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8.5 Year/Year MSR Usage

e 2010N=7,372
e 2013 N=21,942

Did you shoot your MSRs more, less or about the same in the
last 12 months compared to the year before?

m 2010 m2013

60%
_— 48% 49%
40% 34%
30% 26% 25%
20% =
- Em =n
0% )

More Less About the Same

* MSR owners reported decrease in usage in the last 12 months compared to 2010
participants who reported 34% increase of usage.

e Inboth 2010 and 2013 survey, almost 50% of MSR owners reported shooting about the
same.

Shooting Frequency Change by Number of MSRs Owned
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e Single MSR owners reported an increase of shooting frequency in the past 12 months than
multi MSR owners.
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MSR Consumer Report 2013

Shooting Frequency Change by Range Member vs. Non-Range Member

0% 10% 20% 30% 40% 50% 60%
NN 0o

vore N 2% —
RS
— 25% ] Range Member

Less M 23
TS,

B PR, 1o
About the Same [ N N EEEEEE ., 0
ST S R,

B Non- Member

e Non-Range members were more likely to have decreased their usage over the last 12
months compared to the previous year.

8.6 Venues used MSR

e 2010N=7,372
e 2013 N=21,942

In the last 12 months, where did you shoot your MSRs?

m 2010 m2013 |
0% 10% 20% 30% 40% 50% 60% |

Target Shoot at Public Range =ﬂ% 529 |
Target Shoot at Private Range =44% 51% <:
Target Shoot on My/Family Land =31% 41%
Target Shoot on Friends Land =23% 32%
While Hunting on Private Land w 26%
While Hunting on Public Land =101°/‘92%
Competition Shooting — ;/0%
At Paid Course/Training Academy =SEA(>%
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In Military g %2
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Other g 3%4’
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Venue Used MSR by Number MSR Owned

Target Shoot at Public Range

Target Shoot at Private Range

Target Shoot on My/Family land

Target Shoot on Friends Land

While Hunting on Private Land

While Hunting on Public Land

Competition Shooting

At Paid Course/Training Academy

While at Work

In Military

Other

et OTGYRAGE Ropoit SUES

Multiple MSR owners were relatively more likely to shoot:

e At private range
e Competition

e At a paid course/training academy
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Venues Used by Range Member vs Non-Member
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e Non-Members were more likely to target shoot on their/family land than range members.
e Range members were more involved in competition shooting more than a non-member.

© 2013 NSSF Page 44

NSSF 005947



Case 3:23-cv-00209-SPM Document 230-12 Filed 09/13/24 Page 6 of 45 Page ID #13167

SR Consumer Regort 2013
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Venues Used by Frequency of MSR Use
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® Avid users (shooting 24+ times a year) were more likely to target shoot at a private range
and their/family land, more likely to engage in competition shooting and more likely to work
in a field in which they use their MSR.
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MMSR Consumer Report 2013

8.7 MSR Storage

When not in use, do you typically store your MSR in a secure gun storage or safety device suchas a
safe, gun safe or lock box that is designed to be unlocked only by means of a key or combination?

e N=21,942

Store MSRs in a Secure Box by Number of MSRs Owned
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e 83% of all MSR owners kept their MSR(s) locked in a safety device when not in use.
e Those owners who only have one MSR tend to not keep their MSR locked up.
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8.8 Ammo used

What is the percentage breakdown of the ammunition you used in the last 12 months for your
MSR?

e 2010N=7,372
e 2013 N=21,942

2010 2013

Budget
GELGILED S Factory

/Reloads Loads/

Handloads Budget

/Reloads Factory
16% Loads/

21% Bulk
Packs 42%

Bulk
Premium Packs 43%
Factory
Loads
29%

Premium
Factory
Loads
25%

* Budget factory loads are used 43% of the time with premium loads accounting for 29%
which is up from 2010 25%.

