,030 303,502
Washington 38,018 43,129 43,542 38,008 33,943 32,783 34,177 36,031 40,441 340,072
West Virginia 17,624 24,248 25,804 18,739 15,288 14,695 15,607 16,720 17,801 166,526
Wisconsin 24,587 32,541 37,433 31,164 24,362 22,715 24,350 28,396 30,630 256,178
Wyoming 4,413 5,539 5,459 4,697 4,612 4,388 4,371 4,839 4,968 43,286

NOTE:  These statistics represent the number of firearm background checks initiated through the NICS. They do not in any way represent the number of firearms sold. Based on varying state 
laws and purchase scenarios, a one-to-one correlation cannot be made between a firearm background check and a firearm sale. In addition to other purposes, NICS is used to check 
transactions of firearms sales and transfers on new and used handguns and long guns. NSSF members may access historical monthly NICS and NSSF-adjusted NICS reports in the 
members’ section of nssf.org.

Source: fbi.gov/about-us/cjis/nics
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Total FBI NICS Firearm Background Checks
November 30, 1998 - September 30, 2015
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Alabama 497,060 1,911,692 2,381,146 27,857 91,892 27 3,998 6,061 15 264,954 314,141 302 0 0 0 1 0 4 9 0 2 1 0 5,499,162
Alaska 7,425 360,172 500,615 10,324 24,261 19 901 1,341 1 26,477 33,296 48 64 45 3 0 0 6 5 0 0 0 0 965,003
Arizona 549,456 1,454,233 1,272,669 32,046 69,112 6,643 1,257 810 10 145,051 96,514 162 534 25 0 0 0 5 6 1 1 0 0 3,628,535
Arkansas 410,661 808,620 1,500,778 7,365 53,063 1,628 1,413 3,771 7 124,397 327,754 113 0 0 0 0 0 6 4 0 2 0 0 3,239,582
California 4,650,000 4,816,705 5,051,066 86,863 207,864 16,680 0 0 0 23,976 19,659 282 0 0 0 0 0 0 0 0 0 0 0 14,873,095
Colorado 281,775 2,052,285 2,380,148 30,380 279,147 2,910 38 18 0 82 83 0 776 163 1 0 0 0 0 0 0 0 0 5,027,806
Connecticut 1,351,987 663,819 560,372 11,876 8,024 28,404 0 0 0 1 0 0 0 0 0 0 0 27 32 3 41 25 5 2,624,616
Delaware 8,345 158,373 200,906 3,266 6,274 9 58 59 0 557 460 3 0 0 0 0 0 31 7 2 0 1 0 378,351
District of 
Columbia 2 3,142 517 1 26 49 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3,737
Florida 514,483 4,605,003 3,230,241 74,640 193,221 83,942 2,882 1,878 11 164,937 109,228 203 2 1 0 0 0 13 2 0 0 0 0 8,980,687
Georgia 1,345,598 1,745,075 2,039,497 16,696 73,666 412,916 1,954 3,183 6 169,864 216,680 163 0 0 0 0 0 10 4 0 0 1 0 6,025,313
Guam 0 5,233 4,777 594 293 0 0 0 0 1 1 1 0 0 0 0 0 0 0 0 0 0 0 10,900
Hawaii 167,230 3 35 2 2 106 2 2 2 2 2 2 4 12 0 0 0 0 0 0 0 0 0 167,406
Idaho 272,448 380,693 771,465 6,463 27,146 22,546 434 1,068 9 42,839 112,667 51 31 20 3 0 0 2 4 0 0 0 0 1,637,889
Illinois 8,134,776 1,793,565 1,962,515 1 84,659 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 11,975,517
Indiana 1,436,549 1,630,906 1,996,523 42,090 58,351 69 39 645 2 339 83,314 44 73 2 2 0 0 14 11 2 1 2 0 5,248,978
Iowa 1,190,696 13,108 705,190 1,447 871 942 6 204 2 431 20,936 15 13 3 2 0 0 0 1 1 0 0 0 1,933,868
Kansas 109,939 772,935 1,147,650 15,143 48,924 78 606 739 2 59,369 78,822 66 3 0 1 0 0 5 5 0 1 0 0 2,234,288
Kentucky 17,552,213 1,476,094 2,024,374 12,487 96,522 36,982 2,470 4,783 12 223,277 357,295 159 29 24 1 0 0 2 9 0 0 1 0 21,786,734
Louisiana 18,632 1,472,489 2,026,376 26,632 68,248 37 930 1,356 14 140,241 202,789 65 2 0 0 0 0 7 10 3 0 0 0 3,957,831
Maine 2,745 345,073 627,904 6,626 20,576 24 1,616 5,526 1 9,040 23,742 7 24 27 1 0 0 1 0 1 2 1 0 1,042,937
Mariana 
Islands 0 171 145 4 14 0 0 0 0 0 3 0 0 0 0 0 0 0 0 0 0 0 0 337
Maryland 277,788 499,515 899,856 4,327 2,259 52 128 287 59 8,492 21,075 123 21 12 0 0 1 5 340 96 0 20 22 1,714,478
Massachusetts 1,176,829 514,806 352,928 16,701 16,526 60,361 4 9 2 93 58 16 7 5 4 0 0 23 18 2 0 0 1 2,138,393
Michigan 2,823,271 622,106 2,601,282 16,854 15,271 37 10 1,048 3 240 53,946 14 430 106 7 0 0 4 8 1 0 1 0 6,134,639
Minnesota 1,685,912 958,327 2,126,701 21,977 38,141 1 104 750 6 19,061 88,919 35 92 45 9 0 0 3 18 1 0 3 1 4,940,106
Mississippi 58,300 955,774 1,536,283 10,751 48,005 1,009 6,678 8,886 14 155,123 257,038 134 0 0 0 0 0 2 5 0 0 0 0 3,038,002
Missouri 338,526 1,877,659 2,673,511 41,092 85,690 0 731 2,491 5 87,647 252,093 184 547 132 15 0 0 23 15 0 3 1 0 5,360,365
Montana 107,059 393,316 848,522 5,247 33,080 923 414 1,605 34 58,924 170,304 46 19 28 7 0 0 5 4 0 0 1 0 1,619,538
Nebraska 447,891 9,353 489,947 998 570 68 12 144 0 448 17,616 7 20 4 0 0 0 0 2 0 0 0 0 967,080
Nevada 155,069 634,800 556,921 10,183 40,032 23 8 10 1 32,525 21,742 18 2 0 0 0 0 0 0 0 0 0 0 1,451,334
New 
Hampshire 328,509 437,505 503,726 3,293 1,995 660 4 18 1 8 1,386 15 587 28 37 0 0 1 6 7 0 1 0 1,277,787
New Jersey 0 446,866 455,799 8,347 8,762 458 2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 920,234
New Mexico 66,527 655,661 791,481 13,579 39,352 3 539 1,155 3 64,637 126,119 62 318 2 0 0 0 3 3 0 1 2 0 1,759,447
New York 718,437 726,639 2,328,173 32,987 13,569 13,578 1,930 40 1 275 1,935 23 1 2 1 0 0 3,986 2,699 140 66 126 3 3,844,611
North Carolina 3,217,017 117,351 2,619,371 26,242 30,414 0 1,888 4,036 12 225,333 376,929 402 0 0 0 0 0 4 10 0 2 1 0 6,619,012
North Dakota 79,947 169,047 513,410 3,039 8,657 37 97 188 5 5,948 24,970 7 0 0 0 0 0 1 6 0 0 0 0 805,359
Ohio 63,105 3,029,676 3,172,547 61,593 147,633 29 2,246 7,426 61 127,724 170,043 270 15 1 3 0 0 10 10 2 1 2 0 6,782,397
Oklahoma 9 1,438,884 1,768,624 36,990 104,725 17 1,675 3,291 10 196,486 319,897 202 0 0 0 0 0 7 7 0 1 3 0 3,870,828
Oregon 8,497 1,293,972 1,743,863 1 47,302 54 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3,093,689
Pennsylvania 838,982 911,263 9,068,063 4,217 59,386 872 3 9 0 3 4 0 3,355 888 19 0 0 0 0 0 0 0 0 10,887,064
Puerto Rico 0 131,029 26,764 714 3,448 0 1 0 0 289 61 1 0 0 0 0 0 0 0 0 0 0 0 162,307
Rhode Island 0 110,981 102,767 2,174 19,326 0 4 4 0 145 163 0 0 0 1 0 0 5 2 0 0 0 0 235,572
South Carolina 639,949 1,101,253 1,166,260 16,884 36,991 117 701 991 6 111,091 134,770 127 53 12 1 0 0 2 6 0 0 0 0 3,209,214
South Dakota 5,849 245,984 673,798 5,220 15,682 1 93 270 2 12,927 39,728 12 0 0 0 0 0 0 4 0 0 0 0 999,570
Tennessee 790,297 2,480,253 2,459,241 0 101,591 31 0 0 0 0 0 0 58 7 12 0 0 0 0 0 0 0 0 5,831,490
Texas 2,160,034 5,243,733 6,711,183 116,755 302,001 25,017 7,818 9,096 46 678,364 868,053 1,234 0 0 0 7 0 19 18 3 3 5 0 16,123,389
Utah 2,412,772 473,735 827,101 4,780 23,438 4 67 21 21 10,772 16,788 13 1,507 553 52 0 0 0 0 0 0 0 0 3,771,624
Vermont 0 149,566 248,158 2,618 6,340 2 1 5 0 19 43 3 0 0 0 0 0 0 1 0 0 0 0 406,756
Virgin Islands 9,831 2,552 324 4 55 1 0 0 0 4 1 0 0 0 0 0 0 0 0 0 0 0 0 12,772
Virginia 5,545 2,289,273 2,448,255 38,096 42,253 318 0 0 0 0 0 0 46 29 2 0 0 0 0 0 0 0 0 4,823,817
Washington 1,240,527 1,606,811 1,761,247 56,307 70,465 3,313 764 1,161 18 149,648 191,808 135 2,826 846 48 0 0 1,372 1,287 148 17 41 2 5,088,791
West Virginia 45,185 822,976 1,348,331 11,118 56,309 182 547 1,569 4 118,786 326,165 70 6 1 2 0 0 8 5 3 0 0 0 2,731,267
Wisconsin 411,641 1,229,750 2,340,285 23,461 2,848 1 33 407 33 4,905 41,501 99 187 74 20 0 0 4 11 3 1 3 0 4,055,267
Wyoming 66,000 237,127 388,759 3,929 14,611 952 303 978 2 18,045 43,187 11 0 0 0 0 0 4 13 0 2 0 0 773,923
Totals 58,681,325 58,286,932 85,938,390 1,013,281 2,848,883 722,132 45,409 77,339 443 3,483,798 5,563,728 4,949 11,652 3,097 254 8 1 5,624 4,607 419 147 242 34 216,692,694

       
                  Source:  FBI NICS 

 Notes: *Refers to frames, receivers and other firearms that are not either handguns or long guns (rifles or shotguns), such as firearms having a pistol grip that expel a shotgun shell. Start date:  
June 29, 2009.  **Multiple (multiple types of firearms selected).

  Disclaimers: Some states may reflect lower than expected numbers for handgun checks based on varying state laws pertaining to handgun permits. Since the permit check is done in place of 
the NICS check in most of the affected states, the low handgun statistics are often balanced out by a higher number of handgun permit checks. These statistics represent the number of firearm 
background checks initiated through the NICS. They DO NOT represent the number of firearms sold. Based on varying state laws and purchase scenarios, a one-to-one correlation cannot be made 
between a firearm background check and a firearm sale.            
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2014 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Alabama 12,371 19,710 17,289 13,842 12,872 11,437 11,554 13,082 12,337 13,930 16,301 23,630 
Alaska 1,994 2,697 2,886 3,293 2,990 2,627 2,565 2,923 2,416 3,997 3,047 4,259 
Arizona 9,833 13,149 12,720 10,229 9,112 8,507 8,216 9,189 8,689 9,557 9,974 14,200 
Arkansas 4,337 7,312 6,054 4,509 3,931 3,859 3,668 4,075 4,074 5,164 5,277 8,260 
California 33,834 39,048 45,089 40,847 38,192 34,232 34,912 38,710 37,720 42,829 43,779 66,770 
Colorado 14,078 17,215 18,478 14,888 13,775 12,549 13,288 14,088 13,033 14,704 15,478 20,924 
Connecticut 5,330 5,246 6,563 4,885 4,837 4,293 4,141 6,001 7,785 8,934 9,106 11,516 
Delaware 1,325 1,660 1,809 1,449 1,790 1,451 1,301 1,427 1,370 1,562 1,846 2,320 
DC 48 25 45 29 29 21 44 44 47 50 43 50 
Florida 37,372 46,802 42,745 37,470 35,254 33,636 33,878 37,260 37,253 38,428 39,126 50,412 
Georgia 9,861 17,171 15,033 10,794 10,127 9,625 8,998 10,608 9,973 11,239 12,951 19,541 
Guam 91 88 105 107 77 84 72 82 86 112 89 117 
Hawaii 0 0 0 0 0 0 0 0 0 0 0 0 
Idaho 2,265 3,263 3,166 2,524 2,436 2,220 1,970 2,298 2,367 2,351 2,611 4,260 
Illinois 20,164 23,448 26,637 21,131 17,848 15,406 15,798 16,532 16,060 17,927 19,282 24,857 
Indiana 14,854 22,970 23,024 16,956 15,395 13,069 13,475 15,459 13,876 16,054 16,681 23,399 
Iowa 214 206 237 183 120 146 119 117 178 176 174 260 
Kansas 5,257 7,199 6,240 4,961 4,155 3,682 3,884 3,930 3,935 4,725 5,428 7,333 
Kentucky 7,116 13,082 10,541 7,460 6,668 6,061 6,375 7,230 6,912 8,530 8,807 14,308 
Louisiana 9,395 13,147 12,132 9,614 9,196 9,220 7,931 10,024 11,352 9,658 10,660 15,337 
Maine 2,476 3,221 3,478 3,028 2,546 2,065 1,995 2,299 2,440 2,800 2,356 3,653 
Mariana Islands 0 0 0 0 0 0 0 0 0 0 0 0 
Maryland 13,512 10,156 8,197 4,065 2,532 2,383 1,953 2,393 2,282 2,410 2,290 2,839 
Massachusetts 5,374 5,471 6,794 5,277 4,713 4,060 3,922 4,868 4,098 4,902 4,698 5,486 
Michigan 7,388 11,886 13,134 10,199 8,422 7,041 7,133 7,886 7,668 8,642 8,752 11,860 
Minnesota 7,500 8,845 10,604 9,635 7,285 6,592 6,012 6,595 6,621 7,461 6,462 9,357 
Mississippi 5,347 9,222 7,582 5,471 5,337 4,596 4,733 5,690 7,427 6,024 6,019 10,726 
Missouri 16,170 21,678 20,739 16,394 14,385 13,225 12,678 17,329 14,837 18,128 23,419 27,713 
Montana 2,280 2,798 3,307 2,846 2,516 2,469 2,111 2,712 2,562 2,651 2,442 3,913 
Nebraska 93 113 121 114 107 89 75 81 90 130 135 184 
Nevada 3,683 5,089 4,727 4,030 3,740 3,695 3,359 3,749 3,517 3,830 3,807 5,202 
New Hampshire 3,767 4,270 5,060 4,324 3,831 3,214 3,126 3,616 3,466 3,975 3,838 5,059 
New Jersey 4,461 4,327 5,486 5,108 4,856 4,018 3,989 3,653 3,492 3,583 3,141 3,796 
New Mexico 4,256 5,979 5,928 4,751 4,577 4,237 3,803 4,498 4,080 4,910 4,734 6,575 
New York 8,356 8,553 9,717 8,812 8,008 6,991 7,428 7,025 7,350 8,190 6,959 9,349 
North Carolina 743 1,082 1,054 899 767 751 787 930 926 1,155 1,210 1,745 
North Dakota 1,441 1,910 1,966 1,931 1,496 1,191 1,150 1,353 1,389 1,598 1,447 2,020 
Ohio 21,851 32,864 32,656 26,196 21,891 18,471 19,770 20,742 20,852 25,552 26,893 35,658 
Oklahoma 11,442 15,122 13,697 11,910 9,927 9,705 9,523 10,714 10,040 12,353 14,060 19,055 
Oregon 10,184 12,334 12,411 10,106 9,636 8,731 7,888 8,476 9,089 9,939 10,465 14,346 
Pennsylvania 207 47,511 57,940 44,546 38,001 33,261 34,544 40,384 42,506 50,150 57,010 61,828 
Puerto Rico 1,132 1,140 1,167 965 1,084 930 950 1,078 1,018 1,151 1,146 1,158 
Rhode Island 802 996 1,106 846 745 657 686 790 779 907 836 895 
South Carolina 7,312 11,484 10,077 7,753 6,444 5,911 5,453 6,621 6,192 7,251 8,668 11,905 
South Dakota 2,283 3,008 2,857 2,219 1,992 1,794 1,816 1,972 2,006 2,172 2,231 3,098 
Tennessee 17,208 25,694 19,944 16,972 15,607 14,563 15,442 17,136 16,841 19,184 21,010 30,117 
Texas 39,174 55,417 49,169 38,657 37,264 34,426 32,736 38,172 34,837 39,725 47,340 66,280 
Utah 2,583 3,584 3,322 2,560 2,454 2,182 1,990 2,364 2,458 2,335 3,189 4,744 
Vermont 971 1,662 1,615 1,485 977 867 916 1,020 1,033 1,130 932 1,306 
Virgin Islands 18 17 17 24 8 19 13 11 8 27 12 13 
Virginia 16,759 24,248 23,015 17,184 15,597 14,711 15,727 16,034 16,028 18,009 19,685 24,410 
Washington 13,899 15,785 16,516 13,876 12,517 11,690 10,715 11,570 11,366 13,942 16,080 19,476 
West Virginia 5,748 8,737 8,542 6,345 5,563 4,786 4,847 5,236 5,203 6,080 6,057 9,844 
Wisconsin 9,720 13,860 14,797 12,764 9,269 7,922 7,883 8,526 9,224 10,459 8,645 12,139 
Wyoming 1,504 2,187 2,267 2,005 1,732 1,503 1,425 1,517 1,514 1,597 1,675 2,729 

TOTAL 439,383 633,688 629,802 508,468 454,630 410,871 408,767 460,119 452,702 512,279 548,303 740,231

FBI NICS Handgun Background Checks in 2014

Source:  FBI NICS 

NOTE:  Some states may reflect lower than expected numbers for handgun checks based on varying state laws pertaining to handgun permits. Since the permit check is done in place of the 
NICS check in most of the affected states, the low handgun statistics are often balanced out by a higher number of handgun permit checks.

These statistics represent the number of firearm background checks initiated through the NICS. They DO NOT represent the number of firearms sold. Based on varying state laws and purchase 
scenarios, a one-to-one correlation cannot be made between a firearm background check and a firearm sale.
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Alabama 16,291 23,552 17,870 14,929 15,629 15,299 17,698 17,991 16,038 
Alaska 2,439 3,032 3,114 3,107 2,866 2,612 2,709 2,570 2,294 
Arizona 10,585 13,951 12,720 11,236 10,829 9,616 10,226 9,987 10,378 
Arkansas 5,295 8,799 7,010 4,951 4,871 4,881 5,216 5,352 5,356 
California 37,560 37,478 38,597 35,479 36,049 33,287 39,980 33,938 31,897 
Colorado 15,739 18,284 17,716 15,865 15,660 15,127 15,828 15,890 15,186 
Connecticut 9,910 9,806 11,432 9,624 9,170 9,429 8,660 8,418 8,330 
Delaware 1,910 2,135 2,145 1,720 1,597 1,589 1,523 1,570 1,503 
DC 55 53 62 49 50 45 59 65 40 
Florida 43,909 52,791 46,739 40,786 39,775 39,592 42,570 42,171 40,647 
Georgia 13,650 22,438 16,366 11,926 11,029 11,502 12,674 12,736 12,323 
Guam 101 86 96 84 91 108 119 84 117 
Hawaii 0 0 0 0 0 0 0 0 0 
Idaho 2,568 3,723 3,303 2,712 2,751 2,381 2,576 2,723 2,782 
Illinois 20,682 23,614 17,517 19,123 19,457 17,666 18,469 18,088 17,451 
Indiana 18,433 24,373 22,176 16,372 15,952 14,845 15,416 16,546 16,754 
Iowa 197 268 295 211 167 184 120 170 191 
Kansas 5,724 7,694 6,823 5,754 5,200 4,610 5,641 5,378 4,889 
Kentucky 9,629 13,909 10,407 8,012 7,321 7,280 8,223 8,238 8,437 
Louisiana 10,760 13,427 12,506 9,998 9,916 10,584 11,858 13,992 16,564 
Maine 2,617 2,962 3,634 3,112 2,593 2,906 2,973 2,966 3,272 
Mariana Islands 0 0 0 0 0 0 0 0 0 
Maryland 2,542 2,815 3,235 3,227 2,665 2,929 2,918 2,783 2,615 
Massachusetts 5,139 4,621 6,905 5,205 4,529 4,398 4,617 5,177 4,543 
Michigan 9,260 13,093 13,506 10,428 9,289 8,683 8,837 9,157 9,276 
Minnesota 8,181 9,846 10,796 9,626 8,050 7,117 6,949 7,643 7,639 
Mississippi 6,798 11,559 8,788 6,771 6,734 6,160 7,869 7,830 9,974 
Missouri 21,243 26,048 23,164 17,715 17,111 16,285 16,736 16,501 16,053 
Montana 2,204 3,178 3,203 2,695 2,840 2,514 2,563 2,688 2,641 
Nebraska 169 133 123 134 104 142 103 140 138 
Nevada 3,936 5,338 4,938 3,891 4,200 3,778 4,074 3,949 4,183 
New Hampshire 4,097 4,184 4,853 4,277 3,813 3,745 3,675 3,870 3,802 
New Jersey 3,854 4,101 4,924 4,462 4,118 4,261 3,925 3,555 3,215 
New Mexico 4,548 6,039 6,149 5,084 5,143 4,546 4,745 5,029 4,763 
New York 9,002 8,512 9,776 9,004 7,767 8,140 8,140 7,501 7,532 
North Carolina 1,291 1,364 1,182 950 1,155 1,034 964 1,063 1,131 
North Dakota 1,672 1,862 2,086 1,530 1,507 1,335 1,400 1,409 1,399 
Ohio 26,268 34,137 32,293 26,841 22,978 22,545 23,344 23,147 23,309 
Oklahoma 13,234 16,251 14,307 12,508 11,082 10,529 11,162 11,425 10,331 
Oregon 10,601 13,230 12,693 11,238 10,537 9,661 9,956 10,589 10,419 
Pennsylvania 44,966 51,886 56,770 45,156 38,419 39,007 38,287 41,542 42,205 
Puerto Rico 1,031 1,054 1,131 954 1,263 1,228 1,083 1,070 1,036 
Rhode Island 886 922 1,038 931 865 797 739 740 816 
South Carolina 8,767 13,831 9,999 8,123 7,725 7,693 8,486 8,487 8,089 
South Dakota 2,399 3,449 3,103 2,474 2,260 1,866 1,926 2,233 2,119 
Tennessee 22,197 27,069 22,617 19,190 18,928 18,596 22,803 22,983 21,223 
Texas 44,153 60,204 53,371 41,412 44,935 43,199 41,237 41,503 39,567 
Utah 2,923 3,668 3,186 2,720 2,927 2,549 2,586 2,689 2,735 
Vermont 1,171 1,649 1,522 1,470 1,152 1,149 1,178 1,171 1,091 
Virgin Islands 7 8 9 18 12 25 28 18 25 
Virginia 21,023 23,999 22,865 18,272 17,065 16,539 19,564 18,252 18,720 
Washington 13,781 15,771 15,965 14,397 12,928 12,207 12,222 12,705 13,341 
West Virginia 6,881 9,538 9,314 6,777 5,596 5,468 5,632 5,565 5,537 
Wisconsin 9,703 13,332 14,792 11,606 10,130 9,973 11,408 11,549 11,463 
Wyoming 1,646 2,131 2,023 1,668 1,758 1,380 1,512 1,578 1,498 

TOTAL 543,627 677,197 631,154 525,804 500,558 483,021 513,206 514,414 506,877

FBI NICS Handgun Background Checks in 2015

Source:  FBI NICS 

NOTE: Some states may reflect lower than expected numbers for handgun checks based on varying state laws pertaining to handgun permits. Since the permit check is done in place of  the 
NICS check in most of the affected states, the low handgun statistics are often balanced out by a higher number of handgun permit checks.

These statistics represent the number of firearm background checks initiated through the NICS. They DO NOT represent the number of firearms sold. Based on varying state laws and purchase 
scenarios, a one-to-one correlation cannot be made between a firearm background check and a firearm sale.        
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Alabama 12,790 14,439 13,141 10,285 8,807 10,279 9,544 11,806 13,130 14,643 22,502 29,449 
Alaska 2,128 2,652 3,330 3,805 3,161 2,467 2,564 3,852 3,273 4,406 3,798 4,189 
Arizona 7,135 8,294 8,253 6,786 6,065 5,496 5,610 7,159 7,451 7,966 9,362 11,509 
Arkansas 5,573 7,375 5,924 4,705 3,869 3,788 3,928 5,296 6,480 9,255 12,356 14,121 
California 27,585 29,728 34,352 29,602 26,630 24,557 24,482 30,590 28,503 30,607 34,964 47,409 
Colorado 11,498 13,037 13,652 11,741 10,818 9,343 10,489 12,531 12,658 14,649 16,152 19,494 
Connecticut 6,693 11,351 12,310 2,714 1,900 1,647 1,489 2,553 3,660 4,654 4,957 5,542 
Delaware 943 1,022 1,219 957 1,671 1,146 1,333 1,623 1,688 1,941 2,649 3,079 
DC 3 2 3 5 2 1 4 3 1 1 2 3 
Florida 22,370 25,174 23,125 19,213 17,504 17,047 17,356 19,794 21,661 23,668 30,723 37,098 
Georgia 8,510 10,809 10,064 6,894 6,051 6,006 5,971 8,358 9,497 12,696 16,489 22,872 
Guam 52 46 77 64 58 42 38 47 44 40 47 58 
Hawaii 0 0 0 0 0 0 0 0 0 0 0 0 
Idaho 3,193 4,333 4,346 3,506 3,399 3,190 2,823 3,968 4,956 5,239 5,013 6,913 
Illinois 11,190 13,449 15,182 11,333 9,308 8,740 9,607 12,191 12,191 14,023 18,280 19,709 
Indiana 10,418 14,166 15,040 11,235 9,454 8,702 9,126 12,168 12,326 15,005 20,381 21,186 
Iowa 2,413 2,939 3,580 2,379 1,659 1,614 1,606 2,205 2,660 3,667 5,018 5,574 
Kansas 5,907 6,496 6,138 4,849 3,779 3,604 3,623 4,968 5,343 6,092 9,622 10,739 
Kentucky 6,657 10,425 8,970 6,916 5,294 5,196 5,428 7,382 8,077 11,463 15,632 17,629 
Louisiana 10,294 10,479 9,994 7,205 6,921 6,868 7,199 10,791 16,638 15,343 19,375 25,507 
Maine 2,616 3,082 3,487 3,280 2,571 2,185 2,381 3,387 4,596 6,552 4,426 4,701 
Mariana Islands 0 1 0 2 0 1 2 0 2 2 1 0 
Maryland 4,859 5,446 5,712 4,397 3,877 3,641 3,534 4,587 4,797 5,964 8,896 8,357 
Massachusetts 2,727 2,679 3,607 2,791 2,294 2,021 2,154 2,726 2,420 3,343 3,370 3,263 
Michigan 7,414 9,984 11,534 8,974 6,988 6,044 6,479 9,867 12,051 13,602 17,256 15,576 
Minnesota 7,101 9,013 12,475 11,501 7,633 6,796 7,192 11,540 15,768 17,386 13,470 13,082 
Mississippi 5,946 6,691 6,093 4,232 3,706 3,664 3,874 6,078 8,847 8,325 13,482 17,253 
Missouri 12,823 16,291 15,823 13,060 9,810 9,673 9,729 14,418 14,838 20,255 26,565 25,507 
Montana 3,252 4,003 4,683 4,260 3,735 3,630 3,279 4,427 5,273 6,683 5,296 6,802 
Nebraska 1,966 2,129 2,079 1,530 1,323 1,144 1,241 1,878 2,156 2,698 3,757 4,455 
Nevada 2,761 3,284 3,495 2,969 2,535 2,418 2,279 2,720 2,803 2,880 3,308 4,356 
New Hampshire 2,830 3,080 3,695 3,113 2,802 2,561 2,456 3,162 3,192 4,109 3,784 4,122 
New Jersey 3,337 3,290 4,034 3,208 2,871 2,493 2,681 3,035 2,854 3,736 4,357 4,768 
New Mexico 3,940 4,999 5,200 3,793 3,520 3,269 3,193 3,949 4,168 4,780 5,370 6,721 
New York 11,964 13,614 15,665 14,214 10,682 9,201 9,573 13,388 16,835 21,900 22,126 21,403 
North Carolina 11,645 15,014 13,571 9,966 8,557 8,702 8,442 12,038 12,314 15,491 22,312 27,082 
North Dakota 2,621 2,814 3,397 3,158 2,549 2,114 2,145 2,979 3,798 5,306 4,023 4,018 
Ohio 14,893 19,732 21,426 18,183 14,553 13,177 14,202 16,787 17,783 22,111 32,001 30,752 
Oklahoma 10,339 11,260 11,271 9,474 7,324 7,568 7,517 9,635 10,567 12,430 17,558 20,488 
Oregon 9,273 10,825 11,829 9,347 8,199 7,689 6,998 8,157 10,389 10,701 11,486 13,994 
Pennsylvania 48,368 10,231 10,351 7,942 6,871 6,077 6,543 8,958 8,823 10,758 13,907 12,737 
Puerto Rico 215 182 194 183 232 204 214 256 224 195 171 205 
Rhode Island 676 718 912 664 592 487 564 683 627 806 796 894 
South Carolina 5,263 6,181 6,225 4,816 3,875 3,745 4,095 5,989 6,127 7,633 10,869 14,320 
South Dakota 3,302 4,013 4,061 3,235 2,659 2,468 2,559 3,693 4,479 6,508 5,750 5,897 
Tennessee 13,754 17,965 15,014 11,316 10,039 10,004 10,414 14,233 14,442 17,453 24,913 30,298 
Texas 36,808 41,550 38,758 30,379 29,032 27,426 28,145 43,507 46,899 44,864 58,551 78,321 
Utah 3,106 3,976 3,888 3,154 2,854 2,654 2,532 3,132 4,059 4,064 5,890 8,018 
Vermont 1,067 1,337 1,563 1,527 1,014 787 888 1,177 1,604 1,853 1,814 1,715 
Virgin Islands 2 3 1 0 3 2 7 1 4 1 2 0 
Virginia 14,172 16,694 16,781 13,113 11,102 11,017 11,605 13,675 14,835 17,273 23,164 24,225 
Washington 10,505 12,011 12,072 9,961 8,554 8,253 7,606 9,239 10,589 12,017 13,996 15,253 
West Virginia 5,726 7,936 7,716 6,087 4,878 4,290 4,587 5,986 7,365 9,459 12,780 12,767 
Wisconsin 8,491 11,750 15,233 12,744 8,182 7,111 7,746 11,849 13,579 16,475 16,950 14,806 
Wyoming 1,816 2,231 2,379 2,209 1,972 1,774 1,691 1,964 2,483 2,630 2,637 3,383 

TOTAL 430,930 470,225 482,924 382,976 323,738 304,023 310,767 416,385 461,827 535,601 662,356 761,619 

FBI NICS Long Gun Background Checks in 2014

Source:  FBI NICS 

NOTE: These statistics represent the number of firearm background checks initiated through the NICS. They DO NOT represent the number of firearms sold. Based on varying state laws and 
purchase scenarios, a one-to-one correlation cannot be made between a firearm background check and a firearm sale.
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Alabama 12,944 14,293 12,707 9,809 9,031 8,861 10,276 13,613 13,392 
Alaska 2,050 2,552 3,092 2,908 2,337 2,256 2,439 3,440 3,037 
Arizona 6,808 8,211 7,999 6,438 6,105 5,804 6,078 7,109 7,529 
Arkansas 5,760 7,037 5,843 4,514 3,881 3,689 4,146 5,941 6,595 
California 23,524 27,480 30,120 25,542 25,174 22,795 27,844 26,257 24,471 
Colorado 11,932 12,985 14,259 11,795 11,252 10,700 10,903 12,572 12,898 
Connecticut 3,891 3,890 4,709 3,635 3,432 3,201 3,012 3,398 3,566 
Delaware 1,596 1,681 1,741 1,228 1,197 1,169 1,148 1,392 1,419 
DC 6 0 4 2 3 4 5 2 1 
Florida 21,939 24,827 22,690 18,180 17,145 17,115 18,069 20,307 20,159 
Georgia 9,280 11,166 9,436 6,472 5,941 6,000 6,707 9,241 9,659 
Guam 49 47 47 42 44 56 51 42 48 
Hawaii 0 0 0 0 0 0 0 0 0 
Idaho 3,342 4,415 4,416 3,727 3,569 3,063 3,125 4,163 5,055 
Illinois 12,203 13,379 10,329 9,918 9,346 8,230 9,243 11,085 12,693 
Indiana 11,935 13,650 13,898 10,732 8,778 8,455 8,954 11,880 11,905 
Iowa 2,486 2,984 3,211 2,163 1,781 1,634 1,563 2,288 2,514 
Kansas 5,577 6,109 5,529 4,392 3,969 3,174 3,849 5,354 5,167 
Kentucky 7,663 9,486 8,327 6,829 5,133 5,300 5,645 7,362 8,102 
Louisiana 10,358 9,717 9,438 6,632 6,452 6,441 7,371 11,514 15,861 
Maine 2,285 2,545 3,215 2,984 2,273 2,155 2,469 3,249 4,190 
Mariana Islands 0 3 2 2 1 2 0 1 1 
Maryland 4,795 4,670 5,268 5,116 3,972 3,776 3,750 4,315 4,779 
Massachusetts 2,568 2,174 3,446 2,642 2,296 2,122 1,993 2,623 2,442 
Michigan 7,923 9,906 10,617 8,134 6,839 6,668 6,681 9,431 11,046 
Minnesota 7,949 9,858 12,244 10,862 7,795 7,084 7,139 11,193 14,880 
Mississippi 6,220 6,964 5,791 4,061 3,669 3,422 4,333 6,651 8,720 
Missouri 13,943 15,858 15,636 12,531 10,085 9,733 10,260 13,231 13,650 
Montana 3,380 4,248 4,804 4,166 4,108 3,684 3,612 4,672 5,616 
Nebraska 2,057 2,156 2,037 1,586 1,455 1,238 1,332 1,955 2,012 
Nevada 2,553 3,100 3,075 2,533 2,611 2,373 2,201 2,462 2,499 
New Hampshire 2,652 2,529 3,215 3,015 2,468 2,356 2,517 3,100 3,112 
New Jersey 3,163 3,005 3,456 3,002 2,453 2,606 2,538 2,840 2,728 
New Mexico 3,689 4,625 4,853 3,754 3,645 3,374 3,325 3,835 4,167 
New York 12,478 13,343 14,574 13,499 10,516 10,400 9,957 12,410 15,898 
North Carolina 13,043 14,638 12,154 9,667 8,393 8,587 9,325 11,789 12,571 
North Dakota 2,793 2,783 3,302 2,666 2,349 2,008 2,040 2,855 3,360 
Ohio 16,186 18,836 20,400 16,124 12,473 13,307 13,252 15,795 16,734 
Oklahoma 9,811 10,864 10,437 8,819 7,434 6,612 7,162 9,936 9,491 
Oregon 8,766 10,932 11,105 9,305 8,722 8,073 8,029 8,789 11,137 
Pennsylvania 7,800 8,727 10,644 7,908 6,825 6,733 6,885 7,972 8,762 
Puerto Rico 148 187 163 170 149 198 213 227 214 
Rhode Island 622 635 743 594 520 572 520 575 585 
South Carolina 6,156 7,072 6,364 4,493 4,088 4,135 4,989 6,785 6,836 
South Dakota 3,631 4,167 4,041 3,118 2,932 2,611 2,605 3,728 4,338 
Tennessee 15,007 16,763 14,513 11,361 10,314 10,241 12,231 15,384 14,758 
Texas 36,397 39,798 36,853 29,218 29,899 27,650 27,981 40,561 45,376 
Utah 3,317 4,018 3,867 3,124 2,935 2,745 2,842 3,477 4,094 
Vermont 1,081 1,421 1,485 1,477 921 890 939 1,190 1,464 
Virgin Islands 4 2 3 6 2 4 3 2 1 
Virginia 14,433 15,237 15,230 12,038 9,854 10,126 11,481 12,733 13,891 
Washington 9,419 11,434 11,213 9,063 8,555 8,243 8,220 9,373 10,892 
West Virginia 5,876 7,719 6,894 5,845 4,499 4,455 4,503 5,742 6,493 
Wisconsin 9,221 12,361 14,421 12,006 8,532 7,540 7,673 11,531 13,481 
Wyoming 1,830 2,092 2,247 1,995 1,871 1,731 1,778 2,045 2,275 

TOTAL 430,930 470,225 482,924 382,976 323,738 305,401 325,206 409,417 446,564

FBI NICS Long Gun Background Checks in 2015

Source:  FBI NICS 

NOTE: These statistics represent the number of firearm background checks initiated through the NICS. They DO NOT represent the number of firearms sold. Based on varying state laws and 
purchase scenarios, a one-to-one correlation cannot be made between a firearm background check and a firearm sale.
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Thursday Friday Saturday Sunday
Nov 25, 1999 2,576 Nov 26, 1999 49,797 Nov 27, 1999 34,705 Nov 28, 1999 13,980
Nov 23, 2000 3,095 Nov 24, 2000 45,839 Nov 25, 2000 33,684 Nov 26, 2000 12,619
Nov 22, 2001 3,015 Nov 23, 2001 49,849 Nov 24, 2001 35,001 Nov 25, 2001 14,353
Nov 28, 2002 2,661 Nov 29, 2002 48,567 Nov 30, 2002 34,026 Dec 1, 2002 13,011
Nov 27, 2003 3,196 Nov 28, 2003 46,619 Nov 29, 2003 31,607 Nov 30, 2003 13,119
Nov 25, 2004 3,342 Nov 26, 2004 48,808 Nov 27, 2004 33,454 Nov 28, 2004 13,175
Nov 24, 2005 3,803 Nov 25, 2005 54,017 Nov 26, 2005 35,659 Nov 27, 2005 14,674
Nov 23, 2006 8,706 Nov 24, 2006 62,292 Nov 25, 2006 39,369 Nov 26, 2006 17,983
Nov 22, 2007 10,910 Nov 23, 2007 66,736 Nov 24, 2007 40,825 Nov 25, 2007 18,707
Nov 27, 2008 12,365 Nov 28, 2008 97,848 Nov 29, 2008 55,975 Nov 30, 2008 19,993
Nov 26, 2009 13,987 Nov 27, 2009 83,660 Nov 28, 2009 46,833 Nov 29, 2009 17,489

Thu Nov 25, 2010 13,731 Nov 26, 2010 87,061 Nov 27, 2010 57,191 Nov 28, 2010 20,254
Nov 24, 2011 21,588 Nov 25, 2011 129,166 Nov 26, 2011 59,957 Nov 27, 2011 26,069
Nov 22, 2012 18,528 Nov 23, 2012 154,873 Nov 24, 2012 88,419 Nov 25, 2012 40,131
Nov 28, 2013 21,948 Nov 29, 2013 144,758 Nov 30, 2013 75,564 Dec 1, 2013 37,693

1999 2,576 49,797 34,705 13,980
2000 3,095 45,839 33,684 12,619 Thursday 27-Nov-14 31,364
2001 3,015 49,849 35,001 14,353 Friday 28-Nov-14 175,754
2002 2,661 48,567 34,026 13,011 Saturday 29-Nov-14 86,169
2003 3,196 46,619 31,607 13,119 Sunday 30-Nov-14 42,268
2004 3,342 48,808 33,454 13,175
2005 3,803 54,017 35,659 14,674
2006 8,706 62,292 39,369 17,983
2007 10,910 66,736 40,825 18,707
2008 12,365 97,848 55,975 19,993
2009 13,987 83,660 46,833 17,489
2010 13,731 87,061 57,191 20,254
2011 21,588 129,166 59,957 26,069
2012 18,528 154,873 88,419 40,131
2013 21,948 144,758 75,564 37,693
2014 31,364 175,754 86,169 42,268
2015 42,680 185,345 95,440 45,309
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Thursday Friday Saturday Sunday

Day Dates Total NICS Checks

Thursday 26-Nov-09 13,987 

Friday 27-Nov-09 83,660 

Saturday 28-Nov-09 46,833 

Sunday 29-Nov-09 17,489 
Year Total NICS Checks 161,969

Day Dates Total NICS Checks

Thursday 27-Nov-14 31,364

Friday 28-Nov-14 175,754

Saturday 29-Nov-14 86,169

Sunday 30-Nov-14 42,268
Year Total NICS Checks 335,555

Day Dates Total NICS Checks

Thursday 26-Nov-15 42,680

Friday 27-Nov-15 185,345

Saturday 28-Nov-15 95,440

Sunday 29-Nov-15 45,309
Year Total NICS Checks 368,774

Day Dates Total NICS Checks

Thursday 25-Nov-99 2,576

Friday 26-Nov-99 49,797

Saturday 27-Nov-99 34,705

Sunday 28-Nov-99 13,980
Year Total NICS Checks 101,058

Day Dates Total NICS Checks

Thursday 24-Nov-05 3,803

Friday 25-Nov-05 54,017

Saturday 26-Nov-05 35,659

Sunday 27-Nov-05 14,674
Year Total NICS Checks 108,153

Day Dates Total NICS Checks

Thursday 25-Nov-10 13,731 

Friday 26-Nov-10 87,061 

Saturday 27-Nov-10 57,191 

Sunday 28-Nov-10 20,254 
Year Total NICS Checks 178,237

Day Dates Total NICS Checks

Thursday 23-Nov-06 8,706

Friday 24-Nov-06 62,292

Saturday 25-Nov-06 39,369

Sunday 26-Nov-06 17,983
Year Total NICS Checks 128,350

Day Dates Total NICS Checks

Thursday 24-Nov-11 21,588 

Friday 25-Nov-11 129,166 

Saturday 26-Nov-11 59,957 

Sunday 27-Nov-11 26,069 
Year Total NICS Checks 236,780

Day Dates Total NICS Checks

Thursday 22-Nov-07 10,910 

Friday 23-Nov-07 66,736 

Saturday 24-Nov-07 40,825 

Sunday 25-Nov-07 18,707 
Year Total NICS Checks 137,178

Day Dates Total NICS Checks

Thursday 22-Nov-12 18,528 

Friday 23-Nov-12 154,873 

Saturday 24-Nov-12 88,419 

Sunday 25-Nov-12 40,131 
Year Total NICS Checks 301,951

Day Dates Total NICS Checks

Thursday 27-Nov-08 12,365 

Friday 28-Nov-08 97,848 

Saturday 29-Nov-08 55,975 

Sunday 30-Nov-08 19,993 
Year Total NICS Checks 186,181

Day Dates Total NICS Checks

Thursday 28-Nov-13 21,948 

Friday 29-Nov-13 144,758 

Saturday 30-Nov-13 75,564 

Sunday 01-Dec-13 37,693 
Year Total NICS Checks 279,963
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FBI NICS: BLACK FRIDAY NUMBERS (1999-2015) 

Fa
ct

: Black Friday NICS background checks 
increased by 187.3 percent from 2006 
to 2015. For 2015 compared to the 10-year
average of Black Friday NICS background 
checks, the increase is 59.3 percent.

Source: FBI NICS

Day Dates Total NICS Checks

Thursday 25-Nov-04 3,342

Friday 26-Nov-04 48,808

Saturday 27-Nov-04 33,454

Sunday 28-Nov-04 13,175
Year Total NICS Checks 98,779

Day Dates Total NICS Checks

Thursday 23-Nov-00 3,095

Friday 24-Nov-00 45,839

Saturday 25-Nov-00 33,684

Sunday 26-Nov-00 12,619
Year Total NICS Checks 95,237

Day Dates Total NICS Checks

Thursday 22-Nov-01 3,015

Friday 23-Nov-01 49,849

Saturday 24-Nov-01 35,001

Sunday 25-Nov-01 14,353
Year Total NICS Checks 102,218

Day Dates Total NICS Checks

Thursday 28-Nov-02 2,661

Friday 29-Nov-02 48,567

Saturday 30-Nov-02 34,026

Sunday 01-Dec-02 13,011
Year Total NICS Checks 98,265

Day Dates Total NICS Checks

Thursday 27-Nov-03 3,196

Friday 28-Nov-03 46,619

Saturday 29-Nov-03 31,607

Sunday 30-Nov-03 13,119
Year Total NICS Checks 94,541
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Federal Denials
Reasons for FBI NICS Section Denials
November 30, 1998 - September 30, 2015

Rank Prohibited Category Description Total Percent of 
Total

Annual
Average

Nov. 1 - Oct. 31 
Since 1998

Denials
Oct. 1, 2014 -
Sept. 30, 2015

1
Convicted of a crime punishable by more than one 
year or a misdemeanor punishable by more than 
two years

683,957 55 .23% 40,631 42,618

2 Fugitive from justice 141,807 11 .45% 8,424 19,339

3 Misdemeanor crime of domestic violence convic-
tion

118,117 9 .54% 7,017 7,412

4 Unlawful user/addicted to a controlled substance 106,999 8 .64% 6,356 9,913

5 State prohibitor 62,135 5 .02% 3,691 6,966

6 Protection/restraining order for domestic violence 49,921 4 .03% 2,966 2,879

7 Under indictment/information 33,009 2 .67% 1,961 5,333

8 Adjudicated mental health 19,770 1 .60% 1,174 4,307

9 Illegal/unlawful alien 15,704 1 .27% 933 1,750

10 Federally denied persons file 5,866 0 .47% 348 144

11 Dishonorable discharge 945 0 .08% 56 83

12 Renounced U .S . Citizenship 68 0 .01% 4 5

Total Federal Denials 1,238,298 100.0% 73,562 100,749

Fact:
As of September 30, 2015, the total 

number of federal NICS denials 
is 1,238,298.

This represents 0.57 percent of 
the total FBI NICS checks since 

November 30,1998.
Source: FBI NICS 
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Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec

2010 715,309 848,036 861,408 731,955 625,763 602,908 628,125 718,971 770,310 854,563 945,463 1,133,371

2011 784,856 963,746 990,840 843,484 696,947 679,840 680,258 815,858 878,345 945,088 1,101,076 1,410,937

2012 920,840 1,266,344 1,189,152 931,660 840,412 846,437 853,355 1,042,924 1,007,259 1,118,994 1,525,177 2,237,731

2013 1,790,154 1,634,309 1,501,730 1,185,231 974,457 872,025 855,259 1,016,559 1,034,701 1,113,818 1,308,100 1,510,529

2014 970,510 1,264,010 1,224,705 988,726 877,655 805,571 816,588 989,337 1,024,272 1,174,797 1,329,688 1,624,524

2015 YTD 1,052,441 1,280,825 1,187,823 987,698 918,707 886,825 946,528 1,031,959 1,071,945

0
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2010 2011 2012 2013 2014 2015 YTD

NSSF-Adjusted NICS

The NSSF-adjusted NICS figures are derived by subtracting out NICS purpose code permit checks used by 
several states for CCW permit application checks, as well as checks on active CCW permit databases. Though 
not a direct correlation to firearms sales, the NSSF adjusted NICS data provides a more accurate picture of 
current market conditions. In addition to other purposes, NICS is used to check transactions of firearms sales 
and transfers on new and used handguns and long guns.