8.9  Number of rounds fired in last 12 months and projected use

e 2010N=7,372
e 2013 N=21,942

e AR Last 12 Months Next 12 Months

————

51-100 5% 7%

————
201 - 400 16% 18% 14% 16%
401 - 600 -_——

601 - 800 7%

801 - 1,000 ———

1,001 - 3,000 20% 15% 22% 9

18%
——-—
2%
————

e The average number of rounds fired decreased to 947 in 2013 from 1,056 in 2010.
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MSR Consumer Report 2013

8.10 Ammo buying

e 2010N=7,372
e 2013 N=21,942

When you buy ammunition, what quantity do you typically buy
at one time?

®2010 m2013

50%
40% 39%

40%
30% 26% 26%
’ 21% 22% B
20% -
10% 10%
| —
0% . - : - o -
1-50 Rounds 51-199 200 - 499 500 - 1999 2000+

e The amount of ammunition bought tends to stay consistent.

Quantity of Ammunition Bought by Numer of MSRs Owned
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\
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TS,
1,001 + e e 52
None E i*};
= 1%
e 42% of owners buy 500+ rounds at one time, which increased to 59% for multiple MSRs
owners.
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8.11 Reloading

Do you reload your own ammunition?

e 2010N=7,372
e 2013 N=21,942

2010

Ammunition Reload by Number MSRs Owned
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e Overall, 38% of MSR owners reload their own ammunition. This rises to 52% for multiple
MSR owners.

© 2013 NSSF ) ' Page 49

NSSF 005952




Case 3:23-cv-00209-SPM Document 230-12 Filed 09/13/24 Page 11 of 45 Page ID #13172
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What percentage of total ammunition do you reload?
e 2010N=3,108
e 2013N=8,338
% Total Ammunition Reload Year Comparision

m2010 m2013
100% 100%

100% 89%88%
i 73%

.,
80% °71% 69%66‘V
60% 55%c 300 51%

50% 51% 0o, e

40% e 32%

70

°27%
20% l 13%11%
0 : :

10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

ES

e 66%o0f reloaders reload 50% or more of their ammo, 27% reload 90%of more.

8.12 Ammunition storage

Approximately how many rounds of ammunition do you keep on hand/own for your MSRs?

e N=21,942
P 1 -100 e 62% of MSR owners keep
1% 5% 101 - 200 500+ rounds of ammunition on

8% hand.

201 - 300
8%

301 - 400
< 5%

- Average kept on hand

© 2013 NSSF Page 50

NSSF 005953



Case 3:23-cv-00209-SPM Document 230-12 Filed 09/13/24 Page 12 of 45 Page ID #13173

HMSR Co'r}gumer Report %013

Rounds of Ammo on Hand by Number of MSRs Owned
0% 10%  20%  30%  40%  50%  60%  70%
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101-200 m— 3%

201-300 T 29,
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401-500 I )%
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SRR ) 1Y%

e R S B4+

501-1,000 NS /0

1,001 + 36%

None B 1%
B 1%

e Multiple MSR owners tend to keep more ammunition on hand.
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MSR Consumer Report 2013

Rounds of Ammo on Hand by Frequency of MSR Usage

1-100

101 - 200

201-300

301-400

401 - 500

501 - 1,000

0% 20%

W Total

MW 3 times or less

M4 to 11 times

®B12to23times

B More than 24
times

D 5 S e e U T

None B 1%

e The more often a MSR owner uses his/her MSR, the more ammunition they tend to keep on
hand.
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When not in use, do you typically store you MSR ammunition in a secure storage or safely device
such as a safe, gun safe or lock box that is designed to be unlocked only by means of a key or a
combination?

e N=21,723 (the number of MSR owners who keep ammunition on hand)

Ammunition Secure by Number of MSR Owned
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No

e  69% of all MSR owners kept their ammunition in a secure box.
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MSR Consumer Report 2013

8.13

Under 100 Yards

MSR shooting distance
N= 21,942

What distance do you generally hunt or target shoot at with
your primary MSR?

0% 10% 20% 30% 40% 50% 60% 70%

B Total
Aé
100 - 300 Yards 58% o, m
e i
300 - 500 Yards mmmm 4%
fooncrrey %
.-m-g}% 8% 3
500 - 1,000 Yards 2 1% wis
=-}£/ 9%

1,000 + Yards g%

e
Not Applicable - ?}’

2010

)7

2013

The most popular distance to fire MSRs was 100-300 yards. Multiple MSR owners tend to
shoot slightly longer distance.