2014 to 2015:
Down 11.5%

 January-September: 
2014 to 2015 

Up 4.5%

Year JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC Total

2000 528,691 596,399 608,861 504,576 427,319 438,725 439,390 566,419 672,686 725,598 787,786 902,832  7,199,282 

2001 519,010 555,133 590,580 477,323 430,245 431,237 423,465 586,608 750,339 879,561 839,859 928,347  7,411,707 

2002 526,581 570,504 587,763 496,406 441,169 409,681 424,950 578,482 611,535 722,645 771,136 863,006  7,003,858 

2003 525,232 584,876 596,171 488,324 445,749 413,564 420,401 562,530 610,579 726,020 736,818 888,484  6,998,748 

2004 560,984 600,114 597,029 514,497 431,462 429,078 457,010 546,882 629,003 748,942 773,585 945,633  7,234,219 

2005 557,307 622,165 622,100 544,147 448,028 444,276 455,671 561,850 668,437 741,246 812,628 1,038,971  7,516,826 

2006 641,460 684,988 700,028 570,138 495,134 491,085 501,981 599,000 692,897 735,946 821,923 1,021,024  7,955,604 

2007 635,991 672,907 709,353 587,718 545,131 551,079 523,398 647,578 667,339 744,213 816,166 982,597  8,083,470 

2008 655,143 735,314 728,992 625,494 591,123 538,963 551,314 653,380 672,421 847,531 1,210,043 1,184,246  8,993,964 

2009 847,808 911,043 942,288 817,118 662,956 602,191 602,353 687,252 726,572 841,631 861,575 1,031,344  9,534,131 

2010 715,309 848,036 861,408 731,955 625,763 602,908 628,125 718,971 770,310 854,563 945,463 1,133,371  9,436,182 

2011 784,856 963,746 990,840 843,484 696,947 679,840 680,258 815,858 878,345 945,088 1,101,076 1,410,937  10,791,275 

2012 920,840 1,266,344 1,189,152 931,660 840,412 846,437 853,355 1,042,924 1,007,259 1,118,994 1,525,177 2,237,731  13,780,285 

2013 1,790,154 1,634,309 1,501,730 1,185,231 974,457 872,025 855,259 1,016,559 1,034,701 1,113,818 1,308,100 1,510,529  14,796,872 

2014 970,510 1,264,010 1,224,705 988,726 877,655 805,571 816,588 989,337 1,024,272 1,174,797 1,329,688 1,624,524  13,090,383 

2015 1,052,441 1,280,825 1,187,823 987,698 918,707 886,825 946,528 1,031,959 1,071,945  9,364,751 

Source: NSSF (based on data provided by FBI NICS)    
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NSSF-ADJUSTED NICS 2015

STATE Jan.  Feb. Mar. Apr. May. Jun. Jul. Aug. Sep. Oct. Nov. Dec. Nov. 1998 -
Sept. 2015

Alabama 35,042 45,528 35,426 29,348 29,633 29,151 33,802 37,127 35,229 5,002,102

Alaska 5,152 6,493 6,968 6,788 5,965 5,539 5,858 6,740 6,011 957,578

Arizona 20,930 26,835 24,295 20,716 19,784 18,271 19,517 20,316 21,303 3,079,079

Arkansas 14,288 21,017 15,747 12,208 11,508 11,499 12,566 14,293 15,548 2,828,921

California 66,158 70,869 73,699 66,520 66,107 60,760 72,936 65,134 60,743 10,223,095

Colorado 29,603 33,378 34,030 29,654 28,724 27,536 28,553 30,305 30,078 4,746,031

Connecticut 14,092 13,946 16,391 13,383 12,754 12,749 11,830 11,992 12,062 1,272,629

D.C. 61 53 68 51 53 49 64 67 41 3,735

Delaware 3,741 4,033 4,110 3,119 2,935 2,896 2,805 3,121 3,093 370,006

Florida 74,097 87,030 76,617 65,407 63,652 63,704 68,108 70,289 68,976 8,466,204

Georgia 27,713 40,996 30,095 22,136 21,000 21,444 23,788 26,302 26,848 4,679,715

Guam 164 147 161 146 148 184 186 147 181 10,900

Hawaii 0 0 0 2 3 4 2 2 3 176

Idaho 7,139 9,979 8,911 7,567 7,442 6,524 6,853 8,084 9,227 1,365,441

Illinois 33,703 38,007 28,527 29,700 29,446 26,479 28,414 29,816 30,910 3,840,741

Indiana 32,599 40,815 38,474 28,980 26,479 25,021 26,055 30,396 30,877 3,812,429

Iowa 2,826 3,403 3,628 2,457 2,024 1,907 1,779 2,528 2,829 743,172

Kansas 12,866 16,029 13,823 11,470 10,420 9,048 10,977 12,144 11,627 2,124,349

Kentucky 21,819 30,726 22,693 18,945 16,300 16,428 18,230 19,675 21,325 4,234,521

Louisiana 24,473 27,432 25,199 19,401 19,136 19,789 22,461 28,906 36,433 3,939,199

Maine 5,423 6,166 7,438 6,608 5,312 5,525 5,940 6,792 8,177 1,040,192

Mariana Islands 1 5 2 2 1 2 1 1 1 388

Maryland 7,688 7,989 8,856 8,691 6,950 7,005 6,975 7,404 7,772 1,436,690

Massachusetts 8,175 7,228 10,917 8,346 7,215 6,927 7,084 8,323 7,460 961,564

Michigan 18,137 24,134 25,239 19,542 16,881 16,162 16,334 19,377 21,255 3,311,368

Minnesota 17,735 21,544 24,668 21,982 17,109 15,409 15,407 20,181 24,113 3,254,194

Mississippi 16,282 23,199 17,468 13,416 13,134 12,382 15,539 17,550 22,445 2,979,702

Missouri 39,931 48,353 43,245 34,243 31,055 30,081 31,460 34,138 34,299 5,021,839

Montana 7,291 9,918 9,597 8,325 8,472 7,625 7,802 9,233 10,335 1,512,479

Nebraska 2,326 2,446 2,265 1,804 1,659 1,466 1,541 2,203 2,276 519,189

Nevada 7,421 9,605 8,966 7,226 7,596 6,881 7,106 7,268 7,617 1,296,265

New Hampshire 6,894 6,895 8,251 7,476 6,420 6,272 6,345 7,150 7,131 949,278

New Jersey 7,144 7,229 8,529 7,594 6,704 7,007 6,588 6,537 6,056 920,234

New Mexico 10,143 13,084 12,753 10,383 10,289 9,329 9,621 10,443 10,689 1,692,920

New York 22,583 23,034 25,636 23,632 19,189 19,495 18,978 20,904 24,565 3,126,174

North Carolina 19,602 23,755 18,149 15,086 13,909 14,252 15,477 17,659 18,998 3,401,995

North Dakota 4,823 5,079 5,766 4,548 4,183 3,673 3,789 4,597 5,127 725,412

Ohio 47,676 59,897 58,011 47,294 39,346 39,936 40,996 43,293 44,986 6,719,292

Oklahoma 28,606 34,307 29,926 26,152 23,210 21,793 23,594 26,376 25,154 3,870,819

Oregon 19,367 24,162 23,798 20,543 19,259 17,734 17,985 19,378 21,556 3,085,192

Pennsylvania 52,802 61,095 68,039 53,659 45,777 46,276 45,712 50,092 51,549 10,048,082

Puerto Rico 1,225 1,282 1,377 1,168 1,477 1,499 1,342 1,357 1,300 162,307

Rhode Island 1,722 1,777 1,953 1,710 1,543 1,512 1,461 1,477 1,566 235,572

South Carolina 17,657 24,865 18,851 14,792 14,081 14,198 16,033 17,963 17,765 2,569,265

South Dakota 6,709 8,496 7,808 6,231 5,810 5,050 5,157 6,685 7,241 993,721

Tennessee 38,174 45,058 38,097 31,387 30,015 29,670 35,987 39,354 37,073 5,041,193

Texas 96,785 123,187 106,185 84,427 89,366 85,250 84,534 97,712 101,770 13,963,355

Utah 7,294 9,207 8,295 6,934 6,891 6,256 6,568 7,228 8,020 1,358,852

Vermont 2,373 3,220 3,115 3,081 2,172 2,135 2,219 2,466 2,681 406,756

Virgin Islands 12 11 12 25 17 29 33 21 27 2,905

Virginia 36,306 40,294 39,038 30,999 27,601 27,400 31,795 31,783 33,477 4,818,272

Washington 27,502 32,930 32,017 28,141 25,837 24,868 25,184 26,977 29,924 3,848,264

West Virginia 16,174 22,556 19,484 15,527 13,016 12,692 13,345 14,454 15,692 2,686,082

Wisconsin 19,973 27,109 30,410 24,588 19,579 18,428 19,983 23,998 26,020 3,643,626

Wyoming 4,019 4,993 4,800 4,138 4,119 3,624 3,829 4,201 4,484 707,923

Total 1,052,441 1,280,825 1,187,823 987,698 918,707 886,825 946,528 1,031,959 1,071,945 158,011,384

State Totals

Source: NSSF (based on data provided by FBI NICS)    
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United States Map of NSSF- Adjusted Nics
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FFLs,
Did you know that an estimated 17,000 FFLs are enrolled with the NICS via the NICS E-Check?
To learn more about NICS E-Checks visit nicsezcheckfbi.gov

Source: NSSF (based on data provided by FBI NICS)    

Source: NSSF (based on data provided by FBI NICS)    
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Note: Notwithstanding the dates set forth below, permits qualify as alternatives to the background check requirements of the Brady Law for no more than five years from the date of issuance. 
The permit must be valid under state law in order to qualify as a Brady alternative.

State Qualifying Permits

Alaska Concealed weapons permits marked NICS-Exempt qualify

Arizona Concealed weapons permits qualify

Arkansas Concealed weapons permits issued on or after April 1, 1999 qualify *

California Entertainment Firearms Permit only

Georgia Georgia firearms licenses qualify

Hawaii Permits to acquire and licenses to carry qualify

Idaho Concealed weapons permits qualify

Iowa Permits to acquire and permits to carry concealed weapons qualify

Kansas Concealed handgun licenses issued on or after July 1, 2010 qualify as alternatives to the background check

Kentucky Concealed Deadly Weapons License (CDW) and Judicial Special Status CDW issued on or after July 12, 2006 qualify

Michigan Licenses to Purchase a Pistol qualify . Concealed Pistol Licenses (CPLs) issued on or after November 22, 2005, 
qualify as an alternative to a National Instant Criminal Background Check System (NICS) check . CPLs issued prior to 
November 22, 2005, and Temporary Concealed Pistol Licenses do not qualify as NICS alternative

Mississippi License to carry concealed pistol or revolver issued to individuals under Mississippi Stat . Ann . § 45-9-101 qualify .
Security guard permits issued under Mississippi Stat . Ann . §97-37-7 do not qualify .

Montana Concealed weapons permits qualify

Nebraska Concealed handgun permit qualifies as an alternative . Handgun purchase certificates qualify

Nevada Concealed carry permit issued on or after July 1, 2011, qualify

North Carolina Permits to purchase a handgun and concealed handgun permits qualify

North Dakota Concealed weapons permits issued on or after December 1, 1999 qualify*

South Carolina Concealed weapons permits qualify

Texas Concealed weapons permits qualify

Utah Concealed weapons permits qualify

Washington Concealed pistol licenses issued on or after July 22, 2011 qualify

West Virginia Concealed handgun license issued on or after June 4, 2014 qualify

Wyoming Concealed weapons permits qualify

State
Qualifying 
Permits

Alabama None

American Samoa None

Colorado None

Connecticut None

Delaware None *

District of Columbia None *

Florida None *

Guam None *

Illinois None

Indiana None

Louisiana None *

Maine None *

Maryland None *

Massachusetts None *

State
Qualifying 
Permits

Minnesota None *

Missouri None *

New Hampshire None

New Jersey None

New Mexico None

New York None

Northern Mariana Islands None

Ohio None

Oklahoma None *

Oregon None *

Pennsylvania None

Puerto Rico None

Rhode Island None

South Dakota None *

State
Qualifying 
Permits

Tennessee None

U .S . Virgin Islands None

Vermont None

Virginia None

Wisconsin None
*Certain permits issued in these states prior to November 30, 
1998, were “grandfathered” as Brady alternatives. None of 
these grandfathered permits would still be valid under State 
law as of November 30, 2003.

Source:  ATF Office of Enforcement Programs and Services.  
              Current as of July 22, 2015.

Permanent Brady Permit Chart

atf.gov/rules-and-regulations/
permanent-brady-permit-chart 

Case 8:17-cv-00746-JLS-JDE   Document 78-9   Filed 03/25/19   Page 59 of 101   Page ID
 #:3939

2390

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 253 of 295



National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide Section A  57

NICS Participation Map

Thirteen states have agencies acting on behalf of the NICS in a full point-of-contact (POC) capacity. These 
POC states, which have agreed to implement and maintain their own Brady NICS Program, conduct firearm 
background checks for FFL transactions in their respective states by electronically accessing the NICS. Upon 
completion of the required ATF Form 4473, the FFLs conducting business in these POC states contact a 
designated state agency to initiate a NICS background check in lieu of contacting the NICS Section directly.

Additionally, seven states are currently sharing responsibility with the NICS Section by acting as partial POCs. 
Partial-POC states have agencies designated to conduct checks for handguns and/or handgun permits, while the 
NICS Section handles the processing of the state’s transactions for long gun purchases. The NICS Participation 
Map, as illustrated below, depicts each state’s level of participation with the NICS.

Source: fbi.gov/about-us/cjis/nics/general-information/image/nics-participation-map

Full POC — contact state/territory for all firearm background checks including permits
Partial POC — contact state for handgun & FBI for long gun background checks
Partial POC — contact state for handgun permit & FBI for long gun background checks
Non POC — contact FBI for all firearm background checks
Denotes that the state has at least one ATF-qualified alternate permit. The permits are issued by local or state agencies.
Please refer to the latest Permanent Brady Permit Chart for specific permit details.
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Full POC States1

Amounts Charged by FBI NICS POC States

STATE PURCHASE OF A FIREARM PERMITS

California
$19 (plus $1 Firearms Safety Testing fee 

& $5 Safety and Enforcement Fee)
$104 - Entertainment Firearms Permit 
$95 - Concealed Weapon Permit

Colorado $0 $52 .50 - Concealed Weapons Permit

Connecticut
$116 .50 or more, depending on type 

of permit

$206 .50 - Permit to Carry Pistols and Revolvers ($70 for a 
temporary permit, $16 .50 for federal background check, $50 
for state background check and $70 for a five-year permit)

$116 .50 - Eligibility Certificate ($35 application fee, $15  
processing fee, $16 .50 federal background check and $50  
state background check) 

$116 .50 - Long Gun Eligibility Permit ($35 application fee, 
$15 processing fee, $16 .50 federal background check and 
$50 state background check)

Florida $5 $112 - Concealed Weapon License

Hawaii $16 .50 $10 - License to Carry

Illinois

$10 – issuance of a FOID Card
(must first be approved for a Firearms 

Owner’s Identification Card before 
purchase) $2 additional for NICS 

checks

$150 - Concealed Carry License (out-of-state residents $300)

Nevada $25 $97 .50

New Jersey $15 (plus 7% tax)
$2 - Handgun Permit; $5 - Firearms ID Card (required for all 
purchases); $18 for criminal record check; $57 .50 for 
fingerprints

Oregon $10
$50, plus $15 for background check - 
License to Carry Concealed Handgun

Pennsylvania
$5 ($2 for background check and 
$3 surcharge for taxable sale of a 

firearm)
$20 - License to Carry

Tennessee $10 (per transaction, up to 3 guns) $115 - Handgun Carry Permit

Utah $7 .50
$46 for residents, $51 for non-residents - 
Concealed Firearm Permit

Virginia
$2 for residents;

$5 for non-residents
$50 - Concealed Handgun Permit

Source: NSSF Survey of Point of Contact states

Notes: This information is accurate as of Feb. 1, 2013. However, these fees are subject to frequent change. Also, in some cases local law enforcement agencies may impose 
additional fees not listed here. The cost of an initial application for permits has been provided. In most instances, the cost to renew an existing permit is less.

1 A full POC State has a state-designated agency who is responsible for processing all NICS background checks on behalf of the federal firearm licensees (FFLs) within their state 
   There are currently 13 full POC States.
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Amounts Charged by FBI NICS POC States

Partial POC States1 

Source: NSSF Survey of Point of Contact states

Notes: This information is accurate as of Feb. 1, 2013. However, these fees are subject to frequent change. Also, in some cases local law enforcement agencies may impose 
additional fees not listed here. The cost of initial application for permits has been provided. In most instances, the cost to renew an existing permit is less.

1 A partial-POC state has a state-designated agency that is responsible for handling either all handgun or handgun permit background checks, while the FBI processes checks
relative to long gun sales. Currently, there are seven partial POC states.

STATE PURCHASE OF A FIREARM PERMITS

Iowa $0 $50 - Permit to Carry Weapons

Maryland $10 $75 - Handgun Permit

Nebraska $5 $100 - Concealed Handgun Permit

New 
Hampshire

$0 
To carry concealed: $10 for residents, $100 for non-
residents

North Carolina $5 (Permit to Purchase) $80 - Concealed Handgun Permit

Washington $0 $52 .50 - Concealed Pistol License

Wisconsin $13
$50 - Concealed Weapon License (includes $37 

application fee and $13 background check fee)
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Year
NSSF-Adjusted 
NICS Checks

FBI Violent 
Crimes

2005 7,516,826 1,390,745
2006 7,955,604 1,435,123
2007 8,083,470 1,422,970
2008 8,993,964 1,394,461
2009 9,534,131 1,325,896
2010 9,436,182 1,251,248
2011 10,791,275 1,206,005
2012 13,780,285 1,217,057
2013 14,796,872 1,168,298
2014 13,090,383 1,165,383

NSSF-Adjusted NICS Checks FBI Violent Crimes

NSSF-Adjusted NICS Checks FBI Violent Crimes

Year
NSSF-Adjusted 
NICS Checks

FBI Violent 
Crimes

2005 7,516,826 1,390,745
2006 7,955,604 1,435,123
2007 8,083,470 1,422,970
2008 8,993,964 1,394,461
2009 9,534,131 1,325,896
2010 9,436,182 1,251,248
2011 10,791,275 1,206,005
2012 13,780,285 1,217,057
2013 14,796,872 1,168,298
2014 13,090,383 1,165,383

NSSF-Adjusted NICS Checks FBI Violent Crimes

NSSF-Adjusted NICS Checks FBI Violent Crimes

NSSF-Adjusted NICS vs. Violent Crime in the U.S.

LONG-TERM VIOLENT CRIMES TRENDS 
SHOW DECREASE  Historical data from
FBI Uniform Crime Reports show significant
decreases in both the number of annual violent
crimes committed, as well as the violent crime
rate in the United States. The figures show a 
37.4 percent decline in violent crimes over the 
past 20 years and a 14.5 percent decline over 
the past 10 years. The continuing decrease in 
violent crime comes at a time when firearms 
ownership has increased across America, a fact 
that utterly contradicts the mantra of anti-gun 
groups that more guns equals more crime. 
“Every firearms owner should be armed with 
this information,”said NSSF President and 
CEO Steve Sanetti.

Fact:
NSSF Adjusted NICS - 

UP 74.1 percent in last 10 years 
vs. violent crime in the 

U.S. - DOWN 16.2 percent over last
 10 years [2005 -2014]

Sources: FBI, Uniform Crime Reports, prepared by the National Archive of Criminal Justice Data 

To read the full report, visit  
fbi.gov/about-us/cjis/ucr/
crime-in-the-u.s/2014/crime-in-the-u.s.-2014  
     

Violent crime, as defined by the FBI’s Uniform 
Crime Reporting (UCR) Program, is composed 
of four offenses: murder and non-negligent 
manslaughter, forcible rape, robbery and 
aggravated assault. Violent crimes are further 
defined as those offenses that involve force or 
threat of force.
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Estimated Violent Crime in United States

Year Population Violent Crime Total Year Over Year Change in 
the Violent Crime Total Violent Crime Rate Year Over Year Change in 

the Violent Crime Rate 
1960 179,323,175 288,460 n/a 160 .9 n/a
1961 182,992,000 289,390 0 .3% 158 .1 -1 .7%
1962 185,771,000 301,510 4 .2% 162 .3 2 .7%
1963 188,483,000 316,970 5 .1% 168 .2 3 .6%
1964 191,141,000 364,220 14 .9% 190 .6 13 .3%
1965 193,526,000 387,390 6 .4% 200 .2 5 .0%
1966 195,576,000 430,180 11 .0% 220 9 .9%
1967 197,457,000 499,930 16 .2% 253 .2 15 .1%
1968 199,399,000 595,010 19 .0% 298 .4 17 .9%
1969 201,385,000 661,870 11 .2% 328 .7 10 .2%
1970 203,235,298 738,820 11 .6% 363 .5 10 .6%
1971 206,212,000 816,500 10 .5% 396 8 .9%
1972 208,230,000 834,900 2 .3% 401 1 .3%
1973 209,851,000 875,910 4 .9% 417 .4 4 .1%
1974 211,392,000 974,720 11 .3% 461 .1 10 .5%
1975 213,124,000 1,039,710 6 .7% 487 .8 5 .8%
1976 214,659,000 1,004,210 -3 .4% 467 .8 -4 .1%
1977 216,332,000 1,029,580 2 .5% 475 .9 1 .7%
1978 218,059,000 1,085,550 5 .4% 497 .8 4 .6%
1979 220,099,000 1,208,030 11 .3% 548 .9 10 .3%
1980 225,349,264 1,344,520 11 .3% 596 .6 8 .7%
1981 229,465,714 1,361,820 1 .3% 593 .5 -0 .5%
1982 231,664,458 1,322,390 -2 .9% 570 .8 -3 .8%
1983 233,791,994 1,258,087 -4 .9% 538 .1 -5 .7%
1984 235,824,902 1,273,282 1 .2% 539 .9 0 .3%
1985 237,923,795 1,327,767 4 .3% 558 .1 3 .4%
1986 240,132,887 1,489,169 12 .2% 620 .1 11 .1%
1987 242,288,918 1,483,999 -0 .3% 612 .5 -1 .2%
1988 244,498,982 1,566,221 5 .5% 640 .6 4 .6%
1989 246,819,230 1,646,037 5 .1% 666 .9 4 .1%
1990 249,464,396 1,820,127 10 .6% 729 .6 9 .4%
1991 252,153,092 1,911,767 5 .0% 758 .2 3 .9%
1992 255,029,699 1,932,274 1 .1% 757 .7 -0 .1%
1993 257,782,608 1,926,017 -0 .3% 747 .1 -1 .4%
1994 260,327,021 1,857,670 -3 .5% 713 .6 -4 .5%
1995 262,803,276 1,798,792 -3 .2% 684 .5 -4 .1%
1996 265,228,572 1,688,540 -6 .1% 636 .6 -7 .0%
1997 267,783,607 1,636,096 -3 .1% 611 .0 -4 .0%
1998 270,248,003 1,533,887 -6 .2% 567 .6 -7 .1%
1999 272,690,813 1,426,044 -7 .0% 523 .0 -7 .9%
2000 281,421,906 1,425,486 0 .0% 506 .5 -3 .2%
2001 285,317,559 1,439,480 1 .0% 504 .5 -0 .4%
2002 287,973,924 1,423,677 -1 .1% 494 .4 -2 .0%
2003 290,788,976 1,383,676 -2 .8% 475 .8 -3 .8%
2004 293,656,842 1,360,088 -1 .7% 463 .2 -2 .6%
2005 296,507,061 1,390,745 2 .3% 469 .0 1 .3%
2006 299,398,484 1,435,123 3 .2% 479 .3 2 .2%
2007 301,621,157 1,422,970 -0 .8% 471 .8 -1 .6%
2008 304,059,724 1,394,461 -2 .0% 458 .6 -2 .8%
2009 307,006,550 1,325,896 -4 .9% 431 .9 -5 .8%
2010 309,330,219 1,251,248 -5 .6% 404 .5 -6 .3%
2011 311,587,816 1,206,005 -3 .6% 387 .1 -4 .3%
2012 313,873,685 1,217,057 0 .9% 387 .8 0 .2%

2013 * 316,497,531 1,168,298 -4 .0% 369 .1 -4 .8%
2014 318,857,056 1,165,383 -0 .2% 365 .5 -1 .0%

Sources: FBI Uniform Crime Reports, 2014 Crime Statistics and the U.S.Census Bureau   
* The crime figures have been adjusted.      
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involving firearms have decreased dramatically -- 

a trend that a majority of Americans 
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             ATF 
            Bureau of Alcohol, Tobacco, Firearms and Explosives 

Federal Firearms Licenses (FFLs) 
http://www.atf.gov/content/firearms/firearms-industry/ 

For Federal Firearms License (FFL) lists: 

http://www.atf.gov/about/foia/ffl-list.html 

Types of Federal Firearm Licenses 

Type 01 -  DEALER in firearms other than destructive devices. 

(Includes rifles, shotguns, pistols, revolvers, gunsmith activities and National Firearms Act (NFA) 

weapons.) 

Type 02 -  PAWNBROKER in firearms other than destructive devices. 

(Includes rifles, shotguns, pistols, revolvers, gunsmith activities and National Firearms Act (NFA) 

weapons.) 

Type 03 -  COLLECTOR OF CURIOS AND RELICS. 

(Pertains exclusively to firearms classified as curios and relics. It's purpose is to facilitate a personal 

collection. It is NOT a license to buy and sell curios and relics.) 

Type 06 -  MANUFACTURER OF AMMUNITION FOR FIREARMS other than ammunition for destructive 

devices or armor-piercing ammunition.  

Type 07 -  MANUFACTURER OF FIREARMS other than destructive devices. 

Type 08 -  IMPORTER OF FIREARMS other than destructive devices or AMMUNITION FOR FIREARMS 

other than for destructive devices or armor-piercing ammunition.  

Type 09 -  DEALER IN DESTRUCTIVE DEVICES. 

Type 10 -  MANUFACTURER OF DESTRUCTIVE DEVICES, AMMUNITION FOR DESTRUCTIVE 

DEVICES OR ARMOR-PIERCING AMMUNITION. 

Type 11 -  IMPORTER OF DESTRUCTIVE DEVICES, AMMUNITION FOR DESTRUCTIVE DEVICES OR 

ARMOR-PIERCING AMMUNITION. 

Bureau of Alcohol, Tobacco, Firearms and Explosives 

Federal Firearms Licensing Center 

244 Needy Road 

Martinsburg, West Virginia 25405 USA  

  FFLC@atf.gov Voice 866-662-2750 (Toll Free)                                                        Email 

Types of Federal Firearm Licenses
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FEDERAL FIREARMS LICENSE DEALERS
Bureau of Alcohol, Tobacco and Firearms

 01 Dealer in Firearms
 02 Pawnbroker
 06 Manufacturer of Ammunition for Firearms
 07 Manufacturer of Firearms
 08 Importer of Firearms/Ammunition

 09 Dealer in Destructive Devices
 10 Manufacturer of Destructive Devices
 11 Importer of Destructive Devices

 03 Collector of Curios and Relics (NOT SHOWN)

Types of Federal Firearms Licenses

State Type 01 Type 02 Type 03 Type 06 Type 07 Type 08 Type 09 Type  10 Type 11 TOTAL 
AK 612 29 217 25 60 5 0 1 0 949
AL 859 329 912 59 171 21 1 7 13 2,372
AR 826 428 488 52 188 11 1 10 4 2,008
AZ 1,190 199 1,034 96 585 45 5 21 16 3,191
CA 2,209 108 5,138 125 511 73 5 18 9 8,196
CO 1,411 206 897 89 316 29 0 4 2 2,954
CT 418 13 1,172 12 152 33 0 5 3 1,808
DC 6 0 21 0 0 1 0 0 0 28
DE 124 3 200 2 7 1 1 0 0 338
FL 2,162 683 3,652 122 653 121 5 30 30 7,458
GA 1,339 601 1,407 88 304 31 2 7 5 3,784
HI 122 0 149 4 9 1 0 0 0 285
IA 1,291 78 622 54 107 7 0 1 0 2,160
ID 697 144 301 52 206 18 0 2 0 1,420
IL 2,073 60 2,827 82 183 28 3 8 8 5,272
IN 1,421 80 1,229 46 182 11 0 4 1 2,974
KS 1,020 101 610 60 134 10 0 1 2 1,938
KY 1,106 387 795 29 147 18 2 8 4 2,496
LA 1,046 195 717 51 145 8 1 1 2 2,166
MA 390 0 3,444 17 156 12 0 7 3 4,029
MD 495 37 2,687 16 132 17 0 6 7 3,397
ME 453 51 341 14 87 8 0 4 1 959
MI 2,149 77 1,649 109 217 28 3 11 4 4,247
MN 1,374 91 929 44 198 19 0 3 5 2,663
MO 1,909 313 2,423 90 298 26 2 12 6 5,079
MS 740 213 450 39 102 4 0 5 3 1,556
MT 930 129 264 62 135 18 0 2 1 1,541
NC 1,882 471 1,978 72 355 29 2 7 4 4,800
ND 430 25 184 6 12 1 0 0 0 658
NE 655 46 362 22 70 7 0 1 0 1,163
NH 408 7 597 20 121 14 0 10 5 1,182
NJ 345 0 149 15 27 11 0 2 1 550
NM 570 69 323 33 138 12 0 4 2 1,151
NV 425 79 610 18 177 30 5 6 8 1,358
NY 1,736 12 2,076 41 180 25 0 5 1 4,076
OH 2,279 142 2,028 99 422 28 1 7 2 5,008
OK 1,167 277 650 63 292 18 1 4 0 2,472
OR 1,408 66 721 62 202 14 0 2 1 2,476
PA 2,510 3 3,284 124 328 47 5 19 10 6,330
RI 80 2 497 4 17 3 0 0 0 603
SC 875 202 916 38 162 27 0 5 7 2,232
SD 486 58 185 14 48 7 0 0 0 798
TN 1,231 292 1,609 43 238 25 1 12 3 3,454
TX 4,968 1,081 3,441 205 1,070 93 3 18 16 10,895
UT 641 104 282 50 243 29 1 4 3 1,357
VA 1,445 177 2,301 50 278 61 10 14 16 4,352
VT 305 0 176 8 49 5 0 2 3 548
WA 983 142 1,409 26 246 27 1 4 3 2,841
WI 1,480 64 1,245 64 246 11 3 5 2 3,120
WV 737 217 424 25 81 9 0 1 1 1,495
WY 555 47 166 38 82 7 1 2 2 900

Total 55,973 8,138 60,188 2,579 10,469 1,144 65 312 219 139,087
OTHER AREAS

GU 15 0 4 4 1 1 0 0 0 25
MP 2 0 0 0 0 0 0 0 0 2
PR 44 0 25 4 4 7 1 1 1 87
VI 9 0 0 0 0 1 0 0 0 10

GRAND 
TOTAL 56,043 8,138 60,217 2,587 10,474 1,153 66 313 220 139,211

Source: ATF (totals October 10, 2015)          
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State Type 01 Type 02 Type 03 Type 06 Type 07 Type 08 Type 09 Type  10 Type 11 TOTAL 
AK 612 29 217 25 60 5 0 1 0 949
AL 859 329 912 59 171 21 1 7 13 2,372
AR 826 428 488 52 188 11 1 10 4 2,008
AZ 1,190 199 1,034 96 585 45 5 21 16 3,191
CA 2,209 108 5,138 125 511 73 5 18 9 8,196
CO 1,411 206 897 89 316 29 0 4 2 2,954
CT 418 13 1,172 12 152 33 0 5 3 1,808
DC 6 0 21 0 0 1 0 0 0 28
DE 124 3 200 2 7 1 1 0 0 338
FL 2,162 683 3,652 122 653 121 5 30 30 7,458
GA 1,339 601 1,407 88 304 31 2 7 5 3,784
HI 122 0 149 4 9 1 0 0 0 285
IA 1,291 78 622 54 107 7 0 1 0 2,160
ID 697 144 301 52 206 18 0 2 0 1,420
IL 2,073 60 2,827 82 183 28 3 8 8 5,272
IN 1,421 80 1,229 46 182 11 0 4 1 2,974
KS 1,020 101 610 60 134 10 0 1 2 1,938
KY 1,106 387 795 29 147 18 2 8 4 2,496
LA 1,046 195 717 51 145 8 1 1 2 2,166
MA 390 0 3,444 17 156 12 0 7 3 4,029
MD 495 37 2,687 16 132 17 0 6 7 3,397
ME 453 51 341 14 87 8 0 4 1 959
MI 2,149 77 1,649 109 217 28 3 11 4 4,247
MN 1,374 91 929 44 198 19 0 3 5 2,663
MO 1,909 313 2,423 90 298 26 2 12 6 5,079
MS 740 213 450 39 102 4 0 5 3 1,556
MT 930 129 264 62 135 18 0 2 1 1,541
NC 1,882 471 1,978 72 355 29 2 7 4 4,800
ND 430 25 184 6 12 1 0 0 0 658
NE 655 46 362 22 70 7 0 1 0 1,163
NH 408 7 597 20 121 14 0 10 5 1,182
NJ 345 0 149 15 27 11 0 2 1 550
NM 570 69 323 33 138 12 0 4 2 1,151
NV 425 79 610 18 177 30 5 6 8 1,358
NY 1,736 12 2,076 41 180 25 0 5 1 4,076
OH 2,279 142 2,028 99 422 28 1 7 2 5,008
OK 1,167 277 650 63 292 18 1 4 0 2,472
OR 1,408 66 721 62 202 14 0 2 1 2,476
PA 2,510 3 3,284 124 328 47 5 19 10 6,330
RI 80 2 497 4 17 3 0 0 0 603
SC 875 202 916 38 162 27 0 5 7 2,232
SD 486 58 185 14 48 7 0 0 0 798
TN 1,231 292 1,609 43 238 25 1 12 3 3,454
TX 4,968 1,081 3,441 205 1,070 93 3 18 16 10,895
UT 641 104 282 50 243 29 1 4 3 1,357
VA 1,445 177 2,301 50 278 61 10 14 16 4,352
VT 305 0 176 8 49 5 0 2 3 548
WA 983 142 1,409 26 246 27 1 4 3 2,841
WI 1,480 64 1,245 64 246 11 3 5 2 3,120
WV 737 217 424 25 81 9 0 1 1 1,495
WY 555 47 166 38 82 7 1 2 2 900

Total 55,973 8,138 60,188 2,579 10,469 1,144 65 312 219 139,087
OTHER AREAS

GU 15 0 4 4 1 1 0 0 0 25
MP 2 0 0 0 0 0 0 0 0 2
PR 44 0 25 4 4 7 1 1 1 87
VI 9 0 0 0 0 1 0 0 0 10

GRAND 
TOTAL 56,043 8,138 60,217 2,587 10,474 1,153 66 313 220 139,211

1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

 Dealer 
(Type 1) 

146429 150767 157463 152681 153861 155690 168301 184840 200342 195847 219366 235393 230888 239637 231442 235684 241706 248155 246984 213734 158240 105398 79285 75619 71290 67479 63845 59829 57492 56103 54458 52518 50937 48600 47409 47664 48971

 Dealer 
(Type 2-11) 

15498 14930 16021 16371 17355 18929 21995 27078 30271 26596 29428 31773 31134 33316 32621 33395 34410 35962 36941 37099 33255 30396 28269 29917 32652 35678 39068 43582 46613 50111 52729 55352 58138 63413 67079 71884 76368
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 Total (All Types)  Dealer (Type 1)  Dealer (Type 2-11) 

Jan 1, 2011 47,764 6,947

Feb 1, 2011 48,026 6,945

Mar 1, 2011 48,153 6,954

Apr 1, 2011 48,308 6,966

May 1, 2011 48,300 6,977

Jun 1, 2011 48,411 6,997

Jul 1, 2011 48,437 7,028

Aug 1, 2011 48,504 7,069

Sep 1, 2011 48,664 7,082

Oct 1, 2011 48,646 7,093

Nov 1, 2011 48,763 7,127

Dec 1, 2011 48,890 7,147

Jan 1, 2012 48,971 7,180

Feb 1, 2012 49,027 7,186

Mar 1, 2012 49,109 7,195

Apr 1, 2012 49,404 7,223

May 1, 2012 49,762 7,261

Jun 1, 2012 50,038 7,288

Jul 1, 2012 50,224 7,318

Aug 1, 2012 50,438 7,356

Sep 1, 2012 50,625 7,384

Oct 1, 2012 50,812 7,406

Nov 1, 2012 51,020 7,425

Dec 1, 2012 51,142 7,458

January 2013 * 51,251 7,484

Feb 1, 2013 51,436 7,484

Mar 1, 2013 51,709 7,514

Apr 1, 2013 52,134 7,548

May 1, 2013 52,583 7,598

Jun 1, 2013 53,043 7,620

Jul 1, 2013 53,369 7,668

Aug 1, 2013 53,590 7,735

Sep 1, 2013 53,767 7,777

Oct 1, 2013 53,920 7,796

Nov 1, 2013 54,051 7,822

Dec 1, 2013 54,147 7,855

Jan 1, 2011 54,310 7,887

Feb 1, 2011 54,402 7,927

Mar 1, 2011 54,450 7,924

Apr 1, 2011 54,695 7,970

May 1, 2011 54,883 8,024

Jun 1, 2011 55,067 8,032

Jul 1, 2011 55,202 8,042

Aug 1, 2011 55,215 8,048

Sep 1, 2011 55,220 8,067

Oct 1, 2011 55,383 8,142

Nov 1, 2011 55,426 8,127

Dec 1, 2011 55,512 8,120

Jan 1, 2011 55,521 8,148

Feb 1, 2011 55,576 8,133

Mar 1, 2011 55,650 8,138

Apr 1, 2011 55,749 8,147

May 1, 2011 55,873 8,153

Jun 1, 2011 56,013 8,171

Jul 1, 2011 55,973 8,173

Aug 1, 2011 56,036 8,142

Sep 1, 2011 56,040 8,140

Oct 1, 2011 56,043 8,138

Type 1 - Pawn Shops Type 2 - Dealer

2007 2008 2009 2010
Region 1 17 26 53 96

Region 2 55 43 70 58

FEDERAL FIREARMS LICENSE DEALERS:  
Monthly Trends: Type 01 & Type 02

DATE
(2011)

TYPE 1 
(Dealer) 

TYPE 2 
(Pawn Shops)

TOTAL 
Type 1 & 2

Jan 47,764 6,947 54,711

Feb 48,026 6,945 54,971

Mar 48,153 6,954 55,107

Apr 48,308 6,966 55,274

May 48,300 6,977 55,277

Jun 48,411 6,997 55,408

Jul 48,437 7,028 55,465

Aug 48,504 7,069 55,573

Sep 48,664 7,082 55,746

Oct 48,646 7,093 55,739

Nov 48,763 7,127 55,890

Dec 48,890 7,147 56,037

DATE
(2012)

TYPE 1 
(Dealer) 

TYPE 2 
(Pawn Shops)

TOTAL 
Type 1 & 2

Jan 48,971 7,180 56,151

Feb 49,027 7,186 56,213

Mar 49,109 7,195 56,304

Apr 49,404 7,223 56,627

May 49,762 7,261 57,023

Jun 50,038 7,288 57,326

Jul 50,224 7,318 57,542

Aug 50,438 7,356 57,794

Sep 50,625 7,384 58,009

Oct 50,812 7,406 58,218

Nov 51,020 7,425 58,445

Dec 51,142 7,458 58,600

DATE
(2014)

TYPE 1 
(Dealer) 

TYPE 2 
(Pawn Shops)

TOTAL 
Type 1 & 2

Jan 54,310 7,887 62,197

Feb 54,402 7,927 62,329

Mar 54,450 7,924 62,374

Apr 54,695 7,970 62,665

May 54,883 8,024 62,907

Jun 55,067 8,032 63,099

Jul 55,202 8,042 63,244

Aug 55,215 8,048 63,263

Sep 55,220 8,067 63,287

Oct 55,383 8,142 63,525

Nov 55,426 8,127 63,553

Dec 55,512 8,120 63,632

DATE
(2015)

TYPE 1 
(Dealer) 

TYPE 2 
(Pawn Shops)

TOTAL 
Type 1 & 2

Jan 55,521 8,148 63,669

Feb 55,576 8,133 63,709

Mar 55,650 8,138 63,788

Apr 55,749 8,147 63,896

May 55,873 8,153 64,026

Jun 56,013 8,171 64,184

Jul 55,973 8,173 64,146

Aug 56,036 8,142 64,178

Sep* 56,040 8,140 64,180

Oct 56,043 8,138 64,181

DATE
(2013)

TYPE 1 
(Dealer) 

TYPE 2 
(Pawn Shops)

TOTAL 
Type 1 & 2

Jan 51,251 7,484 58,760

Feb 51,436 7,484 58,920

Mar 51,709 7,514 59,223

Apr 52,134 7,548 59,682

May 52,583 7,598 60,181

Jun 53,043 7,620 60,663

Jul 53,369 7,668 61,037

Aug 53,590 7,735 61,325

Sep 53,767 7,777 61,544

Oct 53,920 7,796 61,716

Nov 54,051 7,822 61,873

Dec 54,147 7,855 62,002

Source: atf.gov

Fact:
Current Trends

From January 2011 through October 
2015, there has been a 17.3 percent 

increase in Type 1 FFL dealers - that’s 
a net gain of 8,279 Type 1 FFLs.

Type 2 FFL dealers have witnessed 
a net gain of 1,191 - an increase of 

17.1 percent.

* No list posted for September 2015. Average of July and October 2015 used for graphing purposes.      
   

Jan . 1, 2011 Jan . 1, 2012 Jan . 1, 2013

Type 1 - Dealer Type 2 - Pawn Shops

Jan . 1, 2014 Jan . 1, 2015 Oct . 1, 2015
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1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Total (All 
Types)

161,927 165,697 173484 169,052 171,216 174,619 190,296 211,918 230,613 222,443 248,794 267,166 262,022 272,953 264,063 269,079 276,116 284,117 283,925 250,833 191,495 135,794 107,554 105,536 103,942 103,157 102,913 103,411 104,105 106,214 107,187 107,870 109,075 112,013 114,488 119,548 125,339 130,956 139,244 141,116

Dealer 
(Type 1)

146,429 150,767 157463 152,681 153,861 155,690 168,301 184,840 200,342 195,847 219,366 235,393 230,888 239,637 231,442 235,684 241,706 248,155 246,984 213,734 158,240 105,398 79,285 75,619 71,290 67,479 63,845 59,829 57,492 56,103 54,458 52,518 50,937 48,600 47,409 47,664 48971 50,848 54,026 55,431
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Federal Firearm Licensees (1975-2014)

Source: (1975-2014) – Firearms Commerce In the United States, ATF Disclosure Unit 

Fact:
Over the past 10 years, the 
total number of All types of 
Federal Firearms License 
holders has increased by 

32.6 percent.
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Source: (1975-2014) – Firearms Commerce In the United States, ATF Disclosure Unit 

Federal Firearm Licensees (1975-2014)

                       Source: (1975-2014) – Firearms Commerce In the United States, ATF Disclosure Unit

(Type 2-7)

1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Pawnbroker 

- Type 2 2,813 2,882 2943 3,113 3,388 3,608 4,308 5,002 5,388 5,140 6,207 6,998 7,316 8,261 8,626 9,029 9,625 10,452 10,958 10,872 10,155 9,974 9,956 10,176 10,035 9,737 9,199 8,770 8,521 8,180 7,895 7,626 7,258 6,803 6,655 6,899 7,180 7,426 7,810 8132

Collector 
Type 3 5,211 4,036 4446 4,629 4,975 5,481 6,490 8,602 9,859 8,643 9,599 10,639 11,094 12,638 13,536 14,287 15,143 15,820 16,635 17,690 16,354 14,966 13,512 14,875 17,763 21,100 25,145 30,157 33,406 37,206 40,079 43,408 46,000 51,435 54,614 57,730 60,041 61,885 64,449 63301

Ammo Mfr 
Type 6 6,668 7,181 7761 7,735 8,055 8,856 10,067 12,033 13,318 11,270 11,818 12,095 10,613 10,169 8,345 7,945 7,470 7,412 6947 6,068 4,459 3,144 2,451 2,374 2,247 2,112 1,950 1,763 1,693 1,625 1,540 1,453 1,423 1,391 1,421 1,760 1,963 2,044 2,353 2596

Firearm Mfr 
Type 7 364 397 408 422 459 496 540 675 788 710 778 843 852 926 922 978 1,059 1,165 1,256 1,302 1,242 1,327 1,414 1,546 1,639 1,773 1,841 1,941 2,046 2,144 2,276 2,325 2,480 2,771 3,312 4,299 5,886 7,423 9,094 9970

Chart 1

0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

19
75

19
76

19
77

19
78

19
79

19
80

19
81

19
82

19
83

19
84

19
85

19
86

19
87

19
88

19
89

19
90

19
91

19
92

19
93

19
94

19
95

19
96

19
97

19
98

19
99

20
00

20
01

20
02

20
03

20
04

20
05

20
06

20
07

20
08

20
09

20
10

20
11

20
12

20
13

20
14

Pawnbroker - Type 2 Collector Type 3 Ammo Mfr Type 6 Firearm Mfr Type 7 Importer Type 8

1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Pawnbroker 

- Type 2 2,813 2,882 2943 3,113 3,388 3,608 4,308 5,002 5,388 5,140 6,207 6,998 7,316 8,261 8,626 9,029 9,625 10,452 10,958 10,872 10,155 9,974 9,956 10,176 10,035 9,737 9,199 8,770 8,521 8,180 7,895 7,626 7,258 6,803 6,655 6,899 7,180 7,426 7,810 8132

Collector 
Type 3 5,211 4,036 4446 4,629 4,975 5,481 6,490 8,602 9,859 8,643 9,599 10,639 11,094 12,638 13,536 14,287 15,143 15,820 16,635 17,690 16,354 14,966 13,512 14,875 17,763 21,100 25,145 30,157 33,406 37,206 40,079 43,408 46,000 51,435 54,614 57,730 60,041 61,885 64,449 63301

Ammo Mfr 
Type 6 6,668 7,181 7761 7,735 8,055 8,856 10,067 12,033 13,318 11,270 11,818 12,095 10,613 10,169 8,345 7,945 7,470 7,412 6947 6,068 4,459 3,144 2,451 2,374 2,247 2,112 1,950 1,763 1,693 1,625 1,540 1,453 1,423 1,391 1,421 1,760 1,963 2,044 2,353 2596

Firearm Mfr 
Type 7 364 397 408 422 459 496 540 675 788 710 778 843 852 926 922 978 1,059 1,165 1,256 1,302 1,242 1,327 1,414 1,546 1,639 1,773 1,841 1,941 2,046 2,144 2,276 2,325 2,480 2,771 3,312 4,299 5,886 7,423 9,094 9970
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Pawnbroker - Type 2 Collector Type 3 Ammo Mfr Type 6 Firearm Mfr Type 7 Importer Type 8

Fact:
Over the past 10 years, the number of 
Federal Firearms License holders of 

Type 6, Ammunition Manufacturer, has
 increased by 72.8 percent.

Type 7 license holders, Firearms 
Manufacturer, has increased 

by 338.8 percent. 
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Federal Firearm Licensees (1975-2014)

(Type 8-11)

                    Source: (1975-2014) – Firearms Commerce In the United States, ATF Disclosure Unit

1975 1976 1977 1978 1979 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Importer Type 8 403 403 419 417 426 430 519 678 795 704 881 1,035 1,084 1,123 989 946 901 894 924 963 842 786 733 741 755 748 730 735 719 720 694 681 692 672 704 766 828 848 998 1133
Dealer Destructive Devices Type 
9

9 4 6 6 7 7 7 12 16 15 15 16 16 18 21 20 17 15 15 12 14 12 13 12 11 12 14 16 16 16 16 15 18 24 32 38 45 52 57 66

Manufacturer Destructive 
Devices Type 10

23 19 28 35 33 40 44 54 71 74 85 95 101 112 110 117 120 127 128 122 118 117 118 125 127 125 117 126 130 136 142 159 169 186 200 243 262 261 273 287

Importer Destructive Devices 
Type 11

7 8 10 14 12 11 20 24 36 40 45 52 58 69 72 73 75 77 78 70 71 70 72 68 75 71 72 74 82 84 87 93 98 114 122 137 163 169 184 200
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Manufacturer Destructive Devices Type 10 Importer Destructive Devices Type 11

Case 8:17-cv-00746-JLS-JDE   Document 78-9   Filed 03/25/19   Page 71 of 101   Page ID
 #:3951

2402

Case: 19-56004, 01/27/2020, ID: 11575862, DktEntry: 24-12, Page 265 of 295



National Shooting Sports Foundation 2015 - 2016 Industry Reference Guide Section A  69

 Number of Firearm Retailers Per 1,000 Persons
as of October 2015

Types of Federal Firearm Licenses:  01 - Dealer in Firearms    02 - Pawnbroker 

STATE
Oct. 2015

State Population Estimate*
# of Retailers
(Type 1 & 2)

per 1,000 Pop.Type 01 Type 02 Total

AK 612 29 641 736,732 0 .87

AL 859 329 1,188 4,849,377 0 .24

AR 826 428 1,254 2,966,369 0 .42

AZ 1,190 199 1,389 6,731,484 0 .21

CA 2,209 108 2,317 38,802,500 0 .06

CO 1,411 206 1,617 5,355,866 0 .30

CT 418 13 431 3,596,677 0 .12

DC 6 0 6 658,893 0 .01

DE 124 3 127 935,614 0 .14

FL 2,162 683 2,845 19,893,297 0 .14

GA 1,339 601 1,940 10,097,343 0 .19

HI 122 0 122 1,419,561 0 .09

IA 1,291 78 1,369 3,107,126 0 .44

ID 697 144 841 1,634,464 0 .51

IL 2,073 60 2,133 12,880,580 0 .17

IN 1,421 80 1,501 6,596,855 0 .23

KS 1,020 101 1,121 2,904,021 0 .39

KY 1,106 387 1,493 4,413,457 0 .34

LA 1,046 195 1,241 4,649,676 0 .27

MA 390 0 390 6,745,408 0 .06

MD 495 37 532 5,976,407 0 .09

ME 453 51 504 1,330,089 0 .38

MI 2,149 77 2,226 9,909,877 0 .22

MN 1,374 91 1,465 5,457,173 0 .27

MO 1,909 313 2,222 6,063,589 0 .37

MS 740 213 953 2,994,079 0 .32

MT 930 129 1,059 1,023,579 1 .03

NC 1,882 471 2,353 9,943,964 0 .24

ND 430 25 455 739,482 0 .62

NE 655 46 701 1,881,503 0 .37

NH 408 7 415 1,326,813 0 .31

NJ 345 0 345 8,938,175 0 .04

NM 570 69 639 2,085,572 0 .31

NV 425 79 504 2,839,099 0 .18

NY 1,736 12 1,748 19,746,227 0 .09

OH 2,279 142 2,421 11,594,163 0 .21

OK 1,167 277 1,444 3,878,051 0 .37

OR 1,408 66 1,474 3,970,239 0 .37

PA 2,510 3 2,513 12,787,209 0 .20

RI 80 2 82 1,055,173 0 .08

SC 875 202 1,077 4,832,482 0 .22

SD 486 58 544 853,175 0 .64

TN 1,231 292 1,523 6,549,352 0 .23

TX 4,968 1,081 6,049 26,956,958 0 .22

UT 641 104 745 2,942,902 0 .25

VA 1,445 177 1,622 8,326,289 0 .19

VT 305 0 305 626,562 0 .49

WA 983 142 1,125 7,061,530 0 .16

WI 1,480 64 1,544 5,757,564 0 .27

WV 737 217 954 1,850,326 0 .52

WY 555 47 602 584,153 1 .03

Total 55,973 8,138 64,111 318,857,056 0.20

Sources: Bureau of Alcohol, Tobacco and Firearms /  U.S. Census Bureau *July 2014 population estimates     

The totals below reflect a snapshot in time and will vary throughout the year.  
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FFL 15-YEAR TREND: Type 1 (Dealers) and Type 2 (Pawnbrokers):  
2000 compared to 2015

The totals below reflect a snapshot in time.

STATE
Dealers (Type 1) & 

Pawnbrokers (Type 2) 
May 2000

Percentage of  
National Total

in 2000 

Dealers (Type 1) & 
Pawnbrokers (Type 2) 

Oct. 2015

Percentage of  
National Total

in 2015
Change in Number of 
FFLs 2000 to 2015

% Change in Number 
of FFLs 2000 to 2015

AK 1,159 1 .4% 641 1 .0% -518 -44 .7%

AL 1,499 1 .8% 1,188 1 .9% -311 -20 .7%

AR 1,355 1 .6% 1,254 2 .0% -101 -7 .5%

AZ 1,561 1 .9% 1,389 2 .2% -172 -11 .0%

CA 4,372 5 .3% 2,317 3 .6% -2,055 -47 .0%

CO 1,576 1 .9% 1,617 2 .5% 41 2 .6%

CT 756 0 .9% 431 0 .7% -325 -43 .0%

DC 6 0 .0% 6 0 .0% 0 0 .0%

DE 133 0 .2% 127 0 .2% -6 -4 .5%
FL 3,243 3 .9% 2,845 4 .4% -398 -12 .3%
GA 2,356 2 .8% 1,940 3 .0% -416 -17 .7%

HI 144 0 .2% 122 0 .2% -22 -15 .3%

IA 1,498 1 .8% 1,369 2 .1% -129 -8 .6%

ID 1,056 1 .3% 841 1 .3% -215 -20 .4%

IL 2,663 3 .2% 2,133 3 .3% -530 -19 .9%

IN 2,119 2 .6% 1,501 2 .3% -618 -29 .2%

KS 1,292 1 .6% 1,121 1 .7% -171 -13 .2%

KY 1,709 2 .1% 1,493 2 .3% -216 -12 .6%

LA 1,477 1 .8% 1,241 1 .9% -236 -16 .0%

MA 962 1 .2% 390 0 .6% -572 -59 .5%

MD 806 1 .0% 532 0 .8% -274 -34 .0%

ME 659 0 .8% 504 0 .8% -155 -23 .5%

MI 3,401 4 .1% 2,226 3 .5% -1,175 -34 .5%

MN 2,165 2 .6% 1,465 2 .3% -700 -32 .3%

MO 2,742 3 .3% 2,222 3 .5% -520 -19 .0%

MS 1,353 1 .6% 953 1 .5% -400 -29 .6%

MT 1,433 1 .7% 1,059 1 .7% -374 -26 .1%

NC 2,341 2 .8% 2,353 3 .7% 12 0 .5%

ND 603 0 .7% 455 0 .7% -148 -24 .5%

NE 910 1 .1% 701 1 .1% -209 -23 .0%

NH 582 0 .7% 415 0 .6% -167 -28 .7%

NJ 524 0 .6% 345 0 .5% -179 -34 .2%

NM 841 1 .0% 639 1 .0% -202 -24 .0%

NV 676 0 .8% 504 0 .8% -172 -25 .4%

NY 2,748 3 .3% 1,748 2 .7% -1,000 -36 .4%

OH 3,275 4 .0% 2,421 3 .8% -854 -26 .1%

OK 1,717 2 .1% 1,444 2 .3% -273 -15 .9%

OR 1,998 2 .4% 1,474 2 .3% -524 -26 .2%

PA 3,730 4 .5% 2,513 3 .9% -1,217 -32 .6%

RI 132 0 .2% 82 0 .1% -50 -37 .9%

SC 963 1 .2% 1,077 1 .7% 114 11 .8%

SD 600 0 .7% 544 0 .8% -56 -9 .3%

TN 1,942 2 .3% 1,523 2 .4% -419 -21 .6%

TX 6,565 7 .9% 6,049 9 .4% -516 -7 .9%

UT 805 1 .0% 745 1 .2% -60 -7 .5%

VA 2,115 2 .6% 1,622 2 .5% -493 -23 .3%

VT 506 0 .6% 305 0 .5% -201 -39 .7%

WA 1,600 1 .9% 1,125 1 .8% -475 -29 .7%

WI 2,008 2 .4% 1,544 2 .4% -464 -23 .1%

WV 1,289 1 .6% 954 1 .5% -335 -26 .0%

WY 719 0 .9% 602 0 .9% -117 -16 .3%

TOTAL 82,684 100.0% 64,111 100.0% -18,573 -22.5%

Source:  Bureau of Alcohol, Tobacco and Firearms
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National Shooting Sports Foundation®

NSSF is the trade association for 
America’s firearms industry. 