8.14 Who do you MSR shoot with
e N=21,749
When target shooting, do you generally go shooting with:
m 2010 m2013
50% 45% 44%
40% 315 - S0k
30% 20% 179,
20% =
0% | 4 : R DU —
Alone With 1 Other Person  With 2 - 4 Other With 5+ Other
People People
e 17% of MSR owners shoot alone, down from 20% in 2010.
e The most popular shooting party size was 2 with 44% in 2010 and 45% in 2012 of occasions.
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AR Consumer Report 2015

Does your wife participate in MSR activities?

70% 62964%

59% s5g9

LA

b 54%
50%
40% ® Total

29% 31%)99
30% 26% 24% o24% 199 o
199 16% 159 20%  21% 500177 1q9, -

)/ o/ 4
20% 14% -~ 15% | 16% — q
il Tl g
0% [ .4+

Goes target shooting Owns her own MSR  Does not own an Does not own an Has no interest in

with me MSR but is MSR and hasno  target shooting or
interested in interest in owning firearms
purchasing one one

* Of the Male MSR owners who are married (75%), 59% state that their wife goes target
shooting with them.
e Multiple selections allowed, results will exceed 100%.

8.15 Other firearm shooting activity

T A R T e TR

Handgun Target Shooting

30% n/a 0% 0%
11% 9% 14% 15%

* MSR owners participated in a wide variety of other shooting and hunting activities with
other firearms. Nearly three quarters also participated in handgun target shooting. Around a
third took part in big game hunting, skeet shooting, rifle target shooting, small game
hunting and trap shooting.
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9 PROFILES

9.1 Single MSR owners vs multiple MSR owners

Profile - Single MSR Owners vs. Multiple MSR Owners

0%

Own1MsR e
Own 2+ MSR 0%

Non-Range Member  wees—— /20

infrequent User

20% 40% 60% 80% 100%

100%

I T O ST D A A S e 5 LS S SR 100%
Range Membe! s —————

I ] G0 N
: R S
D10 11 TIMeS  — 370
121023 Times [m—_14% .,
21%

Avid User = 8%

Military/L.E. Background  pus— 3 %
NON-MITIEANY/ L.E. /.
ncer 35—

351000 e 40

R R A SR DR G S R
45+

T S A B AR R
Up to $75K 45%

>$75,000 SRR RRSRE 500

Less than a Bachelors

Bachelors +

Children in home

: ; R R B s S i
No children in home  p—————————

o Own 1 MSR

3% B Own 2+ MSR

T S S T
Target Shoot MSR 34%

Competition Shoo!  w— 19%
: R SR SRS
Hunt Using MSR Sa%

Use MSR for Work/Law '—3/%%

Not Used MSR Last 12 Months g 4% 10%

Recent Buyer

Premium MSR Buyer (>$1500} —10% 17%

Heavily Accessorised MSR
High Spend Accessories

" SRS SRR SRR
Very Likely to Buy New MSR 25%

70%

Plan to Buy ACCESSONIES  pu S — ] 0

Multiple MSR owners are relatively

e Arange member

e Afrequent or avid user

e From a military background
e 45 or older

e FEarn over $75,000

e No children at home

more likely to be:

e & o o o

Competition shooter

Hunt using the MSR

Recent MSR buyer

Heavily accessorized MSR

High spend on MSR and accessories
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9.2 Range Member vs Non-Range Member

Profile - Range Member vs Non-Range Member

0% 20% 40% 60% 80% 100%

OWn IVOR  ——— 0% o

, T R R S S T TR T (00

Own 2+ MSR 59% °
Range Member R S T R TN D e e ez 1 00%

L — e 100%

Infrequent User o 249
410 11 Times S ————— %ggg
1260 23 Times [t 176

Avid User _“13% 21%
Military/LE. Background  e——_ 277,

(]
ey wo. m Range
Under 35 |EEE—_is Member
———— ) ()0,
.
= __34<y 28% B Non-Range
B RS PPN
Up 10 575K ey /1%, T —