Our mission: To promote, protect 
and preserve hunting and the 

shooting sports.

NSSF.ORG/PREMIUM

 
THE 

BEST 
PROTECTION

AVAILABLE 
FOR FIREARMS RETAILERS

Unlimited legal defense fund to protect your FFL

A complete compliance audit of your store

Access to a 24-hour ATF Compliance Hotline

A library of compliance resources and materials

The protection you get when you need it most:

Introducing NSSF’s Premium Retailer Membership 

Contact Bettyjane Swann (bswann@nssf.org) or Samantha Hughes 
(shughes@nssf.org) of Member Services, at 203-426-1320.

For any retailer, large or 

small, this membership 

is a no-brainer. Between 

the education materials, 

access to the best firearms 

attorneys and other premium 

benefits, this membership is 

what many of us have been 

waiting for.

Joe Keffer, 
Owner, 

The Sportsman’s Shop, 
New Holland, Pa

“

”
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The National Shooting Sports 
Foundation  (NSSF) manages the  
most compreshensive directory of 

shooting ranges in the U.S. and Canada --                        
the Where to Shoot website, wheretoshoot.org.

Many firearms retailers also operate a shooting 
range.  The Where to Shoot site, 
wheretoshoot.org lists more than 7,000 places 
to shoot nationwide.  Take action to be sure 
your range makes the list.  

Go to wheretoshoot.org/List_Range/index.cfm  
and add your range today.  Updates to existing 
listings may also be done through this link.

Where To Shoot

Scan QR code to download 
FREE where2shoot app

Download the iOS and Android app 
by scanning the QR code above 
or visit wheretoshoot.org/iOS or 
wheretoshoot.org/Android on your 
device.

Don’t have a smartphone?
Visit wheretoshoot.org

Free
Where To Shoot

PG  7M  8/13   #7401

WTSappCard.indd   1 8/5/13   3:05 PM
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Where To Shoot 
National Range Summary

State Total Private Public Indoor Outdoor In/Outdoor Website

AK 43 9 34 12 26 5 25
AL 127 28 99 16 108 3 73
AR 79 22 57 10 67 2 37
AZ 97 28 69 28 61 8 67
CA 299 84 215 71 208 20 219
CO 177 63 114 32 132 13 113
CT 108 71 37 24 67 17 77
DE 16 5 11 3 9 4 14
FL 226 54 172 75 143 8 168
GA 191 34 157 44 140 7 130
HI 18 9 9 3 15 0 9
IA 126 48 78 17 95 14 64
ID 79 30 49 10 63 6 39
IL 241 109 132 41 182 18 130
IN 214 65 149 27 164 23 120
KS 150 41 109 19 127 4 87
KY 157 61 96 16 131 10 52
LA 86 23 63 13 70 3 48
MA 172 122 50 16 89 67 130
MD 86 31 55 16 63 7 58
ME 57 34 23 3 45 9 36
MI 291 103 188 55 179 57 200
MN 400 292 108 33 335 32 186
MO 151 43 108 24 115 12 97
MS 58 17 41 7 49 2 28
MT 96 31 65 4 80 12 45
NC 159 46 113 28 117 14 103
ND 45 21 24 5 35 5 14
NE 96 37 59 13 76 7 50
NH 63 44 19 9 39 15 49
NJ 107 50 57 20 74 13 61
NM 62 16 46 8 48 6 33
NV 55 16 39 13 37 5 40
NY 414 219 195 57 282 75 229
OH 261 108 153 52 169 40 153
OK 105 41 64 13 83 9 47
OR 93 37 56 11 69 13 65
PA 455 271 184 54 331 70 235
PR 7 2 5 1 6 0 2
RI 22 13 9 5 8 9 17
SC 94 26 68 16 70 8 63
SD 83 21 62 4 73 6 40
TN 132 28 104 34 87 11 82
TX 495 211 284 84 388 23 283
UT 72 12 60 13 55 4 48
VA 116 41 75 23 82 11 90
VI 1 0 1 1 0 0 0
VT 37 22 15 1 34 2 21
WA 172 67 105 30 121 21 105
WI 278 108 170 28 208 42 175
WV 83 30 53 6 70 7 38
WY 48 12 36 0 41 7 24

Total 7,300 2,956 4,344 1,148 5,366 786 4,319

Source: wheretoshoot.org, October. 28, 2015
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CANADIAN RANGES

U.S. Range Attribute Totals
Total U .S . Ranges: 7,300
Total Canadian Ranges: 114
Total Ranges: 7,414

Handicap-Accessible 2,741
Archery Indoor 654
Archery Outdoor (Incl 3D) 2,025
Handgun Indoor: (estimate) 1,934
Handgun Outdoor 4,140
Rifle Indoor 1,415
Rifle Outdoor 4,600
Skeet 1,479
Skeet (International) 44
Sporting Clays 1,555
Trap 2,577
Trap (Bunker) 104
5-Stand 1,023
Hunter Education 984
Instruction Available 2,777
Junior Rifle 565
Women's Program 1,346
Youth Program 1,673
Rentals 1,208

State Total Private Public Indoor Outdoor In/Outdoor Website

AB 17 3 14 2 13 2 12
BC 13 4 9 2 8 3 12
MB 3 1 2 0 2 1 2
NB 6 1 5 0 6 0 5
NL 4 1 3 0 4 0 1
NS 6 1 5 0 6 0 1
ON 41 18 23 4 26 11 32
PE 1 0 1 0 1 0 0
QC 12 5 7 1 9 2 9

Total 114 35 79 9 86 19 79

Source: wheretoshoot.org

Where To Shoot 
National Range Summary
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Where To Shoot 
National Range Summary
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A program designed to increase traffic to your 
range and create responsible new shooters.

First Shots, a program of the National Shooting 
Sports Foundation, is designed specifically 
to introduce new shooters to shooting and 
reactivate former participants . Since the 
program’s inception in 2005, range operators 
across the country have embraced First Shots 
as a fresh approach in publicizing their services 
in their community . This program has brought 
remarkable results to many participating ranges .

Follow-up surveys indicate that seminar 
participants return to the host range, continue 
shooting, introduce others and purchase related 
equipment . 

NSSF.ORG/FIRSTSHOTS

An introduction to shooting

GOVERNORS GUN CLUB  
5740 C.H. James Pkwy

Powder Springs, GA 30127 

To register, please visit the 
store or call (678) 384-0005 
You can also visit us online at 
www.governorsgunclub.com

Learn How to Shoot Safely

You never forget your First Shots. Come 
experience a hands-on seminar about the sport 
of handgun shooting. You’ll learn safety. You’ll 

fire a handgun. You’ll feel the thrill of what millions 
enjoy as their favorite pastime. Learn about the sport of 
target shooting using handguns. For more information 
or to register, please contact Lauren.

Attend a First Shots® Event,  
Bring Your Friends, Your Family, 

Have Fun, all — free

Picture This...

Scan to 
view a 
quick 
video

Monday,  
January 20th,

2:00 PM

An introduction to shooting

50,000

15
MILLION

NSSF.org

3 TYPES OF

HANDGUN RIFLE SHOTGUN

EVENTS

$

in industry sales

ALL ABOUT NSSF’S HOSTAN

EVENT& WHY YOU SHOULD

100’s of ranges have 
hosted First Shots events

First Shots Events Have Been 
Conducted in 43 States

Generating more than

More than

individuals have taken 
their first shots 

through the program.

For More Information on First Shots or First Shots Second Round, 
please visit FirstShots.org or contact Tisma Juett at tjuett@nssf.org
at 203-426-1320 ext.219

RETURN TO HOST RANGE TO SHOOT

TRY A
SECOND 
ROUND
EVENT

purchased shooting related 
equipment after attending

Average age

was the 
average 
money 
spent

 WOMEN MEN

52% 48%
49%

43%
$63537

DEMOGRAPHICS OF FIRST SHOTS PARTICIPANTS

2nd Round — Moving Forward

ALREADY HOSTED A FIRST SHOTS EVENT?

Where can I find more information about First Shots? 
Visit the website at nssf .org/FirstShots . 

How do I obtain a copy of the First Shots Reference Guide? 
The guide is available at nssf .org/FirstShots/forms .

Is there a certain First Shots curriculum to follow?
First Shots provides a concise agenda based on accepted 
practices of firearms training . A PowerPoint presentation 
is available and can be requested by emailing 
firstshots@nssf .org .

What is the advertising co-op? 
NSSF provides assistance to member ranges by 
reimbursing 50 percent of advertising costs up to $3,000 
(funding is available on a one-time basis per range) .

Who creates the ads? 
NSSF has special advertisements in print, radio and 
television formats  that may be edited to include your 
information . You may also choose to create your own 
advertisement utilizing the trademark and advertisement 
guidelines provided in the First Shots Reference Guide .

Does NSSF provide safety literature or other materials for 
distribution to participants?
NSSF provides free of charge safety literature, shooting 
information materials and other items for each First Shots 
event held . You should also plan on including your 
range brochure and schedule of activities . 

S T I L L  H A V E  Q U E S T I O N S ?
Email First Shots at firstshots@nssf .org or contact Tisma 
Juett by phone at 203-426-1320 ext . 219 or email at 
tjuett@nssf .org .

203-426-1320 or e-mail firstshots@nssf.org

An introduction to shooting

Attend a First Shots® Event, Bring Your Friends, 

Your Family, Have Fun, all — FREE
An introduction to shooting

Monday,  

January 20th,

2:00 PM

nssf.org/firstshots

Scan to view a quick 

video

Shoot a handgun 

for the first time

(it won’t be your last)

GOVERNORS GUN CLUB  

5740 C.H. James Pkwy

Powder Springs, GA 30127 

To register, please visit the 

store or call (678) 384-0005 

You can also visit us online at 

www.governorsgunclub.com

GOVERNORS GUN CLUB  
5740 C.H. James Pkwy

Powder Springs, GA 30127 

nssf.org/firstshots

Attend a  
First Shots® 
Event, Bring 
Your Friends,  
Your Family, 
Have Fun,  

all — FREE
Scan to view  
a quick video

An introduction to shooting

Monday,  
January 20th,

2:00 PM

Shoot a handgun for the first time
(it won’t be your last)

To register, please visit the 
store or call (678) 384-0005 
You can also visit us online at 
www.governorsgunclub.com
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The NSSF Rimfire Challenge is a .22 rifle and pistol 
program created to introduce new people to the shooting 
sports and provide a pathway to shooting competition. 
The NSSF Rimfire Challenge can provide individuals 
or families with a fun and exciting first-time shooting 
experience. Shooting ranges can utilize the concept as a 
Second Round component to NSSF’s First Shots program. 

C H A L L E N G E

NSSF

RIMFIRE

Program Goals:  • Teach SAFE, responsible handling and use of firearms.
   • Introduce new shooters to competitive shooting in a safe, fun and supportive environment.
   • Provide a lifetime sport that families can enjoy together.

Program Discipline:  Steel target shooting using both .22-caliber rifles and pistols.

Program Focus:  The NSSF Rimfire Challenge is a family-friendly activity designed to teach new shooters how
   to get started in competitive shooting. The program’s focus is having FUN while being SAFE
   on the range.

Grants / Special Offers: The NSSF Steel Target Grant program information and any discount offers on supplies and 
   services available to program participants are available at nssf.org/rimfire.

Additional Information: For complete program information for shooting ranges interested in hosting NSSF Rimfire   
 Challenge events, go to nssf.org/rimfire.

The NSSF Rimfire Challenge Program is a program of the National Shooting Sports Foundation.
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ATF
Bureau of Alcohol, Tobacco, Firearms and Explosives

Annual Firearms Manufacturers and Export Report 
(AFMER)

            http://www.atf.gov/statistics/

 
Background:

A 1977 Freedom of Information request by an anti-gun organization ultimately resulted in a 
U.S. Court ordering the BATFE to release, for public viewing, the firearms production and 
exportation information it compiles on data received from each Federally Licensed firearms 
manufacturer. The Court directed BATFE to embargo the figures in the annual AFMER 
(Annual Firearm Manufacturing and Exportation Report) for one year. 

For example, the production and exportation figures for the year 2008 were not publicly 
released until the early weeks of 2010. The AFMER, as displayed on the ATF website (URL 
above), shows the Licensee’s FFL number, corporate or individual's name, local address, 
state and the number of pistols, revolvers, rifles, shotguns (includes combination guns) 
manufactured in the reporting year. The number of units of each of six BATFE designated 
calibers in both pistols and revolvers are also revealed. The Licensee’s production and 
exportation figures for machine guns, any other weapon (NRA defined), and miscellaneous, 
must also be reported. 

The production data contained in the AFMER is defined as firearms and also includes  
separate frames or receivers, actions or barreled actions, manufactured and disposed 
of in commerce during the calendar year. 

Note: The BATFE may re-release the AFMER report for a production year when changes 
are made.

For the most comprehensive overview of US firearm production 
trends spanning a quarter century; see NSSF’s “Firearms 
Production in the United States” Industry Intelligence Report.

ATF
Bureau of Alcohol, Tobacco, Firearms and Explosives

Annual Firearms Manufacturers and Export Report 
(AFMER)

            http://www.atf.gov/statistics/

 
Background:

A 1977 Freedom of Information request by an anti-gun organization ultimately resulted in a 
U.S. Court ordering the BATFE to release, for public viewing, the firearms production and 
exportation information it compiles on data received from each Federally Licensed firearms 
manufacturer. The Court directed BATFE to embargo the figures in the annual AFMER 
(Annual Firearm Manufacturing and Exportation Report) for one year. 

For example, the production and exportation figures for the year 2008 were not publicly 
released until the early weeks of 2010. The AFMER, as displayed on the ATF website (URL 
above), shows the Licensee’s FFL number, corporate or individual's name, local address, 
state and the number of pistols, revolvers, rifles, shotguns (includes combination guns) 
manufactured in the reporting year. The number of units of each of six BATFE designated 
calibers in both pistols and revolvers are also revealed. The Licensee’s production and 
exportation figures for machine guns, any other weapon (NRA defined), and miscellaneous, 
must also be reported. 

The production data contained in the AFMER is defined as firearms and also includes  
separate frames or receivers, actions or barreled actions, manufactured and disposed 
of in commerce during the calendar year. 

Note: The BATFE may re-release the AFMER report for a production year when changes 
are made.

For the most comprehensive overview of US firearm production 
trends spanning a quarter century; see NSSF’s “Firearms 
Production in the United States” Industry Intelligence Report.

Background 
A 1977 Freedom of Information request by an anti-gun organization ultimately resulted in a U.S. Court ordering 
the ATF to release for public viewing the firearms production and exportation information it compiles on data 
received from each federally licensed firearms manufacturer. The Court directed ATF to embargo the figures in 
the annual AFMER (Annual Firearm Manufacturing and Exportation Report) for one year.

For example, the production and exportation figures for the year 2013 were not publicly released until early 
weeks of 2015. The AFMER, as displayed on the ATF website (URL above), shows the Licensee’s FFL number, 
corporate or individual’s name, business address and the number of pistols, revolvers, rifles, shotguns (including 
combination guns) manufactured in the reporting year. The number of units of each of six ATF-designated 
calibers in both pistols and revolvers are also revealed. The licensee’s production and exportation figures for 
machine guns, any other weapon (NFA-defined) and miscellaneous must also be reported.

The production data contained in the AFMER is defined as firearms and also includes separate frames or 
receivers and actions or barreled actions manufactured and disposed of in commerce during the calendar year.

Note: The ATF may re-release the AFMER report for a production year when changes are made.

Annual Firearms Manufacturers and Export Report
(AFMER)

atf.gov/resource-center/data-statistics

U.S. Firearms Production

For the most comprehensive overview 
of U.S. firearm production trends 

spanning a quarter century, see NSSF’s 
“Firearms Production in the United 

States” Industry Intelligence Report.

Page 1

2015 Edition

Firearms Production
In the United States
with Firearm Import and Export Data
ANNUAL UPDATE

This report presents a comprehensive overview of firearms production 
trends spanning a quarter-century. Most of the data presented is sourced 
from the Bureau of Alcohol, Tobacco, Firearms and Explosives’ (ATF’s) 
Annual Firearms Manufacturing and Export Reports (AFMER). Every effort 
has been made to provide accurate and updated information so that the 
reader may keep this edition as a reliable resource of trend information. 
Production data is a leading indicator of industry performance; this is 
especially true when combined with other valuable sources of information.

This edition includes manufacturing trends for ammunition as sourced 
from the Annual Survey of Manufacturers (ASM). However, manufacturing 
trends for firearms based on the ASM report will not be presented, 
since the 2012 revisions to the NAICS codes included a variety of 
military applications not formerly reported under the category of “small 
arms”. Additionally, the latest import and export statistics for firearms 
as compiled by the U.S. International Trade Commission (USITC) are 
presented in conjunction with the AFMER numbers to provide a more 
accurate picture of the historical production that has been made available 
to the U.S. market. Used collectively, the data sources referenced 
here help to provide an overview of the firearms and ammunition 
manufacturing industries.

THE BIG PICTURE

Information on production, imports, exports and other manufacturing 
variables are only a piece of the more complex puzzle that is the firearms 
industry. Other factors outside the manufacturing sector, such as the 
retail sector, the economy and the political climate, must all be taken into 
consideration.  

The limitation of the AFMER data is that it reflects historic trends. 
However, using the data in combination with other reports provides a more 
complete picture of the industry. The bottom line is that firearms and 
ammunition production provides a significant contribution to the national 
economy in terms of jobs, wages and benefits. Capital expenditures on 
materials (energy, equipment and fuels) drive local economies. This report 
highlights a vibrant and essential element of the firearms industry.

NSSF.ORG

Industry Intelligence ReportsSM

Helping Our Members Make Informed Decisions
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U.S. Firearms Production 
Plus Imports, Less Exports

Sources: U.S. Firearm production figures from AFMER, Import and Export figures from USITC.        
               
   

In order to obtain an estimate for the number of total firearms available in the United States in a given year, NSSF combined U.S. firearm production with firearms imported less firearms exported. 

 Total Firearms Rifles & 
Shotguns

Handguns

1991 4,148,397 1,841,097 2,307,300
1992 5,119,718 2,443,729 2,675,989
1993 6,555,712 2,901,489 3,654,223
1994 6,956,053 3,185,844 3,770,209
1995 5,025,716 2,696,485 2,329,231
1996 4,467,773 2,513,142 1,954,631
1997 4,940,193 2,363,603 2,576,590
1998 4,303,847 2,552,726 1,751,121
1999 5,067,234 3,174,714 1,892,520
2000 4,886,807 2,972,534 1,914,273
2001 4,079,671 2,507,775 1,571,896
2002 4,955,064 2,977,683 1,977,381
2003 4,785,311 2,974,860 1,810,451
2004 4,516,660 2,724,510 1,792,150
2005 4,753,393 2,878,473 1,874,920
2006 5,531,699 3,054,341 2,477,358
2007 6,081,149 3,216,497 2,864,652
2008 6,151,414 3,015,618 3,135,796
2009 8,376,936 3,939,655 4,437,281
2010 7,408,663 3,215,755 4,192,908
2011 8,454,221 3,957,534 4,496,687
2012 11,712,679 5,364,047 6,348,632
2013 14,845,054 7,017,917 7,827,137
2014 12,073,295 5,115,616 6,957,679

0

4,000,000

8,000,000

12,000,000

16,000,000

1991
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2001
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2009
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2014 Int.

Total Firearms Rifles & Shotguns Handguns

Source:  AFMER and U.S. International Trade Commission (USITC)

Total Firearm Unit Availability in the United States on an Annual Basis

Year
Handguns 
Produced 
in U.S.

Handguns 
Imported 
into U.S.

Handguns 
Exported  
from U.S.

Total 
Handguns Year

Rifles & 
Shotguns 

Produced in 
U.S.

Rifles & Shot-
guns Imported 

into U.S.

Rifles & 
Shotguns 
Exported 
from U.S.

Total Rifles 
& Shotguns

Total 
Handguns, 

Rifles & 
Shotguns

% 
Change 

year over 
year

Year

1991  1,838,266 +  692,282 -  223,248 =  2,307,300 1991  1,711,908 +  447,410 -  318,221 =  1,841,097  4,148,397 - 1991

1992  2,010,033 +  876,314 -  210,358 =  2,675,989 1992  2,019,912 +  732,988 -  309,171 =  2,443,729  5,119,718 23.4% 1992

1993  2,655,478 +  1,169,123 -  170,378 =  3,654,223 1993  2,320,811 +  881,935 -  301,257 =  2,901,489  6,555,712 28.0% 1993

1994  2,581,961 +  1,383,279 -  195,031 =  3,770,209 1994  2,604,042 +  875,867 -  294,065 =  3,185,844  6,956,053 6.1% 1994

1995  1,722,930 +  825,127 -  218,826 =  2,329,231 1995  2,505,425 +  422,951 -  231,891 =  2,696,485  5,025,716 -27.8% 1995

1996  1,484,477 +  663,801 -  193,647 =  1,954,631 1996  2,350,051 +  380,607 -  217,516 =  2,513,142  4,467,773 -11.1% 1996

1997  1,406,505 +  1,316,931 -  146,846 =  2,576,590 1997  2,167,319 +  408,936 -  212,652 =  2,363,603  4,940,193 10.6% 1997

1998  1,284,755 +  590,661 -  124,295 =  1,751,121 1998  2,382,419 +  392,714 -  222,407 =  2,552,726  4,303,847 -12.9% 1998

1999  1,331,230 +  677,757 -  116,467 =  1,892,520 1999  2,676,680 +  649,469 -  151,435 =  3,174,714  5,067,234 17.7% 1999

2000  1,281,861 +  712,661 -  80,249 =  1,914,273 2000  2,481,484 +  654,020 -  162,970 =  2,972,534  4,886,807 -3.6% 2000

2001  946,979 +  710,958 -  86,041 =  1,571,896 2001  1,964,367 +  750,509 -  207,101 =  2,507,775  4,079,671 -16.5% 2001

2002  1,088,584 +  971,135 -  82,338 =  1,977,381 2002  2,256,611 +  957,219 -  236,147 =  2,977,683  4,955,064 21.5% 2002

2003  1,121,024 +  762,764 -  73,337 =  1,810,451 2003  2,156,402 +  1,016,186 -  197,728 =  2,974,860  4,785,311 -3.4% 2003

2004  1,022,610 +  838,856 -  69,316 =  1,792,150 2004  2,056,907 +  998,982 -  331,379 =  2,724,510  4,516,660 -5.6% 2004

2005  1,077,630 +  878,172 -  80,882 =  1,874,920 2005  2,140,685 +  995,123 -  257,335 =  2,878,473  4,753,393 5.2% 2005

2006  1,403,329 +  1,164,973 -  90,944 =  2,477,358 2006  2,211,123 +  1,124,021 -  280,803 =  3,054,341  5,531,699 16.4% 2006

2007  1,610,998 +  1,387,428 -  133,774 =  2,864,652 2007  2,256,154 +  1,338,472 -  378,129 =  3,216,497  6,081,149 9.9% 2007

2008  1,819,024 +  1,468,062 -  151,290 =  3,135,796 2008  2,376,849 +  1,074,243 -  435,474 =  3,015,618  6,151,414 1.2% 2008

2009  2,415,815 +  2,184,417 -  162,951 =  4,437,281 2009  3,005,802 +  1,256,479 -  322,626 =  3,939,655  8,376,936 36.2% 2009

2010  2,646,504 + 1,747,635 - 201,231 =  4,192,908 2010  2,573,934 + 998,727 - 356,906 =  3,215,755  7,408,663 -11.6% 2010

2011  3,037,112 + 1,707,313 - 247,738 =  4,496,687 2011  3,168,255 + 1,225,272 - 435,993 =  3,957,534  8,454,221 14.1% 2011

2012  3,978,438 + 2,591,117 - 220,923 =  6,348,632 2012  4,058,950 + 1,801,514 - 496,417 =  5,364,047  11,712,679 38.5% 2012

2013  5,039,832 + 3,055,329 - 268,024 =  7,827,137 2013  5,199,745 + 2,328,746 - 510,574 =  7,017,917  14,845,054 26.7% 2013

2014
Interim

 5,039,832 + 2,151,417 - 233,570 =  6,957,679 
2014 

Interim
 4,288,895 + 1,417,162 - 590,441 =  5,115,616  12,073,295 -18.7%

2014 
Interim

TOTAL  49,845,207 +  30,527,512 -  3,781,704 =  76,591,015 TOTAL  62,934,730 +  23,129,552 -  7,458,638 =  78,605,644  155,196,659 Interim
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Year
Handguns 
Produced 
in U.S.

Handguns 
Imported 
into U.S.

Handguns 
Exported  
from U.S.

Total 
Handguns Year

Rifles & 
Shotguns 

Produced in 
U.S.

Rifles & Shot-
guns Imported 

into U.S.

Rifles & 
Shotguns 
Exported 
from U.S.

Total Rifles 
& Shotguns

Total 
Handguns, 

Rifles & 
Shotguns

% 
Change 

year over 
year

Year

1991  1,838,266 +  692,282 -  223,248 =  2,307,300 1991  1,711,908 +  447,410 -  318,221 =  1,841,097  4,148,397 - 1991

1992  2,010,033 +  876,314 -  210,358 =  2,675,989 1992  2,019,912 +  732,988 -  309,171 =  2,443,729  5,119,718 23.4% 1992

1993  2,655,478 +  1,169,123 -  170,378 =  3,654,223 1993  2,320,811 +  881,935 -  301,257 =  2,901,489  6,555,712 28.0% 1993

1994  2,581,961 +  1,383,279 -  195,031 =  3,770,209 1994  2,604,042 +  875,867 -  294,065 =  3,185,844  6,956,053 6.1% 1994

1995  1,722,930 +  825,127 -  218,826 =  2,329,231 1995  2,505,425 +  422,951 -  231,891 =  2,696,485  5,025,716 -27.8% 1995

1996  1,484,477 +  663,801 -  193,647 =  1,954,631 1996  2,350,051 +  380,607 -  217,516 =  2,513,142  4,467,773 -11.1% 1996

1997  1,406,505 +  1,316,931 -  146,846 =  2,576,590 1997  2,167,319 +  408,936 -  212,652 =  2,363,603  4,940,193 10.6% 1997

1998  1,284,755 +  590,661 -  124,295 =  1,751,121 1998  2,382,419 +  392,714 -  222,407 =  2,552,726  4,303,847 -12.9% 1998

1999  1,331,230 +  677,757 -  116,467 =  1,892,520 1999  2,676,680 +  649,469 -  151,435 =  3,174,714  5,067,234 17.7% 1999

2000  1,281,861 +  712,661 -  80,249 =  1,914,273 2000  2,481,484 +  654,020 -  162,970 =  2,972,534  4,886,807 -3.6% 2000

2001  946,979 +  710,958 -  86,041 =  1,571,896 2001  1,964,367 +  750,509 -  207,101 =  2,507,775  4,079,671 -16.5% 2001

2002  1,088,584 +  971,135 -  82,338 =  1,977,381 2002  2,256,611 +  957,219 -  236,147 =  2,977,683  4,955,064 21.5% 2002

2003  1,121,024 +  762,764 -  73,337 =  1,810,451 2003  2,156,402 +  1,016,186 -  197,728 =  2,974,860  4,785,311 -3.4% 2003

2004  1,022,610 +  838,856 -  69,316 =  1,792,150 2004  2,056,907 +  998,982 -  331,379 =  2,724,510  4,516,660 -5.6% 2004

2005  1,077,630 +  878,172 -  80,882 =  1,874,920 2005  2,140,685 +  995,123 -  257,335 =  2,878,473  4,753,393 5.2% 2005

2006  1,403,329 +  1,164,973 -  90,944 =  2,477,358 2006  2,211,123 +  1,124,021 -  280,803 =  3,054,341  5,531,699 16.4% 2006

2007  1,610,998 +  1,387,428 -  133,774 =  2,864,652 2007  2,256,154 +  1,338,472 -  378,129 =  3,216,497  6,081,149 9.9% 2007

2008  1,819,024 +  1,468,062 -  151,290 =  3,135,796 2008  2,376,849 +  1,074,243 -  435,474 =  3,015,618  6,151,414 1.2% 2008

2009  2,415,815 +  2,184,417 -  162,951 =  4,437,281 2009  3,005,802 +  1,256,479 -  322,626 =  3,939,655  8,376,936 36.2% 2009

2010  2,646,504 + 1,747,635 - 201,231 =  4,192,908 2010  2,573,934 + 998,727 - 356,906 =  3,215,755  7,408,663 -11.6% 2010

2011  3,037,112 + 1,707,313 - 247,738 =  4,496,687 2011  3,168,255 + 1,225,272 - 435,993 =  3,957,534  8,454,221 14.1% 2011

2012  3,978,438 + 2,591,117 - 220,923 =  6,348,632 2012  4,058,950 + 1,801,514 - 496,417 =  5,364,047  11,712,679 38.5% 2012

2013  5,039,832 + 3,055,329 - 268,024 =  7,827,137 2013  5,199,745 + 2,328,746 - 510,574 =  7,017,917  14,845,054 26.7% 2013

2014
Interim

 5,039,832 + 2,151,417 - 233,570 =  6,957,679 
2014 

Interim
 4,288,895 + 1,417,162 - 590,441 =  5,115,616  12,073,295 -18.7%

2014 
Interim

TOTAL  49,845,207 +  30,527,512 -  3,781,704 =  76,591,015 TOTAL  62,934,730 +  23,129,552 -  7,458,638 =  78,605,644  155,196,659 Interim

TOP 40 U.S. Firearm Manufacturers
(Based on 2013 Total Production)

RANK LICENSE NAME PISTOLS REVOLVERS RIFLES SHOTGUNS TOTAL

1 STURM, RUGER & COMPANY, INC . 1,114,537 295,661 768,284 2,298 2,180,780

2 SMITH & WESSON CORP . 931,416 225,777 348,731 39 1,505,963

3 REMINGTON ARMS COMPANY, LLC 64,260 0 879,761 457,359 1,401,380

4 SIG SAUER, INC . 551,001 0 121,242 0 672,243

5 MAVERICK ARMS, INC . 0 0 50,689 524,104 574,793

6 SAVAGE ARMS, INC . 0 0 370,509 154,102 524,611

7 HENRY RAC HOLDING CORP . 0 0 304,491 0 304,491

8 COLT'S MANUFACTURING CO, LLC 69,808 978 147,183 0 217,969

9 GLOCK, INC . 204,481 0 0 0 204,481

10 BERETTA U .S .A . CORPORATION 163,233 0 0 15,450 178,683

11 KIMBER MFG, INC . 146,832 0 3,898 0 150,730

12 BEEMILLER, INC . 93,200 0 43,200 0 136,400

13 FN MANUFACTURING, LLC 110,279 0 8,918 0 119,197

14 KEL TEC CNC INDUSTRIES, INC . 81,714 0 17,067 18,775 117,556

15 TAURUS INTERNATIONAL 
MANUFACTURING, INC . 116,045 0 0 0 116,045

16 KEYSTONE SPORTING ARMS, LLC 1,917 0 89,410 1 91,328

17 SAEILO, INC . 81,598 0 9,097 0 90,695

18 HERITAGE MANUFACTURING, INC . 0 90,016 0 0 90,016

19 WINDHAM WEAPONRY, INC . 0 0 84,193 0 84,193

20 COBRA ENTERPRISES OF UTAH, INC . 82,041 281 0 0 82,322

21 SPRINGFIELD, INC . 50,857 0 18,607 0 69,464

22 STAG ARMS, LLC 0 0 62,590 0 62,590

23 ROCK RIVER ARMS, INC . 2,129 0 58,400 0 60,529

24 JIMENEZ ARMS, INC . 60,416 0 0 0 60,416

25 ARMS TECHNOLOGY, INC . 58,387 0 798 0 59,185

26 NORTH AMERICAN ARMS, INC . 687 56,426 0 0 57,113

27 PARA USA, LLC 57,003 0 0 0 57,003

28 DIAMONDBACK FIREARMS, LLC 23,579 0 32,639 0 56,218

29 CHARCO 2000, INC . 0 50,733 0 0 50,733

30 SCCY INDUSTRIES, LLC 43,300 0 0 0 43,300

31 O . F . MOSSBERG & SONS, INC . 0 0 34,545 0 34,545

32 HASKELL MANUFACTURING, INC . 30,200 0 0 0 30,200

33 DANIEL DEFENSE, INC . 0 0 30,168 0 30,168

34 CENTURY ARMS, INC . 2,587 0 27,136 0 29,723

35 FMK FIREARMS, INCORPORATED 3,571 0 25,796 0 29,367

36 PHOENIX ARMS 29,000 0 0 0 29,000

37 IBERIA FIREARMS, INC . 26,700 0 0 0 26,700

38 GOOD TIME OUTDOORS, INC 0 0 23,785 0 23,785

39 HECKLER & KOCH, INC . 17,114 0 5,569 0 22,683

40 BROWNING 0 0 20,223 2,279 22,502

TOTAL (TOP-40 ONLY) 4,217,892 719,872 3,586,929 1,174,407 9,699,100

Top 40 as a % of TOTAL PRODUCTION 97 .8% 99 .3% 89 .7% 97 .6% 94.7%

TOTAL (TOP-20 ONLY) 3,812,362 612,713 3,246,673 1,172,128 8,843,876

Top 20 as a % of TOTAL PRODUCTION 88 .4% 84 .5% 81 .2% 97 .4% 86.4%

TOTAL (TOP-10 ONLY) 3,098,736 522,416 2,990,890 1,153,352 7,765,394

Top 10 as a % of TOTAL PRODUCTION 71 .8% 72 .0% 74 .8% 95 .9% 75.8%

Source: Annual Firearms Manufacturing and Export Report (AFMER) - 2013     
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Top U.S. Pistol Manufacturers

LICENSE NAME
 To Caliber 

.22
To Caliber 

.25
 To Caliber 

.32
 To Caliber 

.380
 To Caliber 

9MM
 To Caliber 

.50
Pistol
Total

STURM, RUGER & COMPANY, INC . 319,678 0 0 324,987 323,443 146,429 1,114,537

SMITH & WESSON CORP . 36,503 0 204 206,662 386,457 301,590 931,416

SIG SAUER, INC . 0 1,715 0 83,030 286,251 180,005 551,001

GLOCK, INC . 0 0 0 15,011 133,927 55,543 204,481

BERETTA U .S .A . CORPORATION 31,969 54 228 21 119,348 11,613 163,233

KIMBER MFG ., INC . 730 0 0 543 25,422 120,137 146,832

TAURUS INTERNATIONAL MANUFACTURING, INC . 26,614 2,180 0 87,251 0 0 116,045

FN MANUFACTURING, LLC 0 0 0 0 40,707 69,572 110,279

BEEMILLER, INC 0 0 0 17,200 76,000 0 93,200

COBRA ENTERPRISES OF UTAH, INC 17,373 404 1,614 39,295 22,730 625 82,041

KEL TEC CNC INDUSTRIES, INC . 22,875 0 1,688 17,784 39,367 0 81,714

SAEILO, INC . 0 0 0 5,559 42,899 33,140 81,598

COLT'S MANUFACTURING CO ., LLC 0 0 0 12,515 56,335 958 69,808

REMINGTON ARMS COMPANY, LLC 0 0 0 0 0 64,260 64,260

JIMENEZ ARMS, INC . 8,897 2,866 1,478 25,709 21,466 0 60,416

ARMS TECHNOLOGY, INC . 58,387 0 0 0 0 0 58,387

PARA USA, LLC 0 0 0 0 342 56,661 57,003

SPRINGFIELD, INC . 0 0 0 0 5,399 45,458 50,857

SCCY INDUSTRIES, LLC 0 0 0 0 43,300 0 43,300

HASKELL MANUFACTURING, INC . 0 0 0 0 0 30,200 30,200

PHOENIX ARMS 23,168 5,832 0 0 0 0 29,000

IBERIA FIREARMS, INC . 0 0 0 0 0 26,700 26,700

DIAMONDBACK FIREARMS, LLC 0 0 0 14,341 9,238 0 23,579

HECKLER & KOCH, INC . 0 0 0 0 0 17,114 17,114

AZIMUTH TECHNOLOGY, LLC 0 0 0 0 7,963 8,454 16,417

BOND ARMS, INC . 29 0 13 551 34 14,465 15,092

MAGNUM RESEARCH, INC . 0 0 0 1,091 931 8,051 10,073

STI INTERNATIONAL, INC . 0 0 0 0 2,253 3,902 6,155

WILSONS GUN SHOP, INC . 0 0 0 0 1,152 2,860 4,012

CZ-USA, INC . 0 0 0 0 656 3,068 3,724

LEINAD, INC . 0 0 0 0 600 3,100 3,700

FMK FIREARMS, INCORPORATED 0 0 0 0 3,571 0 3,571

ED BROWN PRODUCTS, INC . 0 0 0 2 12 3,231 3,245

VLH, INC . 0 0 0 0 508 2,703 3,211

LES BAER CUSTOM, INC . 0 0 0 0 118 3,026 3,144

NIGHTHAWK CUSTOM, LLC 59 0 0 0 307 2,280 2,646

CENTURY ARMS, INC . 0 0 0 0 0 2,587 2,587

IVER JOHNSON ARMS, INC . 0 0 0 0 295 2,050 2,345

ROCK RIVER ARMS, INC . 0 2,037 0 0 82 10 2,129

KEYSTONE SPORTING ARMS, LLC 1,917 0 0 0 0 0 1,917

KRISS USA, INC . 0 0 0 0 553 1,342 1,895

EXTAR LLC 0 1,800 0 0 0 0 1,800

CHIAPPA FIREARMS LTD . 1,755 0 0 0 2 4 1,761

CASPIAN ARMS LTD . 0 0 0 0 0 1,741 1,741

CDQ SOLUTIONS, LLC 1,585 0 0 0 0 0 1,585

COONAN, INC . 0 0 0 0 0 1,286 1,286

L W SEECAMP CO ., INC . 0 0 1,009 277 0 0 1,286

TOTAL 554,431 18,578 6,591 852,663 1,653,900 1,228,387 4,314,550

U.S. Firearms Production

Source: Annual Firearms Manufacturing and Export Report (AFMER) - 2013       
Production of 1,000 or more units is displayed.       
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Source: Annual Firearms Manufacturing and Export Report (AFMER) - 2013       
Production of 1,000 or more units is displayed.       

LICENSE NAME
To Caliber 

.22 
To Caliber

.32 
To Caliber

.357 
To Caliber

.38 
To Caliber

.44 
To Caliber

.50 
REVOLVER 

TOTAL

STURM, RUGER & COMPANY, INC . 70,141 681 103,943 73,097 27,876 19,923 295,661

SMITH & WESSON CORP . 6,421 259 41,810 124,091 13,314 39,882 225,777

HERITAGE MANUFACTURING, INC . 89,397 25 338 0 256 0 90,016

NORTH AMERICAN ARMS, INC . 56,426 0 0 0 0 0 56,426

CHARCO 2000, INC . 2,797 809 1,800 40,575 4,752 0 50,733

CHIAPPA FIREARMS LTD . 1,340 0 1,726 0 90 0 3,156

MAGNUM RESEARCH, INC . 0 130 0 0 42 1,050 1,222

TOTAL 226,749 1,914 149,730 238,384 46,466 62,039 725,282

U.S. Firearms Production
Top U.S. Revolver Manufacturers
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LICENSE NAME RIFLE SHOTGUN LONG GUN TOTAL
REMINGTON ARMS COMPANY, LLC 879,761 457,359 1,337,120

STURM, RUGER & COMPANY, INC . 768,284 2,298 770,582

MAVERICK ARMS, INC . 50,689 524,104 574,793

SAVAGE ARMS, INC . 370,509 154,102 524,611

SMITH & WESSON CORP . 348,731 39 348,770

HENRY RAC HOLDING CORP . 304,491 0 304,491

COLT'S MANUFACTURING CO, LLC 147,183 0 147,183

SIG SAUER, INC . 121,242 0 121,242

KEYSTONE SPORTING ARMS, LLC 89,410 1 89,411

WINDHAM WEAPONRY, INC . 84,193 0 84,193

STAG ARMS, LLC 62,590 0 62,590

ROCK RIVER ARMS, INC . 58,400 0 58,400

BEEMILLER, INC . 43,200 0 43,200

KEL TEC CNC INDUSTRIES, INC . 17,067 18,775 35,842

O . F . MOSSBERG & SONS, INC . 34,545 0 34,545

DIAMONDBACK FIREARMS, LLC 32,639 0 32,639

DANIEL DEFENSE , INC . 30,168 0 30,168

CENTURY ARMS, INC . 27,136 0 27,136

FMK FIREARMS, INCORPORATED 25,796 0 25,796

GOOD TIME OUTDOORS, INC . 23,785 0 23,785

BROWNING 20,223 2,279 22,502

COATING TECHNOLOGY, INC . 9,313 11,577 20,890

AERO PRECISION, INC . 20,000 0 20,000

SPRINGFIELD, INC . 18,607 0 18,607

LWRC INTERNATIONAL, LLC 17,999 0 17,999

ARMALITE, INC . 15,761 0 15,761

DEL-TON, INC . 15,451 0 15,451

BERETTA U .S .A . CORPORATION 0 15,450 15,450

IWI US, INC . 14,599 0 14,599

OLYMPIC ARMS, INC . 12,999 0 12,999

CMMG, INC . 12,679 0 12,679

JUST RIGHT CARBINES, LLC 12,610 0 12,610

MEGA ARMS, LLC 12,564 0 12,564

CHAZKAT, LLC 10,870 0 10,870

PALMETTO STATE ARMORY, LLC 10,848 0 10,848

YAMPA PRECISION MFG, INC . 10,366 0 10,366

ADAMS ARMS, LLC 9,807 0 9,807

TEMPCO MANUFACTURING CO ., INC . 9,795 0 9,795

PATRIOT ORDNANCE FACTORY, INC . 9,475 0 9,475

SAEILO, INC . 9,097 0 9,097

FN MANUFACTURING, LLC 8,918 0 8,918

LEWIS MACHINE & TOOL CO . 8,727 0 8,727

LRB OF LONG ISLAND, INC . 8,408 0 8,408

INVESTMENT DEVELOPMENT CORPORATION 0 8,378 8,378

AREOTEK INDUSTRIES, LLC 8,195 0 8,195

KNIGHTS MANUFACTURING CO . 7,548 0 7,548

BLACK RAIN ORDNANCE, INC . 7,371 0 7,371

ADCOR DEFENSE, INC . 6,561 0 6,561

ADVANCED ARMAMENT CORP ., LLC 6,477 0 6,477

MAGNUM RESEARCH, INC . 5,736 0 5,736

HECKLER & KOCH, INC . 5,569 0 5,569

BARRETT FIREARMS MFG ., INC . 5,437 0 5,437

WM C ANDERSON, INC. 5,324 0 5,324
KRISS USA, INC. 4,698 0 4,698
AMERICAN TACTICAL IMPORTS, INC. 4,581 0 4,581
KIMBER MFG., INC. 3,898 0 3,898
COOPER FIREARMS OF MONTANA, INC. 3,829 0 3,829
I. O., INC. 3,656 0 3,656
TDJ, INC. 3,440 0 3,440
DS ARMS, INC. 3,402 0 3,402
DOUBLE STAR CORP. 3,387 0 3,387
TNW FIREARMS, INC. 3,225 0 3,225
STEYR ARMS, INC. 3,180 0 3,180
XLI CORPORATION 3,178 0 3,178
WEATHERBY, INC. 3,164 0 3,164

TOTAL 3,996,673 1,203,072 5,199,745

Top U.S. Rifle and Shotgun Manufacturers

Manufacturers producing less than 3,000 long guns in 2013 are not displayed above.
* Estimate

(Based on 2013 Total Production)
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The USITC (Office of Tariff Affairs and Trade Agreements) is responsible for publishing 
the Harmonized Tariff Schedule of the United States Annotated (HTSA). The HTSA 
provides the applicable tariff rates and statistical categories for all merchandise imported 
into the United States; it is based on the international Harmonized System, the global 
system of nomenclature that is used to describe most world trade in goods. Although the 
USITC publishes and maintains the HTSA in its various forms, Customs and Border 
Protection is the only agency that can provide legally binding advice or rulings on 
classification of imports. 

International trade data are available for years 1989 - present on a monthly, quarterly, 
annual, or year-to-date basis and can be retrieved in a number of classification systems, 
including the following systems, which are referenced in a few NSSF research publications:

     - Harmonized Tariff Schedule (HTS) 

     - Standard International Trade Classification (SITC) 

     - North American Industry Classification System (NAICS)

Pre-defined reports on international trade statistics are also available by geographic 
region and partner country. Current U.S. tariffs, which are maintained and published by 
the USITC as a statutory responsibility, can be accessed via the USITC DataWeb, and 
retrieved with relevant international trade data. 

The USITC Interactive Tariff and Trade DataWeb provides international trade statistics and 

U.S. tariff data to the public full-time and free of charge. U.S. import statistics, U.S. export 
statistics, U.S. tariffs, U.S. future tariffs and U.S. tariff preference information are available 
on a self-service, interactive basis. The USITC DataWeb responds to user-defined queries 
integrating international trade statistics with complex tariff and customs treatment, and 
allows users to create and save customized country and product lists. To run your own 

query, go to:    http://dataweb.usitc.gov/scripts/user_set.asp

Firearms & Ammunition Imports & Exports

Source: USITC

NOTE:

More detail on import and export data is available through the USITC website at dataweb.usitc.gov/. To obtain the highest level of product definition, use the HTS (Harmonized Tariff Schedule) 
10-digit codes whenever possible. Refer to the most current ‘Harmonized Tariff Schedule’ for IMPORT codes and to ‘Schedule B’ for EXPORT codes. Note that import and export codes do not 
always match. New as of July 3, 2014, import/export data beginning with year 2010 that are posted to the USITC website are updated annually with the latest official revisions from the Census 
Bureau. (The first official revisions for the current year will not be available until early the following July.) Prior to 2010, the import/export data will remain posted as originally issued by the 
Census Bureau with no revisions. To obtain revisions prior to 2010, go to: census.gov/foreign-trade/statistics/corrections/index.html
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The USITC (Office of Tariff Affairs and Trade Agreements) is responsible for publishing 
the Harmonized Tariff Schedule of the United States Annotated (HTSA). The HTSA 
provides the applicable tariff rates and statistical categories for all merchandise imported 
into the United States; it is based on the international Harmonized System, the global 
system of nomenclature that is used to describe most world trade in goods. Although the 
USITC publishes and maintains the HTSA in its various forms, Customs and Border 
Protection is the only agency that can provide legally binding advice or rulings on 
classification of imports. 

International trade data are available for years 1989 - present on a monthly, quarterly, 
annual, or year-to-date basis and can be retrieved in a number of classification systems, 
including the following systems, which are referenced in a few NSSF research publications:

     - Harmonized Tariff Schedule (HTS) 

     - Standard International Trade Classification (SITC) 

     - North American Industry Classification System (NAICS)

Pre-defined reports on international trade statistics are also available by geographic 
region and partner country. Current U.S. tariffs, which are maintained and published by 
the USITC as a statutory responsibility, can be accessed via the USITC DataWeb, and 
retrieved with relevant international trade data. 

The USITC Interactive Tariff and Trade DataWeb provides international trade statistics and 

U.S. tariff data to the public full-time and free of charge. U.S. import statistics, U.S. export 
statistics, U.S. tariffs, U.S. future tariffs and U.S. tariff preference information are available 
on a self-service, interactive basis. The USITC DataWeb responds to user-defined queries 
integrating international trade statistics with complex tariff and customs treatment, and 
allows users to create and save customized country and product lists. To run your own 

query, go to:    http://dataweb.usitc.gov/scripts/user_set.asp

The USITC Interactive Tariff and Trade DataWeb provides international trade statistics and U.S. tariff 
data to the public full-time and free of charge. U.S. import statistics, U.S. export statistics, U.S. tariffs, 
U.S. future tariffs and U.S. tariff preference information are available on a self-service, interactive basis. 
The USITC DataWeb responds to user-defined queries integrating international trade statistics with 
complex tariff and customs treatment, and allows users to create and save customized country and 
product lists. To run your own query, go to:

http://dataweb.usitc.gov/scripts/user_set.asp

The USITC (Office of Tariff Affairs and Trade Agreements) is responsible for publishing the 
Harmonized Tariff Schedule of the United States Annotated (HTSA). The HTSA provides the 
applicable tariff rates and statistical categories for all merchandise imported into the United States; 
it is based on the international Harmonized System, the global system of nomenclature that is used 
to describe most world trade in goods. Although the USITC publishes and maintains the HTSA in 
its various forms, Customs and Border Protection is the only agency that can provide legally binding 
advice or rulings on classification of imports.

International trade data are available for years 1989 - present on a monthly, quarterly, annual, or year-
to-date basis and can be retrieved in a number of classification systems, including the following systems, 
which are referenced in a few NSSF research publications:

 - Harmonized Tariff Schedule (HTS)

 - Standard International Trade Classification (SITC)

 - North American Industry Classification System (NAICS)

Pre-defined reports on international trade statistics are also available by geographic region and 
partner country. Current U.S. tariffs, which are maintained and published by the USITC as a statutory 
responsibility, can be accessed via the USITC DataWeb, and retrieved with relevant international trade 
data.

The NSSF tracks a variety of USITC firearm and ammunition statistics.  Historical figures are available 
to members by logging in at https://www.nssf.org/member and clicking on NSSF Industry Research. 