>$75,000 — 1%
Less than a Bachelors  ————— 599%
Bachelors ¢ ss—— 15,
Children in home e ——— VeV

No children in home  p— 56%
Target Srnot R T e A M R S A . G 1,

Competition ShoOt s g0/ 24%
Hunting Using MSR s ?1%9

Use MSR for Work/Law 45%’

Not Used MSR Last 12 Months ——4%8"5

e e e e e
I —————— 5%%?

Premium MSR Buyer (>$1500) o 135’

Heavily Accessorised MSR e 1657

High Spend Accessories =20% 28%
Very Likely to Buy New MSR 1%%

T ——————— e ——— 77%

Range members are relatively more likely to be:

e  Own multiple MSRs e Atargetshooter
e Anavid MSR user e Arecent MSR buyer
e Age over 45 e High spend on MSR and accessories
e Income over $75K e Premium MSR buyer
e Educated e Plan to buy accessories in the next 12
e Have no children at home months
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2.3

Infrequent MSR User vs Avid User

Profile - Infrequent (<3x) vs Avid (+24x) MSR User

Own 1 MSR

Own 2+ MSR |

0%

20% 40% 60% 80% 100%
Eme— 7,
51%

83%

Range Member
Non-Range Member

RIS 389 B
RS TS R A I RN IR RS
Ww 61%

Infrequent User
4to 11 Times
12to 23 Times
Avid User

%m 100%
;
5 100%

Military/L.E. Background
Non-Military/ L.E.

SRR 300
fitic o R T R SRR 038%

R R A R RN S R TR AR
—————

Under 35
35to 44
45+

E—— 6%

T ) (0
EeERneRS ()9
22%

W Infrequent

Up to §75K
>$75,000

User

Less than a Bachelors

Bachelors +

W Avid User

Children in home
No children in home

Target Shoot MSR
Competition Shoot

Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Last 12 Months

Recent Buyer

Premium MSR Buyer {>$1500)
Heavily Accessorised MSR
High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

Avid MSR users are relatively more likely to be:

e Own multiple MSRs

e Arange member

e Military background

e Age 45 and over

A recent MSR buyer

High spend on accessories
Heavily accessorized MSR

e Competition shooter, hunters and use
MSR for work/law enforcement
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9.4 Target Shooters vs Hunters

Profile - Target Shooters vs Hunters

0% 20% 40% 60% 80% 100%
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Target Shoot MSR
Competition Shoot

Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Last 12 Months

Recent Buyer

Premium MSR Buyer {>$1500)
Heavily Accessorised MSR
High Spend Accessories

Very Likely to Buy New MSR

Plan to Buy Accessories

TERGRRERREN 18
TR RRETSIRRET, 13‘{%
HOSEHRRORSRERNeRNE 250,
Lo oo

0,
T 15%/§/C
7%
75%

Target shooters and hunters have very similar profiles. Hunters are slightly more likely to be:

e Multiple MSR owners

e Not be a member of a range

e less well educated

e Bean avid user

e More likely to buy an MSR in the next 12 months
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9.5 Owners who haven’t use their MSRs

Profile - Non-Users

0% 20% 40% 60% 80% 100%
Dwn 1 DS s7%
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Recent Buvel  sossss—— 5 7%
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. o RRREESREANISS
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; RN
Very Likely to Buy New MSR  e———— 31%

PIan 10 BUY ACCEss0ies  ————————— 7,

Non-MSR users are relatively more likely to be:

Single MSR owners

Non-range member

Age over 45

No children at home

Have fewer accessories

Spend less on MSR

Less likely to buy in the next 12 months.
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9.6

Own 1 MSR
Own 2+ MSR
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Profile - Premium Buyers (>$1500)
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SRR TR 55,
R S D

Less than a Bachelors

AR R R R TSRS LR RO T
TGN RS

Bachelors +

Children in home

No children in home

Target Shoot MSR
Competition Shoot

Hunting Using MSR

Use MSR for Work/Law

Not Used MSR Last 12 Maonths
Recent Buyer

Premium MSR Buyer {>S1500)
Heavily Accessorised MSR

100%

High Spend Accessories
Very Likely to Buy New MSR
Pian to Buy Accessories

Premium buyers are relatively more likely to be:

A range member

Own multiple MSRs

Avid users

Use their MSR in Target shooting
Be a recent MSR buyer

High spend on accessories
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9.7 Owners of Heavily Accessorized MSR Owners

Profile - Heavily Accessorized (4+) MSR Owners

0% 20% 40% 60% 80% 100% ;
Dwn 3 M5R R

AT S T
Own 2+ MSR _65%9%

e
Range Member _48‘5%;)1%

Non-Range Member 489,

Infrequent Usel 14%20%

410 11 Times [ ——— 30 W All MSR
12t0 23 Times  M— 1 Owners |

2%
AVIH USE! s

= R SR
Military/L.E. Background 39%

Bachelors +

Non-Military/ LE.  a——————— 5640‘;/" ‘
Under 35 S 17%
EEEE———— )50/ —
35 to 44 I D% B eavily
fo e e e )
W 62% Accessorised |
2 BRSO 409 21% MSR |
; ;‘
Upto 575K  p—— 17 :
A A S Y T i
T ——— ;
} T R i
eSS Than a Bt e Or S 5545%30

o
Lren
SEN

Children in home

lﬁ
SN
R

No chiidren in home
S R S B S S A S S R TR T
Target Shoot MSR 89

L

2l
2

=)

Competition Shoot w 22%
) ) B e ]
Hunting Using MSR 7“42%06%
5O
Use MSR for Work/Law _54’%

Not Used MSR Last 12 Months gy quS%
B R SRR R SR Y
Recent Buyer D_ g?ﬁ(%
Premium MSR Buyer (>$1500) _W’ 22%

HEavily ACCESI0TSem VSR e | () i
HIE D SN A eSS0 IeS  —————— 5% 1

4 R
Very Likely to Buy New MSR  pue— 16%/?%

Plan to Buy Accessories

%

%

g
[222)]

Owners of heavily accessorized MSRs are relatively more likely to be:

A range member

Own multiple MSRs

Avid users

Use MSR for work

Premium MSR buyer

Very likely to buy MSR in the next 12 months.

® & o o o
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9.8 Likely MSR Buyers

Profile - Likely MSR Buyers
0% 20% 40% 60% 80% 100%
Own 1 MSR TSNS R ERIeY 349

N

46%

-
Range Member

65%

N O S RSSO AR MO 6
Non-Range Membe! ey £,

[
O
X

Infrequent User

4to 11 Times

12 to 23 Times

Avid User

Military/L.E. Background %E% m All MSR
Non-Military/ L E, S————————————— {5 Owners

N
~
BN

HI

-]

pRs s

MR

o

=N W
xR
W,
.
X

IIb

Under 35 =12%17%
351004 o 16070
 ———————— :
T ———————won - B
700 —————————— MSR
Less than a BachelorS e —— 559
Bachelors +  o—— 3 0

Children in home T T———
No children in home S E——————————— 7Y

Target Shoot MSR I SR S B R A R GRS R R I 86

Competition Shoot 11%5%

uting Using i E——42%
Use MSR for Work/Law g 4%/?’

sad s GO
Not Used MSR Last 12 Months __gém

S R T S SR e e L Y B A £ R S ot
TELORT DU e ————— 54% o
Premium MSR Buyer (>51500) 1%"5/;%

Heavily Accessorised MSR  pn 143, 7°

High Spend Accessories =18%24%
; e —
Very Likely to Buy New MSR 19% - 160%
O

Likely MSR buyers are relatively more likely to be:

A range member

Own multiple MSRs

Avid users

Age under 45

Income >$75K

Children at home

Recent buyer and high accessory spender

® & o ¢ ¢ & o
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9.9 Likely Accessory Buyers
Profile - Likely Accessory Buyers
0% 20% 40% 60% 80% 100%
OWN 1 MSR  —— 35
R R S T R SO e
e
3 S D
Range Membe!  pum—— 4%026 .
i R S R R
Non-Range Membe!  p——— 5523{'%
T ) )%
infrequent Usel s 28% )
) ————— —
4to 11 Times e ———————— %g«»ﬁ
121023 Times [ 8¢
i User e 125
o R A S A
Military/L.E. Backgrountd us—— ﬁéj . W All MSR
- T R A R B S 0k
Non-Military/ LE.  pu——— 5% Owners
Uncer 35 1l
3510 44 mmmm—0%
T A R U S RS
I ———————— 55
[ e
Up 10 575K  — 10 e
. B )
>$75,000  pu——— 55 2 H Plan to Buy
S R P A R P 6o
Less than a BaChelor:  ————— 540 Accessories
R RS 159
Bachelors +  u—— %g‘}/"; Next 12
: - [ e
Children in home o ————— 1, . Months
No children in home  p——————— 55?%/’

Target Shoot MSR
Competition Shoot
Hunting Using MSR

bt
un
00
OO0

>
e
2R

Use MSR for Work/Law = E‘Zz
Not Used MSR Last 12 Months s 260

Recent BUYE!  pos————————————— (O
Premium MSR Buyer {>$1500)

Heavily Accessorised MSR

High Spend Accessories  p—— 30,
" fasoanae i i
Very Likely to Buy New MSR g 16%0 %

Plan 10 Buy ACCESSOTIES s — | (0%

e The profile of likely accessory buyers is very similar to the overall profile of MSR owners
indicating the high potential across all sub-groups.
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9.10 Military vs Non-Military

Profile - Military/L.E. vs Non-Military

0% 20% 40% 60% 80% 100%
32%
Own 1 MSR 306% )
e —————————————————————

Range Membe! oy 46%
Non-Range Membe!  ps— /5°3°0
Infrequent User oo 01%

4to 11 Times e
121023 Times ' m—_ 20%

Avid User o 1650
Military/L.E. Background R N S R O N RS SR NI R TR 1 00%

Non-Military/ LE.  u———————————————— 100%
Under 35 e 112 20% ™ Military/L.E.
351044 [DE—— 3% Background

45+ ST SR NS M S SRR e . 7)Y,

R R A WA P RO
Up 105758 a— 4%)0%

30 S ———01 Wi My
Lo5s han 2 Bachelors —— 22 -

Bachelors +

Children in home o —— 7
No chikdren in home _ E—_ 53 -
Target Shoot MSR e A S P S T PR STy
Competition Shoot =14% )
) ; R TR R R
Hunting Using MSR e 3%%
Use MSR for Work/Law ,T 12%
i ER 9
Not Used MSR Last 12 Months s %75
T —————
Premium MSR Buyer (>$1500) _~“- 11450/0"/0

Heavily Accessorised MSR  poss 1

High Spend Accessories  p— 039,
Very Likely to Buy New MSR _~ %g%’

e S S 7%

MSR owners with a military background are relatively more likely to be:

e Range members

e Age 45+

e Higherincome

o Slightly less well educated
e Multiple MSR owner
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10 CLUSTER ANALYSIS/MARKET SEGMENTATION

Explanation of Cluster Analysis/Market Segmentation Analysis

A Cluster Analysis or Market Segmentation as it is more commonly referred to is a concept that was
developed to help marketers identify specific consumer groups based on a specific set and sub-set
of demographic and specific product usage patterns. Market segmentation means dividing the
market into distinct groups of individual segments or clusters with similar wants or needs and
behaviors. A market segment or cluster is a sub-set of a people, in this case MSR owners with one
or more characteristics that cause them to demand similar product and/or services based on
qualities of those products such as usage activity and demographics. A true market segment meets
all of the following criteria: it is distinct from other segments (different segments have different
needs), it is homogeneous within the segment (exhibits common needs); it responds similarly to a
market stimulus and media.