The following page lists HTS import and export codes. 

firearms & Ammunition Imports & Exports

Source: USITC

NOTE:
More detail on import and export data is available through the USITC website at dataweb.usitc.gov/. To obtain the highest level of product definition, use the HTS 
(Harmonized  Tariff Schedule) 10-digit codes whenever possible. Refer to the most current ‘Harmonized Tariff Schedule’ for IMPORT codes and to ‘Schedule B’ for  
EXPORT codes. Note that import and export codes do not always match. New as of July 3, 2014, import/export data beginning with year 2010 that are posted to the
USITC website are updated annually with the latest official revisions from the Census Bureau. (The first official revisions for the current year will not be available until
early the following July.) Prior to 2010, the import/export data will remain posted as originally issued by the Census Bureau with no revisions. To obtain revisions prior
to 2010, go to: census.gov/foreign-trade/statistics/corrections/index.html.
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USITC (HTS) CODES

Firearms & Ammunition Imports & Exports

Source: USITC

Definition of NESOI: (NOT ELSEWHERE SPECIFIED OR INCLUDED)

OPTICS
Code 90.03: Frames and mountings for spectacles, goggles or the like, and parts thereof 

Code 90.05:  Binoculars, monoculars, other optical telescopes, and mountings therefor; 
other astronomical instruments and mountings therefor, but not including 
instruments for radio-astronomy; parts and accessories thereof 

Code 90.13:  Liquid crystal devices not constituting articles provided for more 
specifically in other headings; lasers, other than laser diodes; other optical 
appliances and instruments, not specified or included elsewhere in this 
chapter; parts and accessories thereof 

FIREARMS & AMMUNITION
Code 93.02:  Revolvers and pistols, other than those of heading 9303 or 9304

Code 93.03: Other firearms and similar devices which operate by the firing of an 
explosive charge (for example, sporting shotguns and rifles, muzzle‐loading 
firearms, Very pistols and other devices designed to project only signal 
flares, pistols and revolvers for firing blank ammunition, captive‐bolt 
humane killers, line‐throwing guns) 

Code 93.06:  Bombs, grenades, torpedoes, mines, missiles and similar munitions of war 
and parts thereof; cartridges and other ammunition and projectiles and 
parts thereof, including shot and cartridge wads 

HTS 6-Digit Codes:
9003.10: BINOCULARS

9005.10: BINOCULARS

9013.10: TELESCOPIC SIGHTS FOR FITTING TO ARMS; PERISCOPES; TELESCOPES DESIGNED TO 
FORM PARTS  OF MACHINES,APPLIANCES, INSTRUMENTS OR APPARATUS OF THIS 
CHAPTER OR SECTION XVI:

     TELESCOPIC SIGHTS FOR RIFLES:

9302.00: REVOLVERS AND PISTOLS, DESIGNED TO FIRE LIVE AMMUNITION

9303.10: MUZZLE-LOADING FIREARMS

9303.20: SPORTING, HUNTING OR TARGET-SHOOTING SHOTGUNS, INCLUDING COMBINATION 
SHOTGUN-RIFLES, EXCEPT MUZZLE-LOADING FIREARMS

9303.30: SPORTING, HUNTING OR TARGET-SHOOTING RIFLES, EXCEPT MUZZLE LOADING 
FIREARMS AND COMBINATION SHOTGUN-RIFLES

9306.21: SHOTGUN CARTRIDGES

HTS 10-Digit Codes Continued:
SHOTGUNS – EXPORT CODES: 
9303.20.0030: SHOTGUNS, PUMP ACTION

9303.20.0035: SHOTGUNS, OTHER

9303.20.0080: COMBINATION SHOTGUNS-RIFLES

RIFLES – IMPORT CODES: 
9303.30.4020: CENTERFIRE HUNTING OR TARGET-SHOOTING RIFLES, VALUED OVER $25 BUT  

     NOT OVER $50 EACH

9303.30.4030: RIMFIRE HUNTING OR TARGET-SHOOTING RIFLES, VALUED OVER $25 BUT NOT      
     OVER $50 EACH

9303.30.8010: RIFLES, CENTERFIRE AUTOLOADING

9303.30.8012: RIFLES, SINGLE SHOT CENTERFIRE BOLT ACTION

9303.30.8015: RIFLES, CENTERFIRE BOLT ACTION    [THIS CODE NOT IN USE AFTER 2004.]

9303.30.8017: RIFLES, CENTERFIRE BOLT ACTION, (OTHER) NESOI

9303.30.8025: RIFLES, CENTERFIRE, (OTHER) NESOI

9303.30.8030: RIMFIRE SPORTING, HUNTING OR TARGET-SHOOTING RIFLES, NESOI

RIFLES – EXPORT CODES:  
9303.30.3020: CENTERFIRE SPORTING, HUNTING OR TARGET-SHOOTING RIFLES, VALUED > $25      

     BUT NOT OVER $50 EACH

9303.30.3030: RIMFIRE SPORTING, HUNTING, OR TARGET-SHOOTING RIFLES VALUED OVER $25          
     BUT NOT OVER $50 EACH

9303.30.7010: RIFLES, CENTERFIRE AUTOLOADING

9303.30.7012: RIFLES, SINGLE SHOT CENTERFIRE BOLT ACTION

9303.30.7017: RIFLES, CENTERFIRE BOLT ACTION, NESOI

9303.30.7025: RIFLES, CENTERFIRE, NESOI

9303.30.7030: RIMFIRE SPORTING, HUNTING OR TARGET-SHOOTING RIFLES, NESOI

TELESCOPIC SIGHTS- IMPORT CODES:
9013.10.1000: TELESCOPIC SIGHTS FOR RIFLES: NOT DESIGNED FOR USE WITH INFRARED   

     LIGHT

9013.10 3000: TELESCOPIC SIGHTS FOR RIFLES: OTHER

9303.30.4010: TELESCOPIC SIGHTS IMPORTED WITH RIFLES VALUED NOT OVER $50 EACH

9303.30.8005: TELESCOPIC SIGHTS IMPORTED WITH RIFLES VALUED OVER $50 EACH

TELESCOPIC SIGHTS- EXPORT CODES:
9013.10.2000:  TELESCOPIC SIGHTS FOR RIFLES (INCLUDES MILITARY USE)

SHOTGUN CARTRIDGES- IMPORT & EXPORT CODES:
9306.21.0000: SHOTGUN CARTRIDGES AND PARTS THEREOF

OTHER CARTRIDGES (AMMUNITION) - IMPORT & EXPORT CODES:  
9306.30.4110:  CARTRIDGES CONTAINING A PROJECTILE FOR RIFLES OR PISTOLS .22 CALIBER

9306.30.4120:  CARTRIDGES CONTAINING A PROJECTILE FOR RIFLE OR PISTOLS, OTHER 

       [THAN .22 CALIBER]

9306.30.4130:  CARTRIDGES CONTAINING A PROJECTILE, OTHER, NESOI

9306.30.4140:  EMPTY CARTRIDGE SHELLS FOR RIFLES OR PISTOLS

9306.30.4150:  EMPTY CARTRIDGE SHELLS, OTHER

9306.30.4160:  CARTRIDGES AND EMPTY CARTRIDGE SHELLS, OTHER, NESOI

9306.30.8000:  OTHER CARTRIDGES AND PARTS THEREOF, OTHER, NESOI

OPTICS- IMPORT & EXPORT CODES:
9005.10.0040: BINOCULARS: OTHER PRISM BINOCULARS (OTHER THAN FOR USE WITH 

INFRARED LIGHT)

9005.10.0080: BINOCULARS: OTHER

HTS 10-Digit Codes:
HANDGUNS – IMPORT & EXPORT CODES:
9302.00.0020: REVOLVERS, EXCEPT OF HEADING 9303 OR 9304

9302.00.0040: PISTOLS, SEMIAUTOMATIC EXC OF HEADING 9303 OR 9304

9302.00.0090: PISTOLS, EXC OF HEADING 9303 OR 9304, NESOI

MUZZLELOADERS – IMPORT & EXPORT CODES: 
9303.10.0000: MUZZLE-LOADING FIREARMS

SHOTGUNS – IMPORT CODES:
9303.20.0020: AUTOLOADING SHOTGUNS

9303.20.0030: SHOTGUNS, PUMP ACTION, NESOI

9303.20.0040: OVER AND UNDER SHOTGUNS

9303.20.0060: SHOTGUNS (OTHER), NESOI    [THIS CODE NOT IN USE AFTER 2004.]

9303.20.0065: SHOTGUNS (OTHER), NESOI

9303.20.0080: COMBINATION SHOTGUN-RIFLES
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Firearms: U.S. Imports for Consumption:  2005 - September 2015
In Actual Units of Quantity

Year Pistols / Revolvers Shotguns Rifles Muzzleloaders TOTAL
2005 878,172 546,261 448,862 244,564 2,117,859
2006 1,164,973 607,894 516,127 208,279 2,497,273
2007 1,387,428 725,635 612,837 222,404 2,948,304
2008 1,468,062 535,960 538,283 170,998 2,713,303
2009 2,184,417 558,679 697,800 141,656 3,582,552
2010 1,747,635 509,792 467,099 155,818 2,880,344
2011 1,707,313 530,564 656,256 167,095 3,061,228
2012 2,591,117 704,828 1,039,716 165,158 4,500,819
2013 3,055,329 937,952 1,313,678 179,631 5,486,590
2014 2,151,417 648,330 706,273 174,915 3,680,935

2015 (Jan.-Sept.) 1,797,699 463,292 533,549 120,350 2,914,890

Percent Change
2013-2014 -29.6% -30.9% -46.2% -2.6% -32.9%

Average 2005-2014
vs. 2014 17.3% 2.8% 0.9% -4.4% 10.0%

* Units adjusted per Census Bureau corrections

In Actual Dollars
Year Pistols / Revolvers Shotguns Rifles Muzzleloaders TOTAL
2005 $187,904,840 $177,525,687 $86,030,450 $23,447,034 $474,908,011
2006 $240,913,738 $200,463,933 $95,475,475 $21,454,795 $558,307,941
2007 $291,284,266 $234,127,752 $116,367,833 $25,115,595 $666,895,446
2008 $323,808,029 $197,471,547 $121,572,036 $21,298,739 $664,150,351
2009 $495,227,234 $164,479,006 $162,563,146 $16,606,190 $838,875,576
2010 $382,150,531 $155,662,724 $106,788,428 $18,294,976 $662,896,659
2011 $365,481,151 $175,001,916 $142,660,379 $20,240,198 $703,383,644
2012 $572,777,203 $218,500,676 $206,367,725 $21,966,278 $1,019,611,882
2013 $706,112,688 $272,017,219 $271,981,010 $26,141,880 $1,276,252,797
2014 $517,892,553 $252,808,691 $189,446,312 $26,204,654 $986,352,210

2015 (Jan.-Sept.) $397,896,726 $170,944,607 $116,917,835 $17,651,681 $703,410,849

Percent Change
2013-2014 -26.7% -7.1% -30.3% 0.2% -22.7%

Average 2005-2014
vs. 2014 26.8% 23.4% 26.4% 18.7% 25.6%

Sources: Data on this site have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.    
Rifles adjusted to exclude HTS codes 9303304010 and 9303308005 - telescopic sights imported with rifles. There were no adjustments made the to dollar figures.

Analysis based on HTS 6-digit codes 930200, 930310, 930320 and 930330.      
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Firearms: U.S. Total Exports:  2005 - September 2015
In Actual Units of Quantity

Year Pistols / Revolvers Shotguns Rifles Muzzleloaders TOTAL
2005 80,882 115,083 142,252 12,587 350,804
2006 90,944 130,310 150,493 9,536 381,283
2007 133,774 157,536 220,593 13,439 525,342
2008 151,290 171,360 264,114 11,849 598,613
2009 162,951 123,209 199,417 11,185 496,762
2010 201,231 150,956 205,950 12,842 570,979
2011 247,738 172,770 263,223 8,786 692,517
2012 220,923 180,634 315,783 9,841 727,181
2013 268,024 146,624 363,950 5,664 784,262
2014 233,570 158,494 431,947 9,170 833,181

2015 (Jan.-Sept.) 148,392 85,511 272,526 5,324 511,753

Percent Change
2013-2014 -12.9% 8.1% 18.7% 61.9% 6.2%

Average 2005-2014
vs. 2014 30.4% 5.2% 68.9% -12.6% 39.8%

In Actual Dollars
Year Pistols / Revolvers Shotguns Rifles Muzzleloaders TOTAL
2005 $26,907,449 $20,431,785 $35,862,234 $2,775,962 $85,977,430
2006 $29,967,987 $24,461,641 $41,119,191 $1,837,906 $97,386,725
2007 $43,230,081 $31,714,166 $56,527,846 $2,876,994 $134,349,087
2008 $50,871,961 $36,505,282 $73,898,983 $3,335,150 $164,611,376
2009 $64,930,708 $30,524,263 $64,530,442 $3,062,197 $163,047,610
2010 $82,549,957 $40,063,397 $72,498,853 $3,893,261 $199,005,468
2011 $94,553,213 $42,412,492 $84,784,923 $2,434,261 $224,184,889
2012 $85,416,729 $42,608,906 $104,186,737 $2,318,595 $234,530,967
2013 $103,670,368 $51,009,988 $134,928,550 $1,539,500 $291,148,406
2014 $105,520,802 $55,870,483 $128,927,482 $2,156,818 $292,475,585

2015 (Jan.-Sep.) $64,166,143 $31,039,894 $80,360,313 $1,282,502 $176,848,852

Percent Change
2013-2014 1.8% 9.5% -4.5% 40.1% 0.5%

Average 2005-2014
vs. 2014 53.5% 48.7% 61.7% -17.8% 55.0%

Sources: Data on this site have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

Analysis based on HTS 6-digit codes 930200, 930310, 930320 and 930330.      
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Imports 
(Units)

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 YTD

Pistols / 
Revolvers 838,856 878,172 1,164,973 1,387,428 1,468,062 2,184,417 1,747,635 1,707,313 2,591,117 3,055,329 2,151,417

Shotguns 507,050 546,261 607,894 725,635 535,960 558,679 509,792 530,564 704,828 937,952 648,330
Rifles 491,932 448,862 516,127 612,837 538,283 697,800 466,789 656,256 1,039,716 1,312,628 706,273
Muzzleloaders 379,883 244,564 208,279 222,404 170,998 141,656 155,818 167,095 165,158 179,631 174,915

Firearms: Annual Import Trends (in actual units of quantity)
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Pistols / Revolvers Shotguns Rifles Muzzleloaders

Exports 
(Units)

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 YTD

Pistols / 
Revolvers 69,316 80,882 90,944 133,774 151,290 162,951 201,231 247,738 220,923 267,924 233,570

Shotguns 94,854 115,083 130,310 157,536 171,360 123,209 150,956 172,770 180,634 146,609 158,494
Rifles 236,525 142,252 150,493 220,593 264,114 199,417 205,950 263,223 315,037 363,790 431,947
Muzzleloaders 10,035 12,587 9,536 13,439 11,849 11,185 12,842 8,786 9,841 5,664 9,170

Firearms: Annual Export Trends (in actual units of quantity)
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Imports 
(Units)

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 YTD

Pistols / 
Revolvers 838,856 878,172 1,164,973 1,387,428 1,468,062 2,184,417 1,747,635 1,707,313 2,591,117 3,055,329 2,151,417

Shotguns 507,050 546,261 607,894 725,635 535,960 558,679 509,792 530,564 704,828 937,952 648,330
Rifles 491,932 448,862 516,127 612,837 538,283 697,800 466,789 656,256 1,039,716 1,312,628 706,273
Muzzleloaders 379,883 244,564 208,279 222,404 170,998 141,656 155,818 167,095 165,158 179,631 174,915

Firearms: Annual Import Trends (in actual units of quantity)
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Pistols / Revolvers Shotguns Rifles Muzzleloaders

Exports 
(Units)

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 YTD

Pistols / 
Revolvers 69,316 80,882 90,944 133,774 151,290 162,951 201,231 247,738 220,923 267,924 233,570

Shotguns 94,854 115,083 130,310 157,536 171,360 123,209 150,956 172,770 180,634 146,609 158,494
Rifles 236,525 142,252 150,493 220,593 264,114 199,417 205,950 263,223 315,037 363,790 431,947
Muzzleloaders 10,035 12,587 9,536 13,439 11,849 11,185 12,842 8,786 9,841 5,664 9,170

Firearms: Annual Export Trends (in actual units of quantity)
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Firearms & Ammunition Imports & Exports

Firearms: Annual Import Trends (in actual units of quantity)

Firearms: Annual Export Trends (in actual units of quantity)

Sources: Data on this site have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.
Rifle Imports adjusted to exclude HTS codes 9303304010 and 9303308005 - telescopic sights imported with rifles.     
There were no adjustments to dollar figures per Census Bureau website.     
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Sources: Data have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

HANDGUNS
Top FIVE Countries for Import Units

2014 and 2015 YTD by Quarter 

2014 2015 YTD
Jan-Mar Jul-Sept Jan-Mar Jul-Sept

Austria 287,728 Austria 135,104 Austria 176,899 Austria 271,879
Croatia 146,700 Croatia 72,000 Brazil 89,327 Brazil 138,096
Germany 74,766 Germany 56,817 Croatia 86,800 Germany 71,543
Brazil 58,270 Brazil 46,529 Germany 33,346 Croatia 68,801
Italy 48,228 Italy 34,877 Philippines 23,415 Italy 28,057

Apr-Jun Oct-Dec Apr-Jun Oct-Dec
Austria 232,133 Austria 139,504 Austria 242,973
Croatia 139,611 Croatia 83,026 Brazil 129,378 Not available

until
February 2016

Germany 90,747 Germany 71,594 Croatia 97,308
Brazil 54,287 Brazil 53,370 Germany 58,181
Italy 54,092 Italy 17,790 Turkey 23,747

Sources: Data have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

2014 2015 YTD
Jan-Mar Jul-Sept Jan-Mar Jul-Sept

Spain 24,511 Spain 43,061 Spain 22,192 Spain 36,740
Italy 17,379 Italy 9,840 Italy 11,238 Italy 8,384
Hong Kong 300 India 9 Germany 397
India 17 Canada 2

Apr-Jun Oct-Dec Apr-Jun Oct-Dec
Spain 38,295 Spain 16,994 Spain 28,860
Italy 13,223 Italy 11,284 Italy 12,525 Not available

until
February 2016

Canada 0 India 10
Germany 2
Hungary 2

MUZZLELOADERS
Top FIVE Countries for Import Units 

2014 and 2015 YTD by Quarter

Firearms & Ammunition Imports & Exports
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(Excludes telescopic sights) 
Sources: Data have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

2014 2015 YTD
Jan-Mar Jul-Sept Jan-Mar Jul-Sept

Canada 69,751 Canada 49,514 Canada 75,446 Canada 59,101
Brazil 33,895 Japan 24,169 Japan 16,965 Japan 23,826
Japan 23,820 Belgium 9,690 Brazil 13,125 Brazil 18,935
Russia 18,269 Finland 9,520 Belgium 12,567 Belgium 11,980
Germany 17,699 Israel 8,565 Finland 8,695 Spain 11,583

Apr-Jun Oct-Dec Apr-Jun Oct-Dec
Canada 93,129 Canada 46,409 Canada 88,612
Japan 22,162 Japan 19,506 Japan 26,398 Not available

until
February 2016

Finland 11,529 Finland 10,546 Belgium 20,195
Russia 10,606 Germany 8,469 Brazil 18,425
Brazil 10,365 Belgium 7,476 Finland 12,346

Rifles
Top FIVE Countries for Import Units 

2014 and 2015 YTD by Quarter

Sources: Data have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

2014 2015 YTD
Jan-Mar Jul-Sept Jan-Mar Jul-Sept

Turkey 52,796 Italy 58,690 Italy 43,458 China 66,896
Italy 38,823 Turkey 56,110 Turkey 38,851 Turkey 55,188
Brazil 20,483 China 37,203 China 23,951 Italy 53,632
Russia 4,316 Brazil 8,298 Brazil 3,758 Brazil 12,900
China 2,670 Russia 4,747 Russia 1,652 Portugal 1,900

Apr-Jun Oct-Dec Apr-Jun Oct-Dec
Turkey 73,219 Italy 62,377 Turkey 62,477
China 51,900 Turkey 51,238 Italy 44,211 Not available

until
February 2016

Italy 46,650 China 20,322 China 28,651
Brazil 23,110 Brazil 6,838 Brazil 12,555
Russia 11,765 Philippines 1,700 Russia 2,000

Shotguns
Top FIVE Countries for Import Units 

2014 and 2015 YTD by Quarter

Firearms & Ammunition Imports & Exports
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Sources: Data have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

2014 2015 YTD
Jan-Mar Jul-Sept Jan-Mar Jul-Sept

France 29,319,500 Spain 90,314,250 Italy 24,784,344 Spain 32,285,000
Italy 21,956,900 Italy 31,369,251 Spain 20,045,000 Italy 26,176,473
Spain 10,510,050 France 14,040,000 France 3,928,000 France 15,803,000
Turkey 425,000 United Kingdom 11,362,000 United Kingdom 529,900 Australia 1,492,000
Australia 176,000 Hungary 1,463,720 Australia 417,750 United Kingdom 882,028

Apr-Jun Oct-Dec Apr-Jun Oct - Dec
Italy 44,554,949 Spain 46,049,754 Italy 35,909,290
Spain 42,833,750 Italy 24,501,051 Spain 34,541,500 Not available

until
February 2016

France 25,362,000 France 9,702,000 France 22,924,000
Germany 2,745,000 Germany 3,585,200 Denmark 1,512,000
Russia 22,950 United Kingdom 1,026,250 Germany 925,000

SHOTGUN CARTRIDGES
Top FIVE Countries for Import Units 

2014 and 2015 YTD by Quarter

Sources: Data have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

2014 2015 YTD
Jan-Mar Jul-Sept Jan-Mar Jul-Sept

Russia 274,036,348 Russia 234,653,050 Russia 159,561,305 Russia 146,264,041
Korea 141,848,300 Korea 143,848,100 Mexico 94,387,000 Mexico 120,613,000
Mexico 94,718,000 Mexico 105,613,000 Korea 89,942,600 Italy 87,096,375
Italy 76,370,218 Italy 82,509,609 Italy 78,993,452 Korea 77,154,790
Serbia 52,310,500 Brazil 58,516,237 Brazil 40,767,050 Brazil 72,391,600

Apr-Jun Oct-Dec Apr-Jun Oct - Dec
Russia 223,902,229 Russia 137,330,920 Russia 204,850,930
Korea 142,374,753 Mexico 105,025,000 Korea 102,093,300 Not available

until
February 2016

Mexico 95,229,500 Italy 99,565,786 Italy 92,431,842
Italy 76,364,231 Korea 89,290,564 Brazil 63,578,700
Brazil 48,402,850 Brazil 58,023,840 Mexico 58,468,000

AMMUNITION
 OTHER CARTRIDGES - excluding Shotgun Cartridges 

Top FIVE Countries for Import Units 
2014 and 2015 YTD by Quarter

Firearms & Ammunition Imports & Exports
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Historical Firearm Imports By Country 
(in actual units of quantity)

Firearms & Ammunition Imports & Exports

More detail on import and export 
data is available through the USITC 
website at dataweb.usitc.gov/.  To 
obtain the highest level of product 
definition, use the HTS (Harmonized 
Tariff Schedule) 10-digit codes 
whenever possible. 

Refer to the most current 
‘Harmonized Tariff Schedule’ for 
IMPORT codes and to ‘Schedule B’
for EXPORT codes. Note that import 
and export codes do not always 
match.

As of July 5, 2015, import and 
export data for years 2010 through 
2014 have been updated in the 
USITC Dataweb with the latest 
official revisions from the Census 
Bureau. The first official revisions 
for 2015 data won’t be available until 
September 2016.   
 

For posted corrections pertaining to 
years prior to 2010, go to:

census.gov/foreign-trade/statistics/
corrections/index.html

COUNTRY 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
JAN-SEPT.

Argentina 54,100 65,195 65,915 63,872 74,245 71,838 75,984 82,635 43,710 27,337

Australia 0 0 0 0 0 0 10 0 0 29

Austria 327,845 347,188 371,910 602,146 431,118 515,396 821,522 932,117 794,469 691,751

Belgium 13,158 14,490 12,179 33,195 18,874 9,769 10,754 14,493 18,221 14,348

Brazil 135,371 240,670 181,808 285,075 206,207 161,597 215,470 215,895 113,976 189,654

Bulgaria 300 0 1,347 2,881 3,325 1,450 4,586 8,397 270 5,280

Canada 12,135 13,178 16,313 10,544 6 2 13 36 134 15

Chile 0 0 0 0 0 0 0 0 0 4

Croatia 142,050 204,379 191,876 272,204 239,021 211,001 389,014 451,657 441,337 252,909

Czech Republic 45,665 21,610 19,583 49,408 19,531 18,588 38,540 37,467 47,104 59,662

France 100 0 0 0 0 10 465 15 0 13

Germany 168,580 169,731 250,422 282,075 221,446 254,574 402,566 502,117 282,018 155,033

Hungary 14,505 12,962 2,446 7,950 349 311 695 777 898 1,326

Israel 14,403 16,786 18,388 10,238 2,645 9,995 20,017 23,979 13,189 9,143

Italy 44,848 40,920 54,280 81,811 86,867 63,540 154,999 171,221 106,462 34,210

Korea 0 0 0 20 29 0 1,021 3,879 62 0

Montenegro 0 0 0 0 0 0 1,000 48 0 52

Pakistan 0 0 0 0 0 0 0 161 250 575

Philippines 10,656 17,459 18,277 27,294 38,572 48,908 73,430 131,898 62,823 53,994

Poland 2,632 709 1,645 10,234 3,922 20,895 9,806 8,406 12,094 8,379

Romania 0 2,491 8,935 10,571 16,945 13,775 3,579 3,655 5,800 7,710

Russia 3 18 0 90 1,050 5,400 61 772 0 0

Serbia 0 0 0 3,038 12,455 720 29,204 48,786 10,180 14,766

Slovak Republic 0 157 0 0 0 0 801 1,204 417 820

Slovenia 0 0 0 0 0 0 0 0 0 50

Spain 384 42 176 410 989 322 376 262 10,485 78

Switzerland 420 3,012 821 2,207 735 979 3,110 5,508 2,222 2,296

Taiwan 0 0 0 0 0 0 0 0 0 90

Turkey 5,120 7,272 7,345 17,984 15,825 15,408 25,798 92,321 17,435 50,510

TOTAL 992,624 1,178,618 1,230,592 1,774,261 1,394,178 1,448,435 2,286,720 2,738,747 1,983,863 1,580,040

COUNTRY 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
JAN-SEPT.