Using a cluster analysis technique and the following variables:
e Age

Reasons for owning

What is your estimated yearly household income?

How many MSRs do you own?

Law Enforcement or Military

We established 5 clusters:
1. Young Hunters

5. Low Use
2. Law Enforcement Military AR/AK Clusters
and Competition
Vets

3. Affluent Gun 19% 1. Young
Enthusiast Hunters
4, Low Use Home 28%
Defenders 4. low Use
5. Low Use Military Home
Vets Defenders =

2. Law
3. Affluent Gun Enforcement

Enthusiast and

23%

16% Competition
| 14%

How to Read the Cluster Charts

In all of the cluster charts the sample profile is 0. An index of +20 means the cluster is 20% more
likely to exhibit that behavior. So for example Cluster 1 is 21% more likely to own a single MSR and
15 less likely to own multiple MSRs.
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10.1 Cluster 1 - Young and Infrequent

1. Young Hunters

index (All AR/AK Owners = 0)

-150 -100 -50 0 50 100
Own 1 MSR . 33
Own 2+ MSRs -18
Range member -14
Non-member Range - 13
infrequent user ¥
4-11 times l 3
12-23 times J 3
Avid user -11 %
Military -91 SRR

Non-Law Enforcement

Non-Military | 38
Law enforcement -96
= 13

Age - Under 35 83
Age - 35-44 21
Age - 45+ -32
Income - up to $75K 29
Income - $>$75K -21
Education - Bachelors or higher . 10
Education - Less than Bach. -13
Children in home i 8
No children in home - B
Motivation - home defense _:. 9
Motivation - hunting 37
Motivation - target 15
Motivation - pro/job related 94 RGN
Motivation - competitor ! 4
Usage - Target shoot MSR 1
Usage - Competition shoot -27
Usage - Hunt using MSR - 19
Usage - work/law enforcement -64 _
Usage - not used last 12 months -12
Recent buyer E 0
Premium MSR buyer (>$1500) %3
Heavily accessorised MSR 6
High spend accessories -10 IR
Very likely to buy MSR in next 12 months ' 0
Plan to buy accessories next 12 months - 8
Young and Infrequent make up 28% of MSR owners. They tend to be:
e Non-military
e Ageunder 35
e Well educated
e To purchase an MSR for hunting
e Less likely to buy an MSR in the next 12 months
e Less likely to work in the law enforcement field
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10.2 Cluster 2 — Law Enforcement and Competition

2. Law Enforcement and Competition

index {All AR/AK Owners =0}

-100 0 100 200 300 400 500

Own 1 MSR-74
Own 2+ MSRs
Range member
Non-member Range
Infrequent user  -52
4-11 times
12-23 times
Avid user
Military
Non-Military
Law enforcement
Non-Law Enforcement
Age - Under 35
Age - 35-44
Age - 45+
Income - up to $75K
Income - $>$75K
Education - Bachelors or higher
Education - Less than Bach.
Children in home
No children in home
Motivation - home defense
Motivation - hunting
Motivation - target

111

Motivation - pro/job related 422
Motivation - competitor
Usage - Target shoot MSR
Usage - Competition shoot
Usage - Hunt using MSR
Usage - work/law enforcement 204
Usage - not used last 12 months  -64
Recent buyer i3
Premium MSR buyer {(>$1500) -23 |
Heavily accessorised MSR 32
High spend accessories 62
Very likely to buy MSR in next 12 months . 56
Plan to buy accessories next 12 months 2
Law Enforcement and Competition make up 14% of MSR owners. They tend to be:
e Avid, multiple MSR owners
e Military background
e Age under 35
e Competition shooters
e Go hunting
e Use MSR for work.
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10.3 Cluster 3 — The Affluent Gun Enthusiast

3. Affluent Gun Enthusiast

index (All AR/AK Owners = 0)