Argentina 2,097 2,437 967 303 0 0 200 0 100 0

Brazil 118,200 157,247 203,803 368,128 319,804 198,249 228,876 236,270 98,480 167,147

Czech Republic 290 0 7 6,287 9 83 38 0 0 0

Germany 3,680 4,168 4,025 9,367 8,431 9,423 11,416 11,747 11,906 8,037

Italy 24,387 27,495 24,926 16,929 18,536 27,847 40,238 53,152 48,525 33,131

Philippines 7,676 1,680 2,960 6,127 6,054 5,339 6,666 8,915 8,198 8,681

Poland 0 259 0 0 0 0 0 0 79 507

Russia 5,795 12,042 0 0 0 11,500 11,486 0 0 0

Serbia 0 0 0 0 0 0 0 1,872 0 0

Slovak Republic 0 0 400 1,503 260 640 480 0 0 0

Spain 174 482 0 0 0 0 0 0 0 156

Ukraine 62 480 0 1,000 0 5,500 0 4,000 0 0

United Arab Em 0 0 0 0 0 285 4,995 0 0 0

United Kingdom 6 0 0 489 360 0 0 1 83 0

TOTAL 172,349 208,810 237,470 410,156 353,457 258,878 304,397 316,582 167,554 217,659

Pistols: HTS 9302000040 [PISTOLS, SEMIAUTOMATIC EXC OF HEADING 9303 
OR 9304]—or—HTS 9302000090 [PISTOLS, EXC OF HEADING 9303 OR 9304, NESOI
 (not elsewhere specified or included)]

Revolvers: HTS 9302000020 [REVOLVERS, EXCEPT OF 
HEADING 9303 OR 9304]

Countries with limited activity over this 10- year period are not shown.         Notes: For Romania in 2007, units were revised per posted corrections, Census Bureau.    Source: Data from the U.S. Department of Commerce and the U.S. International Trade Commission.         

Countries with limited activity over this 10-year period are not shown.  
Note: Units for Romania in 2007, were revised per Census Bureau posted corrections. 
Source: Data from the U.S. Department of Commerce and the U.S. International Trade 
Commission.      
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Historical Firearm Imports By Country 
(in actual units of quantity)

Firearms & Ammunition Imports & Exports

Rifles: HTS 930330 [SPORTING, HUNTING OR TARGET-
SHOOTING RIFLES, EXCEPT MUZZLELOADING FIREARMS 
AND COMBINATION SHOTGUN-RIFLES] (Adjusted to EXCLUDE 
HTS codes 9303304010 & 9303308005 - Telescopic Sights 
Imported with Rifles)

Shotguns: HTS 930320 [SPORTING, HUNTING OR 
TARGET-SHOOTING SHOTGUNS, INCLUDING COMBINATION 
SHOTGUN-RIFLES, EXCEPT MUZZLELOADING FIREARMS]

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014
2015
YTD

Austria 2,296 1,765 1,623 2,593 2,756 6,192 6,319 8,966 2,988 1,089

Belgium 23,678 30,425 17,696 21,819 16,017 16,317 20,634 29,920 34,067 44,742

Brazil 68,431 164,308 118,007 94,858 46,243 156,847 316,577 404,234 56,411 50,485

Bulgaria 2,406 6,017 5,791 5,142 0 0 10,790 31,087 12,900 2,400

Canada 167,142 191,277 112,676 161,552 134,519 156,860 267,993 292,404 258,803 223,159

China 0 0 0 0 0 0 0 1,050 4,049 0

Czech Republic 21,019 25,952 20,453 16,774 15,072 20,236 23,264 25,507 25,404 21,106

Finland 31,081 18,133 31,800 32,623 26,464 23,417 33,536 43,858 40,162 30,460

France 75 120 81 60 42 64 64 47 50 160

Germany 15,254 11,743 32,406 101,939 32,476 42,116 96,013 134,305 39,374 13,734

Israel 0 0 0 0 0 0 1 18,502 27,771 3,790

Italy 17,643 20,360 15,026 21,829 16,393 12,222 20,705 53,115 27,885 20,143

Japan 48,440 52,148 75,282 83,329 49,946 59,471 71,538 76,399 89,657 67,189

Mexico 0 0 1,000 1,770 0 0 0 200 800 0

Philippines 1,850 1,030 400 4,092 2,050 1,430 2,437 5,909 7,435 2,903

Poland 0 0 0 1,313 0 1,081 2,170 510 1,454 527

Portugal 1,636 0 5,240 14,173 4,740 0 250 4 1,298 1,995

Romania 53,160 37,183 57,567 82,312 33,855 37,648 46,533 44,734 14,039 15,870

Russia 26,221 11,680 26,540 20,333 50,547 87,681 74,512 71,230 29,864 3,400

Serbia 0 0 0 1,224 13,468 7,562 20,320 44,672 12,720 9,857

Spain 1,609 221 1,936 1,532 6,898 10,015 18,989 17,403 9,411 16,749

Sweden 255 182 1,456 55 0 138 114 375 758 113

Switzerland 142 1,512 936 2,275 1,260 441 163 3,607 3,889 211

Taiwan 0 0 48 0 0 0 919 1,396 0 0

Turkey 0 0 149 200 400 1,153 475 0 15 339

Ukraine 0 6,500 0 0 6,800 10,600 0 0 0 0

United Kingdom 13,520 11,361 6,482 5,183 6,665 3,979 3,575 4,243 5,028 3,128

TOTALS 516,127 612,837 538,283 697,800 466,799 656,256 1,039,716 1,313,678 706,273 533,549

Countries with limited activity over this 10-year period are not shown.
Note: Units posted under Russia in 2009 were revised per posted corrections, Census Bureau.
Source: Data from the U.S. Department of Commerce and the U.S. International Trade Commission.

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014
2015 
YTD 

Belgium 2,119 467 787 25 48 114 157 9 1,375 705

Brazil 129,641 151,419 119,556 172,369 169,136 105,676 125,891 119,090 58,729 29,213

Canada 29 4 2 13 0 13 26 5 0 192

China 52,969 52,878 41,170 53,336 61,956 90,952 154,446 234,486 112,095 119,498

Czech Republic 0 2,000 172 1,738 34 6 0 142 50 109

France 15 29 48 20 20 10 6,284 10 9 5

Germany 2,487 1,672 3,265 1,254 2,364 2,204 3,467 1,370 1,205 655

Italy 187,997 210,813 182,396 140,500 139,182 137,767 170,460 212,557 206,540 141,301

Japan 3,253 5,548 2,526 1,148 344 1,834 2,875 1,525 652 846

Pakistan 0 92 0 5 4 0 0 19 0 152

Philippines 0 0 100 560 1,139 950 5,500 9,800 6,496 4,550

Portugal 1,074 7,607 1,858 5 704 2,115 2,384 6,415 3,465 3,649

Russia 58,516 91,631 65,090 60,937 3,708 50,837 47,360 34,904 21,830 4,652

Spain 7,284 3,565 2,519 4,628 1,722 1,328 1,692 1,620 1,746 723

Sweden 46 50 718 133 42 0 238 143 228 2

Turkey 152,295 180,704 107,350 113,618 122,721 122,682 174,212 306,312 233,363 156,516

United Kingdom 10,149 13,511 8,155 8,046 6,099 8,251 8,836 8,922 490 522

TOTALS 607,894 725,635 535,960 558,679 509,792 530,564 704,828 937,952 648,330 463,292

Muzzleloaders: HTS=930310 [MUZZLELOADING FIREARMS]

COUNTRY 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 YTD 

Belgium 0 8 0 0 0 0 0 0 0 0
Brazil 1,385 835 300 480 0 0 0 0 0 0
Canada 167 412 600 0 0 0 0 0 2 0
China 370 0 0 56 0 1,500 0 0 0 0
France 0 0 3 0 0 0 0 2,300 0 0
Germany 1,165 2,965 5,025 30 5 4,183 0 0 0 399
Hong Kong 0 0 0 0 0 0 0 0 300 0
Hungary 0 0 0 0 0 0 0 0 0 2
India 42 0 0 27 87 21 90 135 26 10
Italy 41,494 35,966 30,387 37,595 26,171 32,613 40,559 44,007 51,726 32,147
Norway 236 65 0 0 0 0 0 0 0 0
Spain 163,278 182,153 134,670 103,468 129,472 128,778 124,509 133,189 122,861 87,792
United Kingdom 142 0 13 0 83 0 0 0 0 0

TOTALS 208,279 222,404 170,998 141,656 155,818 167,095 165,158 179,631 174,915 120,350

Countries with limited activity over this 10-year period are not shown.        
Notes: Units posted under Russia in 2009 were revised per Census Bureau posted corrections.
Source: Data from the U.S. Department of Commerce and the U.S. International Trade Commission.        

Countries with limited activity over this 10-year period are not shown.  
Note: Units posted for Turkey in 2007 were revised per Census Bureau posted corrections. 
Sources: Data on this site have been compiled from tariff and trade data from the U.S. 
Department of Commerce and the U.S. International Trade Commission.   
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Historical Firearm Exports By Country
(U.S. Total Exports in actual units of quantity)

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015YTD TOTAL
Afghanistan 0 31 109 11,249 12,612 5,240 17,300 1,110 16 60 47,727

Argentina 106 145 220 429 697 1,124 885 488 634 545 5,273

Australia 180 646 2,335 3,138 7,449 8,545 6,731 4,825 5,038 4,173 43,060

Austria 15 53 99 184 162 201 152 659 185 135 1,845

Belgium 2,846 9,170 7,259 6,942 4,436 6,803 11,767 5,603 7,383 4,737 66,946

Bolivia 112 164 354 0 612 3,231 1,998 0 1,500 0 7,971

Brazil 4 533 15 140 126 1,292 110 1,086 1,000 336 4,642

Bulgaria 67 32 124 285 163 64 99 33 201 110 1,178

Canada 15,610 25,253 24,627 23,175 27,055 26,832 33,665 47,890 60,848 30,988 315,943

Chile 110 1,432 1,089 178 95 121 147 443 682 325 4,622

Colombia 25 975 910 3,598 4,930 11,314 2,432 1,005 2,234 319 27,742

Costa Rica 1,552 1,517 2,121 4,735 1,525 2,069 3,367 2,182 1,615 1,321 22,004

Czech Republic 251 434 822 862 1,057 1,453 1,107 762 1,047 827 8,622

Denmark 0 10 37 574 422 467 0 1 95 457 2,063

Dominican Rep 0 0 0 0 0 0 0 510 760 3,660 4,930

El Salvador 212 29 366 2,084 755 539 804 1,607 1,926 2,148 10,470

Finland 433 521 586 180 94 675 204 203 113 491 3,500

France 36 114 434 375 865 1,924 1,150 1,625 2,854 1,389 10,766

Georgia 0 0 400 115 67 28 311 602 1,714 1,946 5,183

Germany 9,284 3,902 5,264 3,353 1,544 4,816 2,891 5,832 6,197 3,668 46,751

Greece 0 105 120 83 140 320 274 120 136 65 1,363

Guatemala 35 347 309 1,538 2,058 1,401 2,642 3,621 2,918 3,939 18,808

Guyana 0 0 24 0 35 45 289 253 484 0 1,130

Honduras 0 0 0 0 245 1,540 642 760 0 170 3,357

India 0 0 500 1,000 625 10 32,082 0 1,662 0 35,879

Indonesia 0 5 2,574 1,169 642 1,133 209 426 1,947 322 8,427

Iraq 0 797 6,722 8,935 25,861 111 60 12 2,000 0 44,498

Italy 3,620 6,296 4,918 5,427 2,632 4,918 5,271 2,401 3,332 2,785 41,600

Jamaica 1,324 496 828 1,196 1,423 928 1,376 4,323 3,127 2,796 17,817

Jordan 39 91 41 89 482 385 286 1,572 127 78 3,190

Kenya 32 20 4 0 1,015 500 20 234 185 135 2,145

Lebanon 118 710 2,482 1,217 300 60 169 3,225 1,500 2,000 11,781

Malaysia 44 398 28 159 216 180 398 425 721 1,292 3,861

Mexico 30 2,628 1,787 1,649 1,276 3,398 1,249 3,700 4,034 6,574 26,325

Moldova 0 0 0 0 0 0 0 24 32 591 647

Namibia 0 18 4 31 252 541 172 269 156 132 1,575

Nicaragua 396 190 174 591 617 452 1,599 880 1,007 413 6,319

Norway 295 382 504 243 177 126 448 631 1,185 552 4,543

Pakistan 248 193 650 1,197 396 662 631 309 2,298 2,486 9,070

Paraguay 0 226 50 280 1,287 1,735 1,056 4,428 8,764 6,026 23,852

Peru 16 200 375 590 1,583 1,498 1,803 1,851 2,470 318 10,704

Philippines 1,885 2,005 7,651 9,809 10,221 19,098 20,227 87,169 6,936 2,993 167,994

Poland 14 23 0 7 0 47 9 51 89 211 451

Saudi Arabia 0 0 0 8 122 106 3 6,854 27,388 8,463 42,944

Serbia 0 0 0 0 0 21 69 141 84 2,196 2,511

Singapore 485 118 67 358 87 34 126 33 30 17 1,355

Slovak Republic 120 21 44 203 130 227 98 147 376 142 1,508

South Africa 84 11 92 720 288 1,850 1,889 1,286 3,834 2,285 12,339

Spain 1,075 731 1,526 1,906 1,051 648 152 1,109 163 469 8,830

Suriname 98 0 63 139 236 140 164 474 167 687 2,168

Sweden 63 1,705 1,859 74 20 46 30 60 187 63 4,107

Switzerland 359 997 1,564 1,576 667 1,857 2,116 2,386 2,274 2,186 15,982

Tanzania 0 0 4 0 0 0 0 161 215 220 600

Thailand 5,659 14,508 11,812 28,350 47,839 88,677 35,598 32,459 15,579 13,782 294,263

Tunisia 0 0 0 0 0 0 0 0 1,375 0 1,375

Turkey 365 55 7,067 135 850 1 390 5,711 3,426 2,051 20,051

Ukraine 0 0 15 0 0 1,226 739 331 445 266 3,022

United Arab Em 296 456 8 26 116 97 964 464 4,979 1,500 8,906

United Kingdom 176 29 202 159 233 51 100 165 407 193 1,715

Uruguay 0 33 69 83 220 109 436 154 589 328 2,021

Yemen 0 0 0 0 0 0 410 0 800 0 1,210

TOTALS 52,982 84,380 107,538 133,857 176,692 219,427 204,632 250,360 214,426 135,394 1,579,688

Pistols: HTS 9302000040 [PISTOLS, SEMIAUTOMATIC EXC OF HEADING 9303 OR 9304]--or-- HTS 9302000090 [PISTOLS, 
EXC OF HEADING 9303 OR 9304, NESOI (not elsewhere specified or included)]

Countries with limited activity over this time period are not shown.          
Sources: Data on this site have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.    
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Historical Firearm Exports By Country
(U.S. Total Exports in actual units of quantity)

Muzzleloaders: HTS=930310 [MUZZLELOADING FIREARMS]

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 YTD TOTAL

Canada 8,145 10,195 8,637 5,459 7,584 7,953 8,234 5,043 7,141 5,248 73,639

United Kingdom 34 547 470 2,857 1,234 1 483 0 0 4 5,630

Mexico 0 91 1,154 471 1,567 27 0 63 1,721 0 5,094

South Africa 736 1,250 225 67 691 446 131 0 0 0 3,546

Australia 59 13 68 205 0 33 142 41 0 12 573

Argentina 0 0 0 0 0 0 0 441 0 0 441

New Zealand 0 0 245 0 0 0 114 0 0 60 419

China 0 0 0 0 0 0 0 0 147 0 147

Switzerland 0 0 0 0 0 0 0 0 50 0 50

Ukraine 0 0 0 0 0 0 0 0 35 0 35

Total 9,536 13,439 11,849 11,185 12,842 8,786 9,841 5,664 9,170 5,324 97,636

Sources: Data on this site have been compiled from tariff and trade data from the U.S. Department of Commerce and the U.S. International Trade Commission.

COUNTRY 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015YTD TOTAL

Argentina 60 153 29 87 291 249 108 81 0 140 1,198

Australia 1,722 1,588 1,770 817 1,120 1,268 1,425 2,182 2,817 1,028 15,737

Austria 41 98 74 95 98 137 133 64 97 58 895

Belgium 7,234 11,721 11,548 3,550 4,675 2,751 3,250 5,427 4,016 5,109 59,281

Bulgaria 54 37 0 79 69 177 73 34 248 9 780

Chile 27 20 20 8 10 205 13 7 75 68 453

Czech Republic 273 335 282 168 117 226 119 134 131 47 1,832

El Salvador 0 162 88 93 202 28 41 41 92 45 792

Finland 190 315 623 17 26 21 18 2 71 33 1,316

France 515 1,637 1,435 101 287 493 222 227 792 598 6,307

Germany 5,664 4,380 5,072 1,843 1,763 381 328 462 614 720 21,227

Guatemala 0 0 292 310 399 45 200 88 39 44 1,417

Italy 2,517 2,236 1,950 909 926 1,172 781 524 1,216 441 12,672

Japan 3,300 8,888 158 0 0 192 149 0 0 2 12,689

Jordan 8 82 105 6 1 17 0 129 28 36 412

Korea 1,585 1,400 1,150 887 960 42 0 0 16 4 6,044

Mexico 757 918 511 1,365 5 0 340 0 110 205 4,211

Netherlands 31 91 13 14 2 14 9 7 10 59 250

New Caledonia 0 0 10 27 13 0 85 39 76 45 295

New Zealand 69 21 22 36 14 10 27 20 83 145 447

Nicaragua 305 111 330 346 654 69 287 191 704 95 3,092

Norway 77 150 144 93 89 191 128 145 288 160 1,465

Paraguay 0 50 0 0 39 93 71 92 502 223 1,070

Peru 24 24 410 152 959 158 200 48 300 235 2,510

Philippines 1,537 1,110 2,428 902 430 352 519 279 148 27 7,732

Portugal 34 0 0 62 0 35 163 170 89 15 568

Slovak Republic 115 37 121 75 68 39 41 40 123 47 706

South Africa 51 17 27 14 116 126 79 63 191 276 960

Sweden 25 15 276 105 30 49 41 21 67 40 669

Switzerland 203 381 315 291 323 374 521 377 323 334 3,442

Thailand 6,171 7,981 9,795 15,159 9,803 16,787 6,308 6,040 4,864 2,100 85,008

United Kingdom 137 73 490 185 101 577 5 78 45 332 2,023

Uruguay 0 24 0 19 12 8 73 25 156 45 362

TOTALS 37,962 49,394 43,752 29,094 24,539 28,311 16,291 17,664 19,144 12,998 279,149

Revolvers: HTS 9302000020 [REVOLVERS, EXCEPT OF HEADING 9303 OR 9304]

Sources: Data on this site have been compiled from tariff and trade data from the 
U.S. Department of Commerce and the U.S. International Trade Commission.
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Source: Data on this page have been compiled from tariff and trade data from the 
U.S. Department of commerce and the U.S. Internation Trade Commission.
Note: Countries with limited activity over the period shown are not displayed.            

Shotguns: HTS=930320 [SPORTING, HUNTING OR TARGET-SHOOTING SHOTGUNS,  
INCLUDING COMBINATION SHOTGUN-RIFLES, EXCEPT MUZZLELOADING FIREARMS]

COUNTRY 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
YTD TOTAL

Argentina 571 449 596 1,515 1,976 1,718 1,855 779 730 2,272 12,461

Armenia 0 0 0 0 0 0 0 0 33 68 101

Australia 1,547 3,190 3,326 2,847 5,829 6,906 6,147 1,620 1,303 329 33,044

Austria 155 482 785 32 23 619 6,053 76 229 78 8,532

Bahamas 2,278 311 752 679 493 497 571 429 171 243 6,424

Bangladesh 0 0 0 0 100 145 95 240 190 100 870

Belize 42 69 66 0 85 107 0 28 100 39 536

Bolivia 716 374 199 0 0 0 0 0 213 8 1,510

Brazil 191 53 88 30 64 133 361 2,822 4,512 4,092 12,346

Cameroon 0 0 0 0 0 0 0 0 125 98 223

Canada 29,677 42,943 50,378 46,664 55,432 64,772 66,328 77,541 95,694 45,667 575,096

Chile 1,664 833 811 537 1,857 1,457 960 904 1,105 812 10,940

China 4,799 0 0 173 0 15 11 1 20 3,313 8,332

Costa Rica 466 328 384 282 71 204 187 207 70 131 2,330

Czech 
Republic 

50 82 395 102 38 156 59 148 38 87 1,155

Denmark 463 653 625 652 717 221 270 182 260 103 4,146

Dominican 
Rep 1,538 855 2,242 1,629 4,248 4,578 8,181 8,977 6,645 202 39,095

Ecuador 1,769 1,363 1,063 1,000 0 0 0 0 0 87 5,282

Egypt 1,011 500 1,139 500 1,027 1,582 550 1,500 0 0 7,809

El Salvador 784 1,565 1,291 857 1,999 2,954 875 1,104 1,254 1,255 13,938

Finland 626 671 737 145 494 477 175 252 281 474 4,332

France 709 1,870 3,372 942 1,283 1,742 1,193 1,631 4,248 3,191 20,181

Georgia 0 0 0 55 0 29 360 72 206 45 767

Germany 3,196 980 1,244 2,677 2,889 1,158 1,805 1,271 1,211 537 16,968

Greece 954 1,105 560 1,370 1,773 3,611 2,285 2,311 54 15 14,038

Guatemala 2,836 4,047 4,013 3,098 2,655 4,300 3,438 2,192 2,260 2,558 31,397

Guyana 0 30 139 111 44 197 35 119 150 0 825

Haiti 0 0 0 206 55 99 403 220 846 190 2,019

Hungary 53 82 62 33 43 15 95 62 16 66 527

Iceland 429 302 231 237 196 135 40 50 50 0 1,670

Ireland 161 259 125 228 71 44 118 143 86 36 1,271

Italy 8,004 10,396 12,398 8,421 2,079 4,307 5,720 711 892 518 53,446

Jamaica 192 163 47 168 117 53 168 293 297 159 1,657

Japan 2,250 1,860 2,367 343 277 926 1,489 331 357 262 10,462

Historical Firearm Exports By Country
(U.S. Total Exports in actual units of quantity)

COUNTRY 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
YTD TOTAL

Jordan 82 412 482 1,359 1,086 685 1,205 924 949 733 7,917

Kuwait 836 1,155 1,594 242 465 712 287 190 193 2 5,676

Latvia 91 0 445 0 1,236 11 466 240 491 0 2,980

Lebanon 1,248 3,447 4,149 3,355 5,261 4,771 3,116 5,229 808 1,218 32,602

Malaysia 315 319 369 414 224 145 194 101 102 32 2,215

Malta 30 0 205 49 88 76 131 73 28 15 695

Mexico 2,081 3,619 1,678 2,813 2,459 2,783 9,441 785 2,694 7 28,360

New 
Caledonia 

549 427 459 353 426 983 893 443 125 20 4,678

New Zealand 3,438 2,444 3,455 2,536 2,700 2,656 1,754 1,297 1,976 636 22,892

Nicaragua 793 366 1,777 867 962 949 1,705 1,137 854 595 10,005

Norway 1,306 175 876 1,230 1,544 646 1,041 616 1,608 661 9,703

Pakistan 486 1,556 2,162 706 1,022 1,525 661 196 95 30 8,439

Paraguay 996 435 2,073 1,234 2,622 3,341 1,218 1,824 2,173 1,061 16,977

Poland 697 170 579 153 0 75 162 128 1,258 178 3,400

Portugal 326 99 200 50 25 2 0 0 1,510 20 2,232

South Africa 52 2 160 572 134 368 1,369 970 1,116 869 5,612

Spain 1,632 2,815 3,576 579 938 1,360 57 259 772 758 12,746

Suriname 219 194 310 410 1,451 1,132 834 563 943 252 6,308

Sweden 27 51 34 0 319 67 617 137 194 467 1,913

Switzerland 1,897 476 4,314 496 283 638 980 581 491 287 10,443

Tanzania 350 160 0 399 392 500 500 50 1,174 0 3,525

Thailand 3,028 6,367 7,209 5,559 5,003 7,012 5,131 8,312 10,262 1,653 59,536

Turkey 2,737 1,320 1,946 873 3,398 1,032 144 1,198 955 5,398 19,001

Ukraine 468 861 1,533 2,499 428 3,506 13,339 2,789 1,852 1,609 28,884

United Arab 
Em 146 41 27 63 454 722 1,513 1,727 765 82 5,540

United 
Kingdom 27,657 34,615 25,242 12,187 13,641 25,585 20,512 1,377 881 1,555 163,252

Uruguay 0 10 151 73 211 286 228 416 82 105 1,562

Zambia 0 75 50 71 75 65 128 30 70 20 584

TOTALS 130,310 157,536 171,360 123,209 150,956 172,770 180,634 146,624 158,494 85,511 1,477,404
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CERTIFICATE OF SERVICE 

 

 
CERTIFICATE OF SERVICE 

IN THE UNITED STATES DISTRICT COURT 
CENTRAL DISTRICT OF CALIFORNIA 

SOUTHERN DIVISION 
 

Case Name: Rupp, et al. v. Becerra 
Case No.: 8:17-cv-00746-JLS-JDE 

 
IT IS HEREBY CERTIFIED THAT: 
 

I, the undersigned, am a citizen of the United States and am at least eighteen 
years of age. My business address is 180 East Ocean Boulevard, Suite 200, Long 
Beach, California 90802. 
 

I am not a party to the above-entitled action. I have caused service of: 
 

EXHIBIT 24 Part 1 of 3 TO DECLARATION OF SEAN A. BRADY IN 
SUPPORT OF PLAINTIFFS’ MOTION FOR SUMMARY JUDGMENT 

 
on the following party by electronically filing the foregoing with the Clerk of the 
District Court using its ECF System, which electronically notifies them. 
 
Xavier Becerra 
Attorney General of California 
Peter H. Chang 
Deputy Attorney General 
E-mail: peter.chang@doj.ca.gov 
John D. Echeverria 
Deputy Attorney General 
E-mail: john.echeverria@doj.ca.gov 
455 Golden Gate Ave., Suite 11000 
San Francisco, CA 94102 
 
 

I declare under penalty of perjury that the foregoing is true and correct. 
 
Executed March 25, 2019. 
    
       /s/Laura Palmerin    
       Laura Palmerin 
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