-12 -100 -80 -60 -40 -20 0 20 40 60 80
Own1MSR -9
Own 2+ MSRs ] 53 B
Range member 22
Non-member Range -20
Infrequent user -28 I
4-11 times 3
12-23 times | BE
Avid user I 30
Military -29 e
Non-Military - 1
Law enforcement -45 R
Non-Law Enforcement - 6
Age - Under 35 -44 —
Age - 35-44 -11
Age - 45+ 14
Income - up to $75K -35
Income - $>$75K g 25
Education - Bachelors or higher -13 N
Education - Less than Bach. ‘! 16
Children in home 3B
No children in home ] 2
Motivation - home defense 2 i
Motivation - hunting -33 -
Motivation - target = s
Motivation - pro/job related -85 MRS
Motivation - competitor :! 10
Usage - Target shoot MSR 3
Usage - Competition shoot PEERETIITRERSINS 57
Usage - Hunt using MSR -16 .
Usage - work/law enforcement -6 .:
Usage - not used last 12 months -38
Recent buyer ¥2
Premium MSR buyer (>$1500) -34
Heavily accessorised MSR h 6
High spend accessories A! 27
Very likely to buy MSR in next 12 months S 09
Plan to buy accessories next 12 months -5 .

The Affluent Gun Enthusiast accounts for 16% of MSR owners. They tend to be:
e Ageunder45
e lowerincome
o Likely to buy MSR
e Less well educated
e Hunters.
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10.4 Cluster 4 — Low Use Home Defenders

4. Low Use Home Defenders
index (All AR/AK Owners = 0)

-100 -80 -60 40 -20 0 20 40 60 80 100

1 i i : L 3
Own 1 MSR RS 51
Own 2+ MSRs -27
Range member -9
Non-member Range 8
Infrequent user 43
4-11 times ] I
12-23 times -30
Avid user -52
Military -45
Non-Military F 19
Law enforcement -60
Non-Law Enforcement 8
Age - Under 35 -26
Age - 35-44 -10
Age - 45+ 12
Income - up to $75K 11
Income - $>$75K 8
Education - Bachelors or higher -8
Education - Less than Bach. 10
Children in home =7
No children in home h 5
Motivation - home defense -35
Motivation - hunting
Motivation - target
Motivation - pro/job related
Motivation - competitor
Usage - Target shoot MSR
Usage - Competition shoot
Usage - Hunt using MSR
Usage - work/law enforcement
Usage - not used last 12 months
Recent buyer
Premium MSR buyer (>$1500)
Heavily accessorised MSR
High spend accessories
Very likely to buy MSR in next 12 months
Plan to buy accessories next 12 months

Low Use Home Defenders account for 23% of all MSR owners. They tend to be:
e Age over 35
e Well educated
e Collectors
e Hunters.
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10.5 Cluster 5 - Low Use Military Vets

5. Low Use Military Vets

Index (All AR/AK Owners = 0)

-100 -50 0 50 100 150 200
Own1MSR 7
Own 2+ MSRs -14
Range member -1 1
Non-member Range } 0
Infrequent user . 4
4-11 times ' 7
12-23 times ! 4

Avid user -26
Military !_ 172
Non-Military =7
Law enforcement ‘— 138

Non-Law Enforcement -18 R
Age - Under 35 -67 i
Age - 35-44 -29 .
Age - 45+ 31
Income - up to $75K 31
Income - $>8$75K % 2
Education - Bachelors or higher 4
Education - Less than Bach. -5 i
Children in home -12 R
No children in home i 9
Motivation - home defense FZ
Motivation - hunting -7
Motivation - target -16
Motivation - pro/job related 13
Motivation - competitor -31 :
Usage - Target shoot MSR -1 3
Usage - Competition shoot -26 1ﬂ
Usage - Hunt using MSR -6 B
Usage - work/law enforcement I 30
Usage - not used last 12 months ! 6
Recent buyer -1 {
Premium MSR buyer (>$1500) _ 17
Heavily accessorised MSR 10 .
High spend accessories -11 i
Very likely to buy MSR in next 12 months -18 i
Plan to buy accessories next 12 months 221

Low Use Military Vets account for 18% of all MSR owners. They tend to be:
e Non users

e Single MSR
e Less likely to buy MSR and accessories
e Age 45+

e No children at home
e Lower income
